Empowering Businesses with
Customer Centricity

Social Listening and Tracking (SLT)




85%

73% of businesses that use 85% of businesses believe that 86% of businesses believe
social listening and tracking social listening and tracking tools that social listening helps
tools report that they have have helped them improve their them better understand

improved their product crisis management strategies their customers
development process

Social listening and tracking (SLT) is a software application that allows organizations to monitor and
analyze social media conversations and trends, as well as generate insights from online discussions.




SLT strategies

* Examining customer feedback,

Competitor * Improved data and competitor analysis of
sentiment, and behavior with the

analysis large volume of data using Al driven
algorithms

« Al-powered natural language Real-time
processing improves monitoring monitoring
efficiency and effectiveness

Crisis « Identify negative feedback, respond
| management

promptly, maintain customer trust

« Al and automation technologies enhance i sgel =l el - Brand * Address customer concerns
customer engagement - engagement reputation * Improve brand Image



Emojot Social Listening
and Tracking
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Linking monitoring sites
& monitoring mentions
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SLT monitoring
mentions

EF ok

© 56 & 3094K
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Social media mentions and
performance
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LearnWare

The Annual Graduation Ceremony 2023 of the Learn
Ware took place on Saturday, 04th March at FGS (Fac
ulty of Graduate Studies) Auditorium, University of Co
lombo. The ceremony is graced by the benign presen
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Bug Zero

03-Apr-2023 07:51 PM

The 5th Spiralation Demo Day, hosted by the Informat
Communication Technology Agency of Sri La
peration of Spiralation progra
trategic Partner Brandix and Main Sponsor Bug
Zero, was held successfully at SPARX Lab on March
29, 2023. httg ter.com/spiralation/status/1642
78764554905190
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« Soft wishes a very Happy Women's Day to all
Here's to the women who not only speak up fo
selves but also for others, giving each other str

§ :nd confidence. May your contributions be app

d, your opinions heard, and your aspirations co
2. T ne time on this Women's Day to con
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Let's keep encouraging one another and fight
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SLT monitoring
analytics
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Analyze competitors by measuring the
level of mention and engagement

Brand 1

Enga

3 000k
2789183
2 000k
1500k
1 000k

500k

237993

Brand 2

42378

Brand 2 Brand 3 Brand 4 Brand 1 Brand 3

~

~ Instagram: 4.4 %

Facebook: 61.1 %

2694 842

Brand 4




SLT monitoring
analytics

Sentiments

Analyze competitors by examining
the sentiment conveyed in social
media mentions

Mention Timelines

1500

Measure online brand performance
by comparing the timeline of social
media activity with that of
competitors

fSocial Mentions
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Emojot enables customer centricity across the customer lifecycle %6
%
Customer lifecycle infinity loop:
Sales CRM Referrals C%lﬁgg?r?trs Eil;)sgr?:wire — recognition of a need or

Capabilities Management Management Management problem

— research solutions to

» Newsletter/Blog Subscription
solve a need or problem

@ Paid Content 4 Blogs @ YouTube  ® Rewards

@ Social Media Ads : Programs 7
ustomer v
@ Email S Support & forums

@ Search , ! ® Social Media
> ¥ Mentions

— decide on a product or
service to solve a need or problem

— spread the word about the
greatness of a product or service

& R
@ Surveys

@ Radio/TV

Campaigns

— repurchase product or service
because of initial satisfaction

@ Reviews
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@ Print Ads
@ Store
@ Outdoor Ads Purchase @ Testimonials

; Onli
@ Word-of-Mouth ® Online Ads * Pﬂrlcnhease ¢ éﬂpchase
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Marketing Customer Service Customer Provide capabilities to place the customer at

A Onboarding CRM Success the center of the business throughout the
Capabilities Workflows Capabilities Management ,
customer journey.




Selection of global clients & partners
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Emojot leadership

President, CEO
& Board Member

Formerly held leadership positions
at Hewlett Packard, ProStor
Systems, ActiveScaler, Lavante,
and FutureDial.

B-EE with highest honors -
Georgia Institute of Technology;
MBA with distinction - Carnegie
Mellon University

Emojot co-founders

Director, Engineering
BSEE First Class Honors
(University of Moratuwa)

Founder, CTO
& Chairperson

Formerly at IBM TJ Watson, Prescient
Markets, Virtusa, ICT Agency of Sri
Lanka, and University of Moratuwa

BS (Computer Science &
Mathematics); MS (Mathematics); MS
(Computer Science); PhD (Computer
Science), Purdue University USA

Director, R&D
BSEE First Class Honors
(University of Moratuwa)

9 US patent
applications -
3 granted &
6 pending

Headquartered
in Silicon Valley, USA

Subsidiary in
Colombo, Sri Lanka

Board Member

' Ph.D. in Entrepreneurship
(University of Adelaide)
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m Operations

Customer Dashboards
Experience for Process

Management Monitoring &
Control
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Email Mar.keting CRM Voice of Navigation & Examinations
Campaigns Capabilities Employee Information

Contact us for your
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- 208,
transformation e 360-Degree N
Live Audience Feedback Facilities

Engagement Management Management Research

@,

m o0 % ¢

Customer i
_ Online Store
Complaints Success Referrals Feedback

Management Management Management

Customer
Journey

s Reputation
Discovery

Management
Management

info@emojot.com \o\\
c - Customer
WWW.EMO| ot.com Flash Auctions Journey

Orchestration



