Empowering Businesses with
Customer Centricity
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Customer centricity demands that the customer is the focal point of all decisions related to delivering products,
services, and experiences, to create customer satisfaction, loyalty and advocacy.

- Gartner

Strangers

TRUSTED FASTER BETTER
ADVISOR EFFICIENT

TRANSFORM KNOW

FROM
VENDOR TO B2B THES;JI?QT%?ER .
PARTNER CUSTOMER o

CENTRICITY

MATURE
RELATIONSHIPS

DEMONSTRATE
THOUGHT
LEADERSHIP

CONSISTENT
DELIVERY

CENTRICITY

Customers

Customer centricity is vital across the spectrum from B2B to B2C businesses



$62B per year in lost business due to poor customer experience alone - Forbes

Top 3 reasons why companies
Two thirds of consumer loyalty and - proactively manage & invest in

spending decisions are based on ) customer experience
emotional factors. |

IMPROVE
1 cusTomerR o

For customers, feelings are facts. i RETENTION

IMPROVE

Any metric that does not account for e

this aspect of human nature INCREASE

3 CROSS-SELLING ©

is fundamentally flawed. AND UP-SELLING

GALLUP These 3 reasons positively
Impact bottom-line revenue

50% of companies say the leading influences for their digital transformation
Initiatives are improving customer experience & customer satisfaction - PWC




The customer journey fosters many customer centricity requirements

Referral Programs

Online Review

Responses Product Demos Comparison ~ Evangelism Marketing

Websites

Reviews Endorsements

Blo
Email 2

Community Development

Special Offer Evaluation

Customer Feedback

Loyalty Programs
Website Consideration YA Hiog

BEFORE Decision AFTER

Email Marketing PURCHASE PURCHASE Complaints
Management

Email Marketing
After Sale Service

Interest

Social Media Customer Success
Awareness Purchase CRM

Key

L . Decision :
Social Listening Blog Makers Prospect Conversion
SEO Advertising = i
Word of Mouth pr Radio, TV, Print : ayment Options Customer
Sales Techniques .
Onboarding
Reputation
Management



There are multiple solution categories for customer centricity

Sales CRM

Leads
Management

Marketing
Campaigns

Social Listening

Marketing
CRM

Feedback
Analytics

Online Reputation
Management

Product Demos

Reviews .
Websites Blog

Email
Special Offer
Website Consideration

BEFORE
PURCHASE

Email Marketing Decision

,"/;

Social Media
Awareness
Key
Decision
Blog Makers

s Advertising
Word of Mouth PR Radio, TV, Print

Customer
Onboarding

Customer Journey
Analytics

Comparison ~ Evangelism Marketing

Customer Complaints
Management

Endorsements

Community Development

AFTER
PURCHASE

,l/;’
- Repeat

Prospect Conversion

Payment Options

Sales Techniques

Customer Service

CRM

Customer Experience
Management

Product/Service
Analytics

Loyalty Programs

Referrals
Management

After Sale Service

Customer Data
Platform

Customer Success
Management




It is challenging to choose SaaS products for business needs

Thousands of SaaS solutions

Features? Scalability?

Thousands of feature groupings

Varying complexities & pricing i ‘ { ® Solumow
models '

Lack of expertise to identify the
‘right’ solution the aligns with the
business’ unique needs and budget

Customization & integration
uncertainties

Security?

Emojot has addressed this challenge...



The Emojot platform consolidates customer centricity solutions %

Online Customer Customer
Reputation Complaints Experience
Management Management Management

Referrals
Management

@ Paid Content 4 Blogs & YouTube @ Rewards @ Newsletter/Blog Subscription

@ Social Media Ads Programs

o Cusomer i &
@ Email b Support & forums

® Search : : @ Social Media
B Mentions

& MR
@ Surveys

Sales CRM

0
2
=
=
©
Q
©
O

@ Radio/TV

Buiualsi [e10os

@ Reviews
@ Print Ads

@ Store ;
@ Outdoor Ads Purchase @ Testimonials

i Onli
@ Word-of-Mouth @ Online Ads * Pﬂrlcnhease ¢ éﬂpchase

Email Marketing Workflow Customer Operational

Campaigns Management SlgEess Intelligence
Management

Enabling customer centricity

across the customer lifecycle

Unified Business
Context

Rapidly Deployable

Purpose-specific
Customizability

GDPR / HIPAA /
CCPA Compliant

Cost Efficiency

Easy Integrability

Scalability

Flexibility

Al insights with
cross-product data



Net Promoter
Score (NPS)

Analytics !
[ ]
=

Evaluate
banks

NPS analytics can ba drilled down
by storeregion/product.

CXM
Customer Experience Management

NPS trends can be compared
against & benchmark.

Close
account

C F M i Open a

bank
Customer Feedback Management : account

Add
accounts
ol ~ Use bank

services

WHY’? Get help / J sﬁ:count Touchpoint journey analysis
. . . resolve ~ services
- Enterprises need to listen to their customers’ issues N

reflected in the touchpoint
journey. Segment based
journeys are checked to

experiences across their journeys

Geo analytics
HOW? | - j
- Measure customer feedback 2> "“{“’
Rapidly deploy touchpoint surveys across the b \‘:” el
customer lifecycle R
Y&
- Monitor customer satisfaction & loyalty with Sentiment analysis of I ——— 2,2\ M _
. - . . comment feedback and : < ".5!“"’ & ... Emotion-annotated individual customer journey analytics
sophisticated real-time analytics word clouds “otoion== |
. . _ sk TGS
- Analyze CX data leveraging Generative Al for | : =
actionable insights and recommendations ‘

emojot
&0 CREATE V‘SUAUZEJENGAGE



Unleash brand creativity to deliver appealing
respondent experiences

Fast: Set-up in hours, not weeks or months
Effective: Solves “survey fatigue”

Intelligent: Context aware and journey-centric

Flexible: Covers multiple use cases

Skip logic: Simple to highly complex

Recommendations: Score-based decision tree

models

14 Emojot is the coolest, easiest,

quickest survey | have ever seen!
— CEO, Calvin Klein

sronymess Climate Ch
Employee Engagement Survey Dotk

.
(@ 65 Please select your department
——— <&
annng a

Of S Are we (humans) having an effect on climate change?

Feedback

How would you rate your overa
the Drive FCA tool today?

Il experience with

200000000 @ "
S are so many customer exg

oose 2™ inthe market. |

100%¢ Tag s

Bl AP -
experience piz&orm, isn't
p—g

information is versatile, |

orm follows a pretty simpl i i 9 What was the original name of the
Romantic PPy motiond ShOW?

www.emojot.com/iwd2020 Omnichannel




Sample Analytic
Views
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Basic analytics

How satisfied are you with the courteousness of our
call center officer?

24 (1%),

63 (2%) gl

215 (7%)

1272 (39%)

1669 (51%)

© satisfied Neutral

@ Highly Satisfied
@ Highly Dissatisfied

® Dissatisfied

CSAT (Customer Satisfaction Score)

Question ’ How would you rate your overall satisfaction? j
Period Monthly -
Overall Score 51.0% @ 53
o 52
Satisfied: 51.0% //f
Unsatisfied: 49.0% .

Values

50

49

48
Jan"17 Feb"17

Mar 17 Apr'17

emojot

CREATE VISUALIZE ENGAGE

How satisfied are you with the efficiency of the call center?

100
75

50

Region C Region D Region E Region F

0
Region A Region B

@ Notatall @ Notreally  Neutral @ Somewhat @ Absolutely

1
- &
Il
II ]| “ |
-- d

Region G Region H Region |

© COPYRIGHT EMOJOT INC. 2023
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Score-based heat maps

Custom KPIs can be defined on the Emojot
platform. Assume the KPIs are defined as
Communication, Trust, Ease and Expertise. Then
the KPI analysis can be done based on gender, age
category, location, etc. KPI score trend analysis is
also available.

Analysis by gender

Segment

Response Count

Communication

Trust

Male

1764

4.68

Female

2000
4.63

Total

3764

Average Segment Score Segments Score

Score : 4.69

Percentage 93.76%

N - Communication Trust Ease Expertise

Less than 2 {included) - Less than 25.00%
From 2 to 4 (included) - 25.00% to 75.00%
Frarm 4 to 5 (included) - 75.00% to 100.00%

Not in above ranges

4
R
R
..
Q Ease
L
..
5 Expertise 4.7 4.73
..
-
L4
L4
L
L4
L
..
Analysis by age category
R4
R4
& Segment GenZ - Millennials Gen X Boomers
...
5 Response Count 135 132 24 291
.:
Ry Communication 4.67 4.61 - 4.64
~
Ld
.- --.--- --.----> Trus‘ ---
“‘
= Ease 4.67
“
“ Frperise - e - s
"
*
*
.
.
.
*
" . .
% Analysis by location
*
“‘
o Segment Central Eastern Northern Southern Western Uva
“
"‘ Response Count 110 17 16 118 1 3
“
s | Communication
4
Trust
Ease
Expertise

© COPYRIGHT EMOJOT INC. 2023
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Score-based trend analysis

Overall Online Experience &

Overall Score

81.17% e

—

Y More filters

85

82.5

775

Daily view

B4.21%

8259‘ 82.75% g2.64%

78.21%

22 Jul 24, Jul 26, Jul 28 Jul 30.Jul 1. Aug 3. Aug 5. Aug

B81.2%

\w a1 1”‘ b B81.52%
TW% 323?%

81.49%

9.‘5’9%

9. Aug 11. ..

Drill down by country

=8~ Score

emojot

CREATE VISUALIZE ENGAGE

z

B
&

B208%81.82%

80 75%‘

&
;‘9@ &"Qf

100% 100%

90.63%
83.33%
75.9 75% 77.5%
50’6 | | | | | | |

f\*"\,@\" o,“&‘\?\

&

84.38% 83,33

& H
J‘ o

Overall Online Experience

Country view

100%

87.5% 87.5%
1.48% 81.43
‘ | ?5%| | 75% 75%‘ |5I2"
Y \\9 PR a ,p 3 i
Sl & F & ‘_.ss"‘ éa"“' o 1? ',\d* “’ ‘5" e’ 1’
¥ ‘s! o

® score

n

100%

g4.3gs  B5.94% 875%

‘l |‘ “"m 3133% ‘
\\(

o*’.ﬂt-,\s@

89.29%

© COPYRIGHT EMOJOT INC. 2023



Responses from 01/01/2020 12:00 AM
N I S (Net Overall NPS @ Overall NPS (&
Promoter Score)
u 100 = 100 =
analytics 90 SESTR < ©
75 3.8 75 73.33
= =
P t >0 42.83 40 p ters 309 50 4028 415 4232 40
4;0{7;(3/ ers 37.87 2052 36.34 37.1 romoters 39% 387 3407 3587
25 Passive 59.86% 25
2 Q Passive 56.94%
NPS analytics can be drilled down by l Detractors
Detractors 0 1.14% 0
a 1.87% Region A Region B Region C Region D Region E Region F Region G _ © Y A > A 2 3
Benchmark 76 & o < Ny & & & <8
store/region/product. < E A
— Benchmark ® NPS N — Benchmark @ NPS
NPS trends can be compared against
Y More filters
a benchmark.
Overall Score Monthly view
39 80 .
50 54.6
50.91 /
Promoters 41.19% ha
38.68 38.54
40 &
Passive 56.94% 33;3:_;___________ <
Detractors 1.87%
20
Benchmark 76 Jan '20 Feb '20 Mar '20 Apr 20 May '20 Jun '20
== Benchmark == NPS

emoj
&0 CREATE vwsuAuz;Jmocm:
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Analytics based on the organizational hierarchy

The supervisor provides us with a good leadership

Trend anaIyS|S —_— Total responses - 38
Monthly NPS view

16% \
1oe 401%

\
92.86 92.91
3 (8%) 13 (34%)
a0
83.61

Promoters
91.72% 80
Passive 7.23%

Detractors 1.05% 70 /

Globa S May June July 17 (45%)
benchmark 76 ‘22 22 22
= Global NPS benchmark == NPS @ Completely Agree ® Agree Neutral
@ Disagree ® Completely Disagree

Pie chart views

Breakdown based on hierarchy

The supervisor provides us with a good leadership

Department Level View
Total responses - 29
40%

45

40

37%

1(3%)

4 (14%) '\\\ 7 (24%)
0
" 24%
3 (10%)
20% 20% 20% 21%
20
1%
11%
10 B
\
: 14 (48%)
15
o
Engineering Sales: @ Completely Agree ® Agree Neutral

@ Disagree ® Completely Disagree

® Completely Disagree @ Disagree Newtral @ Agree @ Completely Agree

&) emojot © COPYRIGHT EMOJOT INC. 2023
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Comment analysis

Sentiment analysis

——
e
e

100
75
<]
g
S 50 48 % (11)
2
&
30 % (7)
25 22 % (5)
0

@ Negative @ Neutral | @ Positive

—— Word cloud

supportive
achieve

Negative (7 Comments)
® Bad
®, We need more support, Please

®, 'm not happy. We didn't receive a good service. Hope it will be better in the future. Hopes up

®, Very unhelpful A

® Need better service

Meutral (5 Comments)

®, Need to be more attentive
- Hmm...

® slow service

®, Ok, | guess
®, |t's good but needs to be better
®, Could have been worse

® Mo Comment

Positive (11 Comments)

® Thank you for the great support given

® Qur back office team is super helpful and it's a pleasure working with them. Thank you team.

Really appreciate it

= Awesome team work. Glad to be a part of this winning bunch
® Great support given. Thank you team

® Thank you for the support. We really appreciate it

= Very happy with the support given

® Have a great culture.

®; Very helpful team

= Like the emotng process, look and feel is awesome

flexible
smlsiaulmn always

Dunnrlunmes oicrall

[

BT

I (1

e = l!llll'll'lllllll&llt
= A m-r

IBSIIBGI g L

technical -

b teanmork L
— CArGer == - collaborative “~

L leadershin el Iniow .
T e -
= ceand™ rESpECT] —

™
snllml: comlortable -
level -

= rlelnenl -

Lo == mempe Tﬂl,‘,,ljl\!ﬂl o=
m.m-u-:!lrnwtllirl ? n d VII%:-

BRI gy TEOTY .

emojot
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Feedback Comments by Categories

Business & Finance: 2.5 %

Entertainment & Recreation: 1.2 %

Home: 1.6 %

Education: 1.3 %

S Computers & Internet: 1.2 %
" Society: 2.6 %

Relationships: 2.0 %

none: 74.1% -

Comment categorization

© COPYRIGHT EMOJOT INC.
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Generative AI 1. Inferences & Predictions:

in Si htS - Patients are generally satisfied with the courtesy and efficiency of the front office team on admission, the
g initial assessment done by the medical team, nursing care, care given by the ward doctors, and the overall

admission process of the hospital.

- Patients are also generally informed of their rights and responsibilities as a patient in the hospital, and the

information given to them on their medical condition is adequate.

- Patients are highly satisfied with the care given by the specialist consultants, the physiotherapist, and the

dietitian.

- The cleanliness of the bathroom and room, quality of food, and food served on time are important factors

in determining the overall satisfaction of patients with in-room facilities.

Using the power of Al in
combination with historical data,
Emojot has the capability to
suggest Generative Insights to
help gain a competitive edge in

the world.
- Discharge instructions and treatment plans are important for patients, and the overall discharge process is
rated highly by patients.
- Patients are likely to recommend to others, and positive recommendations could be a valuable

source of marketing for the hospital.
- There are occasional complaints or issues with specific services, but these are generally resolved and do
not affect overall satisfaction.

2. Recommendations to improve customer experience and marketing effectiveness:

- Continue to prioritize cleanliness and quality of food in in-room facilities to improve overall satisfaction.

- Ensure that patients receive timely and thorough discharge instructions and treatment plans to improve the
discharge process and reduce any confusion or anxiety for patients.

- Encourage patients who have had positive experiences to recommend to others, and consider
leveraging these positive recommendations in marketing efforts.

- Address any occasional complaints or issues with specific services promptly and effectively to maintain
overall satisfaction.

Mok
% ﬁ C:jo;t © COPYRIGHT EMOJOT INC. 2023



Touchpoint journey analysis

Sensor responses are reflected in the
touchpoint journey. Segment-based journeys
are checked to view more insights.

Comparison by gender

Male

@

Female

Vs

Comparison by customer segmentation

Color codes for score levels

From 1 (included) to 4.5 (included)
From 4.5 to 4.6 (included)

From 4.6 to 4.75 (included)

From 4.75 to above

Garage repair claims

P

On-the-Spot claims

O

© COPYRIGHT EMOJOT INC. 2022




Touchpoint journey analysis: Drilldown & root-cause analysis

2!

55%(127)

35 % (80)

10% 24)
L

@ Positive @ Neurral @ Hegative

emojot

CREATE VISUALIZE ENGAGE

G, Drilldown to
% "
ol code for scoreeves Garage
From 1 (included) to 4.5 (included) E .
Flom45|046(‘n:\udcd() = |nSpeCt|0n"
From 4610 475 (included)
From 4.7510 above | phase
Negative (983 C ts)

®, Service team arrived on time. But didn't bring proper
tools. Then they went to the workshop and returned back
after about 45mins!!

®, The service team was so unprepared. Several back
and forth visits to their workshop to bring
tools/spareparts!

®, Technicians were not ready to repair my car. | was
staying on the roadside under burning sun for more that 3
hours

®, So many delays due to communication issues. AC
repair team arrives to jumpstart my car and they didn't
have cables.

Touch point details

Touch point breakdown for phase ~ Garage Inspection

Name No. of responses Total score
Cost approved 3500 14350
Assessor visit time © 3890 8947

Average phase score

Delete touch point

Average score (out of 5)

4.1
2.3

3.2

The “Assessor visit
time” experience
touchpoint is
negatively impacting

Show sensor breakdown

Search textual

1 responses for

the “Garage
inspection” phase
satisfaction.

| 4

., w: 10018 :" b

0"0[ neh o8
e:usllnm e

more insights
-time= .
= 8 !'alis

L hack o = visiied
] nu‘ﬂ!v.:'- vo—— 90
nged e S —
- definitely

oo, .- Delayed

e 2 Ihousht ”

Garage inspection

How satisfied are you with the tme taken by our assessors to vist you?

\.rnry Dssatshicr

2G5 7 38 Emotes

Dissatishied
15
S0/ 3690 Emwies

Ml
1593738590 Emotes
—

Satshad

BOV3890 Emoies
ory Eartishicd

1

S0V3R00 Emotes

© COPYRIGHT EMOJOT INC. 2023
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Respondent journey

Demo Employee Exit Survey

04 Aug Thu, 2022 -3:17 pm

Collapse and hide survey views 0 Show email campaigns

Snow Last Submission R
ST Submitted Time v
Demo Employee Exit Survey

04 Aug The, 2022 - 3:17 pm

Demo Employee Development Survey

03 Aug Wed. 2022 - 1:27 pm

Demo Employee Onboarding Survey

02 Aug Wed. 2022 - 1:10 pm

Demo Employee Recruitment Survey

03 Aug Wed, 2022 - 12:37 pm

Dema Employee Pulse Survey

02 Aug Tue, 2022 - 8:19 am

Demo NPS survey

A

02 Aug Tue, 2022 - B17 am

emojot

CREATE VISUALIZE ENGAGE

>

Qi

[ {8
e

Question - How satisfied are you with the recognition you received at work?

Response(s)
« Very diszatisfied

Emolytics

Question : Overall, how satisfied were you with your work at the erganization?
Response(s)

« Very dissatisfied

Emolytics

RRER

very iz 1 | 0 0%

Page : Page 2

Question - Please leave your comment

Response :Team support is low.

© COPYRIGHT EMOJOT INC. 2023



Geo analytics

% emojot © COPYRIGHT EMOJOT INC. 2023 21
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SYSTEM

PIONEERING INNOVATION AND

4
WencE wﬁu&?&

A leading apparel manufacturer with plants in Sri Lanka, India, and
Bangladesh, has implemented a digital visitor management solution to
revolutionize their visitor experience. Developed on the Emojot’s customer -
centric digital transformation platform, this solution aims to streamline the
entire visitor management process across the company’s 38 plants.

KEY FEATURES BENEFITS

* Responsive, user- Eg Enhanced digital
friendly interface experience

4 Skip logic for Improved visibility
\@’ configurable workflows Q of visitor
movements

QR code

functionality = Increased

@ efficiency and

@g Multi-language resource
support management

O @ Detailed reporting
P\ S

and analytics

& CONTROL
ONE GOVERNANCE PLATFORM

PIONEERING INNOVATION AND EXCELLENCE IN THE APPAREL INDUSTRY

WHY RISK
MANAGEMENT
IS IMPORTANT
IN THE APPAREL
INDUSTRY?

A comprehensive risk
management process
helps manufacturers
to proactively identify
and mitigate potential
risks, ensuring
compliance with legal
&regulatory
requirements, and
industry standards &
qguidelines.

A

KEY FEATURES

i

Highly flexible and
configurable platform

Unified platform for
multiple assessments

Real-time monitoring
and reporting

Automated cycle
generation and
notification

Integration with
enterprise systems

Smart Control Room is an innovative solution designed to transform
the apparel industry value chain by providing enhanced visibility and
control over upstream processes, ensuring smooth operations from
product development to delivery.

KEY FEATURES

@) Real-time visibility

B2 Improved cost optimization
X" Enhanced decision-making
£ Centralized governance

Specialized operations
dashboards O

Y

Launched at an apparel manufacturer

with $1B in revenue, 60,000+ associates
across 38 plants in 6 countries

v .
Cax § Kk T KkAE W

CUSTOMER SUCCESS
MANAGEMENT SOLUTION

WHY EMOJOT'S CSM?

. Customizable health score
Centralized customer data
Unified 360" timeline view

Customer onboarding flow
Customer surveys

Metrics, milestones, events

Integration with other systems

Customizable dynamic alerts

( 0000006006

Y

Deployed at $1B software
product company with 800+
customers across 90 countries
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ENHANCING
CALL CENTER EFFICIENCY

STREAMLINE YOUR CALL CENTER OPERATIONS AND IMPROVE CALLER ENGAGEMENT

Data-driven
decision making

Increased caller
experience

Real-time dashboards
with in-depth analytics

Integration with
internal information
management system

Automated emails
and alerts

0.

\— _/

Y

Deployed at a higher education
institution with 10,000+
students

‘ll o ———x

1 4

STREAMLINING SUCCESS |
AT AN ENGINEERING FIRM

OPTIMIZE YOUR PROCESSESJAND BOOST YOUR COMPETITIVE EDGE ‘

WHY EMOJOT? KEY FEATURES
In today’s fast-paced —
business world, it’s E® Real-time task tracking

essential to maintain
high productivity levels
while minimizing errors
and delays. Emojot’s
WFM solution offers a
holistic approach to
overcome common

Efficient task assignment

i)

Advanced data analytics

workflow obstacles and Real=tima'dlerts.and
streamline operations, dashboard

leading to enhanced

efficiency, productivity, Enhanced

and communication.

communication tools
This transformed the

operations of a multi-

o ® xR

disciplinary engineering Scalability
firm, leading to

increased profitability m
and customer d
satisfaction.

—

Y

Deployed at a 20+ year
multidisciplinary engineering
company with ~50 employees

I

e — " 4
DRIVING CUSTOMER

DELIGHT FOR A LEADING
SUPERMARKET CHAIN

REVOLUTIONIZ ER EXPERIENCE IN THE RETAIL INDUSTRY

n:vowﬂou\i;%hq

PATIENT  -- &
FEEDBACK . My —
MANAGEMENT 4@ 3/ //

TRANSFORM HEALTHCARE EXPERIENCE WITH INNOVATIVE CXM SOLUTIONS

-
~
g
z
g

WHY EMOJOT?

Effective patient feedback
management is crucial in
the healthcare industry as it
allows hospitals to X .
understand their patients’ e Requesting positive
needs, improve their \'u@ responden_ts to leave
services, and enhance online reviews

patient satisfaction.

Emojot’s Customer @
Experience Management

(CXM) platform offers a

comprehensive solution that

helps healthcare providers &
collect, analyze, and act on

patient feedback effectively.

Emojot’s innovative Easy integration with
platform helped an Asia- % existing systems
based hospital chain
transform its patient
feedback management and
boost its online reputation.

KEY FEATURES

Continuous customer
listening

Feedback collection
(©) through Emotion Sensors”

Easy integration with
existing systems

Advanced data analytics CE=tonBrsegiuandiion

Prompt complaint

Real-time alerts for i
resolution

negative feedback

Customer
engagement

Customizable dashboards Real-time analytics

(9) (9)

I

_/

Y

Deployed at a group of multi-
specialty tertiary hospitals with
200+ beds

Y

Deployed on the online portal
of a retail supermarket chain
with 120+ outlets



Selection of global clients & partners

Manufacturing Healthcare Automotive Tech, Telco & BFSI
R®BOCASH ((

OUPONT> | Risage st | FCA  Jf rorrune
brandix:  ros 3 WSQZ
O SACE CARZATO Dialog

teejay .faf::elo % '-
=2 & DELTA DENTAL el SELEST ANDELank - gD

P H 0 E N I X APPROYED PRE-OWNED CARS

Travel, Security & Logistics Hospitality Education

jsr“.ankan Ai”ines MAYLEYS - (.'f.llt:.nlla‘w"w%l E:'r.m;‘ .-— a '
Mdrispn "-' It ADVANTIS ﬂgj—'ﬁﬁg J%%#]L]slg o [i, oid ‘é\ CIMA

Other _ ___ Partners
¢4 ) BoxBOROUGH [/7)

Q I I o n n I 0 &/ Massachusetts
breakthrou qh Dipra Engineers (PVy)Lid

3\ 7
\(? \_Z4/ SHIPPING AGENTS



Emojot leadership

President, CEO
& Board Member

Formerly held leadership positions at
Hewlett Packard, ProStor Systems,
ActiveScaler, Lavante, and
FutureDial.

B-EE with highest honors - Georgia
Institute of Technology; MBA with
distinction - Carnegie Mellon
University

Emojot co-founders

Director, Engineering
v BSEE First Class Honors
W (University of Moratuwa)

Founder, CTO
& Chairperson

Formerly at IBM TJ Watson, Prescient
Markets, Virtusa, ICT Agency of Sri
Lanka, and University of Moratuwa

BS (Computer Science & Mathematics);
MS (Mathematics); MS (Computer
Science); PhD (Computer Science),
Purdue University USA

- -

(o® Director, R&D
AR BSEE First Class Honors
@ 2% (University of Moratuwa)

9 US patent
applications -
3 granted &
6 pending

Headquartered

in Silicon Valley, USA

Subsidiary in
Colombo, Sri Lanka

Board Member
Ph.D. in Entrepreneurship
(University of Adelaide)



Contact us for your
customer centric
transformation

@,

Customer
Journey
Discovery

Info@emojot.com
www.emojot.com

0 e

) Operations

Customer Dashboards
Experience for Process Monitoring

Management & Control

< % o
- [~
e e Call Center Agent

Email Marketing CRM Voice of Navigation &
Campaigns Capabilities Employee Information
Capture

Online
Examinations

=
Qv,

360-Degree
Feedback
Management

Facilities Market
Management Research

Live Audience
Engagement

Yok e

Customer
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