
Total Addressable Market Intel



TAMI stands for Total Address Market Intel. TAMI monitoring the internet and consider us the Google for Business.

Our patent technology gives B2B companies a complete and accurate picture of their market. TAMI helps companies

launch into new markets, new territories or new industry segments. With TAMI you can expand your business worldwide

as TAMI will analyze the size of your market opportunities in different countries.

Using TAMI’s Market Intelligence platform, companies can download a list of the leads that qualify directly into their

CRM or market automation platform. This is the reason why so many Fortune 500 companies & SME companies work

with us.

About TAMI



Our Range of Services



Our Data Sources



We helped Braintree to generate 
more than $40M revenue within 
the first year of using our services

Braintree purchased 42K leads from 
T.A.M.I, with 110K validated 
contacts

The lead qualification rate was 50%, 
only because Braintree did not 
provide us a list of their existing 
customers to dedupe against.

Braintree Case Study - Business Case

T



“We have been utilising Liz and her team at TAMI now for just over a year to assist us generate appointments for our

European sales team with excellent results. We found it very frustrating buying databases from marketing companies

that later turnout out to be appallingly out of date or worse not the target markets we were seeking, with little or no

recourse to a refund. The TAMI platform is unique in that it allows you to view the data before you buy at individual

record level so you can ensure it is good fit for your product or service. The data is always accurate and up to date and

their support team goes out of their way to enhance the platform and assist our staff maximise their time and ROI. So

much so we have recently expanded our relationship with TAMI to now assist our marketing activities in Australia, New

and Zealand and South Africa. I am very much interested in seeing their Unified Marketing Platform as we are using

different marketing solutions in each of our subsidiaries and country offices and these are difficult to integrate into

Salesforce.

I cannot recommend TAMI highly enough.”

SmartFreight World Expansion



Market Intelligence Platform
TAMI constantly scans the internet and has identified over 109M business online in 190 countries.
TAMI provides rich & accurate business insights and well as up to date contact information.   Many of  these insights are 
not available by other data vendors. All websites are monitored and refreshed monthly



Technology Detection
TAMI’s technology detection is more accurate than any other data provider. Let’s compare to Similartech who detected
314K websites built on Wix however TAMI detected 1.8M. In this case TAMI is 6X better

Did you know that 30% of all eCommerce websites are built using bespoke technology? As TAMI technology is patent
using other data vendors you will miss out on 30% of your market opportunity



• Confusion exists around GDPR, as companies believe they can no longer engage in email marketing
campaigns with clients & prospects unless they have previously opted in to receive such forms of
communication. However, the GDPR is concerned with the privacy of individuals, e.g. joebloggs@gmail.com.
In other words, the GDPR affects businesses intending to market within a B2C capacity. In terms of B2B
marketing, companies are governed by a different legislation which sits alongside the GDPR, known as PECR
(Privacy, Electronic Communications Regulation).

• The PECR stipulates that, in the case of businesses sending electronic marketing messages to other
businesses: “These rules on consent, i.e. opt-in don’t apply when sent to corporate subscribers e.g.
companies, limited liability partnerships and government bodies. Also, employees with personal corporate
email addresses (e.g. name@company.co.uk) have a right under sec: 11 of the DPA to stop any marketing
messages being sent to that email address” – source.

•

• Therefore, companies ARE permitted to send electronic messages to individuals in a B2B capacity where the
recipient has not opted in, provided that they are given the opportunity to opt out of any further
communications. In the case of telephone calls to other businesses for marketing purposes, the caller should
ensure that the company has not previously opted out from the Corporate Telephone Preference Service
(CTPS).

Data Privacy

mailto:name@company.co.uk
https://ico.org.uk/media/1555/direct-marketing-guidance.pdf


The Direct Marketing Impact

The following diagram shows the difference between GDPR & 
PECR legislation in terms of opt-in/opt-out 

Sole Traders are classed as ‘individuals’ - in many cases, they
are a one-person business and often use personal email
addresses such as name@gmail.com and a private mobile
phone number. This means that they fall into a ‘grey area’ of
the legislation, so it is safer to assume that these types of
businesses should qualify under GDPR instead of PECR
legislation and they should not be used for mass electronic
marketing, unless they already are a customer of your business
or have opted in to receive messages from you.

GDPR Continued



Thank You


