Mentionlytics

The Intelligent Brand Management Platform

Web & Social media Monitoring
Gain insights for your Product, Brand and Marketing




Insights are useful!

Data-Driven decisions
not Guesswork!

AL

facebook

INSIGHTS

N

Twitter Analytics

Google
Analytics

OB

What we see is a very small subset of
the "big picture" for our Brand

Google Analytics:
your stats but not your competitors’.

Likes/Shares on Posts in your Facebook Page or RT of
your tweets, but not Likes/Shares on posts that are
written about your brand or product.

@mentions, but not when someone comments on you
but does not @mention you.

Traditional Market research, has time restrictions and is
expensive.



Web & Social
Media: What's out
there for me ?

Things about

my Brand
(company,
products, people)

m Articles from Influencers,
Experts, Reporters &
Bloggers

m Comments, Posts, Tweets,
Reviews from Users

m Photos & Videos on
websites and Social Media

m Complains from my users

m Praises from my users



Web & Social
Media: What's out
there for me ?

Things about
my Competitors
(company,
products, people)

m Articles from Experts,
Reporters & Bloggers

m Comments, Posts, Tweets,
Reviews from Users

m Photos & Videos on
websites and Social Media

m Complains from their users

m Praises from their users

+ online marketing actions they perform ©&



Web & Social
Media: What's out
there for me ?

Things about

my Industry
(the market,
trends & people |
am targeting)

m New & Popular
Articles/Posts on the topic

m Top Influencers

(experts in your field, popular on
Twitter)

m Marketing Leads

— Potential Customers seeking a

solution
— Their Pain Points

- What matters most to them

+ Research new ideas/features to help you

during planning for new products or features



OUR SOLUTION

Easy, scalable, affordable, powerful



Our Solution

Automatically track mentions to yourself, your brand, products, industry, competitors
from users, commenters, journalists, bloggers and everyone else...

= Monitoring all the online communication v’ See the impact of a campaign in real time
ac_tivities/mentions of a brand, expanding your v Find & Join conversations to talk about
insights your Brand & products

v" Discover Marketing and Sales Leads

v Monitor your Competitors

= Advanced functionality but v" Find & Talk to Influencers, friends and foes
Affordable even by SMEs & Start-ups

= Super easy to Setup & Use



Mentionlytics Features

Easy to use Dashboard with
numerous Analytics

\ Continuous scan for new mentions
- throughout the Internet (no predefined list)

Filtering - Boolean Queries

(e.g. language, country etc)

| (in any language!)

' e Sentiment Analysis

Many Data Sources

(Twitter, Facebook +topic data, Instagram, Youtube, pinterest, web)

E-mail Alerts

(Fully customizable)

Top Influencers

(“mentioners”)

Export of all Data & Reports
(Excel, PDF, Text etc)

= [™Jamie Oliver -

@ Mentions | Mentions Report

Campaign: | Brand Monitoring

Channel: All Sources ~  Category: All Categories ~ Relevance: Normal ~  Sentiment: Any ~  Country: Any Region ~ Language: Any Language ~

TOTAL MENTIONS

75946
70k Social from 43k users
6k Web on 2ksites

SOCIAL REACH SOCIAL ENGAGEMENT

4G total reach 16M total engagements
i 6M 35 B109k O 2M €35k

W26 ©649M f 933M &39M

@gmail.com

& 9 February9, 2017 - March 10,2017 ~

Preset: None ~ Searchw Menti | == Q

SENTIMENT ANALYSIS

@ 23219 positive
13023 negative

@5k @261k @5k

Mentions Overview @ v® o x Communications Tracker
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Sentiment Analysis per day
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¥ Twitter Mentions (by date) - x
Beer 0'Clock (@Beer0Cl0ck) 17:00 10 May
i RT @GordonTheBeast: Happy Friday mates, followers & crazies.

No, not you @piersmorgan, @lilyallen, @jamieoliver,
@stanCollymore or @GaryLin...

Anna Wilkie (@weewilko) 17:0010Ma
E RT @jamieoliver: Thanks @SeedlipDrinks for providing the
cocktail bar at my #ukceocookoff for CEOs top chefs & everyday
heroes https://t.co ...

Andrea Dickens (@7Chey2jS7bSRqQn) X
ﬁ RT @RaquelPelaezG: @dipordior @ClarenceHouse @jamieoli
G iondiary jajajaja

claude coadic (@windent56) 16:58 10 Mar
RT @LaChireux: Dans le docu #sugarrush de @jamieoliver (sur
YT), la santé bucco-dentaire des enfants est citée en ler

See full Twitter report... (+47503 mentions)

Positive vs Negative Mentions / channel

) Facebook Mentions (by date)

Cooking Ninja 05
Potato recipe in oven (Gl (8 5 saaa oebiadl )
hi guys hope you enjoy my vide...

S TheLaw Of Attraction
'ﬁ “If we could look into each other's hearts and understand the
unique challenges each of us faces, I think we would treat each
other much more gently, with more..

EveryDay Cooking 11:2109 Mar
Spicy Corned Beef Tacos with an Avocado Dressing
Coleslaw

Want more? Sign up to get my v...

Bec Jones
Yay! | can make this fructose free!! @

Paula Lilley-llott
&=  Convinced hubby to go for the red version this week, now you
bring green to me, will see how that goes!!! Looks fab

Little Big Shots UK 20

6 yr-old Kicha is a smash hit in the kitchen | Little Big
Shots

This cooking sensation from In...

O View | Open | X Delete

1) Jamie Oliver (@jamieoliver)
u When you got your mates over tonight give this beauty a go so

good tear and share all you like. Everyone loves garlic bread but Fragrance Media TV 01:46 08 Mar
this is even better soft ... LIVING A RELENTLESS LIFE IN 2017 - Dr Jamie Oliver
Garande

LIVING A RELENTLESS LIFE IN 20...

See full Facebook report... (+10781 mentions)

See full YouTube report... (+120 mentions)




SIA - Social Intelligent Advisor

From Data to Insights: Crossing the Bridge

Get smarter insights and personalized advice to help you improve your web and social presence. Discover how this new and unique

feature can save you time and effort, making your monitoring life easier.

Al Analysis

SIA's Intelligent algorithms analyze your
mentions to uncover knowledge behind
this vast amount of data for you.

Insights

SIA presents the discovered knowledge in
a very simple & explanatory manner.

Advice

Our team has created extensive advice on
how to take action based on your insights.

Reassess

By re-assessing the performance of your
online actions regularly, SIA can continue
to improve your strategy.



Features

All above plans include:

We believe that all our plans should get the best possible features, this is why you see features normally available

()

e

Social Intelligence Advisor

Unique to Mentionlytics. SIA will use her A.l. to
discover patterns and knowledge from your
mention data.

Twitter, Facebook, Instagram,
Youtube monitoring

We provide the most comprehensive social
monitoring data on the market. But don't take
our word for it. Try it yourself!

Full Web monitoring

We go far beyond News & blog monitoring,
providing results from virtually any website
thereis.

Full Analytics Dashboard

Access mention results, filter them and see
graphs and detailed analysis.

Share of Voice

Compare your social media and web presence to
your competitors in an instant.

Sentiment Analysis (in every
language!)

Every mention is classified as Positive, Negative
or Neutral by deep learning A.l. algorithms.
What's more, it works in all languages.

X

o

)

only to Pro plans.

Customizable e-mail alerts

You can customize daily, weekly or monthly
reports of your mentions to be sent to you or
anyone else

Boolean Mention Search

Filter your results in as much detail as you want
by using advanced Boolean queries.

Competitor Monitoring

Fully Track your competitors’ mentions

Marketing Leads/Topics Monitoring

Use keyword phrases to track topics/posts
relevant to your industry.

#Hashtag Monitoring

Track any hashtag across Instagram/Twitter and
get detailed analytics.

Top Keyword/Hashtags report

Find the most used keywords and hashtags in
your brands’ or competitors’ mentions

i

o

®,

Top Mentioners/Influencers report

Find Influencers of your industry or profiles that
mention your brand frequently

Social Reach

See the potential reach of your posts combined
from different media

Hootsuite Integration

If you are using Hootsuite you can see your
mentions from Mentionlytics fully integrated
there.

Mobile App

Use our mobile app to see your mentions on the
go.

Setup & Optimize Consultant

It's very important for our users to get the best
out of Mentionlytics, so we will help you
optimize your account for free!

Live Chat Assistant

We are here for you, just tell us what you need
help with!



Customers & Awards

m Over 6000 brands from 100 different countries
have used our service

m Customers monitoring:
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m Awards:

m Press/featured:
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Monthly Subscription plans

(Yearly plans also available, 2 months off!)

Pricing

BEST SELLING

Essential

*39
/month

Ideal for New Startups and

$99$ 7 9/month

limited time offer for new customers
(expires soon!)

*299...

Ideal for Medium to Large

199....

) Ideal for Medium-Size
Ideal for Small to Medium-

VVery Small brands

5 keyword rules
5,000 monthly mentions
100K mention archive
12 hours update
10 social profiles
X white Label Reports
v PDF/Excel export
5 users
18 Month archive

X API Access

Save $58 with a yearly plan

size brands

10 keyword rules
30,000 monthly mentions
500k mention archive
6 hours update
20 social profiles
X white Label Reports
v PDF/Excel export
10 users
18 Month archive

X API Access

Save $198 with a yearly plan

brands

15 keyword rules
60,000 monthly mentions
1M mention archive
Continuous update
30 social profiles
v White Label Reports
v PDF/Excel export
20 users
18 Month archive

v APl Access

Save $398 with a yearly plan

brands

25 keyword rules
100,000 monthly mentions
10M mention archive
Continuous update
40 social profiles
v White Label Reports
v PDF/Excel export
Unlimited users
18 Month archive

v APIAccess

Save $598 with a yearly plan



EXAMPLE USES

What can you do with keyword monitoring



Use Case:

See the impact of a campaign - LIVE

Mentions Overview ub nh6 o® o x

m When a campaign is running, even . /\
if it's not an online one, it is very , ,
common to have a digital footprint N —— . \;

m By monitoring the brand and the . .
relative keywords you can detect the - 7 N
reception of the world to the
campaign T e .

m You can then adjust accordingly and | p [P & .
re'eva | U ate RT @THIVAHELLAS: Mévo oe RT @kanekos69: Mnipapo #okatatalplaoctol otnv knorr

m Prevent Crisis before it gets too big
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Use Case:

Join conversations to talk about your Brand and
products

m Reply to Tweets from customers and ~ com = Oconm Biswo 0
. . . . el "= = | g vy [T reng vy [
experts, Join in forum discussions, v
comment on blog posts to Spread . . Reply to a Tweet
the word about your Brand and P e © A= L T —
Products. Timely, before your it e e e gk g R
competitors do! . ® ommcm

1 1 1 = }lmt;ﬂ:‘ S _I:" 46 m
m Also, prevent Social Media flaming -

and Crisis by finding and solving the -
problems on time. i s | e o

©

@ AbbeyroadAbby Why thank you Abigail! Watch a trailer of our new release
here: httptit.co...

533 AM [915/05/2016 @
2016 Q@Washington, the state. Mg Py ¢ m

O 542 AM M 15/05/2016 O Andromeda, SP
S by m D534 AM




Use Case:

Find Marketing and Sales Leads

m Monitor any keyword/topic/hashtag
related to your target Market, to find
great Marketing and Sales
opportunities to join in on time.

m Research what users actually want

@ Mention World Map (click to ftter

W Keyword Cloud [ Hashtags Only
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Why doesn’t any monitoring tool intergrade
Trello? | ‘d buy it right away! #lovetrello

Bill 0

s A%
W Show Tweet m ¢
| —

©2:47PM [16/C .
B sociel Media Hey guys, any recommendations for a good CRM

Tool ? #CRMAPP #wanted

I CT O 61

®2:20 PM 16/05/2016 @ East Coast USA
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Use Case:

Keep your Competitors closer

m Use your Competitor’s Brand as keyword to keep an
eye to what their up to, just as soon as they do it.

m Monitor what they post on their Social Channels
m See their best performing actions and content

m Share of Social Voice

Share of Voice

1 é>( ;7<:><:§:

ey —

B snc: Ryenaic [ easyier [ sesivesinvays [ vueiing Airines
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Use Case:

Find & Talk to Influencers, friends and foes

= ™ LaserUnicorns - I A Y p—

Top Mentioners
5 2 twitter mentions by TheHercel

m Find out who are the most
important people talking about your

Robert Dahl (@TheHerceN)

Gamer - Loremaster - Thinker

brand, your competitors or your -
Il ‘{_}_
ta rget market. v n - . Y'-'.’E:TS FCILL&!‘?‘.‘EES uer,:cws LSDVY::"C":
m You can then reach out to them to v 'E!;_ L s
let them know about your products : g— E—
and develop new relationships. -t
m Also find the people who love your . £ L T st e
brand and talk about it. Don’t lose v By oy
the opportunity to thank them and - e T
strengthen your bonds even more. i ===
o
@  meacTION




Mentionlytics Hootsuite A .
oniyt TEAPP T { Hootsuite

See all mentions
discovered in Mentionlytics
right from your Hootsuite
dashboard

Complete Social Media
Monitoring and Publishing
Solution

- § Hootsuite X

& C () @& https://hootsuite.com/dashboard#/tabs?id=47661818

0 v
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althy recipes that | could (and everyone else) cook
for breastfeeding woman? Something what is light, healthy for them
and babies as well as still taste great? | would really appreciate your
help. Wish you all the best for you and your growing family. Mateusz

r- Mentionlytics x +
@ ¢ v +AddStream |+ Add Social Network
A @ Mentionlytics | o
& [o Y oo
, B Web Detailed Report in Mentionlytics
1 O Twitter

& Facebook ur TV shows and have already 2 off your books. You
* @ Instagram , delicious meals which are not boring, and this

8 Youtube d our lives, so thank you for that! | just wanted to

(.‘ ‘ Holland and Barrett Outlet Store, Freeport Outlet

faceboo

Chetna Makan

Looking for a great recipe to make this weekend? Then try my 3 ways
of making naan which | made on Jamie Oliver's Food Tube link here

a.makan

67166385

2928001417

h
javascript:void(0)

@ Mentionlytics

v o

belightfull
o8 days

Perfect season for Citrus flavours with a generous kick of ginger. Very
powerful combination to strengthen Your immune system.

sasa.karnik
L e

@ Mentionlytics c

ca Y & o
Studio 10
L s

Jamie Oliver's Super Food @

n Cepreii deLyeHKo
e18

Razz Berry Smoothie Katie Vul Pix Pokémon Go Special - Jamie Oliver
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Agency Features

White Label Reports

White Label e-mails

Infinite User Accounts
Different User Access levels
Discounts on Bulk accounts

Custom Subscriptions

emmioan;
from: Jan 21, 2016 gra phy

until: Mar, 20, 2016 riee

Company Ltd

All Campaigns

] United States
= India

) Russian Federation

Brand Monitoring
Report

Overview

B recssercons A0 socunernces B weorermons  (S) seremen
25076 15872 9,204

1435 negative
Wt id et Wesa

on 3,018 vescanes

Per channel per day




mentionlytics

Automatically track mentions to yourself, your brand, products, industry, competition
from users, commenters, journalists, bloggers and everyone else...

Try for FREE

http://www.mentionlytics.com/free-brand-monitoring/



http://www.mentionlytics.com/free-brand-monitoring/

