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https://magento.com/sites/default/files8/2018-10/Magento_The_Rules_for-Successful_Customer_Engagement_0712.pdf
https://www.altoros.com/blog/alibaba-aims-to-prevent-retail-fraud-with-blockchain/
https://www.oliverwyman.com/our-expertise/insights/2016/oct/digital-twins.html
https://www.kofax.com/learn/webinars/transform-your-logistics-operations-with-robotic-process-automation/webinar

CONSUMERS INSIGHTS

HELD BY CHANNEL

=

l':: They don’t have the right technology

L
‘ ‘@I Data sharing management isn’t enterprise wide

@i’ Data sharing isn’t part of the company culture
@ Data sharing comes with legitimate privacy concerns

@ Some view data sharing as a profit opportunity
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CONSUMERS REWARD
VALIDATION OF

CREDENTIALS

Regardless of how much they trust a brand, consumers
across all age groups will conduct extensive research
prior to making their purchases.
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VEROFAX = CUSTOMS & TAX OPTIMIZATION
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https://magento.com/sites/default/files8/2018-10/Magento_The_Rules_for-Successful_Customer_Engagement_0712.pdf
https://www.altoros.com/blog/alibaba-aims-to-prevent-retail-fraud-with-blockchain/
https://www.oliverwyman.com/our-expertise/insights/2016/oct/digital-twins.html
https://www.kofax.com/learn/webinars/transform-your-logistics-operations-with-robotic-process-automation/webinar
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LIFECYCLE TRACEABILITY
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Manufacture

Distribution

DIRECT TO CONSUMER

DIRECT CONSUMER INSIGHTS

CONSUMER ENGAGEMENT

DIRECT CONSUMER FEEDBACK

CHANNEL INTEGRATION
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CONSUMER
INSIGHTS

* CONSUMER PROFILING
* CHANNEL SPECIFIC

* BRAND METRICS




DIRECT
MARKETING

& FEEDBACK

VALIDATE AUTHENTICITY
AND GET REWARDED!

Y~ | TRUST IN PRODUCT

CHANNEL SPECIFIC
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STREAMLINED
IDENTIFIERS

Inspection results, first-haul
information, and customs declaration
and inspection information are
recorded in carton or pallet codes

PRODUCT CODE

CARTON CODE




CONSUMER INTERFACE

Increase Sales More Trust

¢ Loyalty

Verofax S o

Feedback

Bought a New Item?

— "
& Q
=
po NFC Scan the QR code THIS ISA CERTIFIED
SUSTAINABLE PRODUCT

Scan and Win Bought this New Item?

Buy to unlock exclusive rewards

Direct Engagement Direct Marketing

PRODUCT LEAFLET LOYALTY PROGRAM

Feedback

..

#

Authentic

LOGIN VERIFY ANOTHER ACCOUNT

Name
Consumer Goods Product

Description

For over 12 years, we have helped guys look, feel and smell
their most attractive. Men across the globe in over 90
countries reach for our product...
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LOGISTICS INTERFACE

Check Authenticity Check Compliance Confirm Inventory Receipts

Yerofax o = Verofax S = Verofax

Check Check
Authenticity  Compliance

Check Check

Check Check ; o !
Authenticity ~ Compliance Receive Authenticity  Compliance

Receive Receive

123 Order Num 123

Tap or Scan Product to check ‘ 8632 3632
the Product Authenticity VBN AEseiss

567
50
30*C
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Carton ID No of Products Status

Carton ID

Nexium 40mg
567

50
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32'C

No of Products
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CONSUMER
INSIGHTS
DASHBOARD

@ Verofax

BRAND MANAGEMENT ©
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Traceability Management / Batch Management / Create Batch

PRODUCT" ~  TRACE CODE D" VKTIM6NG SELECT THE OUTPUT FILE FORMAT * POF
O N B OA R D PRODUCT BOX SIZE SELECT THE OUTPUT DEVICE Hard Drive
CARTON SIZE* LENGTH P . \ MANUFACTURING DATE * 2/03/20

& INTEGRATE -
" . : 148 product QR Codes, 2 number of carton cod

HEIGHT
nd 1 palette contains 2

R ETA I I E R S ; NO. OF PRODUCTS IN EACH CARTON * 78

SELECT THE PALETTE SIZE " LENGTH
WIDTH
HEIGHT
NO. OF CARTONS IN EACH PALETTE*

NUMBER OF PRODUCTS *

CREATE
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CAMPAIGN
MANAGER
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BUILD & SCHEDULE CAMPAIGN

ENTER THE CAMPAIGN

SELECT THE BRAND

SELECT THE PRODUCT

ENTER THE BUDGET

ENTER THE TARGET CUSTOMERS

SELECT CAMPAIGN GDALS

ENTER THE CAMPAIGN OBJECTIVE

NUMBER OF LOYALTY TOKENS

SPECIFY THE TOKENS BREAKUP

2 500

10000 AED

Endu

Scan and Win

10000

NUMBER OF PRIZES

SPECIFY THE PRIZE BREAKUP

ENTER THE START DATE

SELECT THE TIME

ENTER THE END DATE

SELECT THE COUNTRY

SELECT THE CITY

Home appliances

Free product

count on the next purchase

Kuala Lampur

BUILD & SCHEDULE
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Cost efficiency

COMPETITIVE
ADVANTAGE

* COST OF ADOPTION

e TIMETO MARKET

* CONSUMER ENGAGEMENT
* SERVICES INTEGRATION



SERVICE DATA PRIVACY & GDPR COMPLIANCE
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ESG compliance

GDPR ecovadis

COMPLIANT

I

'YPERLEDGER PROJECT

Business Sustainability Ratings

ART 27 GDPR
and Art 27 of
the UK-GDPR



TEAM MEMBERS

Operations in Asia, Africa and ME
with strong business and technical expertise

S
‘ | /7 4

Koh Chen Tien Wassim Merheby Jamil Zablah Abdallah Adada Seadon Francis Pinto

Serial investor, entrepreneur Experienced serial entrepreneur Senior leader with experience Sales and marketing specialist with Eleven years experience in
and business adviser across across various startups and across the service industries experience across a wide range of developing Saa$S and automation

MENA and ASEAN multinationals industries solutions




AWARDS AND
RECOGNITION

WORLD
ECONOMIC
FQRUM

COMMITTED TO
IMPROVING THE STATE

White Paper

OF THE WORLD

Inclusive Deployment of
Blockchain:

Case Studies and Learnings
from the United Arab Emirates

Case 6: Ministry of Health and Prevention
Improving and securing organ donation

Casa study ovaniew

As part of ts oblective to develop effective healthcara
systams and continuously Improve sevices, MOHAP
ldenttfled organ donatlon alocation and transplants as

a focus arga whille also alming to prevent liegal organ
trading In the LAE. As a result of this, Dhonor Healthtech
was salected to develop UAE'S “Hayat™ donor raglstry
for recording individuals' legal will as donors, using
blockchaln as a secuns veriication layer.

Featured in World Economic Forum White Paper
published in Jan 2020

About: The Ministry of Health and Prevention
The Minlstry of Health and Prevention (MOHAP) of
tha LIAE |z mandated to enhanca community haalth
L'qr;:wmﬂ'g comprahensive, Innovativa and fair
healthcare senices as per Intermational standards and
by performing Itz role as a reguiator and superdsor of
tha healthcare sactor through a modam and Integrated
health legislative system. Az part of itz Innovation
Strateqy 2019-2021. the minlstry i progressing
with Its smart healthcare developments by applying
advanced technologlcal s/stems 1o manage the
healthcare systam.

Invited UNSDG Health Conference on Pharma

traceability for Africa
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FUTUREQIES SHOW

Winner AIM Startup 2019 - early pre-launch

category

i GA i S0 cubgll od
Adu Dhadi Healthcare Ovalty Summat

&

Abu Dhabi Healthcare Quality Summit

' DNA Signature

Tracking ‘ BLOCKCHAIN

$140,000 Grant from Pfizer



https://www.weforum.org/whitepapers/inclusive-deployment-of-blockchain-case-studies-and-learnings-from-the-united-arab-emirates
https://businessday.ng/news/article/aim-startup-2019-announces-five-winners-for-the-third-edition/
https://www.youtube.com/watch?v=GT0y3uDMhME&t=593s
https://www.unlock-bc.com/news/2019-02-01/uae-first-country-in-the-world-to-use-blockchain-for-organ-donation
https://www.youtube.com/watch?v=ioZgHsl6_ps
https://www.youtube.com/watch?v=ioZgHsl6_ps

ASIA, MENA

Info@Verofax.com
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TRANSFORM, TRACE, TRUST




