
How do you optimize your 
creative before you go live?



• How will your audience feel about your creative?

• Is your message resonating as expected?

• Are you targeting the right audience?

You should have answers to these questions:

For every campaign… 

. . . before you spend a lot of money on your campaign



Decisions are based on emotions and feelings
93% of communication is non-verbal

We Know…



Our software analyzes 

micro facial expressions

● Reveals authentic emotions

● Validates your instincts

● Provides a roadmap for your 

campaign

Facial Action Coding 
https://www.paulekman.com/resources/micro-expressions/

https://www.paulekman.com/resources/micro-expressions/


Product Overview

http://drive.google.com/file/d/1Ioz2jiv7CAt75Rup9BVYz2mbhGaj6pS5/view


How It Works

Select Your Desired 
Panel Audience 

(min 100 panelists) 
 Select from our 30 million person 

marketplace, desired criteria

Real-time Insights 
Reported to Dashboard 

Tied To Objectives

Include 4 NPS 
Survey Questions

Questions can be multiple choice 
or open ended

+ +

Publish your story and questions

to our virtual panel audience

1 2 3Record, Upload 
Creative Spot 

(mp4, mov, mpeg, avi, wmv, <50MB)
creative.emotiontrac.com

http://legal.emotiontrac.com


The Dashboard

Valuable insights –  across core emotional sentiments.

http://www.youtube.com/watch?v=ql-afEVJpv4


How is your creative resonating?

AI Metrics NPS - Survey Results



Choose a package that works for you:





Thank you!

240-670-5323

jonathan@emotiontrac.com

EmotionTrac.com

Jonathan Brickman, CRO

Book an online meeting here

https://calendly.com/emotiontracmeeting/brickman?month=2022-12
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