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Customer Experience Approach

Business Challenges

About CEMantica

CRM integration

Why CEMantica?
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Customer Experience As a CORE Value
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A Positive CX Experience:

“77% of customers would recommend it to a friend”

“Increase in profits anywhere from 25% t0 95%"”

“3.5x more likely to repurchase and 5x more likely to

recommend the company to friends”



DUSINESS LNallenges
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Never ending brainstorms on sticky
notes and power point graphs with

no real understanding of the next steps
to take to improve CX

Data is not being converted into
actionableresults and do not drive
informed decisions

Using multiple channelsto track and
monitor customer experience and have
no way to centralize data



WHO WE ARE OUR ADDED VALUE

Natively integrated with
Microsoft Dynamics 365,
CEMantica’s CJM tool together
with power Bl analytical
dashboards will bring you one
step further in the
implementation of customer
experience.

CEMantica is an international
software company run by trained
CCXP experts with customer
satisfaction at the heart of its
mission.




Stage definition, process detailing in order
to map out in detail the customer journey
paired with emotional graphs

Create New Persona

John Doe (sample) v (;’7

Male | 41 Paris, France

Build persona profile & uncover
relations with current customer
journeys
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@ Delete Persona

U\) Add New Persona



CRM Integration
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Why Choose CE
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O Supported by Dynamics 365, CEMantica is a game-
= changer in the customer experience field.

Providing informed decisions by connecting personas to real

customers based on recorded interactions in the CRM will
allow to be more confident when implementing new
measures in order to deliver exceptional experiences.
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Thank you



