
more engagement

landing page impressions

increase in clicks
to landing pages from 
ReadySet ad campaigns

increase in RFI 
submissions

students re-engage
with the application process 
after interacting with ReadySet

* Calculations and dollar values are based on industry averages and funnel data from AstrumU test campaigns over the course of 30 days.
+ Based on average total cost of an MBA, per Experian.

increase in content 
engagement
for better targeted marketing

increase in admitted 
students
when interacting with ReadySet

students advance
from apply to admit 
leveraging ReadySet

conversion lift
across the funnel with 
prospective studets that 
interacted with ReadySet

landing page visit value RFI link click value completed application  
value

admits value net new students value+

How ReadySet impacts the Enrollment Funnel
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$24 $238 $7,920 $19,800 $66,000
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https://www.experian.com/blogs/ask-experian/how-much-does-it-cost-to-get-mba/#:~:text=student%20loan%20debt.-,How%20Much%20Does%20an%20MBA%20Cost%3F,data%20from%20Education%20Data%20Initiative.

