Inteligencia Analitica de Clientes
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CUSTOMER
INSIGHTS

Customer Insights Is an analytical foolkit of models tfor
Making marketing strategic smart decisions.
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CUSTOMER CHURN REVENUE CHURN

Act betore your clients left, and be one step ahead with our churn

models by implementing aggressive retention campaigns.



CUSTOMER CROSS-SELLINGS
AND UP-SELLING
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CROSS - SELL UP - SELL

Engage your revenue margins bﬁ improving clients satistaction

and loyalty using cross-sell and up-sell techniques.
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“INSIGHTS CLUSTERING AND
SEGMENTATION MODELS

Engage your revenue margins bﬁ improving clients satistaction

and loyalty using cross-sell and up-sell techniques.



CUSTOMER CUSTOMER LIFETIME
VALUE MODELS

Customer Lifetime Value is the net profit
contribution of the customer to the firm over time

20% 5 60% 5 20%
Non - Profitable : Profitable : Very Profiable
Customers ; Customers 5 Customers
e 9 ; IE E|

Number of customers

|dentity which clients are the most profitable and how much they
value in you business in its liteline to focus your efforts.



CUSTOMER SOCIAL MEDIA
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Capture trends and complaints ot what people are sharing in the social

networks ot your business and implement strategic actions.




CUSTOMER MARKET
RESEARCH MODELS

Discover new market niches usin%Anolytics and identity the best

way to approach it to broad your business.
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S C C SS Crystal is a company
U E o pmdiiggr?taenddt%;bfeti ng
H ISTO RY. of clothing brands in Latin
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America engaging client
brand loyalty using iData’s

¢PY$IS_A_S_ Customer Insights.




CUSTOMER
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e Improve Call-to-action
by a 50%.

Crystal's need is to gain an Customer
iIN-depth knowledge of ifs

: : Discover and generate new
clients in order to generate J

commercial campaigns that OCT'OHTObl.f comQuTmcfra’rlpns ® Increase the marketfing
will reinforce lasting OPPOTIUNITISS And STrAtegic campaigns ROl 3X.
campaigns.

profitable relationships.
® Reduce brand churn by

207



C}@@@R SOLUTION
ARQUITECTURE
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Better dashboard
performance

Data Science
Virtual Machine
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U Virtual Data
Facto
Structured Data Network ¥ SQL Data
Sources. < warehouse
Ventas, . T
Clientes. :

SQL Server

\

| | - . Additional Services

ﬁ APACHE éz
&L e Spark
Cognitive Services

%“I:Sewer'
Machine Learning Server Azure ML Studio Hadoop Clusters Spark Clusters MSFT Cognitive Services Stream Analytics

B® Microsoft
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RHeME SEGMENTATION
MODELS
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. Recency _
T Frequency V\

Level 1 Level 2 Level 3 Level 4 Level 5

Antiqueness
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CUSTOMER CROSS-SELLING
MODEL
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Iltem Item Item
recomendado 1l | recomendado 2 | recomendado 3
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