Semeon

Insights in hours,
not weeks

Semeon’s algorithms analyze
millions of customer survey
responses  within  hours,
delivering analysis and insights
and enabling your team to take
action fast.

This morning’s feedback is much
more powerful than last month'’s
survey responses.
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What customers think + want
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High Precision
Analysis
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Semeon Analytics delivers an
82% accuracy rate on
interpretation of sentiment. The
platform understands sarcasm,
irony, slang and more.

This high precision allows you
to determine with extreme
accuracy what customers think,
want, and intend.

Over 60% customers who feel
they aren’t heard LEAVE
brands.

(Salesforce)

Instant Value for
your team

On average, we'll reduce the
cost of your customer feedback
from up to $4 to cents per
verbatim.

These savings allow you to
analyze more data, including
your own or your competitors’,
thereby improving customer
understanding and reducing
churn.

"90% of leading companies believe that CX is their greatest
competitive differentiation. CX is the new battlefield.” (Gartner)

Understand and get ahead of your customer needs in real time
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Semeon is an Al-driven text analytics SaaS solution enabling unparalleled
precision and speed to extract customers ideas, sentiment and intent
From private data and public channels.

Semeon's analysis is context-based, allowing it to precisely uncover the

most important and actionable elements from your data. This empowers
your team to confidently take actions based on data, not conjecture.
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Semeon

What customers think + want

Decipher the meaning of what is statistically relevant with concept clouds

got a very good deal

price of the Flight Overbooked flight

huge waste of money Is a total mess

got on my nerves
bad experience

service is poor

Overly Friendly and Poor Business Class Service

very poor show

lack of customer care
extort Money 900d selection of movies

service is very good

Very bad service entertainment system fFriendly and efficient

Flight attendant
higher level of customer service

staff wererude pad weather

always so friendly
staff were Friendly

Horrible horrible service very good experience

very poor customer service

Wasn't expecting much

Actionable insights through Concept Clouds

Different from typical frequency-based word clouds,
Semeon’s unique Concept Clouds highlight the full ideas,
conversations, and opinions that are statistically relevant
to what your customers think and want.

food was terrible

trip of a lifetime

Inability to Handle Delays

departed on time

Extra leg space

Seats were comfortable

Sentiment Intent

M Positive B Want to purchase

B Negative

1 wWon't purchase

Grasp statistically relevant data in real-time

Parse millions of data points on demand to extract your
customers’ sentiment (positive, negative, neutral), key
ideas, and intent (to purchase, leave, praise, criticize, etc.).
With Semeon, accomplish this in hours instead of weeks.

Analyse, organize, and customize concept categories and sub-categories

Managed concepts Documents
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O In-Flight entertainment 99.808 175 The lavatories were clean for the most part but got a bit messy during
» 0O Comfort of Seats 99.605 174 the middle of the flight, the tissue bin was also getting full near the

» [ Baggage Retrieval Process 99.311 144 end of the flight.

[ In-Flight Information 100.000 144 e "//cszca‘:‘“:’f' “0820w52l57f BIICO
03 Service of Food & Drink 99.980 107 TSR e iy il
3 Beginning of flight 99.828 101 The lavatory was clean at the beginning and end but it was a bit
» [0 Boarding Process 99.949 93 messy in the middle of the flight.
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» 8 End of flight 99.838 87 File://CSC_Surveys_14082018.xisx
» O Pre-Flight Info 99.970 85 01 May 2016
+ [ Appreciation for Business Class 98.683 82 Towards the middle of the flight, | turned on my call button for a crew
4 1 Quality of Washrooms 99.919 78 member.
. Identifier: IAC2CFE6D36C974685257EFFO07E7334
lavatories were clean and well 99.919 45 45 File://CSC_Surveys. 14082018.xisx
middile of the flight 99.463 17 o 27 Mar 2016
lavatories were kept clean 97.710 6 6 The lavatories were clean during the middle of the flight and at the
S end of the flight and the aisles were kept clean.
lavatorioswelo Ve'Y clean 97.629 5 5 Identifier: EE4C7D6S6FCCB3B4B5257EFFO07D292D
went to the lavatories 96789 5 0 File://CSC_Surveys_14082018.xisx
» O Food served hot 99.656 77 e s ik " i " bcotn Mar 2016
¢ Cleanliness of Aircraft 99909 71 e overall cleanliness of the cabin was good however the bathroom
v = Choi - 99.027 64 was filthy at the beginning and the middle of the flight.
O Choice of food & drink : Identifier: A68999896DF9047085257F33006B6A2F
» [ Process of De-Planing 99.514 51 File://CSC_Surveys_14082018.xisx
Food quali 99.281 47 104an 2016
& q li t)s’ Pouch 99.159 a7 Duty free was offered on a cart in the middle of the flight.
» 8 Material in Seat Pouc J Identifier: SSAFASFIB954539185257EEAODAFEBIC
» O Timeliness of arrival 98.531 36 File://CSC_Surveys_14082018.xisx
s Eaod saned cald Q9505 28 03 Jan 2016 ¥

Most systems require the user to specify their
categories, but Semeon auto-categorizes based on your
needs (customer journey map, customer satisfaction
criteria, etc.)

Semeon quickly identifies key concepts (important
words, expressions, etc.), Named Entities (such as
person names, organization names, brand names, etc.)
and Emotion Markers (patterns that indicate opinion or
sentiment).

Each is then scored and ranked by how relevant and
information rich they are, giving you a clear view of
what's important at a glance.

Track the evolution of Sentiment and Intent over time
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Proactively follow the Voice of your Customers over
time across all channels. Pinpoint when and where there
are changes to customer perception to measure impact,
and optimize your customer experience with relevant
and timely insights.
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