FORRESTER

= . e
Microsoft Edge2| Total Economic Impact™ | &
0|, OfAIOF Ef Y, RE0IA ZIgi5H 8242| 174 QIE{H.2} o0|E
14 )

ZIH & S5l Forrester= Microsoft Edge7} CtS 1} Z2 34 949
MZ2 Edges=

E 2= A2 ZEX}ESLICH
34 2|A3 T = o 2
-e E 4= F|M

HElX =, s o=
MSetL|Cl. 22 EdgeE Sall
2|7t 28t Oo|E{7} 2|7}
2SIX| 2= R B E2{IHX]
EX} 408 Y=Cl= 0] EASLICE
22 |;||.| o o el SaloAH SAESICl U2 MER
T3 Y 22| HIE ChH| Edge7}
HZsiCl= #elL|ct.

OE{ 2240 = AlH|2, T 2
AfH| 2 Bt ol2

e =

M R

S 7Hx|

49

-1

re

0]
34 g A3 =Y =

2501 21 HOHS HIB HZ oA

o124d| Az} Internet Explorer2| MH|ATZ} S 2E A< Microsoft Edge2| IE 2=7}
Microsoft Edge £ A&t BHlAAl & Y ZEZ2| 0 0|Xl= &S oI5t A S = JASLICH
A ARA SEAL 2 X FE =2 H&dxl= =22 & elHA ¥ =S

7|Hto 2 Fhc}.
1321 & o o
9 ke I o o4 1,6787H 321 7,590% 2
— fﬂ o4 1,6787H W A= HIE
HAA S =20 714] Bl AHAl & ¥ FH2

Sl S 2 HMIt ) .
= HS’-I' HI = == ZEX: Forrester Consulting0fl A 4071 7| S CHACE XHSIESF 2|22 HEZXAL 20214 53

621 7.8008+ 2 7,000 & =2 0l 4RI, 6,681 2, 2| HAl ¥ 2,5007H
’ = X T
e = a1 o B =710l AFK|, 4,0082 2, 2| HAl ¥ 1,50074
@ &IAELTX.IEAo'ﬂ;E;OH 6,000% B L2 O] ARX], 26791 &, B HAl ¥ 1007
2k 51510 EXAd s & ZhoH 5,000

IE2EZ AMSHSH MAHY SFA

4,0002!
3,000
Microsoft Edge2 Z=Z! 2,0002

HolE oS Z35t0{ Sti 1,000
2ot &sll 7lsd S EelLict

A  I— 0] 2A = Microsoftt| Al Oz} M= 2 2|2|5F Al 12| QokuiolL|C}. o|2| X}
%D Microsoft Edge2| Total Economic Impact, 20213 5&.
HA o1 H 2| ol 2Ale n|= 2 T2 85 5 20214 50| 30YUZH B BE 1122.14
AMIS] 27| M~ H/EHBE 7| Z2 2 dX| S32 Helol EAIRSLICL

© Forrester Research, Inc. All rights reserved.



