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Xeerpa is the most advanced Social Media Profiling solution, a Big Data Software as a Service (Saa$)

designed to help Marketing teams obtain the most advanced individual social media profile of each customer
and fan of their brands in the social networks.

Xeerpa is based in Madrid, Spain, and has been awarded with various innovation awards such as the
Furopean Unions H2020, BBVA Open Innovation or NTT Data Innovation Challenge.

WWW.Xeerpa.com


http://www.xeerpa.com

Xo8IDa
How well do you know your consumers, prospects and fans?

If we Rnew their individual interests, favourite brands, lifestyle, interests, favourite locations, music, sports...
wouldnt it be easier to create more personalised and effective content recommendations and experiences?
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Most important challenges f

Build
More Precise
Segmentations

Acquisition

Obtaining more
First Party Data
to enrich the
CRM / CDP / DatalLake

Improve
Personalisation
and Customer Journeys

Optimise Campaign
Performance and Facebook Ads
Investment

Integration



Xeerpa
Key benefits

€2 The most advanced social media profile: +400 attributes per user
Name, Email, Age, Gender, Lifestyle, Interests, Influence, Engagement, Fan Value, Personality traits... for each user.

¢» Complete integration with data platforms
Empower your Customer-Centric strategies integrating Xeerpa with the CRM, CDP, DWH and Marketing Automation.

O Enrich your Customer profile and qualify nhew prospects, identifying:
- Lifestyle and affinities of each fan and segment, including favourite brands and communities
- Micro-Influencers and Club Ambassadors
- Key audiences for targeted campaigns
- Location information and visited places
- Key insights for your sponsors, broadcasters and partners
- And more.

Advanced Buyer-Persona generation
|dentify key features of each customer group.

€ 100% Match in Facebook ads
Target the correct audiences in Facebook to maximise the efficiency of your digital marketing budget.

€2 Improve the overall performance of your campaigns

+34% +15%

incrgase in the open ra’Fe of your improvement in the Click-Through
Email Marketing Campaigns Rate of your advertising
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. . . Xeerpa
Social Media offers great opportunities

Know each customer and fan in great detail,

complementing the CRM/CDP/Datalake with 1st Party Consumer Data
+400

attributes

CRM /7 CDP/
DWH

m)) Power Bl

Microsoft




ACTIVATION

The most advanced individual social media profile
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43 years old (13 Apr 1976)
e Madrid, Spain
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Contact

Kl andresredondomercader@gmail.com Kl & andres redondo mercader & 0017000004LRGbMb
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Al pe _@ @ o0 Likes @96 Comments [~ 3 Shares
- - B é n Ned Stark Sefior de Invernalia
— o perdio View - 6 months ago
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! 0 — Y ;‘ n % SORTEO=¢Quieres conseguir un upgrade doble a
= L S : ) ’ T ) 8 support VIP y una habitacion doble de hotel para el finde de
o o Coon T - sarri ¢ agents '8 5 #WARMU&ZOIQ? “ Comparte el cartel *de forma
g | , a ® publica* [gg Comenta mencionando a la persona con la
o g slovenia z que compartiras el premio u iTienes hasta mafiana a
th_le & g beard las 15h! Bases legales: bit.ly/2K2WghH 8 |ESTE
g DOMINGO hay CAMBIO DE PRECIO! Abonos y entradas
Q de dia desde solo 30€ en warmupfestival.es/abonos/

View - 8 months ago

n Sarri sarri sarri sarril
View - 8 months ago

@ 1 Likes [ 0 retweets

u @renfe Para que al menos te sientes donde eliges,
que para algo se preocupa uno en cogerlo con tiempo
2 - Ayear ago

n @Renfe pagas la no despreciable suma del billete
preferente en el Tren del |a Bruja que tarda mas de 5h en
ir a Bilbao, eliges asiento individual y te toca una mesa
de 4, sin enchufe y en sentido contrario al tren. Llevamos
anos con esta mierda, a ver si modernizais el e-
commerce - A year ago

D @car2goES @car2goES Oye, podéis por favor
aclararme qué problema hay con la zona entre metro
Ascao y metro La Almudena? Por qué TODOS los
carsharing hacéis esa exclusion sobre la MISMA zona? Es
algo técnico/administrativo o por indice de riesgo? - A
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Name, Email
Birthday, Age
City

Engagement and
Influence scores

Social Network ID

CRM ID

Comments, Posts,
Hashtags, Keywords
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The most advanced individual social media profile

Q Personality Insights

¥ Personality
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Self-expression 30 - < g E 3e influenced by online ads when making p...
Stability 5 _ § = . Prefer using credit cards for shopping
> © Be sensitive to ownership cost when buying...
Rruchue 14 Read autobiographical books
¥ Values " Like country music
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The most advanced individual social media profile

() Interests

Food

Leisure and Entertainment
Media

Health, Hygiene and Wellness
Cinema, Theatre and Musicals
Sports

Telecommunications

Motor

Video Games

Women

Viral Media

Savings

Fitness Lovers
Vegans

Cycling

Indie Music

Ski / Snowboard
Cosmopolitan
Rock

Asian Culture
Environment

Liquors

Music (21) Arts and Culture (20) Other (19) Travel (14) Professional Services (13) TV and Radio (13) Fashion (13) Sports (11) Food (11) Leisure and

Soft Drinks

Arts and Culture

Banking, Finances and Economy
Animals and pets

Home and Housing

Electronics and IT

Technology and Internet
Fashion

Travel

Energy, Science and Industry

Business events
Musicals Lovers
Stocks and Trading
Mothers

Surf

Skate

Haute cuisine
Sushi

Private Transport
Classical Music

Cider

Alcoholic beverages
Insurers

Beauty

Children

Shopping
Professional Services
TV and Radio

Music

Social Groups

NGO and Causes

Motor

Gastronomy

Beer Culture

Food Delivery

Emotional health

Public Services
Interested in eCommerce
Urban Biking

Youtubers

Mountaineering

NYC

Xeorpa

Q Predictive interest

+250 Categories

Q 0 to 10 scoring



ACQUISITION

The most advanced individual social media profile

Likes

2 OB RO DB

iho R e aes

- 7 Sports (124) Other (73) Media (60) Professional Services (48) Music (38) Travel (31) Technology and Internet (30) Alcoholic beverages (28) Leisure and Entertainment (25) TV and Radio (22) NGO and
Rl Causes (17) Food (17) Arts and Culture (16) Fashion (13) Motor (10) Viral Media (9) Cinema, Theatre and Musicals (8) Politics (8) Shopping (8) Social Groups (7) Soft Drinks (7) Energy, Science and Industry
(6) Banking, Finances and Economy (5) Health, Hygiene and Wellness (5) Electronics and IT (5) Beauty (4) Insurers (3) Home and Housing (2) Telecommunications (2) Women (2) Children (2) Animals and pets

Foot Locker

MotoGP Foot Locker Adidas Football
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Favourite brands,
communities,
celebrities

Visited places

G Data normalisation
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How? Social Login 2.0

IBERIA _

$)) Spain -EN ¥ | &% Companies | ® Help l Q Any questions? - Log in / Registration

‘N'.e—;ilé A ' Travel Your flights Before you travel Iberia experie Iberia Plus Number
) A © il | p—
ALMENTACION ¥ v v v .
NUTRICION ACTIVIDAD FiSICA HABITOS SALUDABLES 7( 7("' = 7("' & ks S l I_ X o
Fly Flight+Hotel | Flight+Car Hotels a es a re a rea
T o GiTwen o Where can we take you? @ at IberiaPluStore
Si ya fienes cuenta: v
Emm en fU CUOﬂfO Madrid-Nueva York Other recent searches »
Maaria (a0), spain K [ o Kl rewarding flights or exclusive
I will be stopping over» discounts.
O accede con: °Return “0One way
Email - GO TO IBERIAPLUSTORE >
Not an Iberia Plus customer yet?
Contrasena z Register
Olvidé mi contrasefia
: ree Hotel
— — &' Bookings ‘ Y| Cancelation
\ Match and Enjoy great
. earn Avios discounts.
B _ Eg Status S ‘
JA0N no tienes cuenta en Nestlé? REGISTRATE

o o | 6w =

DN EECN

Social Login functionality allows users to register or sign in to your website or app with just a few clicks, using their

favourite social network’s credentials.

For users it’'s much easier and faster than filling in a form or remembering yet another user name and password, specially
from their mobile phone; For companies, it’s a great opportunity to get to know each customer or prospect in detail.
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https://xeerpa.com/blog/benefits-of-social-login/
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Make the most of Social Login in all your digital properties
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: H : Participa en el sorteo de un menu degustacion para 2 personas, valorado en
H yu ndo' I O N I Q te |nVItO C] 572 euros, en el restaurante mas comprometido con los recursos naturales y
H N H el medio ambiente con 3 estrellas Michelin.
disfrutar de la mejor gastronomia '

Acepto las bases del sorteo.

en un restaurante ecointeligente

con 3 estrellas Michelin. f Facebook
@& HYUNDAI
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| Acquismion  auncanon | NTGMION | AcTon XoeIpa
The most advanced social media profile for each user

Lorena Rodriguez
o0 e Log in With Facebook yeerscld 02041982
' Twitter @ & https://www.facebook.com/dialog/oauth?d 90% | eee 7w = Bycdorm, Span 7.6 73 ' 2 'i'i' 10
- BB
N
*  Usiversty (ollege London Client '12891 ME ticket €12.50
@ Instagram o Coemenity hassger
AMCN
Yeerpa Secal Index: 75 ¥ nterests ¥ Places i
AMC Networks will receive: 799 Frends Y y 102 Folbowers D phmogmph! r—— F- '
your public profile, friend list, timeline posts, birthday, current city, likes, f _ ‘ '
f Facebooh tagged places and email address. © Actmty IS Actmity [ . ™ ¢ e o

) o DO 2
[ Edit This Resporse G Resporse ’V‘

e m‘ Conai] ’»’ v ’om’ tasmce Y
" -~ " i
: - . )

‘o‘ 4& ’Gg’ A ’mu [peespe

Cancel

G + Google-l- & This doesnt lct’thc app post to Facebook Bl /Data La he
User consent

Under user consent, Xeerpa analyses all the data the user shares with you when using social login, creating the
most advanced user profile: Name, Email, Age, Locations, favourite Products and Brands, Hobbies and
Interests, Comments, Personality Profile and even their engagement with your brand and competitors.




| Acquismion  auncanon | NTGMION | AcTon XoeIpa
Data Access

Standard Access X”I'Da

® ©® /3 inicirsesionconFacebook  x \[_\ omar ene iniciar sesion con Facebook In order to be able to request advanced data as Likes, Geo-
¢ > @ [ Esseguro| htos/wwwfacebook.. % | By & O = @ Es seguro https:/wwwfacebook.com)dialog/oauth7display=popupsresponse. type=. Locations or Posts from users, it is necessary to obtain the
n Iniciar sesion con Facebook n Iniciar sesion con Facebook = SOC|aI network approval

Xeerpa helps you obtain this Facebook approval and to
comply with all their policies of personal data usage.

AMCN

FOX will receive:
your public profile and email address. @

AMC Networks will receive:
your public profile, friends list, posts, date of birth, city, likes,
[# Edit This tagged places and email. @

[# Edit This
Continue as Marc

Continue as Marc

Cancel

Cancel

@ This doesn't let the app post to Facebook

@ This doesn't let the app post to Facebook
App Terms - Privacy Policy

App Terms - Privacy Policy




Qualification

Build
More Precise
Segmentations

|dentify new

Qualified Leads
@
Design more accurate
Buyer Personas



ACQUISITION QUALIFICATION _ ACTIVATION X'grpa

o o 9 o
Individual, global and segment predictive preferences
+250 different categories so you can easily identify the most favourite content, products and
brands for your users. Always find your target and the most followed communities, including an

Y Interests analysis of your competitors and sponsorships.
P Alcoholic beverages 7.1 '
P Animals and pets 6.6
P Arts and Culture 5.1
P Banking, Finances and Economy 6.2
P Beauty 7.0
P Children 6.5 ‘
P Cinema, Theatre and Musicals 6.2 Representative  Singular Search (min 3 chars)
P Electronics and IT 6.6
: ' N
P Energy, Science and Industry 5.5 | 1 V \5‘ 57 T
P Fashion 6.6 | W @ NESCAFE ol  TASTE (» SN ﬂi&t
S N stle o BN |
Y Food =
El Corte Inglés Lidl Nescafé Starbucks Nutella Tasty Carrefour Nestlé Hero Baby Kitkat
(4,175 - 13%) {4,107 - 13%) {3,117 - 10%) (2,568 - 8%) (2,449 - 8%) (2,217 - 7%) (2,024 - 6%) (2,000 - 6%) (1,786 - 5%) (1,765 - 5%)
Candy 7.1 .
Canned and Ready-Cooked Meals 6.7 ' g v~ | Y
- ’y*, DANONE ® M. Dulcesol
Cereal and Biscuits 7.5 , . o ' N
Charcuterie and Meat Products 6.8 ' . A iy
Chocolate and Cocoa Products 7.1 SR TER G T W N
Coffee and Tea 7.1 AR ¢ S sz A ﬁ (arlos Olias Marquez 54 51 €17  §§ 80
* e N J O\
Cooking and Recipes 5.8 SABOR[S b A s w =
Dairy Products 7.1 ' .,/ Yas¥
Diet aM WQight l.OSS 80 Pringles Sabores Pan Bimbo Central Lechera Ast... La Masia Conguitos Ferrero Rocher &) MarCOS Martm =7 RegU ero 3.2 39 ' 15 i‘oi 77
Fresh Prod 7.8 (1,396 - 4%) (1,380 - 4%¢) (1,372 - 4%) (1,365 - 4%¢) (1,313 - 4%) (1,294 - 4%) (1,272 - 4%) i\
roduce :
Gourmet products 8.0 %
Ice creams 7.4 \ Oscar Lopez Sanz 6.1 62 14 g5 79
Infant feeding 7.2 O -~
o.l 6.5 Eroski Nestlé Bebé Chocolates Lacasa Tassimo Belros Nespresso Marlene !
ns . (1,222 - 4%) (1,171 - 3%) (1,149 - 3%) (1,147 - 3%) (1,122 - 3%) (1,078 - 3%) (1,054 - 3%) - Patﬂaa Rlven'o Ga[‘C]a 5 5 5 3 ' 1 8 (-3 8 5
Organic products 1.7 . um O
Pastries and Baked Goods 6.9 ’ VORWERK
Snacks and Nuts 7.1
Soups and Dehydrated foods 8.0 _
Supermarkets 6.6 . MacBook
Yoghurts and fresh desserts 7.1 ’

g -

Dextox Juices 5.7



Ccstou | quaumcaTion [ITEION | scranon (LI
(reate audiences and activate them
= [

Group users in segments based on interests, affinity to brands, geo-locations, age, gender... Select your target and
launch personalised campaigns by email, Facebook Ads (Custom Audiences) or the DMP. Create unique experiences
In your website and mobile app with personalised content and messages based on individual preferences. Amplify your
reach by using Facebook’s Look-Alike feature to find users with a similar behaviour.

Email Push
campaigns FB Ads ush messages
st L 0-0 %EC)!@
it QR @ e
Q) x
- \1 : H u-oikk ii}
engbgn SER Fans of Fans of Fans of Fans of
Current selection Ve s Music Festivals Gastronomy e-Sports Motor J
y | A ~ ~ ~ ~ ~ Michael Williams 5.4 51 17 580
100% 15.2% 66.7% 9.5% 9.1% 8.2% 0.5% 23.1'
11777 0F 11,777 1801021777 7.8580f 12,777 11190711777 1,0760f 11,777 9700 12,777 650F11777 2,726 0f 1L.770
Value segments Velue segments Value segments Value segments Value segments Value segments Velue segments Value segments Jayden Jones 32 59 ' 35 =“..’ Feop
41.3% 54.0% 416% 2 - 2%
60 67 63 7 51 62 57 Bob Taylor 61 62 Wi §E79
Scores Scores Scores Scores Scores Scores Scores
WHOH® wWwoO® wwo@ \4195 WWO® wwﬁﬁ WHRO® ww Olivia Miller 55 frs3 W18 § 6
38 35 11 76 50 42 12 59 40 39 11 68 20 37 14 25 38 13 50 41 13 49 31 45 12 135 43 42
Averzge 2ge and Gender Average age and bender Average zge and Gender Average age and Gender Average age and Gender Average 2ge and Gender Average age and bender hmageageandﬁenhr.
37 33 36 40 39 34
Mvailzble data Avzilable datz Avzilzble data Available data Avzilzble datz Availzble data Avzilable datz Avzilzble data
B2 & | B 22 & | oM o2 & o o2 & o= oo 82 & m=m 2k &
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e ) Xeerpa Al - What's ina post? Allmage Recognition

Nature (68 N Q Xeerpa can recognise topics of interest,
objects and brands within the posts

remale published by the user

......................... FaShion 77 _
Xeerpa incorporate the most advanced Al-based

Image recognition algorithms in order to identify
key points of interest for your brand.

Q Totally integrated with Xeerpa’s 300

Influence . .
= categories of interest

Ot U — Nature [68 N
$ 22 Ilkes R A SR ‘e ’s .. . . h .f h
" seyodoe Bohemian vibes and Mothernature‘:f@: JUSt "eCOnglng Iitems Is not enOUg IT these

Y 4 . . .

‘essssscsssssssssssssnns . findings are not logically related to specific

E ing 7.7 I : : it
. ubansiestweat #opliiw #whownatwearing: Ny Fashion, categories associated to your products’ families or
' #streetfashion #urbanoutfitters #bershka #bskgirk  + Bershka i ]
: #bershkastyle #bershkaturklye #Stradlstyle < .: .............................................. | ’ | Content Categorles. Wlth Xeerpa you Can fUIly
% ﬁggﬁ;’;ﬁ?;‘}jj;‘;ﬁyv'bes #nature #hohemianstyles Stradivarius SRl gtvaries relate Social with Transactional information for a
s. --------------------- " ° ° ° °

View 1 comment full logical vision of your clients and leads.

11 minutes ago
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Jg O 0O
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Buyer Persona for 41.06% users in the current filter (16,524 of 40,244) vs

Buyer persona of Female UCL fans

41.1% ‘ 39 yearsold 75 % Urbanites

16,524 of 40.244

o They are interested in NBA, Refreshing drinks,
Basketball.

O They are not interested in Home appliances, Cycling,
Dairy Products, Personal Blog, Children Fashion.

Personality

Intellect: Are intellectually curious and tend to think in symbols and
abstractions. With artistic interests, this facet is one of the two most
important, central aspects of this characteristic

Orderliness: Are well-organized, tidy, and neat

Cautiousness: Are disposed to think through possibilities carefully
before acting

Uncompromising: See no need for pretense or manipulation when
dealing with others and are therefore candid, frank, and genuine

Needs

Excitement: Want to get out there and live life, have upbeat
emotions, and want to have fun

Stability: Seek equivalence in the physical world. They favor the
sensible, the tried and tested

Values

The public analysed has values in their personality traits that are
aligned with the general public.

Avg. Age. All women Live in cities Vs

Xeerpa Al - Data-Driven Buyer Persona Generator

Compare to another Buyer Persona

6.5

§

Bands and M

N

6.3

6.3

‘.
e -
-
y
.

\‘

WORLD +
ECONOMIC

FORUM C :
ruz Roja
S— J
Coca-Cola World Economic For... Cruz Roja

)

A

NBA UEFA Champlons Le...

Sy

Tracy Chapman Onli..  Educacién Emocional UNAM.mx

Netflix Real Madrid C.F. El Pais
MUSEO
NACIONAL
DEL
PRADO
Aristegul Noticlas Museo Naclonal del... CHANEL

FB?SNEP DONDE

Hareu Dattar Nicnaoas Rovdeta NAnda Iv

QO3 AOD
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Fans of each competition
Fans of specific players, teams
Fans of your sponsors

Top customers at Store

Top fans in social media

Fans of other competitions

By Gender, Age, Location...

With Xeerpa you can dynamically generate the most detailed, totally Data-Driven Persona reports,
based on your own First-Party data. Simply select a target audience and Xeerpa Al will generate a

detailed report.



Xeerpa Al - Data-Driven Buyer Persona Generator

Interest and lifestyle  Personality profile

() Summary

Global Representation

Younger than... [ Spanish
18-25 Py English
26-35 46,3% French 9,2%
36-45 23,8% Catalan | y4/4
46-55 18,1% Portuguese 1]
56-65 LA
65 and older /5
() Locations
Top Countries Top Living Cities Top Visited Cities
meicof . &Y Mexico City Madrid 18,9%
spain 7Y T Madrid 4% mexico city N
United States... Monterrey Barcelona
Brazil f&3 LA New York 2,1% London
Colombia m Los Angeles New York 7%
Basketball: 7,3 Sports: 7 Teams: 6,5 Movies: 6,3

Top brands by number of fans

A
N

g v 4

NEA

89,3%

LA Lakers

M LeBron James
Top brands by affinity
I

| Madrid Baloncesto

Kobe Bryant

Gender Distribution

Top brands by number of fans
¢ A
¥

F
N —

Top brands by number of fans

NBA

NBA

)

Running FC Barcelona

88,7% .
et
@ Liga de Fuatbol Profesional * Seleccion Nacional de México
o 6,68
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) LIGA Bancomer MX
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Top brands by affinity Top brands by affinity

UEFA Champions League @ Real Madrid C.F.
100% 99,4%

89,3%

Age Distribution

Main Languages

Top brands by number of fans

Harry Potter

Disney

Top brands by affinity

9,2%

Fast & Furious

QO3 AOD
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Fans of each competition
Fans of specific players, teams
Fans of your sponsors

Top customers at Store

Top fans in social media

Fans of other competitions

By Gender, Age, Location...



Xeorpa

DMP activation

Q Look-Alike identification

Import audiences qualified by Xeerpa in terms of
social media interactions and affinities, and find cookies

with a similar browsing behaviour.

Increase conversion
through more accurate targeting




¥ Personality
¥ Agreeableness
Altruism
Cooperation
Modesty
Sympathy
Trust
Uncompromising
¥ Conscientiousness
Achievement striving
Cautiousness
Dutifulness
Orderliness
Self-discipline
Self-efficacy
Y Emotional range
Fiery
Immoderation
Melancholy
Prone to worry
Self-consciousness
Susceptible to stress
¥ Extraversion
Activity level
Assertiveness
Cheerfulness
Excitement-seeking
Gregariousness
Outgoing
Y Openness
Adventurousness
Artistic interests
Authority-challenging
Emotionality
Imagination
Intellect
¥ Needs
Challenge
Closeness

Curiosity

Excitement
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Al N = [oMeal o el =) )

Stability (3% ) |
structure (49%) [ |
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Personality Insights uses the most advanced semantic analysis and Al algorithms to analyse the posts and contents
published by each user, in order to generate a very detailed profile of their personality.

Find out, for instance, which users are more prone to changes, more conservative or even more intellectual and
adventurous, so you can personalise even more the tone and content of your communications.



Community Discovery
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Q Auto-Clustering

|dentify similar fans that
may also become top
buyers.

Instead of specifying a
given filter criteria, let
Xeerpa’s Al intelligence
propose sensible new
segmentations.

You probably have a good idea of potential groups of fans, or qualities that you seek in order to launch successful

marketing campaigns. Xeerpa Al enhances this by surfacing new universes of fans, perhaps unknown to you, that
could also present great business potential and new opportunities.



Xeerpa Al - Personalised Content Recommendations s

YW oips Vwea mahoudnd com/ decomendaione

¢ C

MI MAHOUDRID

PORQUE TE GUSTA LA MOBSICA EN

PORQUE TE GUSTA LA MUSICA EN

Q Recommendations based on
profile data

Engage with customers and fans through

MOMENTOS 1 1
SRS _ personalised content recommendations.

FORK MADKID

74% Users feel frustrated when emails and contents are not personalised
% based on their preferences.

52% Users that are willing to share personal information in order to receive

personalised communications and offers.

| ATHLETIC CLUB GANA 12 MAHOU SIN CON ENTRADAS ATHLETIC

R < : TUS PINCODES . 4 - . - 2019-2020 <O O8

Uptot 42% Email and FB Ads personalization has a direct impact on their Open Rate

Suscribete a nuestra newsletter . and CTR.

Una Mahou sabe mejor si la compartes / Descarga la app de Mahoudrid
Mahou iy

N Lrovesrwe o S—
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Advanced segmentation with ease

Q With Xeerpa Dashboards you can select complex audiences with just a few clicks, for example:
Females, aged 25 to 45, Engaged with our brand Budweiser, residents in New York, fans of Real Madrid, who love Fitness, and care about

the Environment

X091z
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Locations for 10.16% users in the current filter (3,120 of 30,712) —_
— Agreeableness

— Conscientiousness

i i ici . — Emotional
©all OBorn  (OResidents (O National Visitors () Internatic Al
*-\ . ' - c""s, — Extraversion
I o g 3 Activity level

' § 235t
Assertiveness

Ground Zero . Cheerfulness
ROUNG £610 o o Apple West 14th Street
Of

‘.’1l_.~_;'_~l.. n Work '
-~
Whitney Museum e '..‘. 14 Street (1] Q 3
of American 'b ‘ e . :
' = e Y7,
. : . v

:_.P

Chelsea M

Excitement-seeking

Gregariousness

@ Outgoing
= . |
@ : . 14 Street[T) — Openness
“
AR 4 = 145uea

f

Carrie Bradsy(s Y |

-'-:m:rt*q O .’ ¥ s

&..I WEST VILLAGE __ 4 -
_ (2 Sth Street ’

" o Strand BUEK St

oo .
:1:]'F e O rving Plaza

zj"':[:z]
Pier 45 at-Hudson

) :
‘a
" enue (V)

. € .
‘ y
i

o

GREE ng CH
River Park ' 65 | VILLE E by
e ‘ West 4 St[1) '

Chnistop

r/\ v

i v

OKNO T BN O 0O

oG Aes=

™

ider Joes o

eet AMC Kips Bay 1 :Q

KIPS BAY

NYU College D Bellevue Ho:!
‘ f Dentistry
o 3 )

S
S
: ~
terans Afl - | Q

PETERTCOOPER
VILLAGE

< L‘."f#
7 ¢

STUYVESANI

nited Nations

iternational Schoo

East Rives

Hunter s Point South Park o

LONg 158

Hunters Point

=

\\4/:;1
s

-

>

Download actual table | &
3,120 United States of America
948 New York
315 Los Angeles
170 San Francisco
160 Paradise
159 Miami
147 Orlando
146 Las Vegas
140 Miami Beach
131 Washington

121 San Diego




FOLLOWED CHANNELS «|
KevinCrownMusic e 187
Music

CyberLiveArenad e 101
NBA 2K22

GoodTreatsChef 02
Food & Drink

9{HH28 (zelas000) e 1
PUBG: BATTLEGR...

TheSniper_AOE Offline
13 new videos

Show More

RECOMMENDED CHANNELS
alex_riveiro ® 252
Science & Technol...
ibai ® 52.4K
League of Legends
EfeunolLive ® 358
Sports
sirolopez56 ® 1.3K
Sports
DonSantoz ®24

Just Chatting

@) TDGlives ® 182
Science & Technol...

Show More

Q Search to Add Friends

000000

D Following Browse

Esports Music

Following

Overview Live Videos Hosts Categories Channels

Followed channels
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Hello

Q r_ﬁ.' E.o Q & GetBits

2
) Twitch Profiling

Subscribed Channels
Most viewed content
Channel Categories

Influence

Q O3

Email




Integration

Complement the
CRM with

%



Make your C(RM “Social”

Complement your CRM or CDP with the social media profiles of your users
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OFFLINE .
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CUSTOMER CENTRIC PROFILE 360

PROFILING
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cammon avurcmon | nermsairion 7 sommon (LIE
Integration Options

(RM / CDP
— ¢ Integration with Web Services
Web Service - @ Xeerpa sends the user data in real time when user logs in

. 1 - @ Selected data points are typically sent this way
@ SOAP and Rest are supported

SOAP/REST

0
Ad : S

Integration with Data Files

campaigns @ Xeerpa creates automated export data files daily, weekly or monthly
@ All data may be sent this way in a .zip file to a designated sFTP server
@ (SVand JSON formats are supported

@ Asample file may be found in this link

Marketing Automation E =

FB Ads

APl Access

@ Xeerpa also provides an API that can be consulted at any time
@ End points can be reviewed in this link
@ (SVand JSON formats are supported

S EETERREREERTERTERERRRENRTTR]

A

(@

, For a full listing of all data points available, please see this link.
Data Files

(SV/JSON



https://xcloud.xeerpa.com/owncloud/index.php/s/FakrmY0vIwkgYzH
https://help.xeerpa.com/Xeerpa-Enterprise-CRM-API
https://help.xeerpa.com/Xeerpa-Enterprise-DB

Social Listening
Analysing conversations

s G
" SPROUTSOCIAL SYSOmOS

brandchals
) Brandwatch

Social Listening vs Social Profiling

Social Profiling
Analysing users

7\

o/ ¢

o

x09[Dd

Whilst Social Listening focuses on identifying buzz and
positive or negative conversations about our brand,
Social Profiling centres its attention in analysing the

person.

Social Listening analyses anonymous user data, without
explicit consent; Social Profile requires user consent
(through social login) because it provides access to
personal data, such as Name, Email, Age or Preferences.

Listening is normally performed in Twitter, whilst Profiling
may be possible in the other social networks as well,
including Facebook, LinkedIn or Instagram.

Read more about the differences between Listening and
Profiling in our blog.
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http://www.xeerpa.com/the-confusion-between-social-listening-and-social-media-profiling/

Create more
Sophisticated Journeys

Optimise
Facebook Ads
Investment

Improve Campaign
Performance



| AcquIsIoN  cuwoon | INEGRION | Acrianon XoeIpa
Social Login and GDPR: How it works?

[ NON ) Log in With Facebook D I
@ & https://www.facebook.com/dialog/oauth?. 90% v @ & = Sr. = Marc
e
K] Log in With Facebook nid Apellidos
Palms
AMCN Email

HOLLYWOOD

marc.palms@yahoo.com

SOCiaI login Codigo Postal Fecha de nacimiento (opcional)

AMC Networks will receive:

f F b h your public profile, friend list, timeline posts, birthday, current city, likes, ﬁ
d(eboo tagged places and email address. © [ 13/04/1976

# Edit This
4 Teléfono (opcional)

CLUB CANAL HOLL Continue as Andres Email and password [

El glamour inconfundible de Hollywood, alfomb

accién y toda la magia de las siper producciong -—'— )

ser la estrella que més brille en todo el firmame &Donde nos ves?

[ Selecciona tu operador de TV

Cancel

& This doesn' let the app post to Facebook Soy mayor de edad y acepto los Términos y Condiciones del Club.

Privacy Policy Acepto la Politica de Privacidad y recibir comunicaciones del Club.

Acepto recibir publicidad (opcional)

DARME DE ALTA

When users select to register by traditional way, it shows them a form they have to fill out completely. g Easier f . Auto filled out f d
Whilst with social login the form is auto filled out with users data of the social network shared with aSIer 10r users: AUt0 Tifled out form, no more passwords
the brand. M Informed consent

All GDPR opt-ins
The form always includes all legal GDPR acceptation opt-ins and, additionally, can request some g - p. : :
additional data that allow to match with the CRM, as Postal Code or Phone in this case. M Additional information requested to match with your (RM



Success cases: Test A/B XeeIpd

Prijavite se! X ..
Da li zelite da podrzite naSe sportiste i dobijete nagradni
vaucer?

otpbank

CONSUMER

LOAN

Test | CTR +39%
— Ghigkaad Test 2 CTR +14%

X08IDa .

¥ Prijavite se sa Twitter

f Prijavite se sa Facebook

..RB
$76 *n 2 B
42 0
i
\ 1
A w— °
re  w— Qo. I fo o
AJ\:"" [
- = W
bis  — \ ¥ %

_— . . . Y | | | S Group A with Xeerpa qualification
After an initial campaign with a promotional site intended to collect profiles through social login registration,

vs Control Grou
OTP Bank used Xeerpa to qualify the leads and create various audiences depending on the likely interest P
these people could have towards the different products offered by the bank.

Having identified these segments, various Test A/B campaigns were launched in Facebook Ads in order
to assess the result of the qualification made by Xeerpa.



Success cases: Iberia
IBERIA l/

e 1O BN [T
Dashboards J

9 it 888

Locations for 38.52% users in the current filter (4,076 of 10,581)
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Thanks to Xeerpa Iberia obtain very interesting information about visited locations by their users and prospects, including the frequency. Thus, Iberia
can compare this information with their CRM and identify users who fly with Iberia to those destinations and those who are doing it in other airlines,
and then personalising loyalty or capturing campaigns.
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ACQUISITION QUALIFICATION _

PORQUE PODEMOS CAMBIAR
MUCHAS COSAS, PERO,NO

Realmadrid

[/
t ."\ Y
Q‘ ‘&-q?‘i

W LN
N
.' ‘I

Por todo eso v

por mucho mas

sigues al REAL MADRID en CANALH

e |uegea U equipc

ACTIVATION

Success (ases: Movistar+

42.9% 45,0%

udy-xeerpa-canalplus/

tp://www.xeerpa.com/social-profiling-case-s|

(LI

CANAL+

Por todo eso y por mucho mas

sigues al FC BARCELONA en CANAL+



http://www.xeerpa.com/social-profiling-case-study-xeerpa-canalplus/

- % — SUNDANCE TV XTRM

AMC Networks produce and distribute contents
through very known channels as Hollywood,
Odisea or Historia, among others.

Xeerpa allows AMC Networks to know users
favourite series, actors, movies or topics
towards recommend and give them to know
similar contents in their other channels.

Success cases: AMC Networks

| * CRIMEN + .
somQs DARK p INVESTI ODISEA COCINA decasa | @aV AL BiGes
Ho = VST o 6 PRI RT3

CLUB BLOG © f ¥

\\\““ |

" WL HOLLYWOOD
TODOS LOS DIAS A LAS 22:00...

T— .

El mejor cine de Holl Wwo
EL MEJOR CINE ENy § & eo e W‘ L

CANALHOLLONARORS -~

ANGELINA JOLIE

HOLLYWOOD

CLUB CANAL HOLLYWOOD

Sabado 16, 22:00 Domingo 17, 22:00 El glamour inconfundible de Hollywood, alfombras rojas, grandes escenas de

accion y toda la magia de las saper producciones. A partir de ahora, ti puedes
ser la estrella que mas brille en todo el firmamento, jpreparate!

5 3 0D KN &S

(LI

BLAST

jApintate ya!

Un solo registro, muchos regalos y
ventajas exclusivas todos los meses.

Registrate con:

>

y Twitter

G+

0 registrate usando tu email:
><] Email

Consulta las bases de la promocién.




X081

Success story: Iberia

Esther Rodriguez Martinez, DMP Marketing Specialist, Iberia

“‘With Xeerpa and SalesForce DMP we are improving the performance of our
campaigns, making it possible to easily launch segmented activations of highly
qualified audiences, on demand.”

https://xeerpa.com/blog/webinar-salesforce-xeerpa-video/

IBERIA >

Before you travel Iberia experi¢ | Iberia Plus Number

Sales are alreadyt ..
at IberiaPluSt

Collect Avios with your favourite
brands and exchange them for
Madrid (MAD), Spa in To rewarding flights or exclusive
o . H tS.

GO TO IBERIAPLUSTORE > f Connect with Facebook

N Connect with LinkedIn

Not an Iberia Plus customer yet?

ccccccccccc
Register

aaaaaaaa


https://xeerpa.com/blog/webinar-salesforce-xeerpa-video/

ey T Acrvaion X084

Optimise your Facebook Ads investment

Optimise the performance of your campaigns in
Facebook Ads with Look-Alikes

Take highly qualified audiences from Xeerpa and your CRM

faCEbOOk into Facebook and use the Look-Alike functionality to extend

Ad the reach of your campaign: The improved qualification will help
S you obtain better results.

100% Match in FB Custom Audiences

With social login and Xeerpa you will be able to use the Facebook Id
and email from customers and prospects, so when you upload a list of
contacts as an audience in Facebook Ads, they will always match.

No more unmatched users in your advertising investment in social
media.



Persona Split Update Con...e 10 minutes
Monthly
Selective
Shoppers
Update Con...e 10 minutes
Monthly
Window
Shoppers
Update Con...e 10 minutes

Monthly

ACTIVATION

X0erDa

Build more intelligent Customer Journeys

Exit on minute 12

Exit on minute 12

Exit on minute 12

Q Desigh more intelligent and efficient journeys

The |st Party Data provided by Xeerpa and social media will
greatly help you improve the decision-making of your
journeys, so your strategies can be more precise and based
on individual preferences.

Increase conversion with more
personalised and effective journeys




Use cases: Beer company
Leading Spanish company analyses consumers favourite bars and restaurants

Xoorpa

gastronomic preferences

Xeerpa helps this company analyse the most favourite bard and restaurants where consumers have
locations, enabling personalised campaigns to specific bars that match their geolocation, music and

Locations for 93.55% users in the current filter {28,727 of 30 707)
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campaign to return to the bar or
restaurant.




GINZA

JHIJEIDO | CLUB

Shiseido is pioneer in cosmetics and
beauty products.

Through their loyalty club Ginza and
promotions in their website and
Facebook profile, Xeerpa allows them
to know their customers better and
enrich their CRM to identify Top
Influencers and Brand
Ambassadors: Users with a high level
of shopping and a great affinity with
their brand in social networks.

Success cases: Shiseido

Facebook: apps and promos

Non influential

Cl serum anti-
que jamds hayam

Intensive Anti-Spot Serum NULVO

Frequent shoppers

(LI

I
I UL
I I

Influential

. Wt

AMBASSADORS
A

B YL EET
ﬂl!/[IQQ
140,
Club Ginza: Social Login i ,
sl .} o
SHILEIDO | ................ >
BIENVENIDA B T
ENTRA A FORMAR PARTE D

y empieza a disfrutar de un universo de

@ Inerssts

JHIJEIDO

3600 Profile:
Social + Transactional

Shiseido launches specific campaigns to these group of users: high influence and engagement in social networks (Xeerpa), and also they are good consumers (CRM).



(L Find sponsorship and branding opportunities
with your fans’ most favourite companies

Xeerpa uses its own categories system, with more than 200 different items so you can easily identify
the most favourite content, products and brands for your users. Always find your target and the
most followed communities, including an analysis of your competitors and sponsorships.

J0lUEREES Representative  Singular

Imagine we knew that 63% of the fans like Puma...

Fans perfectly qualified with the most advanced
social media profile, including Name, Email,
Interests, Locations..




pa

Use case: Leading bank in Mexico

Leading bank sponsored the Wi=Fi connectivity in the City Of Mexico local buses, gathering valuable insights from users
connecting through social login. Matching the profiles with the CRM to identify prospects and analysing the
lifestyle and preferences of each one, the bank could then launch segmented campaigns targeting potential

customers of their Mortgage and Credit Card products and services
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Success stories
JHIJEIDO W Styl?L(:yely.cqm
BEAUTY & COSMETICS FOOD & BEVERAGES FASHION & APPAREL PHARMA

¥
"HEINEKEN © (%0 &onisa RODILLA
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https://xeerpa.com/beauty-cosmetics/
https://xeerpa.com/food-beverages/
https://xeerpa.com/fashion-apparel/
https://xeerpa.com/media-publishing/
https://xeerpa.com/travel-tourism/
https://xeerpa.com/wp-content/uploads/2018/02/Pharma_cases.png
https://xeerpa.com/restaurants/
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How Xeerpa helps you optimise your DMP strategy

I st Party Data and the great level of qualified information Xeerpa and Social Media help you obtain for each user
greatly facilitates getting to know your audience and user base, so you have the best targeting options.
Improve your CPM and increase the ROIL.

Improve the efficiency of your sales and marketing teams with Xeerpa’s advanced segmentation
and qualification functionalities and valuable insights to approach new audiences.

Know like nobody else the preferences and interests of your users, creating more relevant content and
generating more engagement, brand loyalty and time on your site.

Amplify the reach of your campaigns leveraging powerful Look=-Alike strategies from highly qualified
seed audiences.

Optimise your inventory and increase revenue from your DSP by providing more qualified and
segmented audiences.

With Xeerpa and Social Media, you will better understand not only user preferences in your
website and owned content, but also the interactions and preferences users have with other
brands, including competitors and partners.

X0erpa



Xeerpa
The importance of 1st Party Data against 3rd-Party Cookie limitations

V)
GDPR. AD

BLOCKER

Obtain consent from your customers so you can get to know them better and improve brand experience.
Take advantage of GDPR and build relationships with your users based on trust.

Build your own consumer database with First-Party data.
Analyse, segment and know your own customers like nobody else; Benefit from your own data instead of trusting on data from third-parties.

Don’t depend on third-parties to communicate with your customers.
Gain a clear competitive advantage over other players, don’t use the same data that perhaps even your competitor is also buying.

Your customers are demanding personalised omni-channel experiences.
Don’t limit your campaigns to external channels: combine them with your own capabilities: Email, DMP, Push notifications...

Q O & & O

Reduce costs through better conversion improvements (CTR, CPL & CPA).
You will gain more Clicks, Leads and Conversions whilst improving engagement and sales.



Proactive GDPR

Xeerpa helps your organisation comply with all GDPR and LOPD, with a series of

measures and functionalities that make easy the obtention, management and
control of the information shared by users.

GDPR, 150 27001

GDPR Requirement

Customer consent

Progressive
permissions

Easy data record
access mechanisms

Furthermore, Xeerpa has been awarded the ISO-27001 certification for all

Data correction/

processes regarding the security and management of this data, reinforcing our Integrity mechanisms

commitment to the protection of your information.

* X %

*
*
*

* ok

+GDPR

* EU General Data
Protection Regulation

Data portability

Data deletion and
rectification

Data
pseudonymization

Age gating

Proof of Consent

Data Location & Data
Transfer

Facebook Data
deletion

Facebook Data
Updates

What Xeerpa does about it

Xeerpa stores the decision made by each user on whether
to consent or not the sharing of their individual personal
data when registering to your website, mobile app,
promotion or Wi-Fi portal.

Xeerpa has the capacity to prevent any processing of
personal data until the user has explicitly consented to
share it with you, including double-opt in techniques and
progressive permission strategies.

Xeerpa provides functionality so your website or app can
offer the user the option to view or download all the
personal data you store about them, at their request.

Xeerpa provides mechanisms so the personal data stored
for a user can be corrected and its integrity verified, in
compliance with the rights of any user as per the new
regulations.

Xeerpa provides functionality so you can provide a user with
all the personal social data stored from them.

Xeerpa provides functionality to permanently delete all or
part of the personal data stored for each user, both manually
and automatically.

Xeerpa offers the necessary functionality to transform
personal data into anonymous information.

Xeerpa provides functionality to prevent the storage of data
from users of a certain age.

Xeerpa can store metadata associated to the registration
process or interactions of a user with your website or app,
including the specific terms and conditions that the user
accepted at the time of registration or sign up.

Xeerpa offers the option of several hosting locations for the
personal data, including servers in the EU and America.
International data transfers are also under your control, in
compliance with the new regulation.

Automatic Account Deletion, in the case a user revokes data
access permission from your site’s Facebook app.

Automatic Account Updates, in the case a user updates her/
his Facebook profile after registering to your website or app.

Success
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How we can help wedipd

7+ years experience as the most advanced social media profiling solution
CRM enrichment, Profile 360 and Customer-Centric strategic projects.

Top brands across a variety of industries trust in Xeerpa
Media, Banking, Fashion, Retail, Sports, FMCG, Beauty, Travel & Tourism, Automotive...

Up and running in | -2 weeks

Our skilled team is here to help
Data Scientists, Developers, Digital Marketing experts and Customer Success leaders to make sure your investment has a return.

100% of our clients have obtained Facebook certification to request advanced data points
Such as user Likes, Posts or Locations become available through the API.

The most advanced social media profile
Influence, Engagement and Fan Value scores, as well as Personality traits for each user.

250+ categories of interest
classifying all Likes, brands, celebrities and communities in Social Media, with the possibility of adding new ones based on your needs.

Personalised Dashboards, powerful, intuitive and easy to use
Fully featured to facilitate segmentations and analysis.

Complete integration
with your preferred CRM, CDP, DatalLake, DMP and Marketing Automation solutions.

You owhn your data
Xeerpa is a service provider, all the data collected and analysed is always your property.

Experts in GDPR compliance and 1SO-27001 certified
The security and privacy of your users’ data is our number one priority.



How can we get started?

X0erpa
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Why not try it first?

v

Analysis and Segmentations Activation and conversion

Set up Data capture: Profiling

1.- Xeerpa integration into selected properties: Social Login implementation in websites, promo landings, Wi-Fi portals or mobile apps

Approx. 1 week

2.- Facebooks permissions approval process
Approx. 1 week, Xeerpa on your behalf

3.- Go live, obtain data from users in real time including full access to the Xeerpa Dashboards and exports for your CDP/Datalake
1 to 6 months recommended period to obtain the maximum number of social login registrations

4.- Data analysis, identify Rey segments for your business, Buyer-Persona definitions, select targets for campaigns
Approx. 1 to 2 weeks

5.- Activate campaigns based on segmentation and targeting: Test the ROI



Thank you!

XPerpa

N4 hello@xeerpa.com

L4 Xéerpd.com




