


Experience your data with Power Bl [alll]

« Make sense of your data with ease,
and drive quick and confident
decisions across your organization

« Reduce the amount of time spent
in data prep and spend more time
getting answers with Al-driven
insights

« Remove the complexity of
managing multiple analytics
solutions with a single, unified
platform that gives every
employee access to insights




Anatomy of a dashboard

Any data

Connectto any data sourceto
find the best insights and answer
tough business questions.

Share insights with anyone
Share on prem, inthe cloud, and
mobile devices; even with those
cutside your organization

Seamless integrations

Directly integrated with Microsoft
Flow, PowerApps, Microsoft
Teams, Office 365, Dynamics 365
& Azure

Extensibility model

Mo limits. Embed insights into
everyday user apps to build a
data culturethroughout your org

m

WYSIWYG design experience
PowerPoint like pixel perfect drag
and drop design experience. Start
from a temnplate, repert is running
with live data as you build it

Data visualizations

Select frem hundreds of data
visualizations or build your own
to bring your data story to life

Native intelligence

Ask questions of your data,
deliver automated

insights; all visualized in the
context of your business

Big data support with Azure
Leverage Azure Data Services like
Date Lake and 5CL Data
Warehouseto optimize analysis
big data




Features of Power Bl
Supenor
]
Embeddable
e

Uncover actionable
Insights

Drag-and-drop
functionality

Meaningful Powerful
reports connectivity




Sales Summary

/Ln} R30M 5% R81M 36K X83M

Min Discount Total Sales Order Quantity
Discount Applied by Month Total Sales by Sales Channel
100%
GoR 11.30% 11.45% 11.94% 11.41% 11.81% 11.12% 11.19% 11.40% 11.73% 11.62% 11.37%
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Qtr 1 Qtr 2 Qtr 3 Qtr 4 Al Month »

2019 2020 2021
Total Sales, Revenue and profit by Quarter

2018
Revenue by Sales Channel .
o Total Sales ® Revenue  profit
T24M

T.21M (11.14%) —, T34.04M

 (41.16%)
T1EM

T14.81M
(17.91%) Sales Channel 220M
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Insights

Geographical insights

2018 2019 2020 2021 i

Total profit by Top Five Country and Sales Channel

Sales Channel © Distributor @ In-Store ® Online ® Wholesale
T60K

T40K

“Lalal

Yellowstone Winnebago Wyandotte Winnebago  Worcester
County County/Ogle County County County
County

profit

Country

Profit by State

Illinois

| Township X1...
' Florida

Month Region Product

b All b All V%

Profit by Region
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Product Insights

Sales Summary

=

Sales Insights

Geographical
Insights
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Product Insights

Customer

2018 2019 2020 2021 .

Category Sub-Category

e All et All Bt

Total Sales by Month and Catego

Gtr 1 7K (18.79%)

Qtr 4 11K (29.7%)

Qir 2
BK (22.34%)

Qtr 3 11K (29.17%)

Total Sales, Revenue and profit by Catego

# Total Sales ® Revenue = profit

Z21M
E20M
T13mM
T10M
T10M
ﬂ"“
- IﬂM
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A ‘P.xs"
.L_#

sanuary I [E—
February [ I —
March [ =
April [0 I [E—
May [ I
June I
suly
August [ I
September [ N
October I
November [ IR
December NI

TOM T2M TdM TeM TEM

Sales by Product

Category Sub-Category Order Quantity Total Sales

Accessories Accessories 956 T23.27. 748,60
T19,45,695.30 %7.64.8:
$19,77.958.30
%20,39,546.20 775425
$21,01,401.20
120.21,318.80 7,326
$19,83,653.30
¥19,55,093.50 ®7.14,5¢
T18,95,292.40

Household Cocktail Glasses arg
Furniture Photo Frames
Household Servewars 878

Office Supplies

AcCcessories Collectibles 854

Household Bathroom Furniture

Furniture Table Linens 7o
Househald Mirrors

Total 36162 T8,14,14,166.60 I2,95,96,11§



inteCh INCOME STATEMENT ANALYTICS

Fimancial Year

[ 2017 )| =2018 |[ 2019 |

Organization Mame

Multiple selections

February

21%

Net Profit Margin

65%

Gross Profit Margin

August

Expenditures and Revenue by Period

Profit and loss Current Year Previous Year Var Var % o
h @ Expenditures @ Revenue
[[] MetIncome 19,53,859 19,53,859 100%
. . 1.Z2M1 1.2M
Operating Profit 28,63,873 28,63,873 100% ” 1.0M oo oong  1OM o
~] Gross Margin 59,33,975 59,33,975 100% osm  OTM osm 070
5] Met Sales 91,55,544 91,55, 544 100% 0-3M I I I I
] Total Cost of Sales -32,21,569 -32,21,569 -100% an N ..
| Operating Expenses =30,70,102 =30,70,102 =100% . . l I l I
— Other Income and 4,723 4,723 100% “0.4M oy O5M osm o M o.M
Expense M ’ -0.8M oTM0.TM 0EM pom
i . A ! & 5
| Curr ¥Xchg Gain/(Loss) 19,981 19,981 100% EM EM ,pi‘x' ﬁ& o o Y ﬂ:ﬂ"‘ ‘..q‘ﬁ“’ @s"ﬂ»d ﬁ@"
-] Curr ¥Xchg Gain/(Loss) 19,981 19,981 100%
# Curr Xchg 19,981 . 19,981 4 100% .
Current Year Details
| Interest Income 9,200 9, 200 100%:
] Interest Income 9,200 9,200 100% @ increase @Decreme §Total @ Othar
1 Other Income 810 810 100% [ Dl B —
= o o akd |ﬂm. 1na OM OM oM 230
=] Other Income 810 810 100% 1 . — L
- 2081 oM
1 Other Income 810 '1' 810 ". 100% ZaM AM ™ . .
5 Gain/Loss on Sales of 11,173 11,173 -100% -2
Asset
| Interest Expense -14,095 -14,095 -100%: 15M
7] Interest Expense -14,095 14,095  -100% bl |
. o 8 - -9
= Taxes -9,14,737 -9,14,737  -100% #‘Wﬁ“ﬁfwf"&‘ o g quﬂo;a@’#ﬁ,,W#‘;ﬁfﬁ‘
Total 19,53,859 19,53,859 100% cﬂ’f&




BALANCE SHEET ANALYTICS

Financial Year Organization Name

2018 ||

Multiple selections

Current Year Previous Year Var

1.58

Cash Ratio

4.60

Current Ratio

0.13

Debt to Equity Ratio

Current Year by Month and AccountType

@ Aszzets @ Liabilities @ Revenue

Balance Shest

Liabilities and Owners
Equity
Owners Equity

Retained Earmings

Current Retained
Earnings

[+] Prior Year Retained

Earnings
Partner Capital

Additional Paid In
Capital

Liabilities
Azsets

Property, Plant,
Equipment

Other Assets

Current Assets

Receivables
Prepaid Expenses
Inventary

Intercompany
Receivables

14,88,59,557
74429775

5,24,16,677
3,64,74,575
3,21,81,.867

42,92 708

6.40,000
1.53.02.102

2,20,13,098
74429782
45,24,131

6,46, 758
6,92,58,893
2.73.42,029

26,48,568
57.24,889
52,94,497

14,88,59,557

14,34,36,275
TATAE,133

5,52,47,473
3,37,29,809
3,1581.900 4+

2147900 4+

5,40,000
2,08,77 664

1.64, 70,660
TAT A8 142
31,920,919

4,711,433
6,80,55,790
2.61,25 416

25,009,211
55,35,566
49,78,358

14,34,36,275

54,223,282
2711, 642

-28,30,796
27.44,766

C 00 Q57

21,44 799

o
-55, 75,562

5542438
27,11.640
13,33.212

1.75.325
12,003,103
12,116,613

1,389,357

1.89.323

3.16,139

54.23.282

@ Current Year @ Previous Year

F.4M
e

w7 o
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HR Analytics

MONTH

All M

DEPARTMENT

i TOTAL HEADCOUNT

207

TOTAL HIRED

311

GENDER

~

PERFORMANCE SCORE

PIP
Needs I... 8 8

Exceeds

EMPLOYMENT STATUS
Gender ®F @M

PROJECTS BY DEPARTMENTS
@ Total Headcount © SpecialProjectsCount

Production NI GEG—126 116

£ IT/1S 4--_40 - 29 ‘s 100 91
g Sales W 26 }',:
§, Admin Offices 1.7 33 i 50
Software Engi... $.7..
B Fully Meets Active  Voluntarily Terminated
0 100 200 300 162 Terminated for Cause

EmploymentStatus

Total Headcount and SpecialProjectsCount

EMPLOYEES BY STATES AND CITIZENSHIP

CitizenDesc ® Eligible NonCitiz... ® Non-Citizen ® US Citizen
CANADA

MONTHLY HIRING

RECRUITMENT SOURCE

Google Search
150 142

|I 17 18

o” ‘o" & W \3"’* o \"“ g""‘ o "é
Oé
Q C,GQ

Head Count

LinkedIn

Sagatio Se

Month
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Employee Details

4 h 4 h N
DATE BASIC EMPLOYEE DETAILS EMPLOYEE SATISFACTION AVG ENGAGEMENT SCORE
02-01-2005 10-07-2018 Emp Name: Adinolfi, Wilson K
L /| DOB: ) 10-07-1983
[ TOTALEMPLOYEES || Date of Hire: (207201
AL
State: -
3 1 1 Citizen: Us citizen 4] ]
:‘: / Department: sales 0.00 5.00 || 0.00 5.00
EMPLD?EE ID -\'I Pnsitinn: Area Sales Manager
y N y N y
All e ~
\ y 1 ENGAGEMENT SURVEY ENGAGEMENT SCORE BY SURVEY
- = | 1,000 s
GENDER 41 41 41 41 49 2o 4.0 43 4.2
All el
b y
é TOTAL FEMALE ;! 500
1 76 293
- 4
4 40 8
TOTAL MALE 0 I
Meet  Happiness Best effort Involved aﬂ {oﬁ iﬁ'\ & @'3‘ o -,&‘!‘ o \D‘?’ o° 6{0"3 e
1 3 5 Goalsat atwork  atwork in work yo© QE‘P 9"‘_,{# U'Lﬂo‘-‘e'g
Work
e b _




/? intech Salary Analysis

DATE ' AGE WISE SALARY AVG SALARY BY DEPARTMENT

09-01-2006 09-07-2018
Executive Office

O O $0.2M
| y D @ IT/1S $97.06K
¢ Software Engineerin $94.99K
[ TOTAL SALARY B - B e
a 10 g. Admin Offices $71.79K
$ 2 1 M Sales $69.06K
\ 4 = Production $59.95K
P Y 0.0M
AVG SALARY ¥ 20 40 60 80 $SOK $100K $200K
g Age y € Avg Salary j‘
$69.02K |/ Y 3
- : AVG SALARY BY GENDER , AVG SALARY BY MONTH ‘
\ Y
a n $100K $93K

AVG SALARY PER MONTH

$2M

AVG SALARY BY QUARTER

& N e NS o~ et et et et
‘,o o) 06' CRNIRUCLRRRC o ‘o 0 o~
o 7 QN & o &€
$70.63K ¥ Q& P~ eQ‘ o oY o

F
$67.79K

$65K

$65K

IiSGOKII

Avg Salary
w
w
=)
-

/
A

4

Gender
oM
oF
SOK

,“OK J \ y S Month Ju




8.70% 8.70%

/

2010 2012

Production
Analysis

Taxable removals by year

2019 8.65% 2009 9.46%

2017 8.82% 2010 9.34%

2016 8.94%
2012 9.29%

2015 9.03%
2011 9.18%

2018 9.04% 2013 9.15%

2014 9.1%

870%

2014

Production Size by year

10.87 All

9.42% 9.42% 9.42%

2016 2018

Producers by Production Size

Total

1 to 1,000 Barrels
1,001 to 7,500 Barrels
Under 1 Barrel

E—
B3
7.501 to 15,000 Barrels [l
15,001 to 30,000 Barrels [
30,001 to 60,000 Barrels [}
Zero Barrels ||
100,001 to 500,000 Barrels |
60,001 to 100,000 Barrels |
0 Barrels |
6,000,001 Barrels and Over |

0.00M

0.01TM

0.02M

Barrels shipped by year

Year

4,194M

Total Barrels

120M

Total shipped

0.03M

0.04M

1004




Production type by state Year

All W

2,346M

P 4
eI Atlantic
Ocean Ocean
Total barrels
B Moren . 0 2022 TornTom £ 2022 Microsch Corporation

Barrels Produced by year

201.56M 201.34M

o 199.19M
97 4TM 196.77TM 196.31M

State 195M
Analysis 190M

195.07M

193 .44M

185.56M

2008 2010 2012 2014 2016 2018

Barrels produced by state Barrels produced by type

On Premises 4M

NORTH AMERICA

Pacific Atlantx
Ocean C: b Bottles and Cans 405M
W ean
Bt e © 2022 TomToer, © 2022 Microssll Carpocation | Temme om 500Mm 1,000M 1,500M




Tax rate by month current Year
100%

All

Tax Status

19.1%
YoY by tax status MoM by tax status
$6,000M
$30,000M $65,986M
$4,000M ytd current
$20,000M \
$2,000M
$10,000M
.‘\\
= $
- s s < 66,614M
Totals  SubTotal Taxable TaxFree Sub Total Totals  SubTotal Taxable SubTotal Tax Free ytd prior year
Taxable Tax-Free Taxable Tax-Free
Tax MoY by tax status MoM Vs YoY by tax status
Ana IYS' S 3315760 $31,958M

$30,000M 330,000 $ 10 ! 340M

month current

$20.000M $20,000M
$13,792M  $13.789M $13,936M  $13,933M
$10,000M J $10,000M
$4,976|
$3022m  $3.706M $3,045M  $3.743M $ 1 0 42 3 M
s2ms s2.m : $2.133 s2.132 ;
$601 $53 $606 $542 >
Sone R | o oo >l

Totals Sub Total Taxable Sub Total  Tax Free Totals Sub Total Taxable Sub Total Tax Free month_prior_yesr

Taxable Tax-Free Taxable Tax-Free




YoY, MoM by Month

s286125m $305.364M

$2,40,985M -
$1.97.427M sz.ts.slm -
$2,00,000M s
ey $53.761M —
som
Jan Feb Mar Apr May Jun Jul Aug Sept Oct Nowv Dec
month
MoM by Type YoY by Type
$1,00,000M
$3,00,000M
$50,000M ' $2,00,000M |
\ $1,00,000M \
- R
O “g o O e e som
‘0\?\ 0‘9\ @:‘ o ’ .;(“ °<° *,‘.\5 ‘\o¢"(\5t&¢°", Total Used Grain Total Grain Non-Grain Total
* &> Products oducts  Products Non-Grain
A o*“ R A S o g
MoM by Year
(: $1,00,000M
y $50,000M
- =

2008 2010 2012 2014 2016

Year

Month

$1,60,679M

month current

$2,74,796M

month prior year

$9.55,565M

ytd current

$9,68,984M

ytd_prior_year



Rintech

Date

03-01-2014  30-12-2017

Customer

All v
Product

All v
Segment

All W

$8,733M

Total Purchase

16M

Total Quantity

@ Total Purchase @ Quantity ® Average Purchase
%8,000M

56,000M
£4,000M

£2,000M

son
2014

Quantity by Category

Accessories

&

Storage
| 1.29m

Tables

0.63M

“"'
0.66M 0.38M

Purchase Summary

2015

R
r.'?

Territory Analysis

Total Purchase

Trend Analysis

2016
Purchase by Segment
Consumer
Home Office  $497TM
$627TM
Corporate $7,609M

2017
Quantity by Segment

Home Office

2.55M Consumer
T.57TM
Corporate
5.42M



Rintech iy i

Purchase Summary Territory Analysis Trend Analysis
Date Purchase by Segment Quantity by Top 5 State Purchase by State
03-01-2014  30-12-2017 Region @ Central ®@East ® South ® West Californi

Consumer - Virginia _ 277183
Customer - g

$83.29M
All v Wisconsin . 62537

546601

Corporate I l

Washmgt

$52.35M

Product Home Office - l " ; ’ $446.36M : Illinois 7
e yoming ‘ 1 5107 --

West Virginia ) 7

Pennsylvania
All N
Ohio
0% 50% 100% 0.0M 0.5M $155.64M
Region Product Purchase by State Quantity by Region Purchase by Region
All e 100%
South 2.63M
- |
East 6M
$8 7 3 3 M Central . $552.14M
’ Central
Total Purchase 2.73M East I $353.27M
’ a West I $236.86M
16M |
_ 22022 TomTom, ,zm(»‘.:mm"mm" West 4.18M
Total Quantity S 1 St

(us) 3.1%
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Thank You

2% sales@intech-systems.com | €Q 079-6611-8965 | @ www.intech-systems.com
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