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T-’ VITAL TTC | Benefits for Your Business

Incentivize customers for more purchases

= Make your customers feel like smart shoppers because TTC can help your
members save money

= Rewarding your customers with valuable and unique benefits sets you apart
from the competition

= Your customers can make purchases and introduce their friends and earn
more points

Loyalty program to attract new and retain current customers
= Membership classes make your customers feel special and valued
= Points equate to loyalty currency for members

Encourage customers to provide contact info

= By joining raffles, your customers will leave their contact info for your future
targeted marketing campaigns 2



V7 viTaL TTC | Other Application

Targeted marketing campaigns

= Improve response rates for questionnaire with raffles

= Interface with Line social media to connect with friends
Counterfeit prevention

= Helps brand owners improve customers’ trustin product brands
Online warranty registration and maintenance requests

= Aunique QR code on each sticker affixed to your product makes warranty
registration a breeze.

= Your customer can simply scan the sticker to request for maintenance.



17 viTaL T7c | Counterfeit prevention

®

= Helps brand owners improve customers’ trustin

product brands

Red Wine
Authentication

Please click the button to
authenticate the products
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T VITAL TTC Encourage customers to provide contact info 0

= By joining raffles, your customers will leave their —
contact info for your future targeted marketing
campaligns
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T7 VITAL TTC | Incentivize customers for more purchases O

Make your customers feel like smart shoppers
pecause TTC can help your members save money

Rewarding your customers with valuable and unique
nenefits sets you apart from the competition

Your customers can make purchases and introduce
their friends and earn more points



Loyalty program to attract new and retain
current customers

=« Membership classes make your customers feel .
special and valued

T" viTaL TTC

« Points equate to loyalty currency for members




17 viTaL T7c | Targeted marketing campaigns

= Improve response rates for questionnaire with raffles

= Interface with Line social media to connect with friends
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Congratulations! You have
won

Second Prize

Expiry Date: 0001-01-01 08:00

Click the button below, and our staff
members will do the rest!

T

VITAL TTC

* Country code
+1 United States (US) B = Y ¥

* Mobile Number

1234567 My Loyalty Cards My V‘hers

* Please enter the verification code

846784 Sort by date received «~

J
O Second Prize - phone
case

Available/Total = 1/1
Expiry Date : 2021-01-08
00:00 ~ 2022-01-08 23:59

|
‘ Number of Times
\

Looks ke you've reached the end!




T viTaL T7c ‘ Online warranty registration and
maintenance requests

= A unique QR code on each
sticker affixed to your product
makes warranty registration a
breeze.

= Your customer can simply scan
the sticker to request for

: Smartphone
maintenance. Warranty
Registration

Please enter your info and
upload your receipts!

Fill out Warranty

Information >




T viTaL TTC I TTC Dashboard
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T VIiTAL TTC

Q&A

Thanks for your listening!

Contact Us
www.gsscloud.com/tw/vital/

vital@gss.com.tw
+886-2592-6609 .
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