
1Case Study

Competitive assessment using Brillio’s 

Payer competitive intelligence tool for a 

US-based managed healthcare company

Identified and loaded up to 5 payer MRF data for 

service level comparison for the identified market

Compared contract rate and allowed amounts for 

few identified most frequented services

Provided insights to market team based on the 

analytical comparison

The implementation was limited to Service code-based 

rate comparison for the MRF data loaded, against 4 

competitors & the respective Medicare fee schedule


