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Companies want to do more with data

10%

of organizations believe
their data is not used
to its fullest extent



But it's hard to do

Amount of data
Is growing

16348

worldwide data
creation by 2025

—-IDC: Data Age 2025

Data sources
are growing

367

challenged to analyze
unstructured data

-IDG: Big Data Survey

Lack of
specialized workers

#]

data science and
analytics are most
challenging to find

-IDG: State of CIO



How does Power Bl help modernize analytics?

it

Unify self-service
and enterprise Bl

Remove the challenges of multiple
solutions and conquer data both
structured and unstructured

ﬁﬁ

Al gets to
insights faster

Reduce the amount of
time spent wrangling data and
spend more time getting answers

Anyone can
access and analyze

Make sense of data and drive
confident decisions without
relying on specialized skills



Data culture




it

Unify self-service and enterprise Bl

 Reduce cost, complexity, and challenges
of multiple analytics systems

* Grow and evolve with a scalable,
secure, and compliant platform

* Enterprise Bl tools like SSRS and
SSAS are inside Power Bl

» Protect your data inside and outside
of Power Bl




Pair Power Bl with Microsoft Information Protection and Microsoft Cloud App
Security to better protect Power Bl data

© © 0 O

Apply sensitivity labels Extend protection and Better meet privacy and Help prevent exposure of
familiar in Office 365 governance policies to regulatory requirements sensitive data by
apps like Word, Excel, Power Bl data— with oversight of blocking risky user
PowerPoint, and Outlook including exported sensitive data through activities, in real time,
to Power Bl data. data—with Microsoft Microsoft Cloud App with Microsoft Cloud

Information Protection. Security. App Security.



& O & hitps://dxt.powerbi.com/groups/80e26d0a-e85e-499b-ad17-897e0b9052c4/list/reports & ©

Classify and

31 Power Bl Contoso Finance Department

+ Create 53 Settings S Access List view P publish app

label Power Bl

& Q_ search content...
a rtifa CtS Z Dashboards Reports Workbooks Datasets Dataflows Showing 2 tems
=a) NAME ACTIONS OWNER SENSITIVITY INCLUDED IN APP
& H #r 2019 Q2 Revenue - Internal b2 @ Q =< %ﬁ @ D ContosoFinanceD... General @
= H ¥t Sales 2019 - External ke @ Q oo & [ [ ContosoFinance D... General @
* Data owners set Microsoft
information protection
sensitivity labels for datasets,
reports, dashboards and
dataflows.
e Same labels used to classify 7

Office 365 files.



P rote Ct d a ta & O & hitps//dxt.powerbi.com/groups/80e26d0a-e85e-499b-ad17-897e0b9052c4/list/reports & ©
exported from

i3 Power Bl Contoso Finance Department

+ Create 53 Settings R Access = List view v P publish app

= Q, search content...
Power Bl s
Showing 2 it
® Dashboards Reports Workbooks Datasets Dataflows e s e
- NAME 1+ ACTIONS OWNER SENSITIVITY INCLUDED IN APP
& H ¥ 2019@2 Revenue - Internal "2 @ Q =2 & W D Contoso Finance D...  Highly Confiden... @
Y R I I f = H S ale 2ol IOZReverue = Irtemre e @ Q =g & W D Contoso Finance D... General @O
« Sensitivity labels of Power Bl

artifacts persist in files exported
from Power Bl to Excel,
PowerPoint, PDF (at preview).

« Data protection policies defined
by security and governance
admins in Microsoft 365 portal are
inherited when data is exported
from Power Bl service.

 Prevent unauthorized access to
sensitive data.



& O 8 https://dxt.powerbi.com.us3.cas.ms/groups/80e26d0a-e85e-499b-ad17-897e0b9052c4/reports/991fad01-19c1-4a54-a02c-ad430c9cfec... ¥ E © ©

Protect data

131 Power Bl Contoso Finance... » - 2019 Q2 Revenue - Inte... | Data updated 6/4/19 ™
. L = I— Export |2 Share [ Subscribe [ Comments --- Reset to default  [] Bookmarks > View
Wlth rea |_t| m e | Team Scorecard ¢
. . hx¢ Industry Margin Analysis Tea m Re\/enue 83 7 42 5% <
risk analysis O | o
@
& o A:\derev." Ma C DO O Oy Ushskor  CENTRAL
£

O

. |
* Admins can closely monitor .
risky sessions connecting to W T e e e u e w b
Power Bl service in
Microsoft Cloud App
Security.

* Security admins can define 7
real time remediation of
risky activities using
Microsoft Cloud App
Security real time controls.



& O & https://dxt.powerbi.com/admin-portal/dataProtection I & ©

Enable admin

31 Power Bl Admin portal

oversight of
sensitive data

Admin portal

Usage metrics Your tenant is secured by Microsoft Cloud App Security
Users Investigate risky usage of Power Bl data in the Cloud App Security portal

Audit logs
Go to Cloud App Security portal

Tenant settings

% H @ % B

Capacity settings

Embed Codes

O

QOrganization visuals

* Power Bl admins have full Detafiow setings

« o] ops oy . o Workspaces i
V|S|b|||ty to SenS|t|Ve data In Custom branding oK :ni

Data Protection

their Power Bl tenant and who
consumes it (launch Jan 2020). ‘ ‘ . = e

* Security admins can use . e s k3 et S S s
Microsoft Cloud App Security 2 “d R
to gain better visibility for
sensitive data usage in Power
Bl and investigate potential
security risks.



Get to insights faster with Al

 Make immediate sense of unstructured
data like images and text

 Ask questions using natural language
or company jargon

* Discover hidden insights and understand
what influences your KPIs

* Accelerate time to insight with
sharable machine learning models




X

Anyone can access and analyze

i o LR
P L e

* Tell your data story with hundreds of data
connectors and visual options

* Expedite decisions backed by live
dashboards and single source of truth

« Run your business in real time and
complete ad-hoc analysis from any device

 Put insights where users spend time by
embedding dashboards in applications
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Power Bl data sources
Always growing

File

Excel

£ Text/CSV

5 XML

[=] Json
Folder

=1 pDF

@ SharePoint folder

Power Platform
B Power Bl datasets
g—? Power Bl dataflows

B Common Data Service

Database
5QL Server database
@ Access database
SQL Server Analysis Services
Oracle database
IBM Db2 database

IBM Informix database (Beta)

Database

IBM Netezza

MySQL database

PostgreSQL database

Sybase database

Teradata database

SAP HANA database

SAP Business Warehouse Application Server
SAP Business Warehouse Message Server

Amazon Redshift

-Q- Impala

Google BigQuery
v Vertica

Snowflake

Essbase

AtScale cubes (Beta)
- Bl Connector

Dremio
¥ Exasol

W Indexima (Beta)

Database

€) Jethro (Beta)

[#] InterSystems IRIS (Beta)

£ Kyligence

MarkLogic

Azure

mn Y &

@ 48

Azure SQL database

Azure SQL Data Warehouse
Azure Analysis Services database
Azure Blob Storage

Azure Table Storage

Azure Cosmos DB

Azure Data Lake Storage Gen2 (Beta)

Azure Data Lake Storage Genl
Azure HDInsight (HDFS)
Azure HDInsight Spark
HDInsight Interactive Query
Azure Data Explorer (Kusto)

Azure Cost Management (Beta)

Online Services
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-
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SharePoint Online List

Microsoft Exchange Online

Dynamics 365 (online)

Dynamics NAV

Dynamics 365 Business Central

Dynamics 365 Business Central (on-premises)
Microsoft Azure Consumption Insights (Beta)
Azure DevOps (Beta)

Azure DevOps Server (Beta)

Salesforce Objects

Salesforce Reports

Google Analytics

Adobe Analytics

appFigures (Beta)

Data.World - Get Dataset (Beta)

Facebook
GitHub (Beta)
MailChimp (Beta)

Marketo (Beta)

Mixpanel (Beta)

Online Services

(I B S RGN
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BEREee

2

=
a
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Planview Enterprise One - PEM (Beta)
Planview Projectplace (Beta)
QuickBooks Online (Beta)

Smartsheet

SparkPost (Beta)

Stripe (Beta)

SweetlQ (Beta)

Planview Enterprise One - CTM (Beta)
Twilio (Beta)

tyGraph (Beta)

Webtrends (Beta)

Zendesk (Beta)

Emigo Data Source (Beta)

Intune Data Warehouse (Beta)
Microsoft Graph Security (Beta)

TeamDesk (Beta)

' Industrial App Store

Q) Quick Base

£¥ Dynamics 365 Customer Insights (Beta)

£ Entersoft Business Suite (Beta)

Other
& Web

B sharePoint list

Eﬂ OData Feed

Active Directory

.
%

Microsoft Exchange
Hadoop File (HDFS)
Spark

R script

Python script
ODBC

OLE DB

BAs oo ¢

BI360 - Budgeting & Financial Reporting
i*1 Denodo

Information Grid (Beta)

Paxata

QubolePresto (Beta)

&

[~

0

(3 Roamler (Beta)
QC Workforce Dimensions (Beta)
SurveyMonkey (Beta)

»f Tenforce (Smart)List (Beta)

L1 Blank Query



Power Bl success
in driving data
culture




Gartner

February 2019

A Leader In
Analyti

cs & Bl Platforms*

@ Microsoft
@ Tableau
MicroStrategy @ ThoughtSpot .. Qlik
Looker@ @) Sisense @ @ Salesforce
TIBCO Software
@ sAs
GoodData @ Domo @ °
i SAP
BOARD International @ Yellowfin
-
Logi Analytics @ Oracle
Information Builders 4@ 1BM@
Pyramid Analytics@®  girst
wi
=
=)
o
w
>
wi
o
’—
>
=
-
@
<
COMPLETENESS OF VISION — As of January 2019 © Gartner, Inc

Source: Gartner (February 2019)

*Gartner “Magic Quadrant for Analytics and Business Intelligence Platforms,” by Cindi Howson, James Richardson, Rita Sallam, Austin Kronz, 11 February 2019
The above graphics were published by Gartner, Inc. as part of a larger research document and should be evaluated in the context of the entire document. The Gartner document is available upon request from Microsoft. Gartner does not endorse

any vendor, product or service depicted in its research publications, and does not advise technology users to select only those vendors with the highest ratings or other designation. Gartner research publications consist of the opinions of Gartner's
research organization and should not be construed as statements of fact. Gartner disclaims all warranties, expressed or implied, with respect to this research, including any warranties of merchantability or fitness for a particular purpose. GARTNER is
a registered trademark and service mark of Gartner, Inc. and/or its affiliates in the U.S. and internationally and is used herein with permission. All rights reserved.



Strong
Challengers Contenders Performers Leaders

Stronger
current

FORRESTER’

Microsoft Positioned as a Leader in SAPQB"??
The Forrester Wave™: Enterprise Bl =) o
Platforms (Vendor-Managed), Q3 2019* fo10data ©

"You no longer need to be shy o el
about using Microsoft Power BI;
it's a killer Bl platform.”

current

—According to the Forrester report e

Domo (+)

Weaker strategy P Stronger strategy

Market presence

000OC)

*The Forrester Wave™: Enterprise Bl Platforms (Vendor-Managed), Q3 2019 by Boris Evelson with Srividya Sridharan, Robert Perdoni, Aldila Yunus. The Forrester Wave™ is copyrighted by Forrester Research, Inc. Forrester and Forrester Wave are trademarks of Forrester

Research, Inc. The Forrester Wave is a graphical representation of Forrester's call on a market and is plotted using a detailed spreadsheet with exposed scores, weightings, and comments. Forrester does not endorse any vendor, product, or service depicted in the
Forrester Wave. Information is based on best available resources. Opinions reflect judgment at the time and are subject to change


https://reprints.forrester.com/#/assets/2/108/RES151235/reports
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Partners in 100+ countries Showcase solutions
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Customer momentum: Power Bl

Retail and
consumer goods

Discrete
manufacturing

Government
and education

Healthcare

Banking and
financial services

Professional services

Technology systems
and services

meiier @ Gl WIS A osi
avtomation <= Kkewwamene  Honeywell Johnson SJ)I(' %‘E’gg%:

Carnegie _— s
Mellon @ LAWRENCE TOWNSHIP .
University ( y -
) L CITY COUNCIL
| o " W,
Vﬁi, §2§?§?§3§x‘3§“ 'i. Héoital Montfort oreciSien - Beth Israel Deaconess A @pPoC rine medl Sgs
Foundation P =7 diagnostics /) Medical Center
Until no child has AIDS.
. B
an erlne.y , ETRO H .O R | Flanders Investment & Trade m coverc
g BANK HRVATSKA BANKA ZA OBNOVU | RAZVITAK V y
FINANCIAL I © ATKINS imshealth %*
FABR'C nm AP INTELLIGENCE APPLIED. SOdexo
&) BitTitan @ D°C“5-;%”a AllA T - -Systems-


https://customers.microsoft.com/Pages/CustomerStory.aspx?recid=18294
https://customers.microsoft.com/Pages/CustomerStory.aspx?recid=18356
https://customers.microsoft.com/Pages/CustomerStory.aspx?recid=8576
https://customers.microsoft.com/Pages/CustomerStory.aspx?recid=12216
https://customers.microsoft.com/Pages/CustomerStory.aspx?recid=14594
https://customers.microsoft.com/en-US/story/docusign-writes-its-name-on-a-new-market

Power Bl modernizes analytics

il oK

Powered Provides insights

Self-service
by Al to all

and enterprise Bl



t's easy to
get started...

PowerBl.com




Demo

Fxecutive dashboard



Power Bl Innovation areas

(o) ()
o —(©—®

Self-service Unified self-service Pervasive Al Big data analytics
Bl/collaboration and enterprise Bl for Bl with Azure Data
Services




Power Bl Innovation areas

Self-service
Bl/collaboration




Transtorm data to insights

101010
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Get your data

Analyze

Visualize

Publish

Collaborate

$1523M
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Fasily connect, clean, and mashup data

101010

el Get your data

Connect to any data sources
on-premises and cloud

Shape, transform, and clean data ORACLE’

Connect live to any data source

Prep your data using familiar |
Power Query experience salesforce

Extend self-service prep
to Azure Data Lake Storage




Power Bl data sources

File

Excel

B Text/CSV

5 XML

[=] Json
Folder

1 PDF

0

[

@ SharePoint folder

Power Platform
B Power Bl datasets
T Power Bl dataflows

B Common Data Service

Database

SQL Server database
@ Access database
SQL Server Analysis Services
Qracle database
IEM Db2 database

IBM Informix database (Beta)

Database

IBM Netezza

MySQL database

PostgreSQL database

Sybase database

Teradata database
SAP HANA database
SAP Business Warehouse Application Server
SAP Business Warehouse Message Server
Amazon Redshift

Impala

Google BigQuery

Vertica

Snowflake

Essbase

AtScale cubes (Beta)

Bl Connector

Dremio

Exasol

Indexima (Beta)

Database
€) Jethro (Beta)
[#] InterSystems IRIS (Beta)
£+ Kyligence

a" MarklLogic

Azure

BM Azure SQL database

BE Azure SQL Data Warehouse

== Azure Analysis Services database

= Azure Blob Storage

= Azure Table Storage

&7 Azure Cosmos DB

=™ Azure Data Lake Storage GenZ2 (Beta)

Azure Data Lake Storage Genl

Azure HDInsight (HDFS)

Azure HDInsight Spark
HDInsight Interactive Query

Azure Data Explorer (Kusto)

@ 4% %

Azure Cost Management (Beta)

Online Services

S = I - BRI N AN AR o B NG N A
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SharePoint Online List

Microsoft Exchange Online

Dynamics 365 (online)

Dynamics NAV

Dynamics 365 Business Central

Dynamics 365 Business Central (on-premises)
Microsoft Azure Consumption Insights (Beta)
Azure DevOps (Beta)

Azure DevOps Server (Beta)

Salesforce Objects

Salesforce Reports

Google Analytics

Adobe Analytics

appFigures (Beta)

Data.World - Get Dataset (Beta)

Facebook
GitHub (Beta)
MailChimp (Beta)

Marketo (Beta)

Mixpanel (Beta)

Online Services

. Planview Enterprise One - PEM (Beta)
Planview Projectplace (Beta)
QuickBooks Online (Beta)
Smartsheet

SparkPost (Beta)

BEewe e

Stripe (Beta)

5]

SweetlQ (Beta)
Planview Enterprise One - CTM (Beta)
Twilio (Beta)

tyGraph (Beta)

BEREee

Webtrends (Beta)

-t
W

Zendesk (Beta)

Emigo Data Source (Beta)

% Intune Data Warehouse (Beta)
n Microsoft Graph Security (Beta)
s

TeamDesk (Beta)

#® Industrial App Store
Q) Quick Base
£F Dynamics 365 Customer Insights (Beta)

£ Entersoft Business Suite (Beta)

Other
& Web

B sharePoint list

]

OData Feed

&% Active Directory
£3 Microsoft Exchange
<= Hadoop File (HDFS)
7 Spark

-¢- R script

-.:)- Python script
<= ODBC

= OLEDB

. BI360 - Budgeting & Financial Reporting
i*1 Denodo

Information Grid (Beta)

QubolePresto (Beta)

&

. Paxata
0

() Roamler (Beta)

QC Workforce Dimensions (Beta)
SurveyMonkey (Beta)

»f Tenforce (Smart)List (Beta)

L1 Blank Query



Build powertul models and flexible measures

An a Iyze | KH © @ 2~ = | Exec Dashboard Finance - Power Bl Desktop

Home Maodeling

. Cutl D [‘1 D ['/1 [‘ﬁe Text Box Eﬁ EF]
Create model automatically _§ LC A &

. Recent  Enter Edit Refresh MNew  MNew Page Manage New Publish
Format Painter  pata~ Sources~ Data  Queries~ Page~ Visual Shapes View Relationships ~ Measure

Clipboard External Data Insert View Relationships  Calculations  Share

[ Sales

Simplified point and click analysis

Fiazal Quaner

with Quick Measures, Clustering, = =

Ragicn Country

and Binning : EN |

Prodct Category
X Gz S

X Bucget

X Forecast

¥ Dicoount

Create powerful measures with o

X Geoss Profit

familiar DAX formulas

X VB [
TF FocbMonth
8 FeTES

™ TravelEEntartsinmant
Complation Date
Month
Bt Same: Fiscalvaar Casarbar

[ Conflictodintarest

Coumry Facal Yoar
S Feacal Cuartar
Couriry
Region
¥ Raquired
. Compiotc
X, Suny NC
E Incompiaie

Function Summary




Create stunning interactive reports

Visualize

Choose from limitless
visualization options

= 4 B Acual

Visualizations are interactive 1,023M: $j_é.ﬂ?f“ “ B o e TR

W Fiscal Vear

and link together e " | IS . e
.. e : . . ‘ ors M RovSum Di

Std Rpig M

Geography

Use bookmarks and custom - R L

- Period

navigation to bring your data : —

Manth

M $050a (formerty ... _—
story to life
y b s Amniy s Sales Mont
A Add-0n » . Plan
» B Pricinglevel
- Product
BG
Business
Product
Rev Sum Di

» @ SubSegment




Visualize in the context of your business

T
isitors and Average time on site (minutes) by Location, Sum of Longitude and Sum of Latitude

1 oy o/ ackmin

W exercue

e - Qe b EE|m i w

—gil e ? ™

Hugo, Victor Kafka, Franz
W food / leisure

= 12AM 12AM
other . -

£ 3

Sheeping after
Wwriting struggling 1o fall
*, a > o=
Engaging n long, Catchung up on sieep
o et

Working at the
Worker's Accident
Insurance Institute

12PM

=
MIN_VALUE, MAX_VALUE, TARGET_START, TARGET_END, POINTER VAL..
MIN_VALUE, MAX_VALUE, ACTUAL_START, ACTUAL_END, POINTER VA...

DIAL GUAGE 1

DIAL GUAGE 2

MIN_VALUE MAX_VALUE ACTUAL_START ACTUAL_END

’OINTER_VALUE PERC
DIAL GUAGE 1 100 500

200 450 100 400 300 0.50
DIAL GUAGE 2 100 500 200 450 100 400 300 0.50
Total 200 1000 400 900 200 800 600 1.00




Share insights with others

Publish

Executive Metrics Dashboard 3 & share Dashboard

Publish interactive or
paginated reports to $8522M | $222M  $407M
the cloud or on-premises e

Automatic data refresh, so your
reports are always up to date

Package your reports in apps for
easy consumption and control

Manage your analytics |
. . 3 8o 0 &g

content with admin and T I II I“I

governance tools = |




POWGF Bl . RS_WS € > adventureworks

Export v of? b ¥ Y Parameters

Home (Preview) Sales Order Last day of 6/13/2018 11:03:48 PM ) View Report

Sales

Favorites

Recent

Sales Order

Lasad
Apps ADVENTURE IRYOVVEIeL:

WORKS
Shared with me
PRODUCT Qrty EXTENDED DISC SALES TAX FREIGHT
Workspaces Half-Finger Gloves, M 6 84.77 0.00 8477 678 212
LL Road Frame - Red, 60 5 1,011.66 000 1,011.66 80.93 25.29
. | . RS Ws ¢
HL Road Rear Wheel 1 214.24 000 21424 17.14 5.36
D | Xe e rfe Ct Women's Tights, § 1 4499 000 44.99 3260 112
ML Road Front Wheel 2 208,06 000 298.06 2385 7.45
AWC Logo Cap 6 31.12 000 3112 2.49 078
° ML Road Frame-W - Vellow, 38 1 32445 000 32445 2596 811
O a n a te d re O rt S Road-250 Black, 52 3 3,926.81 000 3,92681 314.15 98,17
Road-250 Red, 44 6 8,796.06 000 8,796.06 703.68 219.90
Road-250 Black, 44 4 523575 000 523575 418.86 130.89
Road-250 Red, 52 1 1,466.01 000 1,466.01 117.28 36,65
Road-650 Black, 58 1 460.79 000 46979 3758 11.74
Road-550-W Yellow, 48 5 3,001.31 000 3,001.31 240.11 75.03
Road-250 Red, 58 2 2,617.88 000 2,617.88 209.43 65.45
LL Road Handlebars 1 24.29 000 2429 1.94 061
Road-550-W Yellow, 42 2 1,200.53 000 1,200.53 96.04 3001
Sport-100 Helmet, Black 3 60.56 000 60.56 484 151
Road-650 Black, 62 3 1,409.38 000 1,409.38 11275 3523
TOTAL 152 60,281.31 0.00 60,281.31 4,822.50 1,507.03

71 GetData Sales Order SO47398 Page 2 of 2



EMpower your organization

COI Ia bo ra te I Power BI Excel and Power Bl > Excel [JJ8

[ Ask a question about your data

P rOVi d e i n S i g h tS O n a ny d eVi Ce Revenue Gross Profit Variance to budget ($) by country Forecast, Sales & Growth

Actual Sales
. $58.5M- $24.2M-
Use Q&A to automatically
Tops Total

discover insights - sottoms

+ Addtile L Usage Metrics o2 View related € Set as featured)

Bottoms Total
Product Pivot

Deliver insights in other user flows pam wo

like Teams and SharePoint e P o eee W T LD Footware Tota

Footware ock 58069 #4 € 3% rea 0.54M Accessories

Accessories

Accessories Total

Connect |ive to your mOdels e o som 10 520M Grand Total
in Excel and Power Bl Desktop

Income Statement Description Décor Dining & Entertainment Electronics Furniture Lighting Pillows & Cushions  Total
-

Revenue $26,285,269 96,615,173 $6,337,098 $6,364,332 $6,689,229 $6,185,557 $58,476,658

Cost of Sales §2,286,912 $2,423,318 $2,574,990 $2,229,285 $2,388323 $2,339,199 $14,242,027




'Y Q&A virtual analyst (previ...

Executive Summary

Hi! I'm your Q&A virtual analyst. You
can ask me questions about your data.

Here are some suggestions to
get started:

featured insights } insights for 'roi' H demand pld

insights for 'roi'

Here are some insights | found:

;ta ( O | I | | < ( t< d tO ‘Apparel and Footwear' has There is a correlat
noticeably more ROI. and Responses fol

Insight 1 Insight 2

your data on the go

Here is: roi by product category. It shows
Apparel and Footwear has noticeably
more of it.




‘hrough
* Excel
 Visio
SharePoint

Teams

PowerApps
* Dynamics 365
* Saas apps

SharePoint = Microsoft

Deliver insi

Y

m Executive

Private group | Genera

Power Bl reports integrated in SharePoint Online

Total campsigns  Total opens (thousands)  Total clicks (thousands) ~ Current menth direct campaign revenue Opens vs total sent (thousands)

31 93 28 $883.410- M-

Goal: 640,000.00 (+38.03%

Email Analytics

Date Revenue by campaign Email status by months Email status by channel
112006 125312016 L .
[ 1 szoau
. t A .
: I
.
i 5144 H |t 4 »_ -
Region g Y : - S e
an N v sLs : - -
59M .
|
20M
Campaign
Al ”
Revenue by customer segment and gender Revenue by region
. ™ North and Central America | Asia Pacific
14
Email Status ‘
‘ 14
- - \ = [
‘ 21 27
South America
L e - HEE
ecti 14 53
Total 28 9 178
Website & Social Analytics Email Analytics Location Analytics




Power Bl Innovation areas

® ®©

Unified self-service
and enterprise Bl




Unity self-service and enterprise Bl

Enterprise Bl tools
= inside of Power Bl

B Security 51.523M $167M

Compliance |
— . o

%) | Privacy N

™




Enterprise Bl tools inside of Power Bl

& @ - b
Hema W

Enterprise Bl tools
inside of Power BI

SQL Server Analysis Services
integrated into Power Bl

SQL Server Reporting
Services technology now
part of Power Bl



Securely protect your data

Security

Protect data with Microsoft information protection
classifications both inside and outside of Power B

Keep data secure with identity and access
management using Azure Active Directory

Encrypt to safeguard data, both at rest and in transit

Secure access for Power Bl data, based on user's identity

BYOK

Find out more about
Security in the

Microsoft Trust Center


https://www.microsoft.com/en-us/TrustCenter/CloudServices/business-application-platform/security

& O & hitps://dxt.powerbi.com/groups/80e26d0a-e85e-499b-ad17-897e0b9052c4/list/reports & ©

Classity ana

31 Power Bl Contoso Finance Department
| | P B | = + Create 53 Settings R Access = List view v P Publish app
abel Power o
Q, search content...
L] ﬁ
Showing 2 items
a r | a ( S ® Dashboards Reports Workbooks Datasets Dataflows
F NAME T ACTIONS OWNER SENSITIVITY INCLUDED IN APP
& u ¥ 2019 Q2 Revenue - Internal > 2 @ Q =3 gi W D Contoso Finance D... General O
!4
¥ Sales 2019 - External L2 @ Q =z & W DO Contoso Finance D...  General (D

o

Data owners set Microsoft
information protection (MIP)
sensitivity labels for datasets,
reports, dashboards and
dataflows.

Same labels used to classify
Office 365 files. ’



P rote Ct d ata & O & hitps//dxt.powerbi.com/groups/80e26d0a-e85e-499b-ad17-897e0b9052c4/list/reports & ©

i3 Power Bl Contoso Finance Department

+ Create 53 Settings R Access = List view v B Publish app

exported from

w

earch content...

Q search
*
Showing 2 items
® Dashboards Reports Workbooks Datasets Dataflows
MAME ACTIONS OWNER SENSITIVITY INCLUDED IN APP

B +
£ u pid 2019@2 Revenue - Internal > 2 B Q <& m D Contoso Finance D... Highly Confiden... @

O

e @ Q L @ @[ @ Contoso Finance D...  General D

- Sensitivity labels of Power BI - B oo
artifacts persist in files exported
from Power Bl to Excel,
PowerPoint, PDF.

- Data protection policies defined
by Security and Governance
admins in Microsoft 365 portal
are inherited when data is
exported from Power Bl service

« Prevent unauthorized access to
sensitive data.



& O 8 https://dxt.powerbi.com.us3.cas.ms/groups/80e26d0a-e85e-499b-ad17-897e0b9052c4/reports/991fad01-19c1-4a54-a02c-ad430c9cfec... ¥ E © O

Protect data

i3 PowerBl  ContosoFinance.. > ' 2019 Q2 Revenue - Inte... | Data updated 6/4/19
. = i— Export |2 Share [ Subscribe [ Comments --- “> Reset to default [1 Bookmarks ~ View
eX p O rt W |t re a — o] Team Scorecard ¢
_t. . |< | . % IndustyMarginAnayss  1€AIMN Revenue 83 7 42.5% .
| l | Number of Customers Number of Products Gross Margin %
| e rl S a n a yS | S O, Executive Scorecard P ;_:;r ' Heromer e roa 0 [KP’EL’ E':"_._.
& . Revenue % Variance to Budget by Month a cutive Total Revenue by Region @
Andrew Ma Executive @Andrew Ma @ Annelie Zubar @ Carlos Grilo @ Tina Lassila @Valery Ushakov CENTRAL
Annelie Zubar Cles SOUTH
& Carlos Grila
Tina Lassila 0% —
Valery Ushakov ey ey By
-J 20% . -
' ; o |
Admins can use Microsoft - - .-
|
Apr May Jun %

Cloud App Security
(MCAS) to closely monitor
risky sessions connecting

to Power Bl service.

Security admins can
define real time
remediation of risky
activities using MCAS real
time controls.



Admin

oversight of
sensitive data

Power Bl admins have full
visibility to sensitive data in
their Power Bl tenant and who
consumes it

Security admins can use
MCAS to gain better visibility
for sensitive data usage in
Power Bl and investigate
potential security risks

O 8 https//dxt.powerbi.com/admin-portal/dataProtection

31 Power Bl Admin portal

o
*
®
&
£

O

o

Admin portal

Usage metrics
Users

Audit logs

Tenant settings
Capacity settings
Embed Codes
QOrganization visuals
Dataflow settings
Workspaces
Custom branding

Data Protection

Your tenant is secured by Microsoft Cloud App Security

Investigate risky usage of Power Bl data in the Cloud App Security portal
Go to Cloud App Security portal

rts last 7 days




Compliant solution

Compliance Find out more about
Compliance in the

Flexibility to deploy Power Bl in specific global regions Microsoft Trust Center
with multi-geo compliance

Global Government Industry Regional
CIS Benchmark ais 23 NYCRR Part 500 CCSL/IRAP (Australia)
CSA-STAR-Attestation DoD DISA L2, L4, LS FERPA EU-Model-Clauses
CSA-Star-Certification FedRAMP FFIEC (US) EU-U.S. Privacy Shield
1SO 27001 FIPS 140-2 FISC (Japan) GB 18030 (China)
ISO 27018 UK G-Cloud GLBA GDPR (EV)
HDS (France) MeitY (India)
HIPAA/HITECH NZ CC Framework (New Zealand)
HITRUST
PCI DSS
SOX

TISAX (Germany) As of I\/Iay 2019


https://www.microsoft.com/en-us/trustcenter/compliance/complianceofferings?product=PowerBI

Protect your data privacy

Privacy

Protect your data from unauthorized persons
or inappropriate access

Prohibit your data from being mined for marketing
and advertising

Restrict access by personnel and subcontractors

Carefully defined requirements for responding
to government requests for customer data

Find out more about

Privacy in the
Microsoft Trust Center


https://www.microsoft.com/en-us/trustcenter/Privacy/You-own-your-data

Power Bl Innovation areas

RO ©

Pervasive Al
for Bl




Pervasive Al In Bl

Help business users
understand data

Help business analysts
prepare data

Simplify collaboration for
data scientists and
business analysts

Power Bl 9 Excel and Power Bl > Excel [

+ Addtile L Usage Metrics %5 View related (@ Setasfeatured ¥ Favorite [ Subscril
<h
H (3 Ask a question about your data
C] )
Revenue Gross Profit Variance to budget ($) by country Forecast, Sales & Growth
5 en Actual Sales
@ $ 5 8 5 M¢ $ 2 4 2 M“ JE— <1050 Product Famil Product Total
Gt |34.4w;( 69.99%) Goal: 20, ENII( 19.26%) Japen 7044 e T-shirts 93,
oal: +69. oal: 20,3 (+19. )
o Brezi $636M Polo Shirts 12,
India 53 64m Tops Total $6,(
Forecast, VTB K $301M Bottoms Pants $2,
China $263M Shorts :
Switzerland $1.17M Bottoms Total ‘3,|
Product Pivot Australia $1.04M
Values Footware Socks $1,
5058
Product Famil Product  Actual Sales __ Budget VI8 § vie % " sose Shoes $1
Tops T 6 = $039M ’
(5036M) Sandals %1
Bottoms o e Footware Total $4,
Footware Korea  (S0.54M) Accessories Other Accessories %
ftaly  (S0.85M) Hats $
Accessories canas (s130m [ Belts q
. France szl Accessories Total 32,
oM s10m Grand Total $15,
Actual Selector
Income Statement Description Décor Dining & Entertainment Electronics Furniture Lighting Pillows & Cushions  Total
-
Revenue $26,285,269 96,615,173 36,337,098 $6,364,332 $6,689,229 $6,185,557 $58,476,658
Cost of Sales $2,286,912 $2,423,318 $2,574,990 $2,229,285 $2,388,323 $2,339,199 $14,242,027
Gross Profit $3,998,357 $4,191,855 $3,762,108 $4,135,047 $4,300,906 $3,846,358 $24,234,631



Help business users
understand data

Q&A
Quick insights

Key drivers

(3 Ask a question about your data

Power BI 9 Excel and Power Bl > Excel |6

+ Addtile L Usage Metrics  °% View related (%) Setssfestured ¥ Favorite

B Subscrit

Revenue Gross Profit Variance to budget ($) by country Forecast, Sales & Growth
en Actual Sales
$58 5 M\/ $24 2 M\/ cermany oo Product Famil Product
Goal: 34ANII( 69.99%) Goal: 20. 37‘;( 19.26%) e f Tops T-S'ﬂrls
oal: +69. oal: 20,3 (+19. )
Brazi $5636M Polo Shirts
India 5364 Tops Total $6,(
Forecast, VTB K $301M Bottoms Pants $2,
China $263M ShOfTS ¢
suerene s Bottoms Total $3,1
Product Pivot Australia $1.04M
Values Footware Socks $1,
Product Fami Actual Sales B VIB § VIB % Shoes 1,
Tops. T-5hi $3.779.540
- F E Sandals $1
==L Spain  (0.46M) Footware Total %4,
Footware Korea  IS0.54M) Accessories Other Accessories $
taly  soasm i Hats $
Accessories canas (s130m [ Belts q
rence (sziov Accessories Total $2,
oM $10M s20M Grand Total $15,:
Actual Selector
Income Statement Description Décor Dining & Entertainment Electronics Furniture Lighting Pillows & Cushions  Total
-
Revenue $26,285,269 96,615,173 36,337,098 $6,364,332 $6,689,229 $6,185,557 $58,476,658
Cost of Sales $2,286,912 $2,423,318 $2,574,990 $2,229,285 $2,388,323 $2,339,199 $14,242,027

Gross Profit

$3,998,357 $4,191,855 $3,762,108 $4,135,047 $4,300,906 $3,846,358 $24,234,631




Help business users understand data

ull

[ Ask a question Hawai'i Tourism{SLu‘n mary

=
@ Q&A 1/1/2016  5/1/2018 Visits by Island Name Trip Purpose
Oo——=0 12M

Pleasure/Vacation 17M

2 7.4 9 M 1 6M 1 Honeymoon/Get Married - 3M

1 1 Visitors Arrivals - = 3M Vet F”"‘"""“"Q" B2
Get answers by simply asking o e -
’ L N - ::‘:l:' h o o sport Events | OM

Attend School | OM

Sa73id

SNOLLYZITVNSIA

Arrivals per month Expenditures by Region

$3 99 5bn $15bn $10bn Repeat Visitor

Expenditures

$1.38bn

Expenditures per Month

Visits by Date and Region Visits by New or Repeat Visitor

7.26 0.5M — Canada  1.0M
Average Trip Length ,_/"/Xf /\7_/_/{\\_7_,,/\_/‘—' Japan W

First Time ...
— Other 0.5M

8200 Soeeloo T

Spending per day (PP) 0.0M ~ US West  0.0M ,

Jan 2016 Jul 2016  Jan 2017 Jul 2017 Jan 2018 2016 2017 2018

Page 1 Page 2 Page 3 +




Help business users understand data

Quick insights

Find where the
distribution is different

In this example, first time
visitors visits to islands is
different than those who
visit several times

[ Ask a question Hawai'i Tourism Summary

1/1/2016  5/1/2018 Visits by Island Name Trip Purpose

O——=0 12M
Pleasure/Vacation 17M

Honeymoon/Get Married - 3M
27.49M il

Visitors Arrivals - - - oM other [J] 2M
o ol Migs/Conventions/incentive ]| 1M

9 4 7. 84 K Sport Events | oM
P

ttend School | OM

Arivals per month Expenditures by Region

$39 95bn w S1000
- $5bn
- - $3bn
$1 38bn usw US East Other Japan Canada

enditures per Month

Visits by Date and Region

726 0.5M — Canad

Average Trip Length

Visits by New or Repeat Visitor

— Other 0.5M

i I e 0.0M
Spending per day (PP) e DMan 2016 Jul2016 Jan2017  Jul 2017  Jan 2018 Sl 2016

$200 oo ok
2017 2018

age 3 +

a 1.0M
— Ja 4\[\,./\/‘/\/\/\'
_/”'/ﬂ\\f/\/—/\//\‘/ apen First Time

SY3LTId  SNOILYZIIVNSIA




Help business users understand data

[ Ask a question Hawai'i Tourism Summary

- M - 1/1/2016 5172018 Visits by Island Name Trip Purpose
Quick insights S .

Sa73id

SNOILYZITVNSIA

Explain the increase 27.49M - 2
Visitors Arrivals - D—M &
o r d e C rea Se 94 7 .8 4 K O'ahu Mau H:;’v;l:l‘ Kaua' Lana'i Moloka'i b
Arrivals per month Expenditures by Region
Here, we see that the $39.95bn 510
decrease of visitors in T -
summer 2 01 7 was eXp | ain ed Expenditures per Month [ Visits by Dat_e and Region . Visits by New or Repeat Visitor

by Pleasure/Vacationers. L2600 ... —

Average Trip Lengtl 1 b A SN~ — Japan |1-0NI W
The type of traveler more “ ANAT NS e

likely to cancel a trip when $200 S LTSA N st

Spending per day (PP) 0.0M US West | 00M o 2018
Volcanoes erupt!

Jan 2016  Jul 2016  Jan 2017  Jul 2017  Jan 20718

L - . |




Help business users understand data
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Help analysts
prepare data

Clustering
Forecasting
Cognitive services

Automated ML

s

€]
F
s

Power BI 9 Excel and Power Bl > Excel |6

(3 Ask a question about your data

+ Add tile

L2 Usage Metrics %3 View related (@ Setasfeatured ¥ Favorite [ Subscril

Revenue Gross Profit Variance to budget ($) by country Forecast, Sales & Growth
en Actual Sales
$58 5 M\/ $24 2 M\/ cermany oo Product Famil Product
Goal: 34ANII( 69.99%) Goal: 20. 37‘;( 19.26%) e f Tops T-S'ﬂrls
oal: +69. oal: 20,3 (+19. )
Brazi $5636M Polo Shirts
India 53 64m Tops Total $6,(
Forecast, VTB K $301M Bottoms Pants $2,
China $263M ShOfTS q
suerene s Bottoms Total $3,(
Product Pivot Australia $1.04M
Values Footware Socks $1,
Product Fami Actual Sales B VIB § VIB % Shoes 1,
Tops. T-5hi $3.779.540
s . 0360 Sandals 1
==L Spain  (0.46M) Footware Total %4,
Footware Korea  (S0.54M) Accessories Other Accessories 4|
taly  soasm i Hats %
Accessories canas (s130m [ Belts {
rrance szl Accessories Total $2,
oM $10M 5201 Grand Total $15,7
Actual Selector
Income Statement Description Décor Dining & Entertainment Electronics Furniture Lighting Pillows & Cushions  Total
-
Revenue $26,285,269 96,615,173 36,337,098 $6,364,332 $6,689,229 $6,185,557 $58,476,658
Cost of Sales $2,286,912 $2,423,318 $2,574,990 $2,229,285 $2,388,323 $2,339,199 $14,242,027
Gross Profit $3,998,357 $4,191,855 $3,762,108 $4,135,047 $4,300,906 $3,846,358 $24,234,631




Help analysts prepare their data

Forecast

Add a forecast line and see
future max and min values

% Cut

Copy
Paste ~ Get
Format Painter .

Clipboard

SALES

Sources *  Data

— —
p 'S/
Recent Enter  Edit  Refresh

Queries *

External data

SUMMARY

alal
vy
New
Page *

MNew  Ask A Buttons
Visual Question =

Insert

PREVIOUS FISCAL YEAR

$125M
—

Opportunity Name

Litware StrikeStrike

FusionTome Wide Warld

Account Name

Litware StrikeStrike
FusionTome Wide Werld
Litware Tailspin Travel

Linware StrikeStrike

Pipeline Risk

Owner
Name

Renee L
Renee L
Renee L

Renee L

Sales History

Actual Close Date
Revenue
£1,862275 5232017
§1432,149 672472017

5 53207

Pipeline

Text box
I I
From From
Marketplace  File

£ Image
) Shapes ~

Custom visuals

Product Name

All

CURRENT FISCAL YEAR

$196M

Opportunity Name

Bank Messenger Parnell Prosew.

Margie School Sixth Fabrikam

g Performing Arts Opportu

Fishing, Hunting an

Fine Art Design Humengous Co.

3 Actual Revenue by day

— _’_
L 1=
Switch  Manage

Theme ™ Relationships

Themes  Relationships

Owner Type

All

7,592

Account Name

Bank Messenger Parnell

Margie School Sixt
Silang Performing Arts

Whangarei Fishing, Hu

Fine #

esign Humo

% Funnel

Workload

£ New Measure [—”
llh

= New Column
Publish
New Quick Measure

Calculations Share

Owner Name

All

$26K

Owner ...  Estimat.

Renee Lo
Renee La
Kelly Kiout
Renee Lo

Jarnie Re.

Pipeline Risk Produ

+

VISUALIZATIONS

> Percentile Line

Forecas!




Help analysts prepare their data

Cognitive services

Add Sentiment Analysis
and Key Phrase extraction
to your data




Help analysts prepare their data
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-
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Help analysts prepare their data

Power Bl A Altest € > SalesOpportunities

4
=

X Close

B Edit entities B Add entities

Entities Machine learning models

Automated ML

» B Account Custom B S8
» 2 Contact Custom 298
Author machine learning ‘B s caes
models with just a few clicks 5 gy poos
» B OpportunityProduct Custom B D8
» B Product Custom [z =]

» B SystemUser Custom B e



Simplify collaboration
for data scientists and
business analysts

R Integration
Python Integration

Azure ML Integration

s

€]
F
s

Power BI 9 Excel and Power Bl > Excel |6

+ Addtile L Usage Metrics %8 View related (@ Setasfeatured ¥ Favorite [ Subscril
(3 Ask a question about your data
Revenue Gross Profit Variance to budget ($) by country Forecast, Sales & Growth
o Actual Sales
$58 5 M\/ $24 2 M\/ J— <1050 Product Famil Product tal
G |34.4n;( 69.99%) Goal: 20 BNII( 19.26%) e oM U= [-shirts
oal: 469 oal: 20.3M (+ )
Brazil $636M Polo Shirts &
India 53.44m Tops Total $6,(
Forecast, VTB UK $3.01M Bottoms Pants -
China $243M Shorts . ¢
y Switzeriand $117M Bottoms Total $3.(
Product Pivot Australi $1.04M
o o oo E. —,
Turkey $0.58M
Product Family  Product Actual Sales By VIB § VI8 % }
Indonesia  (50.36M) Sandals E
Bottoms e o Footware Total $4,
Footware Kores  (S0.54M) Accessories Other Accessomes. 4|
taly  soasm i Hats . %
Accessaries canaza 130w [ Belts [ K
rrance szl Accessories Total $2,
30M $10M $20M Grand Total $15,7
Actual Selector
Income Statement Description Décor Dining & Entertainment Electronics Furniture Lighting Pillows & Cushions  Total
-
Revenue $26,285,269 96,615,173 36,337,098 $6,364,332 $6,689,229 $6,185,557 $58,476,658
Cost of Sales $2,286,912 $2,423,318 $2,574,990 $2,229,285 $2,388,323 $2,339,199 $14,242,027
Gross Profit $3,998,357 $4,191,855 $3,762,108 $4,135,047 $4,300,906 $3,846,358 $24,234,631




Fasy for data scientists and analysts to collaborate

* xm @ :

Azure ML Integration

Any Azure Machine Learning
model is automatically available
to Power Bl users simply by
giving them the permission to
use it




Fasy for data scientists and analysts to collaborate

nnnnnnn

sssss

Python visualization

Use your python scripts in
Power Bl

Python visualization behaves
like any other visualization such
than slicing on data triggers
the script to rerun and the RSN
visual is refreshed




Power Bl Innovation areas

Big data analytics
with Azure Data
Services



Big data analytics with Azure Data Services

v Unify data across your
% organization

—x . Deliver petabyte-scale
L1 analytics

/Q Get deep insights and
advanced analytics and Al



Unify data across your
organization

Create reusable ETL logic to ingest any
data source while automatically storing
data in Azure Data Lake Storage

Run SSIS packages natively in Azure
Data Factory, so you don't have to
recreate years of on-premises ETL logic

Collaborate without moving the data
around with one lake for all data

YReckitt

Benckiser

Unified data and unlocked insights
with Power Bl and Azure

Impact

Unified internal and third-party data stores with
Azure Data Factory and Azure Data Lake Storage

Accessed insights on both desktop and mobile
with Azure SQL Data Warehouse and Power BI

Cost savings on licensing and maintenance
paid for the new platform in the first year

Empowering 40,000 employees
to work smarter




Deliver petabyte-scale
analytics

Power Bl + Azure SQL Data
Warehouse

Enable instant response times on massive
datasets when querying at the aggregated
level with Power Bl Aggregations

Queries at the granular level are
sent to Azure SQL Data Warehouse
with DirectQuery

Skip configuration by connecting to Power
Bl with the ‘Open in Power Bl' button within
Azure SQL Data Warehouse

% Coloplast

Petabyte-scale analytics across
the organization with Power BI
and Azure

Impact

More powerful but cost-efficient analytics
on Azure SQL Data Warehouse to support a
growing Bl user base across the enterprise

Replaced thousands of fixed PDF reports with
a fully interactive Bl experience using Power BI

Shifted focus from software maintenance
to extracting insights

A data estate for any future




Get deep insights, advanced
analytics, and Al
Power Bl + Azure Machine Learning

Use automated machine learning within Power BI
to solve for common use cases with zero coding

Enable business analysts to consume the work of
data scientists for more advanced problems with
seamless connection to Azure Machine Learning

Leverage data in Azure Data Lake Storage to train
models in Azure Machine Learning giving your
business a competitive edge

Automate time-consuming tasks such as model
tuning and deployment, reducing time-to-insight
from weeks to hours

FAST]

SHOP

Equipping sellers with machine
learning insights with Power Bl
and Azure

Impact

Improved product pricing by delivering insights
from Azure Machine Learning to sellers in real time
through Power Bl

Reduced costs by moving to the cloud with an
advanced analytics solution using Power Bl, Azure SQL
Data Warehouse and Azure Machine Learning

Implemented 90% of the solution with no IT help

Improved sales negotiations to
increase profits




What is Power Bl



Power Bl: analytics for every organization

Unified self-service & enterprise Bl platform

- ==
- -o

/
1
7
7
1

! Interactive data visualizations .~ ? @ Web
JUCE and paginated reports
-7 % —> [ On-premises
Cloud data : : : N Al
- Open and extensive ecosystem with native Y
% ,/ Microsoft and third-party integrations \ % s Q Mobile
I: :l ] Al innovations | —— || Embedded
“Ln | !
_ \ Big data analytics through Azure Data i —> OQ

On-premises \ °'% Services K

data \ ’

Secure, compliant, enterprise-grade platform

-~ -



Power Bl family

Author

Power Bl Desktop

Free data analysis
and report authoring tool

Share and collaborate

4D

Power Bl Pro

Cloud-based modern
business analytics solution

Large scale deployments

Power Bl Premium

Dedicated capacity for
increased performance



Power Bl family

Author Share and collaborate Large scale deployments
Power Bl Desktop Power Bl Pro Power Bl Premium
Free data analysis Cloud-based modern Dedicated capacity for
and report authoring tool business analytics solution increased performance

Deployment option 1 I

Deployment option 2




Power Bl

@

R

self-service & enterprise Bl powered by Al provides insights to all



Appendix



Power Bl Premium



Power Bl family

Author

Power Bl Desktop

Free data analysis
and report authoring tool

Share and collaborate

4D

Power Bl Pro

Cloud-based modern
business analytics solution

Power Bl Premium
deployment

Large scale deployments

Power Bl Premium

Dedicated capacity for
increased performance




Power Bl Premium

() (@) =)

Flexibility to license Greater scale Unifying self-service and Extending on-premises
by capacity and performance enterprise Bl capabilities

Dedicated resources in the cloud



Flexibility to license by capacity

Extend read access to a broader set of people without
requiring per user license

{)N Tailor performance to the unique needs of your
organization, department, or team

Scale as your requirements change



Greater scale and performance

Dedicated resources for exclusive use by the tenant
fully managed by Power Bl

Fasily scale up as your usage grows

Large user quota up to 100 TB of storage and large
dataset support up to 12 GB in size

Greater scale with dynamic memory management

More frequent data refresh up to 48 times a day

Faster refresh with incremental data refresh support



Greater scale and performance

Greater scale with dynamic memory management

More frequent data refresh up to 48 times a day

Faster refresh with incremental data refresh support



Unitying self-service and enterprise Bl

SQL Server Analysis Services integrated into Power B

SQL Server Reporting Services technology now part of
Power Bl

Flexibility to deploy Power Bl in specific global regions
with multi-geo compliance



Extending on-premises capabilities

Flexibility to keep reports on-premises

Compatibility with SSRS reports

Concurrently deploy an equivalent
number of cores on-premises



Power Bl Report Server



Power Bl: analytics for every organization

Unified self-service & enterprise Bl platform

D

Cloud data

B

On-premises

data

- ==
- -o

Interactive data visualizations
and paginated reports

Microsoft and third-party integrations

Al innovations

||]|]D£
@ Open and extensive ecosystem with native

(1ojoro Big data analytics through Azure Data
101010 Services

Secure, compliant, enterprise-grade platform
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Power Bl. extending on-premises capabilities
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Power Bl Report Server
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Keep Power Bl reports on-premises

Fully interactive reports to visualize your data and gain insights

Explore data across multiple visualizations

Drill through to underlying reports

Apply filters at a visual, page, or report level




Compatible with SSRS

Built on proven SQL Server Reporting Services technology
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Publish SSRS reports

Create and publish precisely-formatted, paginated,
modern reports

Consume in multiple ways
Modern browsers, mobile app or embed into apps

Benefit from an enterprise-ready solution
Manage permissions, enable security, and access reports in
one modern web portal



How to acquire Power Bl Report Server

Power Bl Premium SQL Server
Power Bl Premium includes rights to Customers with SQL EE SA also have
concurrently deploy Power Bl Report access to Power Bl Report Server as
Server on-premises and Power Bl in a SA benefit
the cloud

* Power BI Pro license required to publish Power Bl Reports to Power Bl Report Server



