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TECHNOLOGY PERSPECTIVE FOR MODERN AIRPORTS



Ai rpor ts  have  emerged  as  a  b r idge  of
deve lopment  fo r  economies  operat ing
ind igenous ly  and  g loba l l y .  But  the  segment
has  been  s i t t ing  on  the  t ip  o f  an  ice -berg  to
embrace  d ig i ta l  t ransformat ion .  To  operate
to  the i r  fu l l  potent ia l ,  they  need  to  t ranscend
beyond the  legacy  in f rast ructure  to  usher  in
the  age  of  g rowth  and  t ransformat ion .  O ld
concepts  a re  long  gone  to  ho ld  to  fo r  leap -
f rogg ing  to  the  next  mi l lenn ium of
deve lopment .  I t  i s  the  e ra  of  d ig i ta l
t ransformat ion  and  susta inab le  deve lopment ,
the  inc l inat ion  to  A I ,  ana ly t ics ,  API - f i rs t ,
c loud- f i rs t ,  mobi le - f i rs t ,  RPA ,  ledgers ,  IoT
( In te rnet  o f  Th ings) ,  and  PoVs or  Proof  of
Va lue  wi l l  u l t imate ly  pave  the  way  for  a
d ig i ta l  t ransformat ion .

“EITHER YOU PREVAIL  OR YOU PERISH
IN TECHNOLOGY TRANSFORMATION”

The on ly  quest ion  is  a re  a i rpor ts  ready  to  embrace  the
change  needed  to  overcome the i r  roadb locks .  An  in -depth

ana lys is  of  overv iewing  the  indust ry .

Glor ious  Ins ight  p rov ides  customized  B I
Ana ly t ics ,  A I -empowered  mobi le
app l icat ions ,  chatbot ,  Autobot -suppor t ,
and  over  the  c loud  migrat ion  to  he lp
a i rpor ts  adapt  to  the  new normal  in
techno logy .  Such  techno log ies  w i l l  he lp
in ;

Av ia t ion ’s  to ta l  cont r ibut ion  to  g loba l  GDP stood  a t

US$2.7  Tr i l l ion
and a i rpor ts  have  a  major  ro le  to  p lay  in  that .

• Maximiz ing Prof i tabi l i ty (AERO & NON 
AERO)

• Elevat ing User  /  Passenger Experience
• Managing Traf f ic & Fl ight Plan 
• Enhancing Secur i ty



How Airports  Can
Become Airport

4 .0?

I t  i s  not  jus t  an  in tu i t i ve  mobi le
app l icat ion  or  h igh ly  a t t ract ive  webs i te
that  w i l l  wa lk  a i rpor ts  th rough  to  the  e ra
of  A i rpor t  4 .0 ,  they  need  to  th ink  beyond
those  dynamics  for  a  comprehens ive
t ransformat ion .  I t  i s  expected  that  97% of
the  passengers  w i l l  be  us ing  mobi le
phones  for  operat ions  a t  the  a i rpor t .  Wi th
more  than  74% of  access  to  f ree  WLAN at
a i rpor t  p remises ,  a  major i ty  o f  hub
a i rpor ts ,  where  foot fa l l  exceeds  25  mi l l ion
p lan  to  launch  the i r  p remium products  by
2019 to  in tegrate  bet te r  market
t ransformat ion  for  bo ls te r ing  the i r  aero  &
non-aero  revenues .

SOME OF THE POPULAR AIRPORT
SERVICES FOR SMARTPHONES THAT

PASSENGERS PREFER AT THE AIRPORT

MOBILE CHECK-INS
(92% PENETRATION)

BAGGAGE
INFORMATION (76%

PENETRATION)  

FLIGHT
INFORMATION (74%

PENETRATION)

SHOPPING VIA RETAIL
APPS AT AIRPORT

(40% PENETRATION)



K e y
R e f o r m s  

Air l ine
Prof i tab i l i ty

Organizat iona l  Des ign
to  Incorporate  re ta i l ,

d ig i ta l ,  and  innovat ive
oppor tun i t ies

KEY REFORMS
NEEDED IN THE

AIRPORT INDUSTRY

Air l ine
Technology  &

Process

Branding  &
Sel l ing

Evolv ing  Over
the  Legacy

Systems



M A J O R  R O A D B L O C K S
O B S T R U C T I N G  A  C O M P R E H E N S I V E

D I G I T A L  T R A N S F O R M A T I O N  

R O A D B L O C K S

Transforming  f rom
Archaic  Legacy

Inf rast ructure  To  New
Age Transformat ion

Migrating from Simple
Ledger Base Recording

To Collective Insights for
Transformation

Looking  not  a t  just
B ig  Data  or  A I   but  a

Big  V is ion

Dr iven  More  By
Real i ty  Than

Trends

Shi f t ing  f rom a  Process
Or ientat ion  Approach   to

Risk-Tak ing  Audac i ty

Shi f t ing  f rom Data
Accumulat ion  to  Data-Dr iven



TRANSFORMING FROM
ARCHAIC LEGACY

INFRASTRUCTURE TO NEW
AGE TRANSFORMATION

That ’s  the  pr imary  major  overhau l
that  a i rpor ts  requ i re  a t  the  moment .
They  need  to  def ine  new
techno log ies  in  the i r  bas ic
operat ions .  Someth ing  that  wou ld
def ine  cost  opt imizat ion  and  prof i t
max imizat ion .  In te l l igent  automat ion
wi l l  pave  the  way  for  a  smar ter
fu ture  ahead.  The  major  need  is  to
dep loy  a  workforce  that  can  learn
f rom experiences  and  cost  ha l f  o f
dep loy ing  humans.   A I  &  ML
empowered  robots  or  Robot ic
Process  Automat ion  wi l l  reduce
costs  and  improve  prof i ts .

G lor ious  Ins ight  has  been
inst rumenta l  in  p rov id ing  a
t ransformat ion  where  a i rpor ts  have
moved f rom acqu i r ing  b ig -data  and
ins ights  to  in tegrat ing  the  rea l -p lan
of  act ion  v ia  robot ics/Autobots .
They  have  done  the  same for  an
a i rpor t  in  Denmark  by  deve lop ing  a
Sof tware -Robot ic suppor t  system
that  ver i f ies  guests ’  data  and  g ives
them loya l ty  po in ts/  benef i ts  based
on product ,  p r ice  &  p lace .  The  data
co l lec ted  in  the  process  gets  fu r ther
ampl i f ied  for  aggress ive  market ing
pract ices .

Companies  across  indust r ies
are  mot ivated  to  invest

$232
b i l l ion

in the  A I  market  by  

2025
to automate  the  major i ty  o f

the i r  operat ions .

MIGRATING FROM SIMPLE
LEDGER BASE RECORDING
TO COLLECTIVE INSIGHTS

FOR TRANSFORMATION

The  need  is  not  to  jus t  co l lec t  the
data ,  record  the  same,  and  set t le  i t
fo r  the  good.  Most  a i rpor ts  cou ld
s imply  make  the i r  operat ions  h igh ly
prof i tab le  by  us ing  the  data  for
co l lec t ive  ins ights  and  pred ic t ive
ana lys is .  The  av ia t ion  indust ry  has  a
70% cont r ibut ion  to  t rave l  economy
wi th  a i rpor ts  set t l ing  for  jus t  10% to
20% of  the  revenue ,  res t  go ing  to
hote ls ,  and  other  suppor t i ve
segments  in  t rave l .  

G lor ious  Ins ight  th rough  B I  and  ana ly t ics  so lu t ions  have  he lped  a  few
of  the i r  a i rpor t  c l ients  in  ana lyz ing  passenger  data  to  understand
the i r  p references  of  food ,  accommodat ion ,  and  t rave l  le isure  dur ing
v is i ts  to  new locat ions .

Bus iness  In te l l igence  and  data
ana ly t ics  can  he lp  p red ic t
consumer  behav ior  and  fue l
act ionab le  c la ims for  bus iness
benef i ts .  These  in -depth  ins ights
he lp  in  understand ing consumer
hab i ts  to  deve lop  s t ra teg ies  that
can  counteract  cha l lenges  for  the
prof i t  and  sa les  max imizat ion .
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Bus iness  t rave le rs  account  fo r

12%
percent  of  a i r l ine  passengers ,
but  they  a re  typ ica l l y  tw ice  as
lucrat ive  –  account ing  for  as

much as

75%
of prof i ts .  A i r l ines  need  to

just  co l laborate  and  se l l  these
data  under  GDPR compl iances

to  grab  substant ia l
commiss ion  f rom i t .



Most  a i rpor ts  have  jus t  been
fo l lowing  i ts  counterpar ts  by
st ress ing  more  on  the i r
anc i l la ry  serv ices  ra ther  than
innovat ing  wi th  the  ex is t ing
archa ic  systems.  Manua l
d is t r ibut ion  process ,
inadequate  techno logy  for
revenue  management ,  and
f lawed operat iona l  a reas
have  shrouded  the i r  long  te rm
vis ion .  On ly  adopt ing  smar t
techno logy  can  he lp  pave  the
way .

LOOKING NOT AT JUST BIG
DATA OR AI   BUT A  BIG

VISION

iBeacon  nav igat ion  system costs
a lmost

10$  to  20$
per  dev ice  wi th  the  bat te ry  and

other  maintenance  fu r ther  in f la t ing
the  b i l l s .  AR  indoor  nav igat ion

system can  cover  more  space  and
prov ide  accuracy

up  to  5
meters

over  a  la rge  a rea  in  compar ison  to
B luetooth  Beacon  Techno logy .

Smart  a i rpor t  techno log ies
have  the  potent ia l  to  improve
customers ’  exper ience  a t
a i rpor ts .  Hong Kong
Internat iona l  A i rpor t  uses
Bluetooth  beacons  to  p rov ide
rea l - t ime f l ight  in format ion ,
board ing  a le r ts ,  indoor
nav igat ion ,  and  t rans la t ion  of
a i rpor t  s ignage  in to  n ine
languages .  The  tech  can  te l l
when  bags  wi l l  a r r i ve  a t  the
baggage  c la im!  Gatwick  A i rpor t
has  a lso  ins ta l led  iBeacons  but
a i rpor ts  w i l l  have  to  look
beyond that .  AR  nav igat ion
system can  cover  more  a rea
wi th  less  budget .

DRIVEN MORE BY
REALITY THAN

TRENDS

Ai rpor ts  and  techno logy
bus iness  are  two d i f fe rent
th ings  and  they  must  be
dea l t  w i th  d i f fe rent ly .
Adher ing  to  techno logy  is  a
low hang ing  f ru i t  and
everyone  wants  that .
A i rpor ts  have  to  ad just  the i r
requ i rement  and  act
accord ing ly  s ince  they  have
to  surpass  operat ion  dr iven
cha l lenges ,  h ie rarchy ,  s i los ,
b ig  p ro jects ,  long
t imel ines/dead l ines ,  s taf f
reduct ion ,  complex i ty ,  and
fear of  change.  These  are
not  the  prob lems wi th  o ther
sectors ,  espec ia l l y ,  the  IT
whom they  h i re  fo r  the i r
operat ions

Most  a i r l ines  or  a i rpor ts
have  been  s t i l l  us ing  o ld
techno logy  for  the i r
reservat ion  system that
they  need  to  overhau l  to
emerge  as  changemakers
in  the  indust ry .  When  we
ta lk  about  A i rpor t  4 .0 ,  i t
shou ld  be  comprehens ive ,
not  f ragmented .

A i r l ine  market  cap i ta l i za t ion  is
much lower  than  the i r  serv ice
prov iders  whom they  use  for

operat iona l  e f f ic iency .  For
example ,  some of  the  IT

serv ice  prov iders  a re  wor th
more  than  the  av ia t ion  c l ients

they  serve .  For  example ,
Luf thansa  has  a  lower  market

cap i ta l i za t ion  than  the  IT
serv icer  p rov ider  they  h i re  fo r

set t ing  up  the i r  IT
in f rast ructure .
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Fact



SHIFTING FROM DATA
ACCUMULATION TO

DATA-DRIVEN

SHIFTING FROM A
PROCESS ORIENTATION

APPROACH  TO RISK-
TAKING AUDACITY

Ai r l ines  have  huge
customer  data  a t  the i r
behest  and  the  capab i l i t y
to  use  i t  to  the i r  best
advantage .  Most  a i r l ines
haven ’ t  fu l l y  adopted
d ig i ta l  techno log ies  l i ke
a i rpor t  ana ly t ics ,  bus iness
ana ly t ics  to  understand
the  customer ’s  t rends .
Such  an  approach  cost
them a  lo t  to  make  the
operat ions  l i ve  up  to  i ts
t rue  potent ia l .

Th is  can  eas i l y  be  reso lved
wi th  p red ic t ive  ana ly t ics
that  can  g ive  co l lec t ive
ins ights  by  look ing  a t
passenger  t ra i ts ,  f l ight
c lasses ,  a i rpor t  te rmina ls ,
p lane  types ,  t ime of  day ,  and
f l ight  capac i ty .  A l l  o f  these
inputs  can  he lp  p red ic t  the
no-show probab i l i t y  and  g ive
bet te r  dec is ion  mak ing
power  to  the  t icket  book ing
system to  reg is te r  and  book
customers  based  on  the i r
past  hab i ts .

Depar ture  de lays ,  no -
shows ,  o r  las t -minute

cance l la t ion  cost
a i r l ines  rough ly  

$2 .5
mi l l ion

per  year .

The  s ta tement  w i th  wh ich  we
star ted   “E i ther  you  preva i l  o r
you  per ish  in  techno logy
t ransformat ion”  r ight fu l l y  f i ts  in
when  we ta lk  about  a i r l ines  and
a i rpor ts .  The  sector  has  been
huge ly  p rocess -dr iven  and
averse  to  adapt ing  to  an  ag i le
env i ronment .  They  have  the  fear
of  keep ing  a  fa i l -ear l y  &  fa i l - fas t
approach.  Wi th  techno logy
t ransformat ion ,  a i rpor ts  have  to
use  advanced  techno log ies  in
the i r  screen ing ,  t icket -book ing ,
board ing  pass  management ,  and
on-premise  c rowd management
system us ing  techno logy .

Kanban  and  des ign  th ink ing
cou ld  he lp  a i rpor ts
ant ic ipate  and  understand
future  changes  and  adapt
accord ing ly  to  susta in  in  an
ag i le  env i ronment .  Th is
approach  can  he lp  them
overcome the  o ld
techno log ies  that  they  a re
cur rent ly  us ing  in  the  form
of  t icket  management and
book ing  systems.  But  the
on ly  quest ion  to  ra ise ,  w i l l
they  ever  do  that?
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O U R  P R O U D  S O L U T I O N S

T R A N S F O R M I N G  A I R P O R T  &

A V I A T I O N

Glor ious  Ins ight  has  estab l ished  i tse l f  as  change-
makers  or  innovators  in  the  techno logy  rea lm
del iver ing  feature - r ich  customized  so lu t ions .

Harness ing  the  core  exper t ise  of  the  team,  we  have
bu i l t  a  t ru ly  dynamic  techno logy  ecosystem where
enterpr ises  co l laborate  w i th  us  for  meet ing  the i r

shor t  te rm and  long- te rm v is ions  and  miss ions .  We
take  the  p leasure  to  ment ion  a  few groundbreak ing
mi lestones  we  have  covered  in  our  journey  so  fa r

serv ing  our  p remiere  c l iente le ;



USING ADVANCED ANALYTICS TO
UNDERSTAND PASSENGER FLOW
FOR PROFIT  MAXIMIZATION AT
THE AIRPORT

One of  the  a i rpor t  c l ients  wanted  a  customized  approach  where  they
can  t rack  the  behav iora l  changes  and  preferences  of  passengers
who are  a r r i v ing  and  leav ing  the  te rmina l .  The i r  main  goa l  was  to
t ransform the  bus iness  in te l l igence  arch i tecture  w i th  an  in tu i t i ve

dashboard  that  can  a id  faster  dec is ion  mak ing  for  improv ing  ar row
and non-ar row revenue  a t  a i rpor ts .  B ig  data  ana ly t ics  so lu t ions  were

dep loyed to  understand  the  c ross - re ferences  of  data  w i th  data
char ts .  In  the  process ,  a i rpor t  Wi -F i  records  were  used .

Revamping  the  ex is t ing  SAP Based  BO repor t ing  p la t form wi th  a  fu l l y
funct iona l  B I  dashboard  a l lowed understand ing  passengers ’  behav ior

wi thout  compromis ing  on  the  GDPR compl iance .  As  a  resu l t ,  the
ent i re  routes  of  the  passengers  were  carefu l l y  ana lyzed  to  f igure  out

the  cha l lenges  and  oppor tun it ies  a reas  to  increase  ar row and  non-
ar row revenues .

1



Even  t rack ing  one  customer  cou ld  he lp  generate  s ign i f icant  revenue
for  the  a i r l ines ,  you  can  just  imagine  what  a  mi l l ion  database  can

do.  One  of  the  c l ients  in  the  a i rpor t  sector  approached  us  for
suppor t .  They  wanted  to  ana lyze  a l l  the  book ings  on  the i r  por ta l  to

set -up  a  loya l ty  p rogram for  max imum customer  acqu is i t ion .

We prov ided  a  co l lec t ,  detect  &  act  p rotoco l  that  c lose ly  ana lyzed
how the  passengers  were  respond ing  a t  the  a i rpor t  te rmina l  and

d i f fe rent  s tores .  The  data  that  we  co l lec ted  enab led  the  a i r l ines  to
set -up  a  custom of fe r  fo r  a l l  the i r  passengers  w i th  a  loya l ty  bonus .

Af te r  in tegrat ing  th is  approach ,  there  was  a  15% year -on -year
increase  in  the  revenues  of  the  a i rpor t .

SETTING UP AN AGGRESSIVE
LOYALTY PROGRAM USING

BIG DATA2



AI-BASED RESULTS BASED
ON PREDICTIVE ANALYSIS

Bus iness  profess iona ls  wanted  a  customized  so lu t ion  for  the i r
p references  a t  the  a i rpor t .  In  the  absence  of  l imi ted  t ime ,  the  a i rpor t

author i ty  approached  us  to  customize  a  so lu t ion  based  on  the i r
p rev ious  buy ing  hab i ts  a t  the  a i rpor t .  We deve loped  an  in te l l igent

“Know Me Feature”  A I  in tu i t i ve  dashboard  that  pushed  of fe rs  to
passengers  based  on  the i r  p rev ious  purchase  pat te rns .

The  ta rgeted  of fe rs  appea led  to  the  passengers  s ince  they  cou ld  get
the  product  that  they  were  seek ing  based  on  the i r  past  exper iences .

Such  an  approach  lead  to  the  r ise  in  the  pos i t i ve  feedback  for  the
a i rpor t  s ince  they  knew what  the i r  passengers  were  need ing .
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AUTOMATIC PRICE FIXATION
USING PREDICTIVE ANALYSIS

One of  the  a i rpor ts  wanted  to  set -up  a  system that  cou ld  t ransform the i r
data  co l lec t ion  and  use  i t  to  the  t rue  potent ia l  fo r  p r ice  f i xa t ion .  To  do

that ,  a t  G lor ious  Ins ight ,  we  dep loyed  advanced  ana ly t ics  that  thorough ly
ana lyzed  a l l  the  routes  and  found  out  the  f luctuat ions  in  p r ices  and  the

consumer/customer  react ion  on  the  same.

Once  we  were  ab le  to  do  that ,  i t  w i l l  ve ry  easy  to  ana lyze  the  customer
response  per ta in ing  to  the  fa re  increase  on  spec i f ic  routes .  The  A I -enab led
in te l l igent  t icket  book ing  sof tware  ana lyzed  the  f low of  ant ic ipated  fu ture

demand and  f ixed  pr ices  based  on  such  inputs .  In  th is  way ,  the  a i rpor t  was
ab le  to  ad just  to  new routes  and  f ind  out  the  prof i tab le  routes  for

operat ions .
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An a i rpor t  c l ient  was  look ing  for  a  so lu t ion  where  they  can  use
data  to  p red ic t  any  fu ture  uncer ta in t ies .  To  make  sure  that

happens ,  our  exper ts  dep loyed  a  so lu t ion  that  cou ld  t rack  a l l
data  l i ke  p i lo t  repor ts ,  warn ing  repor ts ,  cont ro l  pos i t ions ,  and

a i r  t ra f f ic  cont ro l  communicat ions  that  had  happened  in  the
a i r l ines .

Af te r  carefu l l y  assess ing  a l l  the  poss ib i l i t ies ,  our  p red ic t ive
ana lys is  powered  by  an  in te l l igent  a lgor i thm system that  we  bu i l t
cou ld  ana lyze  data  and  g ive  accurate  repor ts  of  p robab le  fu ture
acc idents  based  on  prev ious  ins ights .  Th is  enab led  us  to  ensure
safe  a i r - t rave l  to  passengers  s ince  we  cou ld  t rack  anomal ies  on

beha l f  o f  our  c l ients  and  suggest  them prevent ive  measures  for  a
memorab le  f l y ing  exper ience .

INTELLIGENT ALGORITHMS
TO MITIGATE ACCIDENTS 5



Baggage  misp lacement  o r  los t  scenar io  a t  the  a i rpor t  poses  a
s ign i f icant  cha l lenge  to  the  passengers .  To  he lp  overcome th is
prob lem,  G lor ious  Ins ight  used  the  app l icat ion - t rack ing  system
with  IoT  so lu t ions .  The  apps  s tar ted  to  work  in  the  same
manner  as  GPS wi th  a  t racker .  The  t rackers  used  in  the  luggage
cou ld  locate  baggage  in  no  t ime us ing  the  mobi le  app l icat ion .

BAGGAGE TRACKING VIA
IOTS6

Baggage  misp lacement  o r  los t  scenar io  a t  the  a i rpor t  poses  a  s ign i f icant  cha l lenge  to
the  passengers .  To  he lp  overcome th is  p rob lem,  G lor ious  Ins ight  used  the  app l icat ion -

t rack ing  system wi th  IoT  so lu t ions .  The  apps  s tar ted  to  work  in  the  same manner  as
GPS wi th  a  t racker .  The  t rackers  used  in  the  luggage  cou ld  locate  baggage  in  no  t ime

us ing  the  mobi le  app l icat ion .  



Ai rpor ts  face  a  pers is tent  cha l lenge  of  manag ing  queues  that  cou ld
hamper  the  poss ib i l i t y  o f  revenue  generat ion .  More  peop le  a t  the

a i rpor t  re ta i l  out le ts  ra ther  than  a t  board ing  pass  queue  would
cont r ibute  to  more  revenue  generat ion .  To  he lp  reso lve  the  prob lem,

G lor ious  Ins ight  dep loyed  i ts  Queue  Management  A I -Embedded
Systems.  The  h igh  penet ra t ion  camera - tech  can  t rack  and  moni tor

in f ra red  imagery .  Al l  the  co l lec ted  data  a re  s tored  on  servers  and  a
spec i f ic  ana lys is  p rocess  ident i f ies  faces  and  the i r  responses  a t

spec i f ic  a reas  of  the  a i rpor t .

The  so lu t ion  that  G lor ious  Ins ight  p rov ided  d idn ’ t  s t reaml ine  the
complete  v ideo  but  jus t  ident i f ied  faces  and  records  the i r  ac t iv i t ies
at  locat ions .  Such  a  th ing  removes  the  d isadvantage  to  manage  the
huge  cost  o f  set t ing  up  a  complete  in f rast ructure  that  cou ld  in f la te
insta l la t ion  charges  for  dep loyment .  The  a i rpor ts  were  ab le  to  take

necessary  act ion  regard ing  c rowd management  and  tu rn  spec i f ic
t imes of  the  day  prof i tab le  as  per  f l ight  schedu le  we l l  in  advance .

FACE DETECTION CAMERA TO
HANDLE QUEUE MANAGEMENT
FOR BETTER AIRPORT
EXPERIENCE 7



Ai rpor t  author i t ies  were  fac ing  s ign i f icant  revenue  loss  when  passengers
were  f r isked  a t  mul t ip le  checkpo ints .  To  he lp  mi t igate  the  revenue  losses ,

G lor ious  Ins ight  p rov ided  a  fac ia l  recogn i t ion  system that  cou ld  he lp
a i rpor t  author i t ies  per form d ivestment  dur ing  the  screen ing  process .  The

process  ident i f ies  passengers  based  on  the i r  enro l lment  image
exper ience  ear l ie r  a t  the  day  and  a l lows them to  Scot t  f ree  a t  the

a i rpor ts .  The  author i t ies  get  access  to  images  v ia  a  s tandard  in te r face
that  he lps  them to  take  impor tant  dec is ions  regard ing  safety  compl iances
and prevent  repet i t i ve  f r isk ing  to  save  t ime &  money .  Remov ing  repet i t i ve

f r isk ing  in  operat ions  and  check - ins  a l lowed passengers  to  have  more
t ime at  the  a i rpor t  ded icated  for  invo lv ing  in  purchas ing  spree  f rom

di f fe rent  out le ts .

DIVESTMENT IN  CHECKING
AND FRISKING VIA  FACIAL

RECOGNITION SYSTEM8



Secur i ty  was  a  key  concern  a t  the  a i rpor t  a f te r  9/11 ,  Brusse ls  A i rpor t
Bombing ,  and  other  such  events .  G lor ious  Ins ight  paved  the  way  for  bet te r
secur i ty  exper ience  by  dep loy ing  A I -so lu t ions  a t  the  a i rpor t .  The  A I - image
detect ion  system was  so  des igned  to  ident i fy  any  abnormal  imagery  that
doesn ’ t  be long  to  the  human body .  The  system can  t rack  in f ra - red  &  x - ray

images  that  cou ld  eas i l y  ident i fy  guns ,  kn ives ,  exp los ives ,  p last ic ized
weaponry .  The  3D radar  images  ava i led  to  author i t ies  f r isk ing  the

passengers  ident i fy  any  poss ib le  th reat  and  neut ra l i ze  the  same anywhere .
The  system cou ld  ident i fy  weapons  h idden  under  c lo th ing ,  baggage ,  o r  any

other  s torage  opt ions  that  cou ld  be  used  to  h ide  th ings .

SECURITY ASSURANCE
THROUGH AI  TECHNOLOGY 9



To counteract  the  hosp i ta l i t y  indust ry  cha l lenges ,  G lor ious
Ins ight  deve loped  smar t  Autobots  that  cou ld  c lose ly  ana lyze  the

pr ic ing  and  other  benef i ts  that  peers  a re  p rov id ing .  Such
leverage  he lped  the  a i r l ines  to  f i x  spec i f ic  p r ices  as  per  the

customer  demand and  a t t ract  t ra f f ic  fo r  the i r  a i r l ines .  Had  they
used  a  manua l  p rocess ,  i t  wou ld  have  taken  days  and  a

cons is tent  r ise  in  the  expend i tu re  was  unavo idab le .  But  the
Autobots  faster  p rocess ing  mechan ism cou ld  per form the  task  a t

1/4th  of  the  t ime and  ha l f  the  cost .

COMPETITOR PRICING
ANALYSIS  VIA  RPA10



E N T E R I N G  A
S M A R T  F U T U R E
O F  A I R P O R T  4 . 0

Al l  these  whi le  a i rpor ts  have  been
suscept ib le  to  adapt  to  the
chang ing  techno logy .  They  have
to  show the  courage  to  t ransform
beyond the i r  doubts  and
apprehens ions .  An  age  that  is
great ly  dominated  by  techno logy ,
e i ther  you  have  to  l i ve  as  per  the
tab le t -age  or  race  back  in  t ime to
sk ip  th is  t ime l ine .  Most  sectors
are  s t i l l  confused  about
techno logy  t ransformat ion .  We ,
as  an  emerg ing  force  in
techno logy ,  t r y  to  answer  the i r
fa l lac ies  by  our  in -depth
research ,  and  app l icat ion  as
demonst ra ted  in  our  use  cases .

Our  co l lec t ive  e f for ts  have  he lped
indust r ies  usher  in  the
techno log ica l  landscape  and  bask
in  the  g lory  of  tech
t ransformat ion .  Th is  is  jus t  the
beg inn ing  of  the  dawn of
techno logy  and  enterpr ises  that
have  embraced  th is  change  are
more  l i ke ly  to  susta in  in  the
compet i t ion  that  w i l l  ge t  more
f ie rce  wi th  t ime.

Airpo r t s  mus t  b e  b o l d  t o  adap t  t o  t h e  chang e  f o r
su s ta inab i l i t y  and  dominanc e  in  av ia t i on



Glorious Insight is one of the leading IT
Services Partner for the customers
looking for Digital Transformation
Solution in the areas Social, Mobility,
Analytics, Cloud, Digital Business
Automation and Custom Application
Development. 

The Company has its Delivery Center in
Noida, India and International Sales &
Marketing Offices in NJ (US), Ontario
(Canada), Singapore, Dubai, Sydney  
(Australia)

The Company is one of the leading
solution partner for large OEM's and
provides solutions built on them. 

The Research and Innovation team
provides comprehensive support
throughout the research and innovation
lifecycle @ Glorious Insght. From first
ideas through to commercialisation and
industry partnerships, we provide
guidance and expert advice to support the
delivery of the Glorious Insight’s research
and knowledge exchange strategies. 

What ever be your business challenges
around 3P's of Organizational Success, i.e
around people, process & product ,
Glorious Insight brings best of its solution
built onto the right value proposition
offered in conjunction with Research &
Innovation Lab built in Glorious Insight .

The Research & Innovation Group focuses
on research and development of solutions
around various issues being faced by the
client, the strategies built by the team
covers the detailed apects of the problem
statement at both Micro and Macro Level.
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We are empowering decision-makers, reshaping
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