
 

Using Microsoft Dynamics 365 

Customer Engagement, Better 

Understand Your Customers 

Managing business and customer relationships, segmenting campaigns, automating 
marketing procedures, and timely and efficient communication with potential 
customers are all challenges that businesses of all sizes are currently facing. 
Personalizing services to encourage loyalty and earn recommendations is another 
challenge. A significant problem is locating a technology that quickly integrates all 
these business sectors. Fortunately, Microsoft’s Dynamics 365 Customer 
Engagement is a comprehensive business solution designed to handle all these 
areas and more. This article looks at how using this solution can provide your 
company with more leverage. 

Managing The Relationships with Customers 

1.Individualize Customer Service: 

Businesses can gather and manage customer information in one location with the 
help of Microsoft Dynamics 365 Customer Engagement. With the use of this data, 
businesses can individualize their communications with customers and provide 
excellent, timely customer service. For instance, businesses can segment 
campaigns based on client interests and behaviours and automate email marketing 
campaigns. 

2.Maintaining Your Sales Prospects and 

Leads: 
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The management of leads and sales opportunities is incorporated into Microsoft 
Dynamics 365 Customer Engagement. These technologies give businesses the 
ability to manage the sales pipeline, generate quotations and proposals, and track 
leads. As a result, businesses can prioritize their sales efforts and make educated 
judgments. 

3.Boost the Effectiveness Of Customer 

Service: 

You have the resources to manage customer support situations using Microsoft 
Dynamics 365 Customer Engagement. With the use of these technologies, 
businesses may monitor customer satisfaction, automate responses, track, and 
manage customer service cases, and manage service level agreements. Companies 
can thereby improve consumer experiences and customer service efficiency. 

Using Consumer Insights to Help You Understand Your 
Customers. 

Consider that your business offers software and solutions online. You have a lot of 
consumers all around the country, but you do not have accurate knowledge of their 
preferences and past purchases. 

Your business can gather, organize, and analyse customer data in one location with 
Customer Insights. This can contain information about transactions, past purchases, 
product preferences, website user behaviour, and activities on social media. Based 
on this information, your business can develop thorough consumer profiles and 
customize the online purchasing experience. 

For example, your business might use customer insights to discover that many of its 
customers frequently purchase finance-based software. You may target the content 
of your website to these customers based on this data to advertise finance-based 
software and related ERP system. 

With customer insights, your business can also forecast if a customer will make a 
purchase or only visit your website using predictive analytics. This can encourage 
your customer care staff to take the initiative needed to close deals and keep 
customers. 

Boost Your Business With AI. 

Imagine that your business regularly receives emails from customers asking the 
same questions or requesting technical support. Your customer care personnel 
manage the majority of these emails manually, which might result in mistakes and 
long response times. 



 

Your business can develop specialized AI templates using AI Builder to automatically 
identify customer inquiries and requests in emails and route them to the appropriate 
customer support team. This can speed up customer service and cut down on 
response times. 

Your business can implement this using Power Automate, a component of Dynamics 
365. Your team may use Power Automate to build an automated workflow that uses 
the AI model produced by AI Builder to automatically sort incoming emails and send 
them to customer support employees. 

Data For Consideration. 

Companies who use Dynamics 365 Customer Engagement are likely to experience a 
25% improvement in customer service productivity and a 20% increase in customer 
satisfaction, according to a Microsoft analysis. This is due to the fact that Dynamics 
365 Customer Engagement enables organizations to manage all customer 
interactions in a single location, speeding up response times and enhancing 
customer satisfaction. 

Businesses can improve customer experience, obtain insightful customer data, and 
make smart marketing choices with the help of Microsoft Dynamics 365 Customer 
Engagement. 



Implement Microsoft Dynamics 365 Customer 
Engagement in Your Business? 

This solution’s implementation may be broken down into the following three simple 
steps: 

1.Design and Analysis: 

Your business process will be examined at this point, and the solution’s user 
interface, data model, and application architecture will all be built. 

2.Agile Methodology: 

The solution will be customized in accordance with the requirements of the 
customer, with incremental releases of the application for testing and acceptance 
using data that simulates the actual business environment. 

3.Moving into Production: 

This step includes the configuration and deployment of the application as well as the 
migration of any historical data and productive environments. 

Get In Touch with Us!! 

Would Microsoft Dynamics 365 be useful to you? For more information on how 
Microsoft Dynamics 365 can transform your company or to learn how to use 
Microsoft Dynamics 365 Customer Engagement to better understand your 
customers, get in touch with our experts at Evincible Solutions. 
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