
ELGIN TAROT RESOLUTIONS
"Allow us to show you the future"



ABOUT US

• At Elgin Tarot Resolutions we 
empower organizations to foster 
collaborative thinking to 
further drive workplace innovation. 
By closing the loop and leveraging 
agile frameworks, we help business 
grow organically and foster a 
consumer first mindset.
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PROBLEM

Customers

66% of US consumers

spend money 
on multiple 
products that 

only partially resolves 
their issue

Market gap

Few, if any, products on 

the market help 
customers like we do

Costs

Loss of productivity 

costing consumers 
thousands of dollars

Financials

Millennials account for 

about a quarter of the 
$48 billion spent on 
other products in 2018
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SOLU T ION

Close th e g a p

Our product makes consumer 

lives easier, and no other product 

on the market offers the same 

features

T a r g et  a u d ien ce

Business and Enterprise

Cost  sa v in g s

Reduce expenses 

E a sy  to  u se

Simple design that gives 

customers the targeted 

information they need
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PRODU CT  OVERVIE W

U n i q u e

Only product specifically dedicated to 

this market

F i r s t  to  m a r ket

First beautifully designed product 

that's both stylish and functional

T es ted

Conducted testing with engineers in 

the area

A u th en t i c

Designed with the help and input of 

experts in the field
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MODERN WORKPLACE ASSESSMENT

• T h i s  a s s e s sm e n t  a s s i s t s  c u s t o me rs  i n  c l o u d  a d o p t i o n  a n d  
m i t i g a t i n g  r i s k  w h i l e  i n c r e a s i n g  e n d - u se r  p r o d u c t i v i t y.  I t  o f f e r s  
v i s i b i l i t y  i n t o  d e s k t o p  a n d  Te a m s  e n v i ro n m e n t s ,  p r i o r i t i z i n g  
b u s i n e ss  a p p l i c a t i o n s  f o r  t r a n s i t i o n .  M o d e rn  Wo r k p l a c e  
A s s e s s me n t  o f f e r s  a  m e t h o d i c a l  a n d  a g i l e  a p p ro a c h  t o  g a t h e r i n g  
a n d  p r e p a r i n g  f o r  c o n s t a n t  g r o w t h .  I t  i n v o l v e s  e v a l u a t i n g  t h e  
c u r r e n t  e n v i ro n me n t ,  p r e p a r i n g  f o r  t r a n s i t i o n ,  a n d  e m p o w e r i n g  
i n t e r n a l  t e a m s  a n d  e n d - u se rs

• B e n e f i t s  o f  t h e  A s s e s s m e n t :

• S t r e a m l i n i n g  o p e r a t i o n s  b a s e d  o n  t r i e d - a n d - t e st e d  s o l u t i o n s

• P r o v i d i n g  c l e a r  i n s i g h t s  i n t o  t h e  c o m m e r c i a l  b e n e f i t s  o f  a  
s u c c e s s f u l  M o d e rn  Wo r k p l a c e

• E n h a n c i n g  p r o d u c t i v i t y,  r e d u c i n g  c o s t s ,  a n d  i m p r o v i n g  u s e r  
e x p e r i en c e
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ELGIN TAROT RESOLUTIONS 
OVERVIEW



BU S INES S  MODEL

Cop i lo t  Ch a tb ot

We based our research on market 

trends and social media

S ecu r i ty

We believe people need more 

products specifically dedicated 

to this niche market

M icr osof t  T ea m s

Minimalist and easy to use
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OU R COMP ET I T IO N

E LG I N  T A RO T  RE S O LU T I O N S

Our product is priced below that of other companies 

on the market

Design is simple and easy to use, compared to the 

complex designs of the competitors

Affordability is the main draw for our consumers to our 

product

CO M P E T I T O RS

Product is more expensive

Product is expensive and inconvenient to use

Product is affordable, but inconvenient to use

E
L

G
I

N
 

T
A

R
O

T
 

R
E

S
O

L
U

T
I

O
N

S

9



GROWT H ST RAT EGY
H o w  w e ’ l l  sc a l e  i n  t h e  fu t u re

FE B  2 0 2 4 M A Y 2 0 2 4 O CT  2 0 2 4

Roll out product to high profile 

or top-level participants to 

help establish the product

Release the product to the 

general public and monitor 

press release and social media 

accounts

Gather feedback and adjust 

product design as necessary
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T WO- YEAR ACT ION PLAN

Draft blueprints Run focus groups Gather feedback

2024
Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

Test design Launch design Deliver to client

2025
Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec
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OU R T EAM  
E L G I N  H E N D R I C K S O N

President

M I R J A M  N I L S S O N

Chief Executive Officer

F L O R A  B E R G G R E N

Chief Operations Officer

R A J E S H  S A N T O S H I

VP Marketing

G R A H A M  B A R N E S

VP Product

R O W A N  M U R P H Y

SEO Strategist

E L I Z A B E T H  M O O R E

Product Designer

R O B I N  K L I N E

Content Developer
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FU NDING

12K 14K 32K 82K

P r op er ty

Revenue obtained from property 

rentals

A n g el  

I n v es tm en ts

Amount obtained through other 

investors

Ca sh

Liquid cash we have on hand

S h a r es

Number of shares converted into 

USD
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SU MMARY

At Elgin Tarot Resolutions, we believe in giving 110%. By using 

our next-generation data architecture, we help organizations 

virtually manage agile workflows. We thrive because of our 

Microsoft knowledge and great team behind our product. As our 

president says, "Efficiencies will come from proactively 

transforming how we do business."
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THANK YOU 

Elgin Hendrickson

239-887-7257

Elgin@GPTresolutions.com

www.contoso.com
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