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) CUSTOMER 360 OVERVIEW Customer 5.,

A holistic approach that consolidates and analyzes customer data from various
touchpoints to create a comprehensive, 360-degree view of each customer.

Importance of Customer360:
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) KEY COMPONENTS OF CUSTOMER360 Customer. %,
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Data Ingestion

All entities ingested to the data lake of choice

Data warehouse

Customer Entities joined to prepare base profiles
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w Analytics

Segment and analyze entities @ 360
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Al — Visualization

Programming commands generated from business logic questions from clients
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) CUSTOMER 360 - 10D APPROACH

1

Demography - Name, Age, Gender,
Geography

Product - Variety and usage of
products, trend of product addition
or subtraction

Transactions - Preferred Payment
Channels, Volume, Value, Size &
Trend

Financial Value - Customer Life Time
Value, Customer Profitability

Campaign & Loyalty - Lead List, Hit
List, Loyalty Points, Usage

Customer

360

Custom

Social Medium - Presence level,
Sentiments, Followers etc.

Network Effect - Referral,
Community Network, Profession &
Region

Risk Factors - Probability of
Attrition, Probability of Monetary
Value Decrease, Probability of
Payment Default

Interaction - Web Visits, Site Visits,
Customer Satisfaction Surveys

Incidents & Requests - Application
Issue, Refunds, Cyber, Queries
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CUSTOMER 360 ARCHITECTURE Customer .35
D
o ENGAGEMENT CHANNELS ——————— ]
| mO .. ] , —1 . ) i
O = L | fEI ‘@ I@) = |
————————————————————————————— DIGITAL INTEGRATION - —————

EXTERNAL / INTERNAL APl GATEWAY

| |
| |
| |
| |
| v\‘ API DATA
| @ @ ¢ o @ DECOMPOSITION EECRIE BATESANS ENRICHMENT |
|
|

_________________________________ Customer.
I

I
| CUSTOMER UNIFIED MARKETING
EER =l
I
U
——————————————————————————————— SYSTEM OF RECORDS  ——————————

| |
| |

www.mind-graph.com



CUSTOMER360- SNAPSHOTS
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) FUTURISTIC CDP - GENERATIVE Al Customet,  ,ns5ien

CUSTOMER360 Al CHAT

Vikram: Hi

.= Al:HiVikram how I can help you with

P customer360?

Vikram: What is the case count of August?

o 5 Al: Total queue count of August was: 2134

{ Type a message... > }

A
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Thanks for watching!
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