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The merchandising platform for tomorrow
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Merchandise financial & assortment planning for modern retalil

Toolio Is a cloud based platform that enables retailers to streamline their merchandising operations and make

effective, data driven decisions. Toolio facilitates this with a platform that is

Automated Collaborative Integrated INntuitive
Automatic monitoring, Shared workflows, activity Linked activities, supplier Modern, mobile first, offline
reporting, and data entry feed, and contextual Integration, and centralized capable, visual interface
commenting data

Existing solutions were not built for today’s pace and complexity

Retailers use a slew of generic tools like excel and email to manage their merchandising process. This creates

manual work that is error prone, reduces productivity and results In suboptimal decisions.
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75% of retailers use spreadsheets A third of a buyer's time goes to Legacy Planning solutions are hard

to manage buying tasks that can be automated to onboard and harder to use

With Toolio, end the season with increased topline, gross margin,

inventory utilization and customer satisfaction



Meet the next generation merchandising platform
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® Collaboration and approval workflow that integrates with existing
communhnication tools

Contact us to learn more about digitally transforming your
business with the industry’s most flexible, visual, and intuitive

merchandising platform

www.toolio.com hello@toolio.com
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