
ABELDent RMS
Reputation Management Service

Attract new patients with positive reviews 
that will help your practice grow!



Almost Everyone Reads Reviews

96% of U.S. consumers read reviews

Source: “The Impact of Local Business Reviews on Consumer Behavior | SEO Industry Report” Moz 2022; Available from: 
https://moz.com/local-business-review-survey-report



Reviews Are Trusted

79% of consumers trust online reviews as much as 

recommendations from friends and family, social 
media personalities OR articles by topic experts

Source: BrightLocal’s “Local Consumer Review Survey.” 2022; Available from: https://www.brightlocal.com/research/local-
consumer-review-survey/



Consumers Seek Negative Reviews

Nearly 1 in 4 consumers  filter reviews by negative 

reviews first.

Source: “The Impact of Local Business Reviews on Consumer Behavior | SEO Industry Report” Moz 2022; Available from: 
https://moz.com/local-business-review-survey-report



Responding is Vital

62% of consumers are willing to give a business a 

second chance if an owner’s response solved a problem

Source: “The Impact of Local Business Reviews on Consumer Behavior | SEO Industry Report” Moz 2022; Available from: 
https://moz.com/local-business-review-survey-report



Good Reviews Are Waiting to Happen

For every 0.1 star increase in average rating, a Google 

profile converts 4.4% better than before

Source: “The Influence of Reviews on Conversion” StreetFight; Available from: https://streetfightmag.com/2022/12/02/influence-
of-reviews-on-conversion/



Top Reasons Your Patients Don’t Write 
Reviews

Source: “The Impact of Local Business Reviews on Consumer Behavior | SEO Industry Report” Moz 2022; Available from: 
https://moz.com/local-business-review-survey-report



How to Convert More 
Patients Into Reviewers

• Ask and remind them to write a review

• Make the process easier

• Provide different ways to leave a review

• Avail them of it during their downtime

73% of consumers write reviews to let others know 

of their experience

63% of consumers write reviews to show 

appreciation to the business 

Source: “The Impact of Local Business Reviews on Consumer Behavior | SEO Industry Report” Moz 2022; Available from: 
https://moz.com/local-business-review-survey-report



Solution: A “Review Funnel”



How a Review Funnel Works

• Ask and remind patients to share their 
experience online

• Drive patients to a destination designed to 
convert them into reviewers

• Guide each reviewer through selecting the 
best review site and completing a review



Use multiple channels to drive patients
into the funnel

• Email drip campaigns

• SMS messages

• Printed “invites” and 
takeaways

• Signage

• QR codes



Example email drip campaign

Increasing 
urgency





Convert patients into reviewers

• Ask every patient
• Set the patients’ expectations 

and guide them
• Provide a clear, distraction-free 

landing page
• Include appropriate review 

sites for your industry

• Respond to thank customers 
for leaving a review, positive or 
negative





Segmented experience by positive and 
negative ratings

Positive rating Negative Rating



Monitor and respond quickly

Review response on YelpReview alerts by email

Respond from platform (if authorized) 
or links to review



Market your latest and greatest!

Review “stream” on websiteSocial Share
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