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EXAMSBOOK

E-Learning Platform

Competitive Exams: We got it covered!
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ExamsBook

ExamsBook.com is a leading online platform that offers comprehensive exam
preparation resources to students across India.

v It provides a range of study materials, including mock tests, practice
papers, and video lectures, to help students prepare effectively for their
exams.

v' The platform is user-friendly and offers an intuitive interface, making it
easy for students to navigate and access the resources they need.

v' With its extensive collection of study materials and expert guidance,
ExamsBook.com has helped thousands of students achieve their
academic and career goals.
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Scope in India

The scope of ExamsBook.com in India is vast, given the country's competitive
exam landscape.

India has a large population of students who aspire to crack various
competitive exams to secure government jobs or admission to top
engineering and medical colleges. These exams are highly competitive, and
students need to prepare extensively to perform well.

According to a recent report by the National Sample Survey Organization
(NSSO), about 6 % of the Indian population falls under the age bracket of 15-
29 years, which is the primary age group that prepares for competitive
exams in India, sees an average of around 10-12 lakh applicants every year.
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Indian Online Education Market

e Over the past decade, technological advancements have enlarged
online education. These include the application of information and
Communications Technology (ICT) in classrooms and the use of
cloud-based platforms, virtual reality (VR), and augmented reality
(AR).

e CAGR of 19.9% is estimated for the online education market in India
between 2022 and 2027. The size of the market is forecast to
increase by USD 3,461.93 million. Growth depends on several
factors.

e This report extensively covers market segmentation by end-user
(higher education and K-12) and product (content and services).
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Market Potential

51.1

Billion

Offline test preparation
market, has been growing
historically at a CAGR of 14
percent and is expected to

be a USD 11 billion market by
2021

51.96

Billion

India’s online education
market is set to grow to USD
1.96 billion and around 9.6
million users by 2021 from
USD 247 million and around
1.6 million users in 2016

The CAGR at which the test
preparatory market in INDIA
is expected to grow in the
next four years
(2020-2024)
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E-Learning Market in India Forecast
Period 2023 — 2027

US Industrial Casting Market 2023-2027

CUSTOMER LANDSCAPE

, Drivers of price sensitivity Key purchase criteria

Market Size Outlook (USD Million)

% Innovation

Adoption lifecycle

. % Price

' Importance in the customer & Quai
% lit
purchase basket Sty

2017 2018 2019 2020 2021 2022 2023 2024 2025 2026 2027 | % Relatability

Adoption rates : :
2017 : 14957.96 % Regulatory Compliance

Key purchase criteria % Service

I I I 4.27% .." 5.31% Drivers of price sensitivity Adoption lifecycle

Year-over-Year CAGR 2022-2027 Driver

SN i B Purchases are undifferentiated

Purchase is a key cost to the buyer [+
USD 4914.44 Mn

f .\ ACCELERATING . . . ,
I I Market size Quality is not important o

Growth Momentum growth a Earl Earl Lat
x HE arly arly ate
2022 2027 Prce ensiivy, Innovators Adopters Majority Majority Laggards

17000+ Reports covering niche topics. Read them at ¥ techr
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Examsbook Statistics

e
ALl

5 LAKH+
Organic unique visitors
on website every

month.

260 Million

Times questions
attempted on our

platform

.

1.3 Lakhs
Registered users

of the portal
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Market Potential

Engineering
Medical
EA/BSc/BEA
Lawwr

Civil services
GMAT/ MBA
CA

Govl. services

Bank probationary officers

0% 5% 10% 15% 20% 25% 30% 35% 40%

Percentage of respondents preparing for & particular test

m Tier 2 cities m Metra/ Tier 1 cities

Tier-wise adoption of Online Test preparation courses
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Business Model & Benefits to Institutes

e B2B & B2C model availability

e White labeled solution deployment model

e Customized Features and scalable solution

e Revenue sharing model for marketplace

e Recurring Revenue generation model, course wise and exams wise subscription model

e Monthly subscription model

e Integration with Social media platform and Online Payment Gateways for instant course access
e Own your own study material, design your own learning pattern

e Reduced cost of physical classroom infrastructure and increased volume of virtual attendees.
e Subscription and Enrollments model revenue

* Increased course variety

e Personalized pattern of education and learning
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