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VALUES

An Al l - in-one Solut ion
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VALUES FOR BUSINESSES

An ALL-IN-ONE digital platform, combining all 

processes from Marketing, Sales, to Customer Service. 

AUTOMATE, OPTIMIZE and MEASURE daily activities 

that are becoming overwhelmed with traditional 

methods of operation. 

Deliver seamless, consistent CUSTOMER EXPERIENCES 

at all point of contact.
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MOBIO FOR EVERY INDUSTRY

RETAIL

BEAUTY CARE & SPA

BANKING & FINANCE 

INSITUTION

CORPORATION

TRAVEL

& ENTERTAINMENT

HOSPITALITY
REAL ESTATE

AGENCY INSURANCEEDUCATION 

INSITUTION



• Transaction

• WiFi

• Camera

• iOT Sensors

• E-commerce/ 

Booking

• Loyalty

• Inbound MKT 

(Social, Email, 

SMS)

• Outbound MKT 

(Ads)

• Update data

• Behavior data

• Live Chat data

• Behavior data

• Outbound call

• Inbound call

• Direct Marketing

• E-mail Builder

• Landing Page Builder

• Ads

• Lead Scoring

MA R K E T I N G S A L E S S E R V I C E

• Sales Pipeline

• Deal Management

• Lead Distribution

• Product Library

• Social Management

• Call Center

• Ticket Management

• Loyalty Management
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FEATURES

Automated – Optimized – Measurable



M A R K E T I N G

S A L E S

S E R V I C E

C U S T O M E R  D ATA  

P L AT F O R M

FEATURES
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CUSTOMER DATA PLATFORM

CENTRALIZE DATA

• Connect all touch points to

collect data

• Import/API

• Automatically capture phone

number/E-mail customers

provided during interaction

CUSTOMER SEGMENTATION

• Various filter to segment

customer effectively

• Dynamic Field: users

proactively create new

information field

ENRICH DATA

• Apply AI to predict missing

data

• Analyze sentiments when

customers interact

360o DIGITAL PROFILE

• Merge multichannel data

to develop 360o profile

• Capture all information

and show interaction

history
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MARKETING MANAGEMENT

MARKETING 

AUTOMATION

• Drag and drop cross

channel marketing

workflow builder: FB

Messenger, Zao OA, E-mail,

SMS Brandname

• Personalize messages

LEAD SCORING

• Evaluate how potential

the leads are to be

converted to sale

• Rule-based & AI lead

scoring service

MARKETING 

INTELLIGENCE

• Smart engine that optimize

open rate and marketing

budget

• Automatically select

appropriate channel and

time to deliver messages

ADS AUTOMATION

• Optimize ads and reach to

potential customers

• Optimize cost & measure

conversion rate
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SALES  MANAGEMENT

DEAL MANAGEMENT

• Create deal

• Manage deal list

• Filter deal

• Create dynamic field for

deals

SALES PIPELINE

• Establish sales process

based on products

• Manage Product library

• Add sale process on deals

TASK ALLOCATION

• Automatically allocate task

to employees

• Manage KPI

• Schedule, synchronize

calendar on user devices



SERVICE MANAGEMENT

SOCIAL MANAGEMENT

• Manage multi-social networks

• Allocate task

• Support quick, automate

response

• Manage social networks crisis

LOYALTY MANAGEMENT

• Accumulated point policy

• Voucher policy

• Member tier policy

• Mobile App development

CALL CENTER

• Virtual call center service

• Create extentions, allocate

phone call

• Manage employee work

efficiency

TICKET MANAGEMENT

• Create ticket from every

touch point

• Forward and monitor

progress

• Manage employee work

efficiency
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PRACTICES

Sample Scenarios



END-TO-END PROCESS

ADS 

AUTOMATION

Data Sources

• Existing customers

• ERP/CRM/Mobile App
• Social Management

• MKT/Ads Campaign
• Other...

CUSTOMER DATA 

PLATFORM

ANALYTICS 

ENGINE

3rd Data 

Source

SALES

Mobio’s

Look alike

MARKETING 

INTELLIGENCE
LEAD SCORING

LEADS

LEADS

HOT LEADS

COLD LEADS

Outbound

Inbound

Sales Results

(for tuning Lead 

Scoring 

Algorithms)

Transfer to Sales

Mapping 

& Enrich

MOBIO’s DMP

Remarketing

Update 

Profiles

SENTIMENT

Analysis

LOYALTY

MOBIO’s CEM

SOCIAL 

MANAGEMENT

TICKET 

MANAGEMENT

CALL CENTER



Other channel
• Resend sale promotion 

messages

LEAD GENERATION - 1

• All Profile 

FB Messenger

• Sale promotion campaign

• Attach link Landing Page, 

request form filling to 

participate

Profile

Open?

No

Yes

Click on link?

Yes

Do not 

click on 

link after 

1 day

FB Mess/Ads
• Send messages remind 

sale promotion 

campaign is going to 

end soon

• Retargeting ads

Submit form?

Yes

Do not 

submit 

after 1 

day

Save Profile
• Forward Sales team follow up

• Add tag

Exit

• Company already owns store chains, now open new store and want to drive-sale for new stores.

• Company wants to push sale for New product, or Clear Stock for existing products.

• Service company (Education/Travel/Entertainment/Hotel…) want to drive-sale to fulfill calendar for low hours/seasons.

• Spa, healthcare company want to increase customer trial…

A p p l y  f o r :

FB Messenger

• Receive offer/voucher

è Stimulate interaction & demand



• Update email to 

profile

LEAD GENERATION - 2

• Gender, age, hobbies, 

location

AI Enrich

Get voucher?

Yes

No

Ads

Content Post 

on social

Link in 

marketing 

messages

Add tag “Product A” 

across channels

• Profile interact with tag 

“Product A” • Optimize open rate

• Add voucher “Product 

A” on messages

• Ask to click on link and 

provide email to receive 

voucher

MKT Intelligence

• Ads

• Direct MKT (FB, Zalo, 

Email, SMS)

RemarketingGet voucher?

No

Yes

• Optimize open rate

• Remind to redeem 

voucher

MKT Intelligence

ExitWait for 3 

days

Redeem voucher?

Yes

No

• Remind to redeem

Email

Profile

è Speed up the decision making process

• Company already owns store chains, now opens new store and want to drive-sale for this new store.

• Company wants to push sale for New product, or Clear Stock for existing products.

• Service company (Education/Travel/Entertainment/Hotel…) want to drive-sale to fulfill calendar for low hours/seasons.

• Spa, healthcare company want to increase customer trial…

A p p l y  f o r :



CARE & LEAD NURTURE

• All Profile 

Email Click link Product A

Do not click link

Open?

Click on link 

content X

No

Email

• Newsletter

• Adjust content

• Sale promotion program

Yes

Email
• Continue sending daily newsletter

• Adjust content

• Sale promotion program

Save Profile
• Add tag Product A

• Continue Lead Gen flow

Email
• Send more content X 

• Send content relevant to X

• Send news about product 

relevant to X

Exit

Customer care, maintain engagement and collect data about behavior, interest at the same time. 

Eg: 

• Retail company selling mom and baby products and want to send news related to parenting, pregnancy experience

• Beauty care service, cosmetics retailer sending news about skincare, make up tips 

• Travel company, amusement park sending news about travel experience, festival, local cuisine,...)

A p p l y  f o r :

Profile



Email

• Remind the end 

of product cycle 

is coming soon

CROSS & UP SELL

• New transaction with 

Product A (Product A has 7 

days of product use cycle)

Profile

è Increase customer lifetime value

Email
• Send thanks and 

feedback form about 

service/information 

about products

Wait for 5 days

Email
• Email about 

supporting 

product BWait for 1 day

After 3 days not 

purchasing B

Có

Email
• Sending other supporting 

product

• Voucher discount for 

product B

• Content tmotivate to buy 
product B

Repurchase 

product A?

After 3 days not 

purchasing 

product A

Email
• Send voucher 

discount for product A

Redeem 

voucher?

Exit

After 3 days not 

redeem

Mua SP B?

Save Profile

• Forward to customer 

care to collect feedback

• Add tag

Yes

• Retailers, want to follow product cycle to motivate customer purchase regularly. 

• Company want to cross-sale, up-sale to increase customer lifetime value by introduce relevant/support product, service 

to products that customer purchased. 

• Enhance customer purchase experience by sending thanks/evaluate service after transaction messages. 

A p p l y  f o r :



ABOUT US

Mobio Competencies



MOBIO COMPETENCIES

EXPERIENCED

Being 1 out of 7 strategic ISV partners of

Microsoft Vietnam, inheriting 10 years of

experiences in providing software solutions

(Mobile, Loyalty, Marketing & Sales).

FLEXIBLE

The system is developed & customized based

on Client’s specific needs, ready to adjust and

integrate with other systems to achieve

optimal operation.

RESULT-ORIENTED

Continuously update new features and scopes,

enhance long-term companionship to achieve

customer’s goal.
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IT FRIENDLY

Ensure easy intergration, fast deployment and

controllability with 3 operation options: On-

cloud, Hybrid, On-premises.



VALUED CUSTOMERS & PARTNERS

0 4  - - A B O U T  U S



CONTAC T US

https://mobio.vn

sales@mobio.vn

+8498.438.5009 (Mr. Hung Le)
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