Empowering Businesses with
Customer Centricity

Visitor Management Solution




- Frost & Sullivan
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84% 86% 50% 81%

84% of users reported that
visitor management solutions
improved their overall
visitor experience

86% reported that an online Online visitor management 81% of visitors reported

visitor management solution solution can reduce the that an online visitor

improved their brand image admin cost by 50% management solution
improved their check-in

Research analytics demonstrate the benefits of using a Visitor Management Solution (VMS),
including improved security, increased efficiency, better visitor experience, regulatory compliance,
and cost savings.




VMS strategies

By achieving

* Professionalism

* Enhanced security

* Improved efficiency

« Visitor satisfaction
organization can cultivate an
improved brand image «

\
\
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Enhanced efficiency

leads to decreased
administrative and *

operational costs

Increased
brand
image

Reduced
costs

Visitor satisfaction can be enhanced
D e by an effective check-in and check-
. out procedure

By retaining visitor information, organizations
can obtain valuable insights into their visits

By ensuring that all visitors are registered,
e the company can keep track of who is

Emojot : : :
resent on the premises at any given time
Visitor P P Y9

Management
Solution

Increased
operational Insights gathered enable
efficiency 0 ® organizations to identify high-traffic

areas and make decisions to
enhance efficiency



VMS strategies with Emojot

VMS Strategies

Examine the data to obtain

Analyze insights regarding the visiting
satisfaction and locations

WIPLEMENTATION METHODOLOGIES \

The host has the ability to share the VMS link with the visitor,
enabling them to access and book appointments

The visitor has the option to utilize the on-premise QR code
to input their visit details /

ANALYZE TOOLS

Comprehensive analytics in to visitor information,
frequency, visit location etc

Drill-down analysis based on organizational hierarchy

MPROVE STRATEGIES \

Employ Emojot Emotion Sensors ™ to detect obstacles and
gather customer feedback as insights for enhancing the visitor
experience

Automated notifications triggered by customer satisfaction
ratings

k Ticket creation with escalations to ensure issue resolution /




Visitor Management
Solution

] & »
Appointment set up P
Online visitor management portal
flow e

Please share the following details for us 10 reserve your appointment.
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STEP 01 STEP 02 STEP 03
Scan QR Check-in Notification sent
to the host

)
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\ . Online visitor management portal
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STEP 06 STEP 05 STEP 04

Check-out Meeting Host approves
the meeting

Emojot’s Visitor Management
Solution

Scan to access the
Emojot’s visitor
management sensor



Visitor Management
Portal

Appointment overview

All the visitor appointment requests and status

Current queues  default ~

9
Total Appointments

Appointment information and
check-in / check-out view

= | Appointment Request - 52

New visit appointment request from Mr. sample name to visit Mr. John Doe of Metro Branch

Details

AssignTo

VMS portal login R ot st o s et

Time Spent

0
Comments 0

Total Time Spent -

Sign In With Google

Additional Fields
#

Sign In With Microsoft

Add Commertt Uploaded documents

& Upload a file

Branch

Customer Resoonse




Visitor analytics

A report on visitor timelines that reveals
patterns in visitation over a period of
time

Primary Field Secondary Field

Display Type Bar Chart L]

Request Type i
Point labels Percentages

Priority

detailing the
priority of
appointments

Request Type vs Priority

Medium

Priority
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Emojot enables customer centricity across the customer lifecycle %%
%
Customer lifecycle infinity loop:
SEIES Ol FEIEIELE C%ur::a?;?r?trs Eil:étr?g;ire — recognition of a need or

Capabilities Management Management Management problem

— research solutions to

o Newsletter/Blog Subscription
solve a need or problem

@ Paid Content 4 Blogs @ YouTube & Rewards

@ Social Media Ads Programs

& Customer Forums
@ Email b Support L g

@ Search ( = @ Social Media
- Y Mentions

— decide on a product or
service to solve a need or problem

— spread the word about the
greatness of a product or service

¢ MR
@ Surveys

@ Radio/TV

Campaigns
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— repurchase product or service
because of initial satisfaction

@ Reviews
@ Print Ads

@ Store
@ Outdoor Ads Purchase @ Testimonials

; Onli
@ Word-of-Mouth @ Online Ads * Pﬂrlcnhease ¢ éﬂpchase
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Marketing Customer S e Provide capabilities to place the customer

CRM Onboarding CRM Success '
o at the center of the business throughout
Capabilities Workflows Capabilities Management ] 9
the customer journey.




Selection of global clients & partners

Manufacturing Healthcare Automotive Tech, Telco & BFSI
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Emojot leadership

President, CEO
& Board
Member

Formerly held leadership
positions at Hewlett Packard,
ProStor Systems, ActiveScaler,
Lavante, and FutureDial.

B-EE with highest honors -
Georgia Institute of Technology;
MBA with distinction - Carnegie
Mellon University

Founder, CTO
& Chairperson

Formerly at IBM TJ Watson,
Prescient Markets, Virtusa, ICT
Agency of Sri Lanka, and University
of Moratuwa

BS (Computer Science &
Mathematics); MS (Mathematics);
MS (Computer Science); PhD
(Computer Science), Purdue
University USA

Emojot co-founders

-

Director, Engineering (e Director, R&D
BSEE First Class A BSEE First Class Honors
Honors f:? (University of Moratuwa)

(University of Moratuwa)

9 US patent
applications -
3 granted &
6 pending

Headquartered

in Silicon Valley, USA

Subsidiary in
Colombo, Sri Lanka

Board Member

' Ph.D. in Entrepreneurship
(University of Adelaide)
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o Operations

Customer Dashboards
Experience for Process

Management Monitoring &

Control
. 2

e-0
_ _ Call Center Agent Online
Email Mar_ketlng CRM Voice of Navigation & Examinations
Campaigns Capabilities Employee Information

Contact us for your
customer centric
transformation — 360-Degree Varke

Live Audience Feedback Facilities Online

Research
Engagement Management Management

@,

m
Customer :
. Online Stor
Complaints Success Referrals Ine Store Online
Feedback -
Management Management Management Reputation

Management

Customer
Journey

Discovery Management

info@emojot.com K
. . Customer
www.emojot.com Elash Auctions Journey

Orchestration
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