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Momentum
Leader

Momentum Leader

Products in the Leader tier in
the Momentum Grid® rank in
the top 25% of their
category's products by their
users (This is the first time we
have earned this such a
prominent badge under G2)
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Leader

Enterprise

Leader Enterprise

Products in the Leader
quadrant in the Enterprise
Grid® Report are rated highly
by G2 users and have
substantial Satisfaction and
Market Presence score

Enterprise

Leader

Asia Pacific

Leader Enterprise
(Asia Pacific)

Products in the Leader quadrant
in the Enterprise Asia Pacific
Regional Grid® Report are rated
highly by G2 users and have
substantial Satisfaction and
Market Presence scores

Users
Love Us

Users Love Us

The Users Love Us
badge is earned after
collecting reviews with
an average rating of 4.0
stars out of 5.0



°:.:-disp-rz | showcase of accomplishments

Leader Leader
[ enterprise
SUMMER SUMMER
2023 2023

The Leaders Badge for Corporate
LMS in G2 Summer Report 2023

—— Aatmanirbhar Bharat ——
Apg Innovatlon
dllenge

Winner of innovation challenge
organised by the
Government of India.

\. BW BUSINESSWORLD

& ——wwwbusinessworld.in——

UNACORN

SUMMIT & AWARDS 2022

Recognised as the
“Most likely to become Unicorn”

Entrepreneur

INDIA

Won Edtech startup of the
year in the LMS category by
Entrepreneur India Magazine

HRWorld

.. Future
Skills
Awards

Awarded Excellence in
Learning Tech Implementation

Holon

Disprz was listed in
HolonlQ'’s top 100
South Asia edtech 2022



disprz | Powering industry leaders across the globe

amazon Ceesl; Uber 6 AN

PETRONAS mEdlacorp

THRASIO &2 Kimberly-Clark !‘ Redington Ze ta Ti\l:'l\

()| Emirates NBD| @) Sharaf DG ?ILP‘ weareione S5 HonglLeong Bank

YOoMA BANK

and many more...
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An S&P Global Company YOoMA BANK mEdiacorp

A\ Angel Broking’ Q rupeek zelta H-CB @kotak life
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8 BAJAJ|Allianz @ AIG Wellness Ferever
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WITH YOU ALWAYS IndianOQil

and many more...



INTRODUCING

The Learning
Experience Platform
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Modelled on
nGrqph”

Skill
measurement

Social learning
via skill-based
communities

Skills

form the core of LXP

Skill-based
learning

Al to add new

content forever 0.: : .. . disprz



Disprz skilling cycle | The outcome-oriented approach that drives our LXP

Skill Skill
identification assessment
Skill Skill
impact building

R
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Salient Features

Skill identification & assessment Skill building

e Disprz skills directory Core learning

e Skill builder - New skills widget e Drip journey

e Guided skill discovery (onboarding) e Curated learning pathways
e Recommendation widget e Custom content+skill

collection Integration

e Simplified skill assessment g
with MooC and Gol

Automation
e Workflow rules

21)3:’ \"E [
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Skill impact

Analytics
e Reports

Engagement
e Leaderboard



Skill
Identification

LXP Growth
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Skill identification that is learner-led to make them the drivers of skilling

Role Selection 2 | Skill Selection
K me
< disprz

Avatar Setup

Hi Otto, tell us about your role =)

Defining your role will help us identify relevant learning and skilling opportunities

Suggested roles for you

| 5
=) s : ~8
& @ @ §@ Qe
Regional Manager - Manager - Manager - Head - Consumer Executive - .
s o S5 Eaprion Sk Soles Consumer Sles One final touch

Select an avatar that resembles you the most

Or you can search for your role here

Q Awesome! Now you can select your skills =]

Select the skills you want to upskill, re-skill or learn more about

Here are some skills relevant to your role. You can deselect any skill you don't want to add to your profile

Business Envi Analysis @  Consumer &lnsights @ Cross Promotion @) Cross Selling €@

Customer Behaviour Analysis €)  Sales Funneling €  Sales Target Management €

Explore More Skills
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Simple self assessment | Self skill assessments to benchmark current skill level

Skill Assessments

Know The Level:
Read Before Assessing

Level 1 - Familiar with the theory &
principle and applies it when given
the situation

Level 2 - Can determine which
theory/principle to apply to different
situations but not aware of how to
identify other factors

Level 3 - Can identify factors to
consider in application outside of the
abvious

Level 4 - Knows how to optimise the
solution for a given content. Can give
examples of specific applications and
the outcomes

Level 5 - Has an all-encompassing
understanding of the theory &
principle and all issues involved with
applying it to different situations

Rate your skills from level 1-5

Design Thinking

User Empathy

UX Research

User Journey Mapping

UX Design

Inclusive Design

@ Level2
Level2 Level3 Leveld Lewels

i @ Level3
Level2 Level3 Lol Level 5
B

@ Levell
Leve Level Leveld Level 5 Level 6
B

@ Level3

Complete Assessment

e Using a 5-level guided scale, the
learner can self-assess their proficiency
in a specific skill, with Level 1 indicating
a basic skill level and Level 5 indicating
an expert skill level

13



Skill
building

Growth




Upskilling with ready-to-use off-the-shelf curated journeys

< Journey Name

Qe
ooo Configure Sequence Audience Analytics Q ,0
0=—o L il e ) {
0—o 5
= MCOC
i T - arning agilif 2 ive Learnin 2 Important elements 4 ",J" ) n, Organise an
Over 100+ hlgh-quallty ®------ % . :;f::;dsLe gt s '0:.‘;5'"8/““0" """"" L :;ili::Leamin:._ Content from Gol and
journeys =7 Learming == :

open sources

.,

i | ; % Develop a :
° ----- ‘ﬂ @ Workplace Learning = ====-=-~ . E —
| . Enviornment
E=—"3
° q P
Q\ fﬂ .

Covering digital,
functional, leadership,
mindset skills

Ranging from Basic,
Intermediate, to Advanced

levels
Micro-Learning Module (2) @ Live Module (0) @ MOOC Module (0) Classroom Module (0) @ Artefact (3)
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We integrate with any of your paid libraries and also
curate content from open sources

Premium Content (Digital Courses) Free Content (Articles & Videos)
Linked [} Learning
TED Forbes @Youlube
{A udemy  [JeComell = coursera = SAP Litmos -
it audib|e\3‘> G Blogger McKinseyer
percipio gOl m © rruratsiont Podcast

u\:’.‘:
050 L
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Skill building with a host of curated content
from web and premium - integrated from across the globe

i disprz

Q Search Here ALLMODULES

$ Learning Content (32)

Modules (12) €  Artefacts (12) @

Develop, Deploy and
Management Program

10 Minutes Management for
upskilling

@ sQL+1

o O 15hs & 107

® Google Analytics +1

®15hs & 107

10 Minutes Management for
upskilling

5
} & Linux
AT %2

O 15hms & 107

Develop, Deploy and
Management Program

sQL+1

® 1.5hs & 107

How data can support Let waypoints guide you, to

=€ financially ' MASTER S | make a business successful ...

Financial Supervision +1

B 10mins

Develop, Deploy and
Management Program

E Account Management + 3

= .
8 tomie

10 Minutes Management for
upskilling

nn
mmmmm Linux

LearnNowOnline Google Analytics +1

More ~ i & @ &b Skills Cloud UAT Admin ~

/l L Sort v Filter

Karate Beginner Tutorials, 10
best technique

- Account Management + 3

@ tomks
Wr “ Harness the Power
Management
ﬁ i Google Analytics +1
‘ i ® 1.5hrs &2 107

10 Minutes Management for
upskilling

<y

; & Q s 1) Linux

P 24 O 1.5hs & 107

How data can support H
financially
Financial Supervision +1

e Content from web
(Articles & Videos)
e Choose from a compilation of the
best content artifacts from the web
o Paid Content (Digital Courses)
[ ]

Ever growing content library with
10 mn+ learning assets and
on-demand integrations

17



Skill building with Al-powered recommendations

My Recommendations

B% Based on your Skill Gap

Q Your Recent Search

[{b Topics you like

E] What is trending on your Content
Folders

Newly added on your Content Folders

T

Unlock this section by taking skill I

assessments

Take Skill Assessment

Al-based recommendations for learning
content based on:

e Learner search
e Topics the learner likes
e What is trending on learner skills

e What is newly added to learner skills

18



Recommendations from
your search

Notifications (9) Change is the end result of all true
learning — Leo Buscaglia

Learn with your manager

You have a new post on Buzz You don't
have to be great to start,
s The beautiful thing about learning is.
nobody can take it away from you - BB King

Never bend

You have a new pos e n
your head. Hold it high. Look the world......

You have a new post on Buzz | found an
interesting Module. Do check it out. from...

TOP RECOMMENDATIONS BASED ON WHAT YOUR MANAGER LIKES

TOP RECOMMENDATIONS BASED ON WHAT YOUR
MANAGER LIKES

You have a new post on Buzz | found an
interesting Module. Do check it out. from...

Article on benefits of a
‘customer- centric culture

2671 people have read this

(" Readmore

Buzz | found an
interesting Module. Do check it out. from...

You have a survey pending for Training.

@  Article on organisational
change management
™ -2 d b

), Youareinvited to the Classroom Module:
P v Training
s ag0
b

d

Platform provides reqular o eMail e In-app notifications
follow up communication e Bell icon reminders ¢ To-do list e Calendars

%
19



Automation

LXPGrowth
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Automated

TRIGGERS ACTIONS
Workflows
User Created ‘-:‘ -—=> | Assign module
=
Module completed | = 5

—_———— @i‘z* Assign survey

KPI metric added ‘frm Assign coaching

aet

FE we
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Impact

Growth




Dashboard By Learner Attributes

Completion Ratio

Self-paced Modules

‘76%)

@ Not Started Report

61%

overall

Completion Funnels

By Workspace

By Learner

Live

@ !n Progress

Module Type Learner Progress Level Total M
Live module - 125
2141

MOOC madils

By Modules

Journey Analytics

User stats «

by journey status

10,266

Total no of user:

@ Completed

@ InProgress 3

® Yettostart 50%

By users

User name

Helene

Chris

By Disprz Journeys

Completion Overview

Completed Learning hrs ¢

by module

(\ 14,255 hrs
/ Total of all skills

® Introduction

@ Delivery procedure

@ Approval & Checks

Live session
Overalltime was spent

40 fodtiss 60% on artefacts

By modules
% Overall
A TotalKPI (R o iaTon
~
83 zo%}
0 154 10
7.2
0 25 a 10 ?o;:j}

/I\

Learning hrs
5hrs 0hrs

105 hrs /155hrs
—

143

Advanced search Export 3V,

Mandatory Modules
Completed

2
-’
Y

2/4

P
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Engagement

LXPGrowth
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The complete platform surging engagement & adoption

Leaderboard
,.1. @
2
N Steve Helene
S Head | Product Manager | Customer success
Development | UK Singapore
6th rank
372 389 points

30 modules completed

@) 25 Activities completed o @ John

Senior Manager | Production | Middle East

0 @
Intern | Sales | UK

' Buzzposts posted

° Chris
Associate | Customer success | Indonesia

displ‘z ALL MODULES Q g Learner view v

@ Yu 10th July

. HUMAN RESOURCES

Mike

L 4

Engineer | Developm
Australia

360 &
A

3 Came across this article from Forbes a while back.
Was really amazed at how organisations are... more

342 views 99 responses E

3 Steve Sth July
PRODUCT DEVELOPMENT

collaboration star performer

Supported by social &
peer-based features like social
buzz, leaderboard, gamification

25



Customer
Testimonial

Growth
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Add-on
Services

Growth




Adoption Drive successful adoption and maximise business value of

playbook the platform through our customisable playbook.

i) e o @ ----------------------- i

Campaign Creation Set Duration and Target Trigger Nudge Campaign Analytics
Campaign Objective Campaign Duration Adoption Rate Active Users
Platform Adoption -' 7 ‘ Days \ \
s Y 8,300
f : Campaign Target 83% R
Campaign Metric ncreased by 8% 2 Increased by 800 A

v 85 %
Increase Monthly Active Users (MAU) & . Respoiise Funnel
Set Campaign Audience Campaign Name w\g:ha e; ?"T’V“\&Z"‘é«:"”ezgdimbe:al‘{r‘:{ii?i;" nlearing 5 T e
O Allusers (@ Based on UDF  — 1050 Keep up he so0d vk Ho + Viewed
City v Mumbai Jan/Feb i a0% %) Elicked
10% +  Logged-in
Lay the Groundwork Set Targets Deploy Nudges Measure Success
Easily design a plan to Accurately define the Craft nudges with ready- Understand
improve specific metrics duration and target to-use template bank or effectiveness of
for targeted users to percentage for the build your own with drag nudges through
achieve a set objective. chosen metrics. and drop elements. detailed analytics.

:xf‘ x"‘:.': °
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Enterprise
assurance

o Standard/premium
Support (premium
support as an add-on)

» Security & compliance

» Implementation services

29



Data services

2 O/

~ DESK

I salesforce VY M Cjﬁl

slleadsquared O - @freshdesk

:l)_).’ o‘[: ]
st disprz

HCM for employee data

Identity provider for
single sign-on

Customizable
dashboard

Earlier generation of
LMS for prior learning
data and content

Business systems for
performance data

30



Learning Platform

The feature-rich LMS Pro
automates mandatory training,
accelerates onboarding, and
propels enablement all in one place.

Learning Pathways

Standardised and drip learning
pathways curated from a host
of free and paid content.

Learning Assessments

Manager and peer evaluations,
subjective assessments,
surveys, and proctored quizzes.

Comparison

Skilling Platform

LXP Growth helps build the skills
businesses require through Al-based
personalised and intuitive learning
experiences.

Skilling Pathways

Personalised pathways according to
role-based skills and individual interests
as well as pre-curated learning pathways.

Skilling Assessments

Assessments with Trainer / Manager
grading (sales pitches, customer
pitches, etc.,), proctored quizzes and
self-assessments.
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http://www.disprz.ai
https://www.youtube.com/channel/UCSrPxn-HV7nUdlN20ekPBcg/?utm_source=brochure&utm_medium=pdf&utm_campaign=disprz_offerings_solutions
https://in.linkedin.com/company/disprz/?utm_source=brochure&utm_medium=pdf&utm_campaign=disprz_offerings_solutions
https://www.facebook.com/DisprzOfficial/?utm_source=brochure&utm_medium=pdf&utm_campaign=disprz_offerings_solutions
https://twitter.com/disprzofficial?lang=en/?utm_source=brochure&utm_medium=pdf&utm_campaign=disprz_offerings_solutions

