2o

Pattern Analysis
. Forecasting
eIndustry Experience Anomaly Detection
Predictive Analytics Genome
eBig data X1ay/lCT/MRI Demand Sensing
23 b e
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“Raise awareness and
gained expertise”

Mfg

&

B{ot0] Z|Mdo] ZENAS
Big Data 3! SCM M &

% 2008, Insync ItE L& H|Z

% 2006, TH SCM CHAF =4

% i2 (JDA) e-Biz TtE L& X &

< 2000.06 2|AF &

02) 591-1737

2000F 6H

MAISID, x| =SHE A|AHIZS AE=To2MN
71! 81 A[AR 72 IR YLich

“More than 30% annual

revenue and profit growth”

Sales  Mfg

B¢

% 2012, 2 ALY Mg
=l
% 2012, Vision X Mz=E
“ Total ZHME HEAN -
% 2012, IBM DtE
<2011, 7|28
< 2009, AtL{ R&D T4
=g

% 2009, Oracle TtE L& HZ

2013~2018 2019~ S Xl

“Jump up a company of
professional consulting”

" DS-etrade Solution
launching”

|| iplier Custemer Sales Suppliet

lil@ﬁﬁ L@

< 2020, DSIO M HEEA

Customer Sales

W N,

Sl olE &

% 2017, DA|StD
MOUH|Z

@ 2017, AN CZ2 2
N4
"CIAE M E2tA 2020 &
Hette SSSTE 9%
oAl

% Microsoft&Al 2 OtAtHEH &l
o|g YOOl 32 =¥
Xl

% 2016, Microsoft It E L4
(B2LE ¥ AA)

« 2019, Qlick Sense
Partnership M2

< 2019, MZ O 26 o|H
QIR MOU M Z

4l o Ef

< 2013, SAP E Y X Z
< 2013, Smart SCM E4|
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DS-eTrade= Bt X, EZ, XIS,

RAIZEo =M D24 WA B4l

Process
Consulting

* Business Process
Guide
« Offers ROI

O OO

Consulting

Analytic
Consulting

* Optimize Supply Chain
Planning

+ Advanced Analytic Guide
+ MS ML, R, SAS,
Python

* Deep Learning Toolkit
* (CNTK, Tensorflow,
MxNet, H20 £)

Solution

Consulting

« MAH XX Planning Solution 7|2
ME

- DS-eTrade : Smart SCM

&2 M (DP/MP/FP/S&OP)

- L 2 M. AdsSDS(Cello),

Zionex, THIiRA, Bl Matrix

- 32| &3 M: JDA, IBM, Oracle,

InSync

« Big Data 24
-SAH 718 2 EF:MS

Machine Learning, R, SAS,
Oracle

-EHAE EMED:MS

OIX| MH| A, Lexalytics, 2|2,
O|&£2, FH| ¥ (MOARA)

Custom Ul
Design and
Development

Infra offers

+ SCM & &4 A|2H

- S&OP Portal(Z|2|H| =gt
- A BN HA 2 E

- Infra H|3(DB,WAS)

« & Report

- MS Power BI, Excel BI

- Qlikview, Spotfire &

SI

Package
Customizing

Self-
Solution
Customizing

2 Ao

ESESLE]

System
7%
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B Microsoft DATA PLATFORM 2o DS e BIG DATA 241212
sty Experence
Cloud Platform * Big data
/ Big Data

Data Science
/ Predictive Analytics

Machine Learning
/ Analytics

Data Engineering
/ Big Data

Visualization

m Power Bl

Industry Experience
- Retail / CPG / Hightech ..

EXCEL BI I

- DHEM SHE) o= - Demand Sensing
Customer = yjoina= Demand
Analytics - xiz

_D2oMN SIHEN

. - Field £20j|=
Quality - zx/88) =10
8 Sensing - HiHIOIH SA|POS, SNS) Analysis - X O[4ZX|
- ML AIRSR0]Z

- AS EE0=
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Address
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Tel 02-591-1737~8
Fax 02-591-1751
E-mail info@ds-etrade.co.kr
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