
P l a t f o r m  f o r  E m p l o y e e  E x p e r i e n c e  M a n a g e m e n t
( E X M )



BEFORE DURING AFTER

▪ Screening of candidates

▪ Recruitment process 

feedback

▪ Application Tracking 

System (ATS)

EMOJOT for the 

recruitment process

EMOJOT during employment

▪ Employee loyalty trends - eNPS

▪ Employee satisfaction pulse surveys

▪ 360-degree feedback management

▪ Automation of HR & Admin processes

▪ Onboarding process automation and 

feedback

▪ Exit surveys

▪ Alumni 

engagement 

email

EMOJOT for 

alumni
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• Applicant tracking system (ATS)

• Employee pulse check surveys

• 360-degree feedback management

• Remote team building activities

• Employee complaint management workflows

• Employee development profiling

• COVID-19 risk mitigation

• Work from home (WFM) feedback



▪ Unleash branding creativity to deliver 

appealing respondent experiences

▪ Fast: Set-up in hours, not weeks or months

▪ Effective: Solves “survey fatigue”

▪ Intelligent: Context aware and journey-centric

▪ Flexible: Cover multiple use cases

“Emojot is the coolest, easiest, 

quickest survey I have ever seen!” 

- CEO, Calvin Klein

www.emojot.com/iwd2020



WHAT?

• Visually appealing employee pulse surveys with 

Emotion SensorsTM

• Automated 360-degree performance 

management

• Powerful employee segmentation

• Real-time dynamic alerts

• Sophisticated real-time analytics

• In-built “employee satisfaction” metrics

• eNPS: loyalty and retention

• GHQ-12: General mental health 
measurement

E X M

V O E   



Email

SMS

OR
OR

QR code
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eNPS deployment Pulse survey 360-degree feedback 
survey

Employees’ view www.emojot.com/sample360

Try me!
Scan with your 
smartphone

Add employee details

Launch the campaign

View status
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Monthly NPS view

May 

‘22

June 

‘22

July 

‘22

Department Level View

Trend analysis

Breakdown based on hierarchy

Pie chart 

views
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Custom KPIs can be defined on the Emojot 

platform. Assume the KPIs are defined as 

Integrity, Attitude of Service, Strategic Thinking, 

Operational Excellence and Understanding 

Business. Then the KPI analysis can be done 

based on the organizational hierarchy.

KPI analysis by Department

KPI analysis by age Section

KPI analysis by Manager

Segment Score
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Comparison by Department

Comparison by Section

Company > Colombo > Sales

Company > Colombo > Sales > 

Customer Service

Company > Colombo > Sales > Support

Company > Colombo > Engineering

Sensor responses are 

reflected in the touchpoint 

journey. Segment based 

journeys are checked to 

view more insights. 
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Drilldown to 

“Exit” phase

The “Recognition” 

experience touchpoint 

is negatively 

impacting the “Exit” 

phase satisfaction.

Search textual 

responses for 

more insights

Company > Colombo > Sales > Customer Service 
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Word cloud

Comment categorization

Sentiment analysis
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WHAT?

• Customizable 360-degree performance appraisals

• Time & cost efficiency

• Automated individual & manager email reports

• Blind spots and hidden strengths identification

• Sophisticated actionable real-time analytics 

dashboards

Try me!
Scan with 

your 
smartphone

3 6 0
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www.emojot.com/sample360

Try me!
Scan with your 
smartphone
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Group KPI Analysis

Individual KPI 

Analysis



Automotive

EducationRetail Travel & Logistics

Partners

Healthcare

Other

Manufacturing Tech, Telco & BFSI



▪ Formerly held leadership positions at 
Hewlett Packard, ProStor Systems, 
ActiveScaler, Lavante, and 
FutureDial. 

▪ B-EE with highest honors - Georgia 
Institute of Technology; MBA with 
distinction - Carnegie Mellon 
University

Frank Harbist

President, CEO

& Board Member

Shahani Markus

Founder, CTO

& Chairperson 

▪ Formerly at IBM TJ Watson, Prescient 
Markets, Virtusa, ICT Agency of Sri 
Lanka, and University of Moratuwa

▪ BS (Computer Science & Mathematics); 
MS (Mathematics); MS (Computer 
Science); PhD (Computer Science), 
Purdue University USA

Andun Gunawardene

Director, Engineering
BSEE First Class Honors

(University of Moratuwa)

Sach Ponnamperuma

Director, R&D
BSEE First Class Honors

(University of Moratuwa)

Manjula Dissanayake

Board Member
Ph.D. in Entrepreneurship

(University of Adelaide)

Headquartered 

in Silicon Valley, USA

Subsidiary in 

Colombo, Sri Lanka

9 US patent 

applications -

3 granted & 

6 pending 



www.emojot.com

info@emojot.com

Contact us for your 

customer centric 

transformation

Customer 

Experience 

Management

Customer 

Journey 

Discovery

Voice of 

Employee

Call Center Agent 

Navigation & 

Information 

Capture

CRM 

Capabilities

360-Degree 

Feedback 

Management

Facilities 

Management

Referrals

Management

Live Audience 

Engagement

Email Marketing 

Campaigns

Online Store 

Feedback 

Management

Market 

Research

Operations

Dashboards 

for Process Monitoring 

& Control

Online 

Voting

Online 

Reputation 

Management

Complaints 

Management

Flash Auctions

Customer 

Success 

Management

Online 

Examinations

Customer 

Journey 

Orchestration

and more…
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