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WE ARE BIZDATA.

Our vision is to help every person to use the right data, at
the right time.

By empowering people to do more with data, whether installing a
platform, building a framework, conducting analysis or providing
training, our goal is to help people.

Partnering with Microsoft we deliver advanced analytics solutions
incorporating the latest technology for our customers.
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MARKETI N G Implementing Marketing Ops requires:

* Marketing Knowledge
OPS - Strategy
» Tools and Applications

A data-centric solution bringing * Data
together common operational Although this sounds easy enough there are still

markgting acti\(ities leveraging challenges to overcome to implement this
Machine Learning and Al cohesively.
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STRATEGIC CHALLENGES

30% 40%

of marketers say that believe that

team training was the disconnected data is

biggest challenge of impacting their ability

the last year to engage, support,
and meet the needs of
customers

O1%

do not use ROI when
making strategic
decisions because they
aren't confident in their
own data
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https://blog.hubspot.com/blog/tabid/6307/bid/33820/5-major-challenges-marketers-face-and-how-to-solve-them.aspx
https://www.snaplogic.com/resources/white-papers/high-cost-disconnected-data
https://www.businesswire.com/news/home/20210826005363/en/New-Survey-Finds-Marketers-Are-Still-Struggling-to-Measure-ROI

STRATEGIC CHALLENGES

Disconnect
Disparate platforms storing increasing amounts of siloed data making it difficult to
personalise real-time communication based on customer behaviour

|

1
/p Uncertainty
Inability to measure marketing effectiveness hampers the optimisation of marketing
channels available

Skills gap
a Building teams to successfully navigate rapidly emerging technologies

|

1

1

I
« Alignment
7 Aligning marketing to the wider business objectives
|
|
|
|

o Pressure
Pressure to deliver ROI & prove marketing value
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OPERATIONAL CHALLENGES

30%

of marketers say poor
data quality impacts
their ability to target
consumers with the
right digital ads

/A%

feel frustrated when
website content is not
personalised
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OPERATIONAL CHALLENGES

Personalisation
Need customer-centric marketing that adapts to their changes

Value for money
Optimise marketing effectiveness and spend

Customer experience
Delivering a better customer experience, with a single customer view

Security
Privacy by design, security of (customer) data

Data management
Managing growing amounts of data & metrics
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THE ANSWER?

Artificial Intelligence is fast becoming
necessary to be able to meet the
personalisation experience customers have
come to expect.

For a marketer, Al driven recommendations
based on customer activity provides the
necessary insight to take timely action.

Proactive marketing journeys can be set up to
take advantage of up-sell / cross-sell
opportunities or even preventative measures,
for customers likely to churn.
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THE Al GAP IS BLOCKING MARKETERS FROM REACHING
THEIR FULL POTENTIAL.

ony | /70 D07

of digital marketing of enterprises believe

leaders implement Al that technology

or machine learning constraints limit their

across their ability to implement

department personalisation
strategies
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AlM

Intelligent Marketing Operations
for Dynamics 365

Let your marketing platform
truly work for you.

Our platform provides the foundation for more
intelligent, data-driven marketing ops.

By harnessing the power of data and Al, we help
you to improve the customer experience, grow
customer life-time value and hit your growth
targets — with more speed and greater ease.
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HIGHER.
ACHIEVE MORE.

AIM is a single, integrated and self
service environment that not only
monitors and optimises your marketing
campaigns, but also identifies and
automates the best course of action to
reach your customers.
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THE AIM SOLUTION

CREATE A POWERFUL Al PREDICT BEHAVIOURS &

CONNECT & INTEGRATE
YOUR DATA MARKETING ENGINE AUTOMATE CAMPAIGNS
Sales & Payment data Self-service marketing > Wkltetng
automation

Customer data
External prospect lists
Third party
enrichment

data model
Machine learning
model suite
Guided insights
Dashboards

« Customer insights
* Dynamics marketing
* Outbound &

trigger campaigns

AIM PLATFORM BUILT ON AZURE

Data governance and security < Scalability, speed and performance ¢ Future innovation/experimentation
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CONNECT &
INTEGRATE
YOUR DATA.
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Connect multiple data sources seamlessly

Integrate existing & third-party data

Combine historical & real time data

Create holistic customer profiles

Ingest new data continuously

Maintain control with robust data governance
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% Track campaign activity, sales orders,
[ subscriptions, payments & online engagement
I
I
CREATE A | , o
o Inform marketing campaigns using machine
POWE RF U L AI | learning based on customer propensity
I
MARKETING L .
\ Highlight precise areas of interest & analyse
' their impact on behaviour
ENGINE. ;
[
i Monitor campaign performance &

customer portfolio development in real time
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PREDICT
BEHAVIOURS
& AUTOMATE
CAMPAIGNS.

O-----@----@----€

Create audience segments to improve targeting

Provide a 360° view of customer engagement &
sales staff behaviour

Define automated rules for communication
based on customer engagement data

Build campaigns supported by digital assets
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Data-driven design and
architecture

Solution Framework

BizData has a track record at delivering data-driven
solutions for marketing. This covers the lifecycle of data
enrichment, data modelling, analytics and machine
learning and campaign execution.
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DATA-DRIVEN MARKETING SOLUTION FRAMEWORK

SOURCES

., .
2experian. ‘ EQUIFAX

Corelogic

Third Party Enrichment

Experian, Equifax, Corelogic

@

External Prospect Lists
SFTP, API

>y &

ORACLE

icrosoft
Dynamics 365

Sales and Payment Data
Dynamics, Salesforce, SAP, Oracle

> &

Microsoft
Dynarmics 365

Customer Data
Dynamics 365, Salesforce

DISCOVER & GOVERN

PLATFORM

CONNECT & INTEGRATE

% — O —

Pipelines Azure Data Lake Gen2
Scheduled / High-performance storage
event-triggered data

ingestion

Q

Microsoft Dataverse

Near-real-time data
acquisition

Azure Active
Directory

b Cost
/ Management

Azure Synapse

A high performance platform
to present a best practice
marketing data model

AlM

Machine Learning Suite

e Acquisition Propensity
« Cross Sell Propensity
e Up Sell Propensity

e Churn Propensity

* Next Best Action

Self-Service Marketing
Data Model

s Customer Segmentation
s Campaign Activity

¢ Online Engagement

s Orders / Pledges

s Payments

e Subscriptions

Guided Insights

¢ Campaign Response Drivers
¢ Customer Lifetime Value

Dashboards

* Campaign Performance
e Customer Portfolio

‘.‘ Azure Purview
N

Azure
Monitor

Azure Key
Vault

loame

3

INFORM

Azure Cognitive Services

Advanced processing of
unstructured data to detect topics
and sentiment (Documents, Audio)

&

Azure Machine Learning

A suite of pre-built models
to support guided insight
and marketing campaign
optimisation.

Power Bl Premium

A suite of reports to support
customer and campaign
analytics.

Security
Center

O

Azure DevOps
& GitHub

EXECUTE

Dynamics 365
Customer Insights

Enable marketing to segment
audiences for campaigns and
share a 360 degree view of
customer behaviour

1

Dynamics 365 Marketing
Design customer journeys and

execute real-time and outhound
campaigns

/\: Azure
-+ Policy
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WHY

SHOULD BE YOUR CHOICE.

Data & Al Capabilities

Everything we do is driven by data analytics.

Agile Engagements

No matter how complex, we deliver timely and well
governed solutions.

Customer Empowerment

We empower our customers with the processes and
knowledge to effectively support and implement
change in the future.

Marketing Ops Experience

15+ years of experience improving marketing ops.
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W H Y . B% Microsoft

2022 Microsoft
1 Partner of the Year

Finalist

Microsoft is proud to recognize
BIZDATA PTY LTD

Healthcare & Life Sciences Award

L.
SHOULD BE YOUR CHOICE. v

Microsoft Corporation

With 17+ years of experience, over 500
projects with Microsoft Analytics

Platform and 15 national and ( 1 1 (

. . . . HE Mi HE Mi ft HE Mi ft
international awards, BizData is a world B Microsoft B Soiurions Partner B Solcxions artner
class leader in delivering outstanding ota A el App Innovation restructure
analytics outcomes for customers. \ - N
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BizData

READY TO AIM HIGHER
AND ACHIEVE MORE?

Find out how to start implementing
powerful Al marketing ops

with AV
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