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KYLINE ™

PowerApps-in-a-Day

SkylineTechnologies.com

262-522-8081


https://www.skylinetechnologies.com/
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Experienced Consultants Trusted Partner

Microsoft Collaboration and Content Gold
Microsoft PowerApps & Flow Partner
Nintex Certified Partner

Sharegate Premium Partner

* Implemented over 100 Intranets
» Deployed over 100k people to Office 365
* Proven expertise and specialization

in collaboration solutions



- OQurTeam

* Project Managers

* Solution Architects

* System Engineers

* Software Developers

* SharePoint & Business Analysts

Our Portals & Collaboration team does everything
Microsoft SharePoint, along with Microsoft Office 365 and
Microsoft Azure. Through our expertise and specialization
in collaboration solutions powered by Microsoft’s
technologies, we’ll work together to determine the

right tools to overcome your current challenge. Our

team delivers a wide variety of offerings; maximizing the
client's success, end-user adoption, and long-term

solutions.



We build complete, intelligent solutions that

empower everyone to be creative and work together
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Strategic Design & Custom Support &

Planning Build Solutions Mentoring
* Deployment Planning * Design & Implementations * Process Automation * Health Checks & Patching
* 0365 Discovery * Installations & Upgrades * Custom Applications * Business Support Package
 Strategic Alignment * Migrations * Tailored Look & Feel * Mentoring & Training
* When to Use What * SharePoint Jump Start * Ad-hoc Support

0365 Deployment
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Industries Served

Business Services Banking
Financial Services Insurance
Manufacturing Retail
Education Municipal
Health Care Non-profit

"Skyline brought together not only the
intrinsic skKill sets that we sought to add to
our project, but more importantly these
skills came attached to approachable,

thoughtful, honest human beings.“

Neil Perry, Director of Technology
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Agenda

Introductions

Presentation

Simple App & Concepts
Strategy
App Build
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Workflow Build

7. Wrap Up



Business models must continually evolve to respond to technology-driven market changes
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Demand for mobile apps is growing 5x
faster than IT departments can deliver




Business application platform

Build modern business apps—fast ooOl5
Compose analytics, user experiences, and automation -
using an integrated set of services from Microsoft.

MEASURE ACT AUTOMATE
Empower line of business Power users
Help power users who understand their business | | | | N | I
needs best build solutions quickly without writing ol < I:If.
code. Power BI PowerApps Microsoft Flow
Enable developers to extend Developers
Leverage AZUre platform SerViceS to prOVide Azure Data analytics Azure AppServices Azure Logic Apps
Capabilities and Components for- power users. Azure Analytic Services Azure Functions Azure APl Management
Connect to data across apps and platforms —
Get more value from your data, whether you use — ch
the Common Data Service or integrate your app with —
existing systems and services. Common Data Service Connectors & Gateways
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App templates

Phone layout Fhore layow

Tabiet layout
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Craft forms and screens
in a visual designer that form ©
helps you see exactly
what you'll get

Build business logic into
your apps with an

. o Excel-inspired

o s expression language

Colum from table: People.

AssignedTo

AssetType

AquisitionDiscount

Take advantage of =
device capabilities like
cameras, GPS, and pen
controls

Connect multiple
existing data sources or
create your own data to
power your app




Sales Opportunities
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Schnucks- demos/Proma- followed up with cheese | — e =
2288 Costco MW- Follow Up Ve L =T
it Hyvee followied up with broker and buyer Weekly Report 8-25 to 8-31
+ g Sendiks: followed up E

Martanos- folovied up
= | N Wakefern on Lamagna with interest in 240z ricottas and 160z
s Schrieber- working on product pricing farella.
 de Chevoo- meeting Tuesday with COR n presentation for Lamagna and Tops Markets

o aor- Cheese Sat Oct B

ime S5 A Follow UP ¥ Lamagna brought to reps at BK Foods. New order placed today.

© o store visits: ith Joe Barrie to finalize 4" quarter plans at Shoppers.
o il Street East counts Industrial:
L iy Stret west
Woodmans

<t Silver Spring D of fered delivered cost of 1.00lb based

+ o Festival

credit appjication.
State i Auction- Evalon Sold for $290/1b Servino Pasta Cherry Hill, NJ BK Affiliated. Update requested
Blind House Iron Chef- Wan vith the bruschetta Samples to be submitted in September.

084, GMO- E3pUtE-Wr-Cicioo-Clesrs et Star Ravioli Moonachie, NJ No response yet from initial contact.

w
- BT Deer Park Ravioli Long Island, NY Initial contact made no response.

Costco M- Fllow Up todate
1,080l Sendits- broker meating INew York Ravioli and Pasta, New Hyde Park, NY. Requested
O samples to me submitted after 9-15.
Dritbige- et vt Brokar Lotito Foods opportunity through B&A 30Ib ricotta. Confirmed
1] Straubs- meeting with Broker that sample was received. | have been unable this week to get
Sargento- tour gonfirmation on sample run.
Schrieber- follwed

Sopit. W Festweolloved up on T3 - .~

Chevas- Touhaseng iemers, = = o

Matr: chesse S Ocoqut I = _—
- ‘West Coast Market Activitg s

Stabilizers). | explained that amagna does not typicaly put stabilzrs n the product but
e do tfor one customer, I Turr's wans 1, we can dd t but | ecommended they

whey based. | explained t her the pros and cons of stabilzers vs.no stabilizers and
whey vs. ik and she was vry understanding, | 2ot her Inerested n the qualty of
Lamagna'sricotta and she requested 1o see 3 Sampl of our product.

ent o ) Fronte 46 or. 4

+ Stanganell's tallan Foods - Ere, PA
 pasta maker that currently uses Lamagna rcotta alfof the time. fther order is ove
wch chespar than Sysco |

theirorder they order

2. New Business

+ sysco-got

3. Challenges - none




The Future of Sales Opportunities

» Central repository

« Track opportunities

* Visibility to customer /
opportunities / contacts

« Fully Mobile

 Low-Cost




SharePoint Modern List integration with PowerApps and Microsoft Flow

Office 365 Sites

8 Add external content
and logic to lists with
Microsoft Flow

-l ® _f“:-IO Access SharePoint

content using Power
Apps




Microsoft PowerApps packaging

Extending Office 365 Run any app using Full creation &

and Dynamics 365 Common Data Service admin capabilities
Microsoft PowerApps PowerApps P1 PowerApps P2
included with Office 365 and for business users includes P1 and adds

advanced features for creators

Dynamics 365 workloads :
and IT admins

® Create & run within the context of ® Access to Common Data Service and ® Included in full Dynamics 365 Plans
Office 365 & Dynamics 365 data premium connectors ® Model your business data with the Common
sources ® Run any app & build against any Data Service
existing data source Create & manage environments
and databases
Set policy and view usage

Quotas (per-user; pooled tenant-wide) Quotas (per-user; pooled tenant-wide) Quotas (per-user; pooled tenant-wide)

2,000 flow runs per month 4,500 flow runs per month, 15,000 flow runs per month,
20MB Data Storage, 2GB File Storage 200 MB Data Storage, 20 GB File Storage per user

Additional flow runs, data storage, and file storage may be purchased as needed
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Wrap Up



i

Agenda

Introductions
Presentation
Simple App & Concepts

Strategy
App Build

@ o & W bdh B

Workflow Build

7. Wrap Up



Strategy

1. GATHER Use Cases & User
Stories

2. IDENTIFY Data Sources

3. DEFINE Screens & Purpose
4. CREATE App Wireframes

5. ARCHITECT Workflow Design
6. BUILD Application



Flu Shot Sign-Up

REMOVE paper sign
up sheer

MOBILIZE the Flu
Shot Sign-Up Form

GENERATE
a placeholder in
Outlook

ALLOW employees
to sign up spouse

Strategy

1. GATHER Use Cases & User
Stories

2. IDENTIFY Data Sources

3. DEFINE Screens & Purpose
4. CREATE App Wireframes

5. ARCHITECT Workflow Design
6. BUILD Application



Sign Up Times

-Start
-End
-Taken

Flu Shot Sign Up

-Start
-End
-Attendee

Strategy

1. GATHER Use Cases & User
Stories

2. IDENTIFY Data Sources

3. DEFINE Screens & Purpose
4. CREATE App Wireframes

5. ARCHITECT Workflow Design
6. BUILD Application




Browse Screen
-View Open Times
-Filter Open Times

Submit Screen
-Input Attendee
-Submit to Source

Confirmation

Strategy

1. GATHER Use Cases & User
Stories

2. IDENTIFY Data Sources
3. DEFINE Screens & Purpose

4. CREATE App Wireframes
5. ARCHITECT Workflow Design
6. BUILD Application



March March

1. GATHER Use Cases & User
Stories

ednesday Wednesday Wednesday W

28 28 28

2. IDENTIFY Data Sources

) AM-9:00 AM 10:30 AM-11:00 AM 11:00 AM-11:30 AM i1i0:3

Sign Up Sign Up Sign Up

Flu Shot Signh Up

3. DEFINE Screens & Purpose

4. CREATE App Wireframes

Attendee |Brad Beran

Start — 5. ARCHITECT Workflow Design

08 :30

3/28/2018
End

6. BUILD Application

09 :00

Thank you for
submitting your
form. You should be
getting a
confirmation
meeting shortly




:) When a new item is created

:) Get items

(S Apply to each

*
Select an output wElhe 52

from previous steps

> Update Selected Time in Sign Up Times

f Add an action E Add a condition * *+ More

m Create event

Strategy

1. GATHER Use Cases & User
Stories

2. IDENTIFY Data Sources
3. DEFINE Screens & Purpose
4. CREATE App Wireframes

5. ARCHITECT Workflow Design
6. BUILD Application
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