
HOW YOUR 
CUSTOMERS PERCEIVE 
YOUR ASSORTMENT?

98% of articles
suitable for AI

4% of articles
price reduction 
results in higher 
profit and revenue

27% of articles
price increase results 
in higher profit and
stable revenue

THE FIRST CUSTOMER-CENTRIC AI PRICING 
PLATFORM FOR RETAILERS

DID YOU KNOW 

www.yieldigo.com info@yieldigo.com

5 – 15%
profit increase revenue increaserevenue increase to reach these results

3 – 8% 2 months



We help supermarkets, drugstores and pharmacies 
set optimal prices to increase profitability using 
advanced automated data analytics

Pricing optimization process is done 
continuously by Machine Learning

www.yieldigo.com info@yieldigo.com

Algorithm training and 
calibration

MACHINE
LEARNING

Continuously evaluates 
customers’ reaction to 

prices and gets smarter 
with every repricing.

1.

2.

3.

4.

Optimal price 
modeling

Repricing 
in store

Mapping 
customers’
purchasing 

behavior

Given the current setup 
now is the right time to 
reprise the assortment 
on shelves.

The algorithm is trained on 
retailer’s transactional data; 

with this knowledge, it is 
the retailer-specific smart 

optimization software.

Final prices are provided 
under retailer’s constraints 
& settings for each article 
at each store.

Now Yieldigo AI under-
stands when, where, why, 

and at what price the 
customers want to buy.

Hourly, daily, or weekly repricing frequency

Live data connector to client’s ERP

INTEGRATION
8 weeks

REGULAR USAGE
that starts with a trial

•	 Live data connector creation 
•	 Setting the software to respect 

retailer’s pricing policy  

•	 Trial serves for precise  
measurement of the impact 

•	 Retailer steers the AI via user 
administration cockpit 


