=VI2HL. AutoMerge - Intelligent Deduplication for Dynamics CRM

Use AutoMerge Management Portal to start analysis request on your Leads/Accounts/Contacts

Detect duplicate records using our intelligent matching rules, customize them to your business
- Match any OOB/Custom or N:1 related (e.g: Parent Account) field
- Fuzzy-matching allows for nicknames, misspellings, phone/address/company name variants, etc...

- Cross-field-matching finds duplicate phone/email/street/etc... across many fields in single rule

Matches are ranked w/ customizable rules to set the appropriate Winner record

ANALYZE

- Create multiple Ranking rules using any OOB/Custom/N:1-related field

A precision % is applied to each duplicate set based on how closely matched the records are

Duplicates are tagged in your CRM for review and you are notified via email when it's complete

Mg Microsoft Dynamics CRM Get Your Free Data Quality Report

Online/On-Premise v2011/13/15/16/D365 . . . . .
Find out how many duplicates you have with a no-obligation data
ol

mmg Microsoft Azure quality report.
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You validate the matched sets in duplicate views within your CRM system

Use Precision % value to view high vs low-confidence matches

Add your own columns to the duplicates views to compare across matched records

Determine a low-threshold safe precision % for automatic AutoMerging (see next slide)

A!lMicrosoft Dynamics CRM Get Your Free Data Quality Report
Online/On-Premise v2011/13/15/16/D365 . . . . .
Find out how many duplicates you have with a no-obligation data
== Microsoft Azure quality report.

220 NW 8 Ave, Portland, OR, 97209  503-914-6304 | sales@genbil.com | automerge.com



i AutoMerge - Intelligent Deduplication for Dynamics CRM
» Our AutoMerge tool replaces the tedious built-in Merge Wizard
LLI  AutoMerge performs the merge for you preserving data from loser(s) to winner
O * Log in to the AutoMerge Management Portal and automatically merge all duplicates above your
o
LL] predetermined low-threshold safe precision %.
E  With this method, any number of duplicates can be triggered for AutoMerging. Our Azure
O service will work through the matched sets for hours/days/weeks if necessary.
; « Also Trigger AutoMerge manually on multiple duplicates directly from your CRM list view.
< « Typically this is done for match sets BELOW your low-threshold safe precision % and only after
you have visually scrutinized the matches.
My Vicrosoft Dynamics CRM Get Your Free Data Quality Report
Online/On-Premise v2011/13/15/16/D365

Find out how many duplicates you have with a no-obligation data
== Microsoft Azure quality report.
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CRM
Whole String Match (jess@acme.com matches jess@acme.com) v
Partial String Match (first 5 characters of ZIP: “97225" matches "97225-6700" v
Multiple Sets of Match Criteria Limited
Match Criteria using fields on Merge-able Record (e.g. Contact) v

Match Criteria using fields from related records (e.g. Parent Account’s Main Phone)
Alternate Spellings / Common Misspellings / Phonetic (“Snider” matches “Snyder”)
Firstname=Nickname Matching (“Bob” matches "Robert”)

Phone Punctuation Ignored “(503) 555-1212"="503.555.1212"="15035551212"
Company Name Variants (“The Acme Company” matches "Acme”)
Street/State/Country Address Variants (“123 W. Main St matches “123 West Main”)

Emails Match Across All Email Fields (3 out-of-box fields default, configurable)
[ emaill: [ess@acme.com matches email3: jess@acme.com ]

Phone Numbers Match Across All Fields(11 OOB fields default, configurable)
[ Home phone: 503.555.1212 matches Other phone: (503)555-1212 ]

ZIP Codes and Streets Match across the First and Second Address Blocks

Match Precision metric informs you how close a match for each duplicate set
Duplicate Detection Partitioning
Match Leads to Existing Accounts (no merging performed) Limited

Match Lead to Existing Contacts (no merging performed) Limited

%N'BiL CRM versus AutoMerge: Duplication Detection
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Manual Merge Dialog

Manually Merge for up to 250 Duplicate Sets at a time

Automatically Merge for All Duplicate Sets

Match Precision metric available for each Duplicate Set

Preservation of populated fields otherwise lost on designated loser record
Address Block Preservation (2 Address Blocks, configurable) as a block.
Merge-winner determination from fields on to-be-merged record (i.e. Contact)

Merge-winner determination from fields on related record (i.e. Owning User/Parent
Account/Business Unit/Primary Contact

Quickly Validate and Modify Merge-winner determination

Quickly set one or more records to be ignored by duplicate analyzer and merging
View Historically Merged (Loser) Records from within the remaining Winner record
Dashboards of historical and upcoming merges

Configure merges to be performed Outside of Business Hours

CRM
v

BIL cRM versus AutoMerge: Merge Functionality

AUTOMERGE
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Phone Call B

<4 Phone Call A
Opportunity Y

Phone Call C

0 R E
“WINNER” “LOSER”
Full name: Elizabeth Baxter Full name: Beth Baxter
Street 1: 123 Main St. #400 Street 1: 567 Oak Street
Zip: 97204 Zip: 97211
Job Title: CFO Job Title:
. Business Phone: 425.392.3029 Business Phone: (425) 392-3029
BEFORE: Mobile Phone: Mobile Phon+: (425) 884-2882
I I Phone Call A
Opportunity X Opportunity Y
Phone Call B Phone Call C
“WINNER”
Full name: Elizabeth Baxter “LOSER” (DISABLED)
Street 1: 123 Main St. #400 Full name: Beth Baxter
Zip: 97204 Street 1: 567 Oak Street
Job Title: CFO Zip: 97211
Business Phone: 425.392.3029 Job Title:
Mobile Phone:. (425) 884-2882 Business Phone: (425) 392-3029
Mohila Dhana. (475) 884-2882
Link to Winner Contact
AFTER: Opportunity X




AutoMerge - Intelligent Deduplication for Dynamics CRM

LIVE DEMONSTRATION



=N i Overview Dashboard of Tagged and Merged Duplicates
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AutoMerge Contacts ~

DUPLICATES TAGGED
AM Dupes by MatchType AM Dupes by Set Size AM Dupés by Createdey
AN Comtpet Dupet ] AM Corapct Dupes (* AM Cortast Dupes [

[ EMAIL-FRST E
B FIRST-LAST.CITY E
I FRST-LAST.COMPANY ;
B FIRST-LAST-PHONE <
W FIRST-LAST.STREET
MR S-S 0 500 1,000 1.500
P——— _m I Marcel delisser
Ab Dupes by MatchPrecision
AM Contact Dupes ()

T w0

5 200 - m

- i -

- =

1 ] ] "
- o —_— e — — e e [ o— — e - = s 1 B .
5 31 32 3% 36 37 38 43 2 4 43 ] 50 51 52 53 B 53 2] 57 58 54 &0 &1 62 63 4 &3 ] &7 68 ] T3 7
AN Mann Bramisn Sa
AUTOMERGE HISTORY
AumoMerges by Month AM Dupes by Createday
Al History [<1.2ma Chart) AM Contact Dupes (Current and Mistorical)

80

5 .
&0 i 8
0 1 W
p . L] . [
0

Jan 2018 May 2018 Jun 2018 Jul 2018 Aug 2018 Sep 2018 Oct 2018 Dec 2018

Maam Modeed On

I Maeoed delisser

Comnt AN [Full Ma me)




f‘f‘ﬁ"ﬁ : : -
Intelligent Analysis of Duplicates

. . _ SYS ADMIN
Microsoft Dynam|c5 CRM — Sales | » Contacts | v @ @ Search CRM data L B amdemo £o]

Email/Phone/Address matches can be found across several equivalent fields.
Phone number punctuation is also ignored. (notice the extra space character
in the number below)

+ NEw [ DELETE |~ e EMAILALNK |~ [¥I RUNREPORT + 31 EXCEL TEMPLA

Nicknames & Misspellings are matched |

+ A es (High to Low ... o

v AM AMM.. AM Match Type First Name Last Name Email Email Address 2 Mobile Phone Business Phone Home Phone Street 1 City Postal Code W s ] <
1 80 NAME-PHONE Mike Zombeck michaelz09@cow.net mtzinay@gmaik.com (522)220-4624 216 N. Senate St. Chandler 74114 ~ 9
2 80 NAME-PHONE Michael Zombeck michaelz09@cow.net (522) 220-4624 %
1 80 EMAIL WENDELL YOUNG ladynavigatorr@hotmaik.com (522)433-7732 13582 W St Moritz Ln Surprise 74288
2 80 EMAIL w Young \adynawgatolr@holma'\k.cum/ 52243' Alternate address spellings are matched Surprise 74268
1 79 NAME-STREET1 Diane lwer mercurycharli9@yahon.com mustangcharlg@yahon.com (502) 653-6723 \ 244 West San Remo Street Gilbert T4122-1644
2 79 NAME-STREET1 Diane lwer mercurycharli9@yahon.com mercurycharli9@yahon.com (370)434-7405 244 W San Remo St. Gilbert T4122-1644

i ics C = : : _,  SYSADMIN o
Microsoft Dynamics CRM Sales | v Contacts | v OGN c=orchr CAM dat B amiemo o B

+new A em o acvate  [§ peacTivaTE il ceete |+ | 42 AuToMERGE | 28] AUTOMERGE SET PRIMARY E;ﬁ.LTS"—’ERSE GMORE Y MERGE  »»»

—
Select one or more records from many dupe
sets, click "AUTOMERGE", and all selected

+ AM Contact Dupes (High to Low ... ~

“ | AN AMM.. AM Match Type First Name Last Name Email
. o dupe sets are automatically merged.
b 1 T8 MAME-STREET1 JOHN IRVINE JnvineS @ oowonet @
z 78 MAME-STREET1 Jon rvine Jirvined @oow.net 3704 W 24th P Phosni
1 78 MAME-STREET1 JENNIFER BEN ibenjem @aokcom ibenjemi@ackoom 8511 5. LaRosa Dr. Tempe
z 78 MAME-STREET1 Jennifer ben ibenjem @ aokoom 8511 5LlaRos= Dr Tempe

E TR RIALAE FTROTTE -- LT ERE S — LTI LY R R T SRR S [ S
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Subgrid of Merged Records

g2 Dynamics 365 « | Sales v | contacts > DIANNAURENA >
+ new  [§ DEacTivaTE 53 cONNECT - [MADD TOMARKETING IST  $8ASSIGN =3 EMAILAUNK X DELETE [ FORM I PROCESS ~
- *
CONTACT ™ Owner
& Demo User 2
DIANNA URENA =
4« Summary
CONTACT INFORMATION AutoMerged Contacts + = + B
— N First Name Last Name AM Winner Modified On & | AMR...| . D
Full Name DIANNA URENA
Diana Urena DIANMNA UREMNA 12/29/2018 ... 3 Title Card D
Title Director of Operations
DAINA UREMNA DIANMNA UREMNA 12/29/2018 ... 2
A t Name & Metro Income Tax Sve
Emai d.urena@metroincome.example.com
< >
Bu ne < >
& Phone ~
- POSTS ASSISTANT ACTIVITIES
Preferred Met ny . .
) Configure a subgrid to
A view merged (disabled)
PHOENIX, A7 74014-4716 . . .
usa records within the active |=
i t.
(winner) record. :
- All posts  Auto posts  User posts
Facebook 00 e y

NIANMNA 1IRENA




£22 Dynamics 365

Set Primary Feature

+new  # eom W ouaury %P DisquAuFy ~ [ DELETE | - HAUTOMRGE|HAUT0MERGESHPR|MARY EJ AUTOMERGE IGNORE % MERGE ~ *»+

= AM Lead Dupes (*) 3+ v

0O | af Am . | AM Match Type
1 63 FIRST-LAST-STREET
2 63 FIRST-LAST-STREET

FIRST-LAST-STREET

w
o
o

FIRST-LAST-STREET

+ NEw [ DELETE | ~ €2 EMAILALINK ~

= AM Lead Dupes (*) 3+ ¥

O | af AM.. | AM Match Type
1 63 FIRST-LAST-STREET
2 63 FIRST-LAST-STREET
3 63 FIRST-LAST-STREET
4 63 FIRST-LAST-STREET

Name

Miels Kreipke
Niels Kreipke
Niels Kreipke

Miels Kreipke

Leads >

¥] RUN REPORT ~

Name

Niels Kreipke
Miels Kreipke
Miels Kreipke

Niels Kreipke

37 EXCEL TEMPLATES ~

©

(2

Company Name Email Email Address 2 Mobile Phone Business Phone Home Phone...

Desert Viking Compa...  nkreipkd @thevikingg... |

CNX nkreipkd @theviki...

CNX nkreipkd @theviki...

Desert Viking nkreipkd@thevikingg...

@, EXPORTTOEXCEL ~ W IMPORTDATA - ol CHARTPANE = W QUICK CAMPAIGN ~ wee

Company Name Email Email Address 2 Mobile Phone Business Phone Home Phone...

Dresert Viking nkreipkd@thevikingg...

Desert Viking Compa...

The last record has
moved to the #1 position.

CNX

CNX

Street 1 Yy

=
101 W Commonwealth

101 W Commeonwealth
101 West Commonweal

101 W Commoenwealth

Street 1 YO
A

101 W Commeonwealth

101 W Commonwealth

101 W Commeonwealth

101 West Commonweal

Jol




N;B“-E Standard Match Criteria

LEAD MATCHING ACCOUNT MATCHING CONTACT MATCHING
Name!- Phonel? Name?!- Phonel?
Name!- Street’? Namel - Street'?
Name!- Postalcode? Name!- Postalcode?
Name! - City? Namel - City?
Name!- CompanyName? Name!- ParentCompanyName!

Email?

Key:
1. These fields are “fuzzy” matched which catches nicknames, misspellings and alternate spellings.
2. These fields are matched “cross-field” meaning across all equivalent fields on the record. E.g. emailaddress[1,20r3]



Q: How does AutoMerge determine what is a “duplicate” Lead,
Account or Contact?

A: Our default matching logic has been tested against 100s of
millions of real CRM records and uses combinations of Name,
Address, Telephone, Email, etc... to find duplicates. If you need to

include your customized fields in the matching logic, that works too.

Remember that you will always be able to validate the duplicates
found prior to "AutoMerging" them.

Q: What is a “Data Quality Report” exactly?

A: The report is a summary analysis of your entire set of
Leads/Accounts/Contacts. For each of these entities, you will see
how many duplicates were detected using our default matching
logic and some clues as to how we found them. You will also
receive an Excel file of several hundred sample duplicate sets from
your CRM for you to validate individually. The Data Quality Report
provides actionable insight as to how serious your duplicate
problem has become. The report is provided free, and none of your
CRM data is modified in the process.

Q: How does AutoMerge determine the primary record which will
"win" the pending AutoMerge operation?

A: The default logic would have the most recently updated
Lead/Account/Contact win the pending Merge, but this can be
customized to follow any decision logic you can imagine, including
referencing information on related records such as Activities,
Opportunities, Cases or Custom entities. On a set by set basis, you
can change which record should "win" the pending AutoMerge
operation by using our "AutoMerge Set Primary" button.

AutoMerge - FAQs

Q: Where does the non-Primary Contact go after it's been
AutoMerged?

A: The non-Primary record(s) are disabled but not deleted. Merged
Leads/Accounts/Contacts can always be seen in a subgrid from the
remaining Primary record. That is until such time as you decide to
Bulk-Delete them to recover the disk space they occupy.

Q: The built-in merge wizard lets me choose fields to preserve
from each record, how does AutoMerge handle this?

A: AutoMerge has an end-user-configurable set of fields that are
reviewed prior to every AutoMerge operation. During the
AutoMerge process, for each of the fields, if the Primary record has
no value for that field, and the non-Primary does, that field is
copied from the non-Primary into the Primary record. The built-in
CRM merge wizard is much too cumbersome and error-prone to
use for more than a few sets of duplicates.

Q: Can | control which duplicate sets are AutoMerged?

A: Yes! No duplicate sets are automatically merged until you say so.
You can use our "AutoMerge" command bar/ribbon button to
merge sets yourself, or tell us to get it done off-hours. AutoMerge
also has a "Match Precision" % field to let you know how similar the
records in each set of duplicates are. With this you can have us
AutoMerge all dupes sets above X% and manually
Validate/AutoMerge the rest yourself.

Q: Can | ignore specific records from AutoMerge?

A: Yes, use our "AutoMerge Ignore" command bar/ribbon button to
ignore specific records from being merged and ever matched up
again.



Q: How are duplicate records getting in my CRM?

A: Dynamics CRM allows several ways to input leads, account and
contacts. Manual entry, import wizard, and data integrations with
other business line systems. All of these processes result in
duplicates. Your end-users will know if there’s a duplicate problem
if they are in the CRM daily but they probably cannot quantify it.
Our no-obligation data quality report will tell you how many
duplicate leads, accounts or contacts you have and even give you
some examples.

Q: “Fuzzy” what?

A: “Fuzzy Matching” just means not exact, but close enough. Our
fuzzy matching logic will find duplicates regardless of the various
ways we humans enter data. Ask ten people to create a single new
Contact record with the usual name, address and phone fields and
you'll get ten different results. AutoMerge will find these duplicates
and match them up.

Q: How does your Cloud service work if our CRM is On-Premise
behind our corporate firewall?

A: Our service works with CRM Online, Partner-hosted or On-
Premise with Internet Facing Deployment. Let us know if you are
running CRM behind a closed firewall as we have ways to overcome
this and still keep your network safe.

Q: Is my CRM data safe?

A: We take the security of your data very seriously. #1 - we only
transfer the few fields necessary to detect duplicates, never any
sensitive fields. #2 - your data is transmitted using SSL encryption
and resides (at-rest) on our Azure Analysis servers encrypted
AES_128. #3 - we promptly delete your data when analysis is
complete.

AutoMerge -

FAQs (cont)

Q: Our CRM has several business units which may contain
legitimate duplicates across them. How do you avoid detecting
and AutoMerging them?

A: Of course, we can partition your data just about any way you can
imagine. This is no problem.

Q: What versions of Dynamics CRM does AutoMerge with?
A: AutoMerge works with CRM 2011/13/15/16/365. On-premise,
CRM Online or Partner-hosted.

Q: Do you have a Partner program?

A: Yes we do! Dynamics CRM Partners are welcome to join our
partner program and receive several benefits including free
AutoMerge use. Contact us at sales@genbil.com



mailto:sales@genbil.com

AutoMerge Engagement Steps

—\

Trial / Data Quality Report

One Hour Discovery/Requirements Gathering Session

Final Agreement Approval

Import AutoMerge Managed Solution (if not completed in #1)
Customize Matching/Ranking Rules

Initial Analysis & Tagging Cycle

Customer review of Matched Records

Tweak Matching/Ranking Rules (if necessary)

N P R O B e A

AutoMerge Onboarding Training

10. Go-Live via AutoMerge Management Application
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AutoMerge List Prices

Free Trial 1-Time Use Standard Professional Enterprise
%0 $0.10/duplicate $2000/year S4000/year call Us
(mMin:S495) subscription subscription
Data Quality Report
. . 1 Analysis 1 Analysis
Incl. Analysis Credits Performed Performed 2MiIL/year 6MIL/year 12MiL/year
Add-on Analysis Credits N/A N/A $250/MIL $125/MIL S50/MIL
Matching/Ranking Rules Default Default Customizable Customizable Customizable
S S T, 500 dupe sets
agging of Duplicates
Found taggeq (.>90%
precision)
Incl. Discovery/Consulting X 1h 2h/year 4h/year 8h/year
AUtO.Me.rge Management X X 1 user 2 users 4 users
Application Access
AutoMerging In-Bulk from
CRM List View
AutoMerging In-Bulk from % %
Management App
Request Scheduling b ¢ X X
No Credit decrements for x % x x

Non-Production Orgs




Additional Pricing Details

One Production Org and Unlimited Sandbox Orgs No Extra Charge
Add-on Discovery/Duplicate Analysis Consulting $160/hour
Add-on AutoMerge Management Application User $240/year
Special Rates for Non-Profit Organizations Call Us
Dynamics Partners Free

Standard Subscription free for Dynamics Partners (1 add-on AM Mgmt App User required)

Satisfaction is guaranteed with all our services.



ANl L Data Safequard Practices

Genbil takes the security of the Company’s CRM data very seriously and therefore
implements several industry recognized precautions to safeguard it.

« AutoMerge service only collects fields pertinent to analysis of duplicates. This includes
Personally Identifiable Information (PII).

« Data is only transmitted via SSL or a VPN connection directly to/from our Azure Cloud
servers. If Company uses Dynamics 365, their CRM data will never travel over Internet
at all since it already resides in an Azure datacenter.

« Company's AutoMerge profile defines which Azure Datacenter their data will be
processed.

« Data is encrypted at-rest using SQL Transparent Data Encryption (TDE) using AES_128.

» Only Genbil's managing partners and delivery-path-based analysts have access to
analysis servers.

» All personally identifiable information (PIl) is scrubbed directly following AutoMerge

analysis.
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TYPES in the chart above. A duph set is aways P of 2 or more records (1 Winner and 1
H H or more Losers). The average duplicate set sze for this dataset is 2.09(records/set).
Online/On-Premise v2011/13/15/16/D365 > There are 1,077 (or 11.87%) Winner duplicates. This numbar is equivalent to the number of
duplicate sets and since AutoMerge will merge a duplicate set of any sze in a single operation, it is
also equivalent to the number of Autol needed to dedupe vour data.
> There are 1,172 (or 12.91%) Loser dupli This is eq to how many records would be
| deactivated 3 you AutoMerge al sets

mmg Microsoft Azure

> Note: If you had to use built-in Merge Wizard instead of AutoMerge, you would have to merge
duplicates 2 records at a time. Assuming you could identify these duplicates, it would take you
1.172 merge operations or 9 hours 3t 20 seconds 3 pop!

220 NW 8" Ave, Portland, OR, 97209  503-914-6304 | sales@genbil.com
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=N What is the AutoMerge Trial?

S O FTWARE

Our trial consists of two parts. The trial typically commences automatically after you verify
your CRM Connection using a custom URL we email you. Filling out the secure online
form, you grant credentials to your CRM, and trigger a trial analysis.

Part 1: Data Quality Report
Analysis of CRM's Accounts/Contacts/Leads.

Presented to: AutoMerge Demo

OVERALL DUPLICATES DUPLICATE SET SIZE

Part 2: Optional tagging of some random
duplicates

If — prior to filling out the secure online
verification form, you have imported our
AutoMerge managed solution into your
CRM, then following the creation of the
data quality report in #1, our Azure-based
analysis server will tag of up to 100 sets of
duplicates in your CRM. This way you can
evaluate AutoMerge’s full functionality
end-to-end.

Note: Deleting our managed solution leaves
nothing behind in your CRM except any
merges you may have performed.
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Get Your Free Data Quality Report

Find out how many duplicates you have with a no-obligation data
quality report. sales@genbil.com

Ay \Vicrosoft Dynamics CRM

Online/On-Premise v2011/13/15/16/D365

== Microsoft Azure

220 NW 8" Ave, Portland, OR, 97209 503-914-6304 | sales@genbil.com | genbil.com
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