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Hub: Learning PROGRESS

Build-Your-Own, or have access to the
largest library of retail education that exists.
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onboarding time, creates more engaged team members, and as an outcome

improves productivity in an unparalleled fashion. Bring CARE toLife In-Store
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"For me, it has always been about that front-line retail human being. Providing them with the

resources: skills, techniques, and now technology to have a better life, and as a consequence a REs
better career. The customer benefits, and then so does their employer.” —— I I I I I I I I
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Founder & Co-CEO
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Hub: Operations PROGRESS

What is lost by lagging communication and
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-—  ——=  Live company chat and messaging. Customizable, attachment-
friendly, permissions-based, and way better than email. Reduce lag

o= ; "Progress Retail is our hub for retail
and crush your organizational knowledge silos.

operations. It's a single destination for
our teams that saves time and allows us

Q@ - Task Execution to focus on customers.”

Miles Ruge

__ﬁ - Built for retailers by retailers. Reduce store email overload, create X M
_ ~accountability and transparency with operational initiatives. Gain anager
100% compliance and quality in execution. MJ BALE
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Product Roadmap PROGRESS

Connect 1.0

(Comprehensive Company Chat & —

Messaging)

o G
(Multi-Site Reporting & Photos)

P G
(Enhanced File Library Navigation

& Ul)
Learn 2.0

compatibility, Learning Room
Redesign)

PR Native App 1.0
(iOS & Android native mobile
application with push notifications)

Sales 1.0

(POS Integration, Sales By Group,
Store, and Individual Performance
Insights)
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