VOICEBACK ANALYTICS

A PROFILE



World-Class Analytics Capability

WE USE DATA ANALYTICS TO AID IN BUSINESS
ENHANCEMENT & TRANSFORMATION !
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Listed partner of Microsoft for Power
Bl capabilities.
https: / /powerbi.microsoft.com/en-

us/partners/voiceback-analytics-pvt-

Itd/
Azure Machine Learning
Azure Data Factory
Azure Analytics


https://powerbi.microsoft.com/en-us/partners/voiceback-analytics-pvt-ltd/

.. in media

The journey so far ...



http://www.businessworld.in/article/When-Traditional-Algorithms-Fail-As-Trendlines-Are-Taken-Over-By-Outliers-/30-05-2020-193641/
https://www.moodiedavittreport.com/voiceback-technologies-builds-travel-retail-presence-with-data-analytics-services/
http://www.businessworld.in/article/Business-After-The-Pandemic/23-04-2020-190117/
http://www.businessworld.in/article/When-Traditional-Algorithms-Fail-As-Trendlines-Are-Taken-Over-By-Outliers-/30-05-2020-193641/

... OUr commercials

The journey so far ...

Click the links to see our videos

- Give muscle to your CRM



https://www.youtube.com/watch?v=D-fwnY10eV0
https://www.youtube.com/watch?v=G8c0b1cz1TE&t=4s
https://www.youtube.com/watch?v=eaWfA6Z-jOw
https://bit.ly/3ju8jlK
https://bit.ly/3eOEAAp
https://bit.ly/2CYPZk0




Transforming through Data

Serving business users and end users with intelligent
and dynamic applications, based upon an actionable Data Strategy

Build a unified and Train ML and DL Operationalize models
usable data pipeline models to derive and distribute insights
insights at scale



Insights is a journey

What Why did What What should Insight
happened? it happen? will happen? | do?

Reports Interactive Predictive Recommendations
Dashboards Models & Automation




OPERATIONS

Predictive maintenance
Demand forecasting
Operational efficiency
Inventory optimization
Operations anomaly insights
Quality assurance

Connected devices and smart
buildings

Supplier and spend insights

Innovate across your business

@ ©O 2

MARKETING FINANCE WORKFORCE SERVICE
Personalization Finance Employee insights Intelligent
forecasting contact center
Customer insights HR insights
Fraud Patient care and
Churn analytics management Resource matching healthcare
and planning analytics

Dynamic pricing Rise management

Product innovation

Marketing optimization

Product recommendation

SALES

Intelligent
contact center

Patient care and
healthcare
analytics




Differentiate your strategy

Combine the power of analytics with the intelligence of Al
o

Personalized Insightful Efficient
Personalize customer Improve insights to Optimize operational
interactions to deepen better predict outcomes efficiency

engagement






Data Analytics - Structured Data

Sample Analysis of Primary, Secondary and Tertiary Sales of an FMCG Company




Data Analytics - Unstructured Data

Sample Analysis of the Social Feed of a retailer

Dashboard -
Key findings

* Sentiment scores
map

* Sentiment density
by time map

* Sentiment density

by geography

maps

Outlier analysis by

geography

Rake charts - Key

positives and
negatives

Impact analysis —

for interventions

IMPACT ANALYSIS




Data Analytics - Online Businesses

Sample Analysis of an Online Retaliler




Data Analytics — Public data

Sample Analysis of Macro Data Analytics on COVID Pandemic Data




Voiceback team ... globally scalable

Manishi Sanwal Sujay Misra Shubhra Misra

Managing Director Chief Strategy Officer Director, Head of
Research & Technology

Manishi Sanwal is a leading retail & marketing Sujay is research professional and is an expert in  Shubhra Misra is a research professional for the
professional of the country. Previously, he was  the field semiotics and ethnography. He has helped  |ast 25 years. She is an expert in the field of
the CEQO, of Flemingo - the biggest Duty-Free develop applications for employing these research  structured and unstructured data analytics. She
retailer in India & Managing Director with DFS  techniques to handle large data sets effectively. has worked with corporates like Biocon, Pfizer,
Group in India & in various leadership roles at He has worked with corporates like HDFC, Maruti,  Eveready, Mylan, Abott etc. on projects ranging
LVMH group in India and in China. He is an  Eveready, Luminous, Toyota, Bharti Delmonte, SBI  from data analytics, natural language processing

engineering graduate from IIT, BHU, Varanasi & Life Insurance, Anchor Panasonic etc. to Regression & correlations. Shubhra Misra is an
MBA from IIM Ahmedabad. MBA from IIM Lucknow.
Shah Nawaz
Aruna Priyadarshini CEO, Digital & Web analytics Venkatesh
Director, NLP VP, Technology

Shah Nawaz has more than 20 vyears of

Aruna Priyadarshini is a research professional . .
experience in brand management, Sales

with specialization in AI-ML & Natural Language
Processing, and semiotics decoding. She has
worked on strategy projects with corporates like
Star Plus, Parle Products, SBI Life Insurance, HDFC,
Sanofi Aventis and Abbott. Based in Mumbai, she
runs the Mumbai business. Aruna is Azure
Certified Machine Learning Associate.

Venkatesh is a technical expert on data analytics

He has 15+ years of experience on platforms like

management and Retail management. He was C, C+, SQL server, R & Python.

Regional Director, with LVMH group (TAG Heuer)
managing extensive Sales network across India
and business across Indian Sub-Continent for TAG
Heuer Watches. He leads the e-commerce, digital
and web analytics business

He leads the entire analytics and data
engineering team.
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VOICEBACK ANALYTICS

Corporate Office: B-710, Brigade Signature Towers,

CONTACT US | Kattamnallur, Bangalore | 560 049

contact@yvoicebackanalytics.com


http://www.voicebackanalytics.com/
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