Simplification o\\

Automation
Programmability ‘
To achieve intelligent reporting & automation W
through pervasive analytics and digital \/
infrastructure

® Keboola
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Nirvana

Thousands of micro models that automate processes across the whole
enterprise so it is intelligent and “reacts actively”
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Ever growing infra complexity is not sustainable
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Data platform for business

Drive visibility and automation for your processes

User friendly data Compliance
platform automation

® Keboola

One source of data Significantly better
for business & data time to market.
science

CLOUD based Out of the box data
MODULAR platform integration and
management

Internal data sources External data sources

Data integration, data management, automation in one platform
with full security and governance.Azure, AWS, GCP + on prem




Covid response
automation

10 DAYS TO AUTOMATION
02, VODAFONE, T-MOBILE
CDC

MOBILE CITIZEN APPS
FULLY AUTOMATED
AUDITED BY PwC
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Purpose:
Consolidate the performance of various marketing channels

into one easy-to-use dashboard available to a wide audience in
DXC sales and marketing teams

Data Sources:

Salesforce Developers Community platform (SFDC), Eloqua,
Conductor, Adobe Social, Adobe Analytics... 50+ data sources in
total!

Delivery:
Dashboard accessible as a stand-alone application or via SFDC

or both

And when we say wide audience we mean huge. Over 3,500
sales staff and a 500-person marketing department managed an
8-figure marketing budget annually. It was our job to help Chris
Marin, our champion at the company, to make a sense of the
data.

GROUP

In 9 months:

Supporting 15x more users without increase in IT - over 100
engineers

Sky rocket cross dept use cases of report automation and
collaboration on Al

Implemented dynamic pricing with McKinsey on 300.000 SKUs,
logistics Al with Logio, NLP ai with Genea and enabled 50 new
partners in ML&AI

Deprecated two legacy systems and
decreased dependency on SAP and Oracle

Close to £10m directly attributed

“This [using Keboola] has ultimately
improved our bottom line, plain and
simple,” concluded llja.
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4 CHALLENGES (WHY statement)

Complexity of stack and users grows extremely
fast - DataOps g

Growth of apps & services to be integrated
bi-directionally

Reaction on data in real-time ¢

Machine Learning needs all data available &
models need to be automated



COLLECT ALL DATA

From databases

Logs

Payment records

Sensors

Interactions with customer
GPS coordinates

Rest APls

Streams




RECOGNIZE 3 CRITICAL TIME STAGES

ACTIONS DASHBOARDS REPORTS MICROSERVICES
Kibana, Tableau
Grafana
Data = Real-time = Short-Term = Long-Term
Storage Storage
N l l
trends, patterns, trends, patterns,
correlation correlation

. —— Discoveries



@ Dashboard & Components [ DataCatalog  [E) Storage = Orchestrations g Transformations ) Jobs

Key benefits for IT or © Gilzen's Chalienge

Description /* © ru componenT

W MovetoTrash

© Automate
Configuration [ oo |

e Yor Last runs

A sample of th be found in 2 ftory. By default 4 to run the extractor.

] @keboola.com
© 44 sec-Finished a month ago

Usemame ( usernane )

Name of the user, who will be used to authenticate the user. The user must have enough privileges to access the data in order to be able to ° @keboola.com

-
Utilize on prem ol Ao e b I o

° @keboola.com

Multi cloud from one location > shoumore el

CI/CD pipeline > st
Operational metadata -> full governance -

© #6 Update parameters

Detai Ied COSt attri bUti on User name used to log in to openbankproject.com. © ementhents




9 PRINCIPLES OF SUCCESS (How statement)

1. Integrate systems&services & Recognize 3
critical time stages of data

2. Capture operational metadata to provide g
detailed financial governance

3. Allow shared access to data & provide
collaborative environment per role

4. Create scaffolds & automate processes ¢
beyond RPA

5. Measure data quality & monitor production
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Keboola Data Governance
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Keboola platform

Data Sources & tools
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