(ABELDent

Software & Services Tailored Just for You

ABELDent RBR
Remote Backup and Recovery Service

Automatically back up your data on secure cloud servers
for quick and easy recovery!
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When it comes to your practice's
data, what's at risk?

The healthcare industry is at a significant risk for cyber attacks,
accounting for 43% of all cybersecurity breaches

Ismail, N. "Health Sector Accounts for '43% of All Data Breach Incidents.'" Information Age, 1 Dec. 2022,
www.information-age.com/health-sector-accounts-43-data-breach-incidents-6038/



When it comes to your practice's
data, what's at risk?

Without proper contingency planning, your practice risks the loss
of your financial records, patient files, documents, schedules, and

more.

e Ransomware, system failure, and theft of your office's
computers, servers, hard drive, or operating system

e Environmental threats and hazards including fires, stormes,
floods, power failures, and electrical surges

These examples can cause serious — sometimes irreparable —
damage in the absence of proper planning.



Have Peace Of Mind With
ABELDent RBR

ABELDent’s unmatched expertise with ABELDent software
and data allows us to help you recover from disasters
faster than with other backup solutions.



ABELDent RBR’s Patented Process
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e ABELDent RBR’s patented process identifies the new server

and notifies you to adjust your backup accordingly.
e ABELDent RBR helps you recover from disasters faster than

with other backup solutions.
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