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Case Study:
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Pandemic  During Pandemic Post-Pandemic
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Pre-Pancﬁ: During Pandemic Post-Pandemic
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Pandemic During Pandemic
e Launched social media car
showing support to ke
gaining a lot of tra

* Adsyplaced in Farmers
nal and other print

ts brand awareness.

le Ads * Google ads in differe

al Media as the US.

» Applying offline adverti

» Will continue traditional adve
but only in publications and media
outlets that aren’t too expensive and
are worth continuing to advertise in.

e Believe now, it is important to keep
brand name out there, without

ick to digital

\ | 7 / pushing a hard sale.
- e Want to be remembered for helping
out the people in need at this time,
Y? rather than company that tried to
s - push a sale.

Conclusion

Traditional media companies such as
newspapers are seeing a reduction in readership
but an .

The marketing strategy has to be
about.
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Case Study: Great Depression
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Case Stl‘l990/ 1991 Recession

Pizza Hut increased sales by
61% Taco Bell sales grew by 40%
McDonald’s sales declined by 28%
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ase Study: Covid-19
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“Going dark did not feel like the right thing to do. At times of uncertainty
consumers really appreciate having a consistent message and having
brands they know and trust out there talking to them"

ConcldiSion

Adaption As Opposed to Reduction

adapting to the
current climate

Going dark is not an option
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