
Omni-Channel Experience in Retail 
Special O�er

About Columbus: 
Columbus is a global IT services and consulting company with more than 2,000 employees serving 5,000+ customers worldwide. Columbus helps ambitious companies 
transform, maximize and futureproof their business digitally. We are specialized within the industries retail, distribution, food and manufacturing. We offer a comprehensive 
solution portfolio with deep industry knowledge, extensive technology expertise and profound customer insight. Columbus has offices and partners all over the world 
and we can deliver our solutions and services locally – on a global scale. www.columbusglobal.com

Workshop in details

Business Use Cases 

Want to know more?

Columbus “Omni-Channel Experience in Retail” Offer is a one-day workshop 
that will help your team to learn: 

During the workshop we will introduce you to the unified commerce commerce approach, show in details how 
composable architectire helps to enable it and demonstrate how it can be applied in the  real business use 
cases that retailers face on a daily basis.

of retail and CPG decision-makers agree that delivering a connected and unified 
experience to customers is vital to their business success 

Get in touch with our expert

contact@columbusglobal.com

www.columbusglobal.com

3
How to tailor retail 
best practice 
approach to your 
business needs

2
Which Microsoft 
technologies should 
be considered for 
modern omni-
channel architecture

1
How to enable 
seamless omni-
channel experience 
both for online 
and offline

1

Understanding
your needs

30 min call prior to the 
workshop to customize it 

for your business specifics

4

Demonstration

Demo of architecture set 
up based on common 

retail use cases

5

Discussion

Your unified commerce 
maturity mapping

Future roadmap based on 
your requirements

Q&A and next steps

2

Introduction to
modern omni-channel

Customers’ 
perspective & needs
Retailers perspective & 
possibilities
Gap in between

3

Omni-channel
enablement

Architecture 
& best practice
Technology 
considerations
Business considerations
Process considerations

Delivery model
Globally, virtually or onsite

Timeframe 
1 day

Technology stack
Microsoft Dynamics 365

Participants
Representative from IT, 
retail & digital commerce,
top management 

Price
Free for you, we are
covering all the expenses 

You don’t have to have IT knowledge to be a part  of the Workshop. 
Understanding of your current processes, customer journey & future 
requirements is the most important thing

 1Buy online – pick up in store 
(BOPIS) Curbside pick up 
(BOPAC)

Buy in one store, pick up 
in another store Return / 
exchange anywhere

One customer profile
across channels

2

3

Forrester, The Digital Commerce Imperative, 2021

Why invest time and effort?

83%


