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Software & Services Tailored Just for You

ABELDent RMS
Reputation Management Service

Attract new patients with positive reviews
that will help your practice grow!



Almost Everyone Reads Reviews

How often do you read online customer
reviews of local businesses?
40%  Qver half: at least weekly m
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timesayear timesayear
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96% of U.S. consumers read reviews

Source: “The Impact of Local Business Reviews on Consumer Behavior | SEO Industry Report” Moz 2022; Available from:
https://moz.com/local-business-review-survey-report



Reviews Are Trusted

Which of the following statements do you agree with?

50% 49%
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| trust consumer | trust consumer | trust consumer None of the above

reviews as much reviews as muchas reviews as much as
as personal recommendations professionally-written

recommendations from social media articles by
from family personalities | follow topic experts
and friends
o
P brlghtlocal Local Consumer Review Survey 2022

) . .
79/0 of consumers trust online reviews as much as

recommendations from friends and family, social
media personalities OR articles by topic experts

Source: BrightLocal’s “Local Consumer Review Survey.” 2022; Available from: https://www.brightlocal.com/research/local- m’

consumer-review-survey/



Consumers Seek Negative Reviews

Which of these review filtering actions
do you most often take?

Filter them to see most recent reviews first 3 9 % ( : )

Filter them to see negative reviews first

| don't filter the reviews | read

Filter them to see positive reviews first 1 5% 17

4% XK.

10% 20% 30% 40%

Filter them by topics

%

0

Nearly 1 in 4 consumers filter reviews by negative
reviews first.

Source: “The Impact of Local Business Reviews on Consumer Behavior | SEO Industry Report” Moz 2022; Available from: '
https://moz.com/local-business-review-survey-report



Responding is Vital

6 40/ expect a response
O to negative reviews

(o) - . .
62% of consumers are willing to give a business a
second chance if an owner’s response solved a problem

Source: “The Impact of Local Business Reviews on Consumer Behavior | SEO Industry Report” Moz 2022; Available from: '
https://moz.com/local-business-review-survey-report



Good Reviews Are Waiting to Happen

For every 0.1 star increase in average rating, a Google
profile converts 4.4% better than before

Source: “The Influence of Reviews on Conversion” StreetFight; Available from: https://streetfightmag.com/2022/12/02/ianuen%'

of-reviews-on-conversion/



Top Reasons Your Patients Don’t Write
Reviews

Are any of these a roadblock to you writing more
reviews than you do? (Select all that apply)

| want to write reviews, but forget (o)
to do so when | have free time 3 8 /O
The process of leaving a review o
is confusing/difficult 30/0

I don't believe the business will care
0,
enough to read it 26%

I don't want to spend time writing reviews 24%

| don't want my opinion to be public 20%

The business isn't actively asking me o
to review them 20 /)

5%

10% 20% 30% 40%

Other (please specify)

‘I

0

Source: “The Impact of Local Business Reviews on Consumer Behavior | SEO Industry Report” Moz 2022; Available from:
https://moz.com/local-business-review-survey-report



How to Convert More
Patients Into Reviewers

* Ask and remind them to write a review
 Make the process easier

* Provide different ways to leave a review
* Avail them of it during their downtime

73% of consumers write reviews to let others know
of their experience

63% of consumers write reviews to show
appreciation to the business

Source: “The Impact of Local Business Reviews on Consumer Behavior | SEO Industry Report” Moz 2022; Available from:
https://moz.com/local-business-review-survey-report



Solution: A “Review Funne
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How a Review Funnel Works

* Ask and remind patients to share their
experience online

* Drive patients to a destination designed to
convert them into reviewers

* Guide each reviewer through selecting the
best review site and completing a review



Use multiple channels to drive patients

into the funnel

Email drip campaigns
SMS messages

Printed “invites” and
takeaways

Signhage
QR codes

experience.




Example email drip campaign

at 10:04 AM

From: Review Manager
To: steve@example.com
Subject: Steve, do you have a moment to leave a review?

Hi Steve,

Thanks for choosing Your Name Here. I'd like to personally invite you to share your

experience.
Your feedback From: Review Manager March 26, 2015 at 10:04 AM
moment and w To: steve@example.com

Subject: Steve, just a reminder

Hi Steve,

Or browse to h
I'm just writing to follow up and see if you had a chance to complete a review of Your

Name Here.

Your feedback n
customers learn
your time:

i March 26, 2015 at 10:04 AM
From: Review Manager arch 2 at 10:04 AM

To: steve@example.com
Subject: Steve, one final reminder

Hi Steve,
Or browse to htt

1 hope you'll still find 2 moment to share your experience of Your Name Here. Your
feedback not only helps us improve our business, it helps potential customers.

We've made the process quick and easy to save you valuable time:

Review Us Now

2. Thank you for your support!

Increasing
urgency

Or browse to http://c
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| Thank you for
w choosing us!

Please take a moment to review your experience
: with us. Your feedback not only helps us, it helps

other potential customers.

jrade.us/yourname




Convert patients into reviewers

Ask every patient

Set the patients’ expectations
and guide them

Provide a clear, distraction-free
anding page

nclude appropriate review
sites for your industry

Respond to thank customers
for leaving a review, positive or
negative

) Vgrade.,us

YOUR LOGO HERE

Please take a moment to
review your experience with us.
Your feedback not only helps
us, it helps other potential
customers.




Bryn Mawr Pizza & Deli

@ Steve Hartman
- oting N

Share details of your own experience at this pl

(&% Add photes
Did you dine in, take out, or get delivery?
Dine in Take out Delivery

What did you get?

Breakfast Brunch Lunch Dinner

How much did you spend per person?

$1-10 $10-20 §20-30 530-50

100+
Can you say more about any of these toples?

Vegetarian options Kid-friendliness Parking

Wheelchair accessibility Dietary restrictions




Segmented experience by positive and
negative ratings

Positive rating

Bryn Mawr Pizza & Deli

Thank you for visiting us. We would appreciate your feedback by leaving a review on
one of the sites below.

Google facebook

Google Facebook

. ° OpenTable

OpenTable

Negative Rating

Bryn Mawr Pizza & Deli

If you have concerns you wish to address in private, please getin

touch.
Share your feedback with us =

If you have concerns you wish te address in private, please reach

out to us directly.
Leave Feedback

Otherwise, click a link below to add a public review

Google facebook

Google Facebook

. o OpenTable

OpenTable



Monitor and respond quickly

o0 @
W o2 N & =

Inbox
=L

ch 26 5
From: Review Manager March 26, 2015 at 10:04 AM
To: joe@example.com
Subject: New Reviews for Your Business

We've detected 3 new reviews for your business.

Note: Older reviews may show up here as “new” the first time they're

2022-06-11
Kurt M.

A decent neighborhood pizza Joint from which |
have only had their takeout.

]
Respond

Full review (image) : A decent neighborhood pizza
joint fram which | have only had their takeout. |
found the sauce to be... more

collected. This can happen when a new review site is added, or when a Respond from platform (if aUthoriZEd)

filtered review becomes unfiltered on sites like Yelp and Google+.

2015-03-25 Or Iin kS to review

Google+

They've consistently done high-quality work on my properties. They always
show up and complete work on time, which | can’t say of all plumbers!

— Jeff Smith
See Review on Googleplus

2015-03-25

yelp%s

...these guys came out at 7pm on a Sunday to unclog my downstairs
plumbing. On top of that, they were, polite, professional, and FAST.

— Valerie H.
See Review on Yelp

2015-03-25
facebook

Review alerts by email

Emily V.
Marlborough, MA
¥+ 0 friends

B3 13 reviews

1/15/2018

What a tacky hotel. No casino, cheap gold spray paint on

everything and shabby, low rent rooms. This place gives
shit holes a bad name.

©Q Useful || @ Funny1 || & Cool [

__ Comment from Kim V. of Four Seasons Hotel Las
Vegas

Business Manager

1/16/2018- Thank you for taking the time to write a
review. As indicated in our private message to you, our
hotel manager would like to speak with you directly to
address your concems. Please contact her at your
convenience. She welcomes the opportunity to connect
with you and looks forward to hearing from you.

Read less

Review response on Yelp “A



Market your latest and greatest!

A D22 2@

Grade.us I 4
Justnow - @

"| called several different companies before
finding Grade Us. All of the others wanted to
sell add ons and had plans that started out
above $400/month. Grade Us offers exactly
what we want at very reasaonble cost. Also,
Jackie was extremely helpful. | called without
notice on Friday and she eseentially went thru
what probably amounts to their onboarding
process. Highly recommend Grade Us and
Jackie."

Google Review

9/30/2021
J. Chris Lowe

®
[Ib Like D Comment A> Share

Social Share

04/08/2015

I've been contracting with Chad's Roofing for more than five years now. They've
consistently done high-quality work on my properties. They always show up and
complete work on time, which | can’t say of all roofers!

32 Phil C.

04/01/2015

...these guys came out at 7pm on a Sunday to unclog my downstairs plumbing. On top
of that, they were, polite, professional, and FAST.

[ Nancy Taylor

03/29/2015

Steph patiently accepted my input throughout the whole process. | was so impressed
with her ability to work what | wanted into her design plans (did | mention that her work is
gorgeous?)...

3 Joyce T.

Review “stream” on websit ’)
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