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CDP – What

A Customer Data Platform enables you to

• Collect data from every customer touch 
point;

• Unify profiles and store customer data at 
maximum granularity in one place;

• Discover audiences, personas and 
customers’ insights; 

• Activate feedback to tools, platform and 
people to improve strategies and 
operations.

CDP



CDP – Why

Single Customer View and Sales Enhancement

Buyer personas, Customer Journey and Attribution 
modelling

Audience creation and Personalization
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Statwolf CDP – Use cases.



Customer Journey.



CDP for Customer Journey

Scenario

• Fashion brand e-commerce needs to identify various customer journeys to optimize adv 
spending and communication content.

• The tech environment includes Google Analytics, Google Ads, Instagram Ads, 
Salesforce.com and Marketing Cloud.
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available (i.e. hit-level on the website).

• Analyst team can discover and analyse multiple customer journeys, and prepare the data to 
test Clustering and Propensity algorithms.

• Statwolf AI module deploys the selected algorithm, with daily models evaluation frequency, 
and monthly retraining.
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CDP for Audience Optimization

Scenario

• B2C brand with products’ purchase options both Online and Offline, with high Adv spending 
needs to optimize the audience selection for digital ads. 

• The tech environment includes Google Analytics, Google Ads, Facebook Ads, DoubleClick 
and Data Warehouse (to identify ROPO – Research Online Purchase Offline – events).
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Solution

• Statwolf CDP collect and unify the brand’s customers data at maximum granularity 
available (i.e. hit-level on the website and impression level on ad-server).

• Analyst team can evaluate €-spend per €-earned for each customer and provide a clear 
picture of which channels and journeys are the most profitable.

• Statwolf CDP activate the audiences' selection/removal directly on the adv platform 
involved (i.e. ad server, search and social).
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CDP for Sales Personalisation

Scenario

• B2B brand with many products available online – and complex sales process – needs to 
improve personalisation in both lead nurturing (marketing automation) and opportunity 
conversion (sales reps).

• The tech environment includes Google Analytics, Salesforce.com, Salesforce Marketing 
Cloud and Service Max.
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CDP for Sales Personalisation

Solution

• Statwolf CDP collect and unify the brand’s customers data at maximum granularity 
available (i.e. hit-level on the website).

• Marketing team can filter and segment recipients thanks to information on their navigation 
patterns and personalize content and promo accordingly.

• Analyst team can define the most relevant information for Sales team, to be attached to the 
prospect/customer profile and smoothing conversations to finalize the sales/upsell actions.



Thank you!
Any questions?

Contact us at info@statwolf.com

mailto:info@statwolf.com

