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GROUNDBREAKING SOLUTIONS FORW:

RETAIL AND BRANDS OWNERS

Check how to increase your
business profitability

STORE OF THE FUTURE
s Microsoft
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WHO WE ARE? O

Customer value proposition

PERFECT DATA specializes in business solutions which drive:
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REVENUE COST SHOPPER
GROWTH OPTIMIZATION STAISFACTION

via intelligent components of STORE OF THE FUTURE
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COMPETITIVE ADVANTAGES ©

WE ARE ALWAYS EXACTLY WHERE THE WORLD OF THE BRAND OWNER, RETAIL AND SHOPPER MEETS:
ON THE SHELF

SMART STORE ONLINE DATA ANALYSIS &
EQUIPMENT MANAGEMENT RECOMMENDATION

“Perfect Data solution opens completely new opportunity for real understanding of consumer needs, profitable management of shelf and store space, sales force productivity
continuous improvement and finally delivers unique insights for taking important business strategic decisions”

Michat Mrowiec, Vice - President Sales, Kompania Piwowarska ASAH! Group
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BUSINESS ACCELERATION ®

AZURE GROWTH CONSUMPTION ESTIMATION N ooo's $
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HORIZONTAL GROWTH ©

BRANDS OWNERS > RETAILERS 100
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STORE OF THE FUTURE ©

=

68%

Mobile

64% o0 60%

Customer Data Omni-Channel
And Insights Personalization
61%

65%

Digital And Interactive Customer
Signage/Displays Engagement

BASED ON FUTURE STORES RESEARCH

* LEVEL OF INTEREST
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VERTICAL GROWTH @

7. SHOPPER MOVEMENT & BEHAVIOR

ANONYMOUS TRACKING SYSTEM

o6
4.3. SMART AMBIENT SPACE

INTELLIGENT STORE SHELVES

oc6

4.2 SMART CHIELLED SPACE

INTELLIGENT COOLERS SHELVES

4.1 SMART FRUIT &
VEGETABLE ZONE

INTELLIGENT TRAYS

=X R

6. DIGITAL SIGNAGE

INTERACTIVE CUSTOMER ENGAGEMENT SYSTEM

ey L

REGISTER

=1 L))
2. SMART SALES KIOSK

OFFER PERSONALIZATION
- 9020

1. AVAILABILITY ON

DEMAND
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9. PAYMENT AREA _—
]

(=X 1)
8. ON THE SHELF AVAILABILITY &
PRICE MANAGEMENT T FERFECT

. DATA

4.4 SMART FROZEN SPAC

INTELLIGENT FREEZER SHEVES

060

5. IMPULSE Z0ON

INTELLIGENT PROMO DISPLAYS & TRIGGERING SYSTEM

0e6o

PERFECT DATA OWN TECHNOLOGIES

TECHNOLOGIES OF RELATED COMPANIES

OTHER TECHNOLOGIES

)
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JOINT VALUE CREATION O

REVENUE « Portfolio & planograms re-definition
GROWTH
/  “Out of Stock” reduction
— |all
« Promo effectiveness management
+ Sales incidence and transaction size growth
mEl Microsoft
Hl Azure DATA
7, SHOPPER MOVEMENT & BEHAVIOR ©) 4.2 SMART CHIELLED SPACE PROCESSING
° | _ees
RT AMBIENT SPACE > 4.1 SMART FRUIT &
E QP v ess i VALUE FOR COST « Shelf replenishment effectiveness improvement
606 SONGE, i : CUSTOMER OPTIMIZATION
®060 5 .
W & MOBILE ChsH « Capital investment justification
2. SMART SALES KIOSK
LECY ll" Power BI DATA m I. + Cost to serve reduction
5 1avausaLTyon ANALYSIS
ceo * Sales force / Store staff productivity growth
9. PAYMENT AREA b
= rccmncent
INSIGHTS & SHOPPER
RECOMMENDATION STAISFACTION - ' .
° « Shopper positive influencing = loyalty / repurchase / sharing
o o
—> « Shopper offer personalization
= A’R
« Shopping process effectiveness improvement
\
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VALUABLE SUPPORT

PROSPECTING

o New markets opening with focus on
retail chains key players

o Joint Business Plan including
G2M project

o POC plan alignment

STORE OF THE FUTURE
B® Microsoft

\
MARKETING & PR

Microsoft Innovation Events (SOTF)

Euro Shop — Global Retail Trade Fair
Dusseldorf 2020

Microsoft Inspire 2020

Marketing campaign in Social Media

e
I
INFARSTRUCTURE

o Continuation of AZURE architecture
setting

o Dedicated trainings & certification

Ve PERFECT
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THE END
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