Official Web & App
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LaLiga Tech

Laliga's official app has +5 million simultaneously active
users

What is it? cen W

Reference application to follow all the content related to o4 LaLiga & Santander (]
the competition: a o
Horarios A
News Highlights vl
Scores LaLiga Fantasy, etc.

Entertainment JORNADA 13

SABADO 09 NOV. 2019
Purpose?
The App has become a key digital asset that enables: 4 —":"}F
+ Bringing the competition closer to our fans

* Improve the interaction and experience with the competition
* Get to know our fans
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LaLiga Tech

Development of applications and other digital channels

Platform members

A total of 26 clubs

LaLiga Santander: 10 clubs
LaLiga Smartbank: 13 clubs
Other: 3 clubs

JUGADOR DEL PARTIDO

Characteristics

Man of the match: for the best player of each match day

Facepaint: cheer on your team by painting your face with personalized masks that you can share on social networks.
Match Game: an entertaining customizable card game to exercise your memory

Single sign-on with your Laliga account: 18 clubs include sign-in and registration

Digital season ticket: Integration with stadium access management systems

Digital
Subscription

MATCH GAME
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Accede al estadio
con tu moévil
Registrate para divfrutar de

una experiencia personalizada
¥ de funcionalidades premianm.




LaLiga Tech

Development of other digital channels

Club Apps
= 25 clubs
= Available on iOS and Android
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Club websites

= 34 clubs

Automated Multimedia Content

Images of the matches
Videos of the matches
Summaries

Standings

Results

Calendar
Schedules

Teams

Minute by minute
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Landings, campaigns, games

LaLiga website
Official App
Promotional Landings
Contests-sweepstakes
Games / Fantasy
Commitment

Loyalty

Brand image
Internationalization
Data analysis
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Official Fantasy




LaLiga Tech

The development of Fantasy Games has numerous
key value drivers for sport competitions

Key value drivers

Broaden the competition fan base to reach

L X younger audiences
ann
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@@ Engage Sponsors & Broadcasters
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Understand & exploit Fans’
behavioral data & Intelligence
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LaLiga Tech

LalLiga used its Fantasy game on the competition to
maximize fan’s interaction with the content

Strategy 00K

Serve as a channel to help broadcasters increase their LaLigaEmbajadores
number of subscribers, and therefore audience for the LalLiga

.. Alineacion
competition.
164.262.573 @ Jugadores: 11/24
Jornada 10
3.
Broadcasters
% Laliga ¥ Laliga ¢ Laliga
FANTASY FANTASY FANTASY
MARCA HENE | [T
Pedraza
Languages
English, Indonesian, Spanish, Portuguese, Hebrew, French, ’; & {‘} o
Dutch o
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Analyzing user

types and demographics

Analisis demografico

81.1 56,609
|}

Analisis demografico usuarios Usuarios por fecha de creacién 26/06/2017  08/05/2021 Frecuendia: semanal e
Reg. desde Fantasy > Usa Fantasy temp. act. £ a a Canal Usuarios % Tot. A
D) T8 (N )H)@E D ‘ ‘ @ 1857  0.2%
) . . | [ AppAlbacete 18  0,0%
Log Tipo Identificacion  Usuarios % Tot. .
. [ AppAlcorcon 7 0,0%
E 4 0o G AppAlmeria 5 0,0%
).:.‘pp|e I 35.622 31% [+ Apptadiz 119 0,0%
‘ |||| @ AppEiche 36 0,0%
Facebook £193.033 15,7% I | | | | Il || I
i AppGetafe 19 0,0%
~ L B || {1111 e MUttt e e oox "
&) Coogle jeearad 595% jul 2018 ene 2019 jul 2019 ene 2020 jul 2020 ene 2021 & AppHuesca .
_ M ocalaccount 1220208 207%
Con género: 62,913 54 % Con equipo favorito: 989,341 855 % Con pais 1,109,519 95.9 % Consentimiento com. comerciales
.-?. ‘ﬂ.. Esc. Equipo Usuarios % Tot. 4 Ban.  Pais Usuarios % Tot.
Usuarios  %Tot. Usuarios %Tot. & Resl Macrid 358468 365.2% m— Espaiia 894865 =0,7% 417%
- . -— a0,
B o | o9 63 _ _
: ’ 3 FC Barcelona 312772 31,6% B tstados Unidos de América 20.078  1,8% 58,3%
Con edad: 40981 35% m Atlético de Madrid 78537 7.9% == lsrael 15109 1.4%
<10 | &  Real Betis 44893 45% Il Ve 11336 1.0% Consentimiento publicidad personalizada
v qEr
s ' = Egipto 11306  1,0%
0 I -iﬁ Sevilla FC 34695 3,5% — o
—— o ¥ L 21,6%
15-19 I I Nigeria 2344  058%
20-24 Valencia CF 32657 3,3%
e @ Brasil 7117 0,6%
L W@ Athletic Club 30048 3,0% o o N
30-31 KRGS ‘11 - Argelia 6336 06%
R — 35-30 @ Real Sociedad f1z1es 18% B Verecos 6106 06%
40-44 Consentimiento perfilado
~ _ 2 RC Celta 12946  1,3% E Cuba 5574 0,5%
so-54 [ CA Osasuna 8105 08% e Aehran 5452 05% 24.9%
- v
i . - =l Venezuela 5255  05%
o5t | ¥9  GranadacF 7536 03%
ou-o5 s
. - y Argentina 5232 05% |,
s=ha I v Cadiz CF 7377 0,7% —
Fuente: DSP / App Insights Ultima actualizacién: 08/05/2021 08:02:17




LaLiga Tech

How we differentiate ourselves

We come from sports
and entertainment

We understand your We have a

business challenges multi-

+ 6 years developing disciplinary

technology for Laliga team of more
than 100

and other sports

properties industry experts

Advanced
Analytics

Ecosystem
vision

Experience

+ (=

Data-driven decision
making that brings

Our single data-driven companies closer to
ecosystem generates their strategic

§TECH value and enriches objectives

your business

Holistic and modular
offering



Our mission

Empower the Sports & Entertainment sector with moglular

technology solutions that enable clients to address the
challenges and opportunities of fan, competition and i
content management. |
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Enable data-driven decisions through a digital ecosystem and sp"écific prodlucts
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LaLiga Tech
LalLiga Tech is structured around a unique data-driven ecosystem

Capabilities

Q Provide valuable insights to

. professionals & fans
Understand your fans creatinga g

single fan view (360°)
O Fight against digital piracy :

Perform data-driven marketing O
activations :

. Protect your B¥cind’s value/

Monetize customer Intelligence

Improve competition management, operational ¥ e I REEEY « - Spabilities to take data-
efficiency driven decisions
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LaLiga Tech
The unique benefits of this model

The keys to our digital ecosystem

@ Scalable

Enabling clients to expand their
technology footprint over time

Accesible S
Adapting to the needs of small, ;ﬁ;TECH

medium & large organisations

Specialist

Products developed by and for sports
STECH

Lali



LaLiga Tech
Products that co-exist and interact within the ecosystem

p Anti-piracy
OTT Platform ...,. ‘.... / Content Anti-
Protection counterfeiting

. Mediacoach - match data and
: analysis for professionals,
: broadcasters and fans

Digital
Ecosystem

% Smart Venues ‘

Apps & Webs )
Fantasy
Games

‘ Content Integrity - fight against
match-fixing

el DTN ® " Competition Management Apps:

[ ; - Calendar selector
Business intelligence :

Kit selector ?

Team Manager 2V B
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Others




