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Challenges are Growing

Fast- changing customer shopping habits
Exponential growth of technology

The cost, complexity, and resources needed to serve
the customer online and in - store

Fulfillment efficiency to make online sales profitable

Extending trade and shopper marketing vehicles into
the digital world

Why does satisfying the customer today have to be so difficult?
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Online grocery shopping
has developed separate
and apart from the in
store experience 3

A fractured shopping experience
made worse by retailers A
disparate digital touchpoints
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32% of
shoppers
satisfied with
search and
discovery

30 % of
shoppers
satisfied with
site navigation
and filters

34 % of
shoppers
satisfied with
customer
service
Online grocery shopping

has developed separate 20% of A fractured shopplng experience
shoppers made worse by retailers A

and apart from the in M _ . - :
store experience 3 satisfied  with disparate digital touchpoints
time slots for
fulfillment

Source: Incisiv Customer Survey



The digital and physical worlds of

-

a different approach to sérvin'g
shoppers

A Amazon Fresh with Alexa in the store

A Wal- Mart New Store Format with
Mobile App

Kroger launches Krogo with Caper

To I

Dunhummby names Amazon# 1
grocer in 2021 Retailer Preference
Index
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STOR.AIl: Your Guide to Customer - First Commerce

COMPANY RETAILERS PROCESSES OVER KEY EXECUTIVES

LAUNCHED ON PLATFORM _
Orlee Tal - CEO, ex Retalix, Google lecturer, 20+ years retail

2 M|”|On Morris Azulay - CFO, funding guru, mé&a expert, retail background

Irit Fridlis - VP Strategy, ex - Shufersal , digital guru, 15+ years retail
Locations :

US, Canada, Europe, Annua”y

GCC, Israel
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stor .al : Customer - First
Commerce

One platform that powers rich, contextual,
relevant digital customer engagement across
all touchpoints 3

Today and Tomorrow




