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Businesses face complex business challenges

Disconnected tools

and process
‘!
X

Sellers ignore
marketing leads

-

Blanket emails
are not working

B

Security and
compliance

o

Customer data
is scattered

No insights to
improve results
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The market isn't delivering

Market gaps

Data Siloes - Separate Sales, Marketing,
Service systems

Unsynchronized view of leads and contacts
Stale leads

Higher TCO due to integration and
maintenance costs

Lack of robust extensibility to support
the needs of complex businesses

Lack E2E experience orchestration

T McKinsey

49% of sales reps ignore more
than half of marketing's leads’

Only 8% of B2B companies said
they have tight alignment between
their sales and marketing teams

74% of business buyers conduct more
than half of their research online
before making an offline purchase


https://www.mckinsey.com/~/media/McKinsey/Featured%20Insights/Customer%20Experience/CX%20Compendium%202017/Customer-experience-compendium-July-2017.ashx

Problem

Companies want better results from
Marketing and Sales, but siloed solutions
and fragmented customer data are getting
in the way of optimizing the customer
experience to build lifelong advocates




A closer look at our current approac




CUSTOMER DATA IS EVERYWHERE
AND ITS CHANGING EVERYTHING



The digital feedback loop

Data

Capture digital signal across business Empower

people

Intelligence
Connect and synthesize data

3 Action

Improve business outcomes

Engage (S Transform

customers products

Customers - Products

Optimize Operations
operations



Leveraging collective strength of Microsoft
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Power end-to-end customer experiences

Cross-sell/upsell

Lead generation
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Dynamics 365 Marketing

Personalize Buyer
Experiences



New approach to creating
personalized customer experiences
Dynamics 365 Marketing

F'. Unify customer data to gain actionable
YO personalized insights and increase demand

+ Orchestrate customer journeys across
a8 multiple channels

& ll Align marketing and sales with same
[ %7 tools and process to manage leads

Make more informed decisions with Al and
interactions insights

& Grow operations with secure, trusted and
compliant solution




Unique value

@ Lives together with Dynamics 365 Sales
on the same platform

Combination of marketing automation

with events management, Customer Insights
222 integration, connector to Linkedln and Al

based capabilities

ﬁ Secure, trusted and compliant
Microsoft Azure cloud

c7| Scalable architecture that manages contact
K and interactions data separately

&

X Easy to configure, use, and extend




"All this new technology and talk of customer journeys is foreign in this industry.
And it requires a special solution to make automated campaigns work when

every customer contact is so important and unique. That's why Dynamics 365-is
the right tool—no other system is customizable and dependable.encugh-to do

all the things we need it to do"”

Keith Perfect
Director of Technology and Intelligence
Northrop & Johnson

Northrop & Johnson, largest superyacht brokerage in the United States, caters to a small group of

Prem er yaCht high-value clients with precision marketing and unmatched customer service.
b ro ke ra g @ boosts Because relationships are at the center of its business, Northrop & Johnson knows every insight

into its customers is invaluable. In an industry where technology hasn’t been widely embraced, the

Sa I es by 70 percent company was able to use modern technology to create a strong competitive advantage.

Working with Dynamics 365, the company now has a central hub for all marketing, sales, and

With Dyna M iCS 3 6 5 customer relationship activities. Since its deployment, the company reports a 70 per cent increase

in charter sales.

Products and Services Organization Size Industry Country
NORTHROP Dynamics 365 18,000 employees Retailer United States
@?]OHNSON Customer Service

Dynamics 365 Sales
Adobe Marketing Cloud


https://customers.microsoft.com/en-us/story/724212-northrop-johnson-retailers-dynamics-365

Dynamics 365 Marketing — customer stories

Vorne

made easy

“With other marketing automation tools, we were only able to blast
generic emails to prospects. With Dynamics 365 Marketing, it's
easy to treat people as individuals and craft highly targeted
messages that support a very personal buying journey.”

Adrian Pask
Vice President, Marketing
D H I Vorne Industries”

“We didn't adopt Dynamics 365 Marketing because we were
focused on today. We did it because we are focused on tomorrow
and beyond. It's a flexible, expanding solution that will support and
sustain our vision of creating meaningful customer relationships
well into the future.”

Pascal Tourres

Head of Group Digital Marketing
DHI

ACTUM

“The leads that Marketing is generating today are much stronger
than they used to be. Our colleagues in Sales were surprised by the
capabilities of Dynamics 365 Marketing.”

Karel Beranek
Dynamics 365 Product Owner,

BROEKMAN ACTUM Digital

LOGISTICS

“Seeing the amount of new business generated through our
website after adding the Marketing app was a big eye opener,
especially in our quite conservative industry. It explicitly shows the
added value of the marketing department within the company.”

Rutger Bonsel
General Manager of Marketing
Broekman Logistics

\)
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For more info about these customer success stories, please click logo or refer to this deck

HEALTH CARE

NEDERLAND


https://customers.microsoft.com/en-us/story/metro-bank-is-making-great-customer-experiences-a-piece-of-cake
https://customers.microsoft.com/en-us/story/731941-actum-partner-professional-services-dynamics-365
https://customers.microsoft.com/en-us/story/vorne-manufacturing-dynamics-365
https://customers.microsoft.com/en-us/story/724150-microsoft-store-partner-professional-services-dynamics-365
https://assetsprod.microsoft.com/mpn/en-us/marketing-customer-stories.pptx
https://customers.microsoft.com/en-us/story/724212-northrop-johnson-retailers-dynamics-365

Feature summary

Lead capabilities

Multi-channel
campaigns

Email marketing
with A/B testing
and Send Now

Landing pages,
forms and website
personalization

Reusable content
blocks and videos

LinkedIn
and social
integration

Marketing support
for Business units

Marketing calendar

Lead
nurturing

Customer
journey designer
and orchestration

Dynamics Customer
Insights integration

Dynamic
segmentation
and multiple
lead scoring

Account-based
marketing

Lead lifecycle with
automated business
process flows

management

Events portal

Sessions, speaker,
and venue
management

Registration and
attendance
tracking

QR codes and wait
listing

Webinars
integration

Insights
and reporting

360-degree
view of leads and
contacts

Customer
Interactions insights

Surveys with
Microsoft
Forms Pro

Advanced and
custom analytics
with Power Bl

Unified
platform

Integration
with content
management

systems

Sales integration
and collaboration

Easier set up

Approvals with
Microsoft Power
Automate

Extensibility
for campaigns
and segments

capabilities

Automated
scheduler

Spam score



Simple marketing automation examples from our customers

Customer journey with personalized Emails
+ Periodic newsletters and congratulatory emails for key
events such as birthdays and anniversaries

« Notify sellers via emails or route leads when there is
web activity by target audience

« Welcome emails and post sales nurture for new customers
with helpful links to manuals or how-to videos

- Order notifications, product follow ups and product
recommendations maintain customer connection and drive
repeat business

Improved targeting and communications

- Create target segments based on unified data from different sources
+ Identify fans and best customers based on product usage

« Abandoned carts are identified and gentle reminders to finish
the purchase are sent to the customer

+ Re-Engagement initiatives track customer engagement levels
and take appropriate action

Events

« Annual customer events to strengthen relationships

« Volunteer events to drive registrations and help during disaster
relief or other key events

« Product launches, discount and giveaway events and
announcements to spike sales

Dynamics 365 Marketing +  Campaigns > New customerloyalt.. > jeol D -+ Y
B Save & SaveAs [ Validate [ Run v CTA

Customer Journeys: Designer & Summary v

Customer Jou rney Tltle = Starts on Last Modified Recurring
& 03-24-2017 & John Richard & No

«Designer
+ N X hhm W 7

Components Properties

E’ﬂ Segment areat N Search

aal Launch Marketing Campaign =

Q 11k v 0 0 v 4 Content Type
E Email Iﬂ La
W [ B

4 Actions

BN Activity

4 Targets
Segment . Re

4 Flow Control

Scheduler Tr
. Splitter

M‘;rkeling Campaign
14k
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Lamar Ferrari R

]
ing Marketing > Get started P O

e Dynamics 365

Refresh

° Get started with Dynamics 365 Marketing

Start with the basics

= f =]

1. Create engaging emails 2. Pinpoint your audience 3. Build a campaign

Try these next Quota information
Build rich pa:
up an event with online registration

Create intera: tomer journeys

ial posting

Set up automatec d generation and

Generate a from a



https://microsoft.sharepoint.com/sites/infopedia/pages/layouts/kcdoc.aspx?k=G01KC-1-26545

Orchestrate customer journeys

i1 Dynamics 365 v Marketing Marketing > Customerjoureys > Contoso Bank Mortgage Program Outreach

) B save @ Save&Close O Checkforemors @ Golive [3 Deactivate [i] Delete & Saveastemplate () Refresh R, Assign 12 Share [ Emailalink o® Flo & Word Te

Contoso Bank Mortgage Program Outreach Contoso Bank Mortgage Program
Customer journey - Information a

System of activation on Customer Insights

Designer General Insights Social insights  Related

Orchestrate customer journeys across the
entire lifecycle

o B ¢ B3 % v B

Create content quickly and without expertise

Target and personalize to attract the right
prospects and improve engagement
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Align sales and marketing

Create a single view of prospects
|dentify, target, and close top accounts
Track and prioritize leads

Increase productivity

Simplify collaboration

Dynamics 365 ~+ Marketing Marketing > Leads > David Li

= O Recycle MNew [ Delete (O Refresh [ Collaborate &5 Qualify B3 Process %7 Disqualify = Add to Marketing List &, Assign  # Share [ Emailalink ¥ Follow
David Li
> Lead - Lead
el Lead-to-opportunity mar... < °
T s ot Inquiry Automated Marketing Qualification Tele Prospecting Acceptance Tele Prospecting Qu
& Summary Linkedin lead info  Insights Details Files Lead Conversion Process  Linkedin Sales Navigator  Related
&
Fro
R i
I Overview Overall data
3}
D
Email interactions T—
Web interactions
= ° 97
= Event interactions
Q Marketing form interactions literschins Ramekine
|
Subscription list interactions
8 Email delivered
Contoso Partnership with Website visited Website visited
B Real Marketing Website 55760
8/13/2 7/18/2019 %:39 AM
a
=
r
&
Email sent Form submitted Website visit
B Contoso Partnership with ContosoBankRegistration Marketing W
e 7/18/2019 10:30 AM 7/18/2019 9
i 8/13/2019 6:53 AM

Lead progress over time




Make informed decisions

= B swe @ Save&Close O Checkforerrors [ Testsend & Saveastemplate () Refresh AR, Assign 12 Share [ Emailalink o/ Flow

il

Contoso Event Launch
Marketing email - Designer

Improve marketing effectiveness through
understanding what is working and what
s not.

Design Summary Insights Related

Overview
8 A/B test results

Choose A/B test  Subject test 1 Finished: 10/18/2019 4:44 AM Contoso Event launct

¥ &

\
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9
3
g
3
2
@ Q
¥ g
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223

Experiment and choose the right content.

Fill gaps in customer understanding : o ks
using Forms Pro surveys directly from Dynamics - 9 e —
365 Marketing emails. n

5 100% (
Let Al make the decision for you through -
automated scheduler, spam score, and automatic
winner selection. e ——

HBo! oo ® a6



Grow with an adaptable platform

Adapt Marketing to your needs
Easily integrate data and business processes

Enhance journeys with custom channels and
CDS APIs

Run business-unit-level marketing

Market globally while maintaining compliance

o
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Linkedin Lead Gen

i}

g0

Hl T

Lead-to-opportunity marketing sales process

E s

E Automated Marketing Qualificati




Orchestrate Customer
journeys



Create campaign assets quickly

With marketing automation features and

Microsoft Power Automate

Dynamics 365 Marketing business features
include:

- Configurable templates
« Reusable content blocks
« Design tools

Use Microsoft Power Automate to streamline
content approvals and easily integrate with
third-party management systems.

[ B

Dynamics 365

Customer Journey: Information ™
;’ New Customer Journey

’ Marketing

Maketing > Cistooerboumeys PREVIEW

B Save & sae&Close -+ New @ CheckforErors @ Golive G SaveasTemplate o° Flows Vv

Qa o Toolbo:
(6] 1
" ] wait until e 4 Content
@ Marketinc
Message
Event
A Actions
. Activity
pel email opened u_

mail opened?
A Targets
Segment

4 Flow Control
Scheduler

Splitter




Attract the right prospects

Run targeted, multi-channel campaigns

Gain the advantage of marketing automation
capabilities that include:

« Email marketing

- Web landing pages
- Events

« Telemarketing

« SMS integration
 LinkedIn integration

« Other custom channels

CONTOSOLTD

Select an email template

NFERENCE '

Global Conference




Enhanced customer journey experience

Know your customers

Use data on prospect buying behavior and
preferences to engage with the right message
at the right time in the right channel

Deliver messages triggered by business
transactions such as purchases, returns, and
payments

Control time-sensitive email messages and
prevent sending outdated reminder messages

i3 Dynamics 365

10 oo
EF  Appointments

Q. Phone Calls

Customers
Accounts
23\ Contacts
@ Segments

B Subscription lists

Marketing execution

I‘;J Customer journeys
=1 Marketing emails

@ Social posts

Event management

ﬁ Events

= Event Registrations
Lead management

& Leads

D\ Scoring models

Internet marketing

Marketing pages

n Marketing

Marketing  Marketing > Customer journeys

Camping Preferred Program
Customer journey - Information

Camping Preferred Program  Draft
Name Status reason

Designer General Insights Social insights Related

+ ¥ b W ©

-2 2o Qo

R‘ my customers

D ~

> Camping Preferred Program

2/5/2020 2:50 PM No
Start date and time

[©) Save | v (D Checkforerrors () Golive [ Deactivate [i] Delete

0

g Q

: N
Is recurring
=2 72 Qo e
= event invitation
@o 1 Bo Bo Bo Vv

+ ¥ & 2 R

() Refresh R, Assign 1 Share  ---

Toolbox  Properties

Modified by

Modified on

Subject
Description

Owner

Email expiration © [ o]

Expiration date and time

| 3/31/2020 ‘ [ 22:00 4 |

All times use the time zone specified for the
customer journey

Description




Run business unit-level marketing

Customization is easy

Address the different and distinct needs of
companies structured around business units Corporate
with reusable shared campaign content and
custom audience targeting




Simplify event management

Full set of organizing tools

CONTOSO LTD CONFEREN

Attendee-facing web portal and registration

Session, speaker, and logistics 1/126/2017 4 00:00 P
management capabilities | The Waldor‘Asto ; ; g
Integration with ON24 and other 5% 3 ‘ i , ' § -
webinar providers 3 f
Register Now! =
3

Speakers




Align sales
and marketing



Create a single view of prospects

Df:/":afmfi 365 f~.v“1?}!'k""'!"‘wj Marketing > Marketing Emails > Welcome to Contoso £ ) v

(©] Save © Golive & Save&Close + New [3 Deactivate © CheckforErrors &) TestSend & Save as Template Dele

Unify data across contacts, leads, and customers
through seamless integration with
Dynamics 365 Sales

Marketing Email: Designer

E Welcome to Contoso

Desian §ulr11n_a'| Related
v Preview

Contoso Yachts

@ntoso

The new Contoso
Yachts have arrived!

Check out our newest yachts in the immersive experience below!

1 g



Identify, target, and close top accounts

Customer Rounney: Infomation

. . . ";3 New Customer Journey a « o
Have the marketing benefits of personalized, m—
e e my customers B cvent invitation a Vouer ___ Szv‘e\':-.:‘»rl }
: registered? wait until event
account-based content and nurture activities | leem e -
Data
Yok Select a customer journey template
Inflow 1" 100.00 % AR | Purpose
Processing 0 050% Mame Sratus Contacts
Bocked ° 000% I"’""""""‘"‘ Sla | — & Lﬂ?a:;cpcned?
= S A [ani Template SYSTEM 1 q
Processed " 100.00 % Diermay Marketir 4,'= Toolbox Properties
CHSTEM —
KPis
» A Convent
Defivered n 100.00 % RS i SASTE —grrr——
| e Markesng Page
Opened 4 3636% Marketing SWSTEM
Event Survey
Clcked 4 36356 % SYSTEM
Soft bounced o 0.00 % SYSTEM S
@B sy @) taunch workfiow
Hard bounced o 000%
Blocked o 0.00% 4 Targets
ock bounced 0 000% ER seomemt @) Record Updated

4 Plow Control
(B scheduer B mioger

B sone B spnersann



Track and prioritize leads

Save & Stop & CheckforErrors & Save&Close -+ New O Refresh

Follow leads across all touchpoints with multiple 2 s
lead-scoring models and sales readiness grades - Demographic & Frmographic Score

Design ~ Summary  Related

+ X hm @ @ /

Condition
Evaluate Region Action
5 point increase
&1 ~
2 Condition
Evaluate Industry Action
10 point increase
& v
= Condition
Evaluate Customer Size Action
7 point increase
a1 v
Condition
Evaluate Purchase Urgency Action
4 point increase
&1 v




Increase productivity

Use marketing automation features including
pre-made workflows to automatically hand off
promising leads and drive follow-ups

Dynamics 365 + Marketing Marketing > Customer Journeys r g Q + &

B ShowChat + New [ Delete |~ O Refresh [ Emailalink |V o° Flows~ @ Bxporttobxcel |V @ Importfrom Excel |

& Active Customer Journeys

= ust [T Calendar & Months ~ May 2018

*

]
5
3
g
<

onday Tuesday Wednesday Thursday Friday

¢ B

[a

Journey 6xv (Event marketing)

20 21 22 23 24 25

New product announcement (Event marketing)

27 28 29 30 31

Chamnereven = T v



Boost productivity and simplify collaboration

Use familiar Office 365 tools, shared
calendars, and cross-team visibility into
campaigns and leads

Integrate seamlessly with Dynamics 365 Sales,
Microsoft Customer Insights, Microsoft Excel,
Microsoft Power Automate, and Microsoft
Forms Pro

g Emailalink ¥ Follow o° Flows v @ Word Templates

@3 Recyde -+ New [ Delete () Refresh & Qualify B3 Process v ¢ Disqualify v & Assign

Lead: Lead /
Nathalie Urquizo

Lead to Opportunity Mar...

Active for 34 minutes. Inquiry Quali ion (1 Min) Tele Prospecting Acceptance Te
Active for 1 &
Summary Linkedin Lead Info Detail Related
Sales Ready CONo T
CONTACT “+ e 5
Tele Prospect Ready ONo
Topic *  Capture Details Form (https://mkt3162pmorg0 ]
< Next Stage >
First Name " Nathalie
Middle N
Middle:Na e Auto-post on Nathalie Urquizo 's wall - Monday, December 18, 2017 8:42 PM
Last N Urg SYSTEM created Nathalie Urquizo 3
Job title Business Manager © Like = © Reply -
B ss ph
Mobile phy
Email atme@microsoft.com L
L
COMPANY
Company *  Contoso Ltd

https://www.constoso.com



Make
informed decisions



Improve marketing effectiveness

Get efficiency advantage of pre-built dashboards

d marketing analyzers — or build y
A alte ) ane yeers m of UG YOHT oW

tom dashboard I e T e e e

Cus Om as Oar s Marketing Email EeY & Save & Save & Close & Save as template @® Check for errors @ Golive =  Test send o Flow VvV




Test and choose the right content

Built-in A/B testing with the ability to include
fully rendered dynamic content

Send messages at the right time with
automated scheduler

Improve open rates using spam score

Dynamics 365 ‘ Marketing Marketing > Contacts > Jan Ambroz

+ New [3 Deactivate A Assign @ Emailalink [@ Delete (O Refresh @ Process v Y% Follow

Contact: Insights v
Jan Ambroz

&

=
&

-
3

ions  Optimal email sending time  Related

Best time to email

¢ ©H

Darker is better

&

® »

| I

Email reaction time



Better understand customer needs

Monitor the customer journey

Gather information using customizable online
surveys with Microsoft Forms Pro integration

Create surveys to measure customer sentiment
and satisfaction at every touchpoint

Forms Pro Custome y & Fee

Create questions

Tailspin toys

Customer satisfaction survey

1. Overall, how satisfied are you with your < <Product name>>?

You recently contacted our support service regarding <<Case ID> >, Please rate your experience with the ¢ service repr

<<Agent nome>> on the following criteria.

Excellent Good Neutral Bad Disappointed
Politeness
Product Knowledge
+ Add statement
()

+ Add Question




Target the right audience

Send the email that resonates the most with
your target audience

Focus on the highest-priority leads by leveraging
interaction insight data from Dynamics 365
Customer Insights

Use A/B testing for emails with dynamic content

Set up multiple lead-scoring models to enrich
customer engagements

A/B Testing

50% recipients in a sample group 50% recipients in a sample group
see variation A see variation B

®_0 Join us to celebrates
AOA '
- 4l
Mk.%ry%
‘ Send the winner variation to
\l/ \l/ the rest of the audience
0.0
CTR 13% CTR35% —> MAZA



Grow with an
automated platform



Adapt Dynamics 365 Marketing to your needs

“ Dynamics 365 v | Marketing Marketing > Get started

O Refresh

Use tools like no-code visual editors that @ et state vith Dynamics 365 Markeig

simplify build-and-deploy processes for the web
as well as mobile apps

Start with the basics

= f

1. Create engaging emails 2. Pinpoint your audience 3. Build a

Try these next Did you know Quota information

Social posting



Easily integrate data

Utilize data from Dynamics 365 and third-party
apps and systems

Automate processes with either built-in
workflows or create new Microsoft Power
Automate workflows

T B

B & + %

Flow

Home
Action items
My flows
Create
Solutions

Learn

- Create .~

Action Items

Recent activity

Today 3/7/18

@ Alana Robinson

Provide your feedback on new
design proposal: Designdraftl.doc

~ Approve X Reject

Actions and Approvals

Received  Sent History

Name |

Yesterday 3/6/18

@ Contoso

Lead to Opportunity Sales Process

Qualify
@®

Provide your feedback on new design proposal: Designdraft1.doc

New feature user stories for testing

Flow billing enforcement updates

Provide feedback on modern approval updated UX

Show more

Yesterday = 3/6/18

Sarah Rosenfeld

New feature user stories for testing

Accept Decline

00:00 AM, 00/00/00

00-00 AM, D0/00/00

00:00 AM, 00/00/00

00:00 AM, 00/00/00

2dago 3/5/1

@ Contoso

Budget and spen
sign off process

Triage

®

Requested by

Alana Robinsan
Sarah Rosenfeld
Sunay Vaishnav

Vivian Chang



Enhance marketing campaigns

Customer journey and segment APIs can inform
target segments and complete campaigns

Share insight

in ¥y

LinkedIn Twitter

"é’;‘«,‘ Anyone with the link can access the
&/

shared insight

@

Copy link



Reduce operating costs

Scale your operation worldwide with a secure

global infrastructure of data centers

Dynamic

Y Show Global Filter

3 Set As Default

‘ Marketing > Dashboards

() Refresh All

Marketing - Lead Generation Dash... v

All Leads (Dashboard)

&

164 \/  Modified On

Linkedin Sp

fda

Linkedin
fda

Linkedin
fsdaffsaf

3/4/2018 5:38 PM
fedfsdfa

Qualified

Tina Warn

eting Tip2

3/2/2018 6:27 PM
dsaffafasf

Lost
F. Jimmy
Ma g Tip2

3/2/2018 12:16 PM
fsdaf

Cannot Contact
Sp
Y ing Tip2

3/2/2018 8:16 AM
fdasfsa

Lost
Martha
p2

3/2/2018 4:16 PM
fdsaf

Warm

Leads by Source (DOUGHNUT) Leads by Rating
< @ ®

a“. 13
)

Incoming Lead Analysis by Month
L] @

Lead Generation Rate Leads by Owner (Tag Chart)

o
etin... (137) SVSTF.M(H)

Other C



Market globally & maintain compliance

Meet today’s privacy, trust, and accessibility
requirements

Request, capture, and store consent—a core
tenet of GDPR

Drive your marketing activities based on consent
given by your audience

Automatic blocking when proper consent

IS missing

namics 365 Marketing v Home > Entitytype > Entity name L (@) Q + 2l 2

& Text

Insufficient color contras

Details

There's not enough contrast bet

Status
Passed (5.43:1)

Resolve

Change the font color or backgre
color to adjust the contrast ratio

Font color

. #744EC2

Background color

‘ #FTFTFT



What's new in
2020 release Wave 1



Personalized marketing

Improved segment design & management
Respond rapidly to market changes by defining S
dynamic segments more quickly and intuitively. @ fmseen  Camping e g

Camping Preferred Program  Draft 2/5/20202:50 PM  No
Name Status e Start date and t

........
Designer General Insights Social insights ~ Related

+ X b @ @ /

Enhanced customer journey experience
Orchestrate the design and impact of e S e
personalized customer journeys to increase R

customer engagement.

Egies oo
Y3120 000

nnnnnnnnnnnnnnnnn

*General availability: May 2020



Marketing made simple

Test-send dynamic emails
Design visually rich marketing email messages o i e | T
containing fully rendered dynamic content that O Echa -

capture customer attention. A —————— 5
e -

Automated scheduler f = [ o < -
Maximize customer engagement using Al and " T | = | |
reach contacts at the right time for them to open 2 s
your messages. .

By =00R

©

=

g

=
a



Intelligent, connected engagement

Surveys with Microsoft Forms Pro

Increase information available for data-driven
decisions. Run surveys using Forms Pro directly
from a Dynamics 365 Marketing email.

Export data to Microsoft Excel

Dynamics 365 Marketing tracks how contacts

interact with marketing initiatives. Export that
data directly into Microsoft Excel for increased
analysis.

Extended event management capabilities
Event Management is both easier and more
comprehensive. Major improvements increase the
speed and concurrency of registration.

Delivery detalls

Blacked

Tailspin toys

Customer satisfaction survey

recently contacted our support service regarding < <Case ID>>. Please rate your experience with the customer service
<<Agent name> > on the following criteria.

Hard bounced emails o]




Marketing made simple

Improved email content designer

More intuitive design plus updated styling lets
you create attractive and sophisticated email
messages, capturing customer attention more
effectively.

Compliance made easier

Stay compliant with GDPR and accessibility
guidelines. Consolidate multiple notifications and
confirmations into a single message.

Spam checker

Al-based assessments diagnose and mitigate any
issues with email content. Increase confidence
that your emails will reach their targets.

SFTFTFT



Learn more

W

&

o n
(2
0N

Visit Dynamics 365 Marketing to try
the application

Guides for users and admins are available in
our help documentation pages

Connect with Microsoft experts or local
Dynamics 365 partners

Learn more from courses and certifications

Engage with product experts in
Community Forum



https://dynamics.microsoft.com/en-us/marketing/overview/
https://docs.microsoft.com/en-us/learn/browse/?products=dynamics-marketing&resource_type=learning%20path
https://docs.microsoft.com/en-us/learn/certifications/d365-functional-consultant-marketing
https://docs.microsoft.com/en-us/dynamics365/marketing/help-hub
https://www.microsoft.com/en-us/dynamics365/contact-us
https://community.dynamics.com/365/marketing/f/dynamics-365-for-marketing-forum
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