


C_) The Ecosystem

Social Customer service

The Orlo social customer care module
brings together all of your social
interactions, ensuring you're there to
provide effortless support when your

customers need you most.
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Live Chat

Join-up live chat and social media and
create consistently powerful online
customer experiences. Move
seamlessly across online
conversations - just like your
customers - and be there instantly for
website visitors when they need you

most.

Social Marketing

One place for all of your organic social,
paid advertising and reporting needs
ensures complete visibility. Schedule
and deliver a compelling message at a
precise moment and prove the real ROI

of your efforts.
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Social Media Advertising
Ensure your most important posts
land in your customers’ feeds when it
matters most. Combine paid and
organic media, alongside a suite of
analytics, to inspire current and future
customers into action and drive real

business outcomes.
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Analytics

A suite of customisable, unlimited reports
illuminates which customer service,
marketing and PR strategies are
resonating with your audience and why -

allowing you to do more of what works.
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Mobile

Support your customers, move fast on
opportunities and stay close to your
content and your team. The Orlo
mobile app gives you complete

visibility and control while on-the-go.
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Media Monitoring

Incredible customer experiences start
with understanding your audience. Gain
insights into your brand, industry and
customers across social, online and
print and use these to develop products,
inform strategies and stay ahead of the

competition.
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CRM Integration

Build a complete, unified view of your
customers and move seamlessly
between channels - just as your
customers do. Create incredible
customer moments, sales
opportunities and deep customer

understanding.
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Create targeted campaigns based on clear insights and inspire your customers to take

action. One place for all of your organic social media, paid social media advertising and reporting

needs - ensuring complete visibility and consistency. Schedule and deliver a compelling message

at a precise moment and prove the real ROl of your efforts.
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Schedule or publish
across all networks and

accounts
simultaneously
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Content library and
branded URLs ensure
strong engagement
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Boost important posts

for greater reach, clicks
and engagement

c;j»s

Complete paid
advertising functionality
for Facebook and
LinkedIn

Create individual posts
or bulk upload using a
spreadsheet

Audience targeting
options for organic
Facebook and Linkedin

posts




Social Marketing
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In-built photo-editor Add notes to scheduled Quick drop-down for
includes resizing, and published posts for tagging influencers or
cropping and enhancing internal feedback colleagues into posts
features
Content generator Optimum times to post Customisable
collates industry news clearly identified permissions, approval,
for sharing security and alert

settings
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Create powerful online moments by using meaningful conversations to drive sales and
support. Join-up live chat and social media channels and create consistently powerful customer
experiences. Move seamlessly across multiple conversations and be there instantly for website
visitors when they need you most.
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A dashboard to manage Real-time customisable Assign messages to

teams and individuals reporting colleagues or escalate to
managers
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Send and receive
multiple file types
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Add notes to a chat for Build a unified customer
context and view with a two-way
collaboration CRM integration
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Let customers rate Customise website chat
chats for continual widgets with your own
improvement branding
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Queue position Emergency disable
notifications for button for live chats
customers
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Social Media Advertising =

Engage your true customers with compelling content at the perfect moment. Ensure your

most important posts land in your customers’ feeds when it matters most. Combine paid and

organic social media, alongside a suite of analytics and inspire current and future customers into

action.
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Boost top-performing

organic posts or create
standalone adverts

Consolidate organic and
paid reporting for full
visibility and insight
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Granular targeting Orlo suggests posts

options provide based on your desired

maximum accuracy outcomes
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Customisable control of

Create template adverts
and audiences for fast budget, permissions and

ad creation security
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Social Media Advertising =
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Create parent and Set adverts for
sub-campaigns for A/B validation and feedback

testing before publishing
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Media Monitoring

O

Understand your customers and act quickly on the next big opportunity or crisis. Incredible

customer experiences start with insights into your brand, industry and customers. Monitor social,

online and print and use these to develop products, inform strategies and stay ahead of the

competition.
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Build customisable
monitoring streams
across single or multiple
networks
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Monitor by keywords,
hashtags, phrases and
accounts
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Monitor mentioned and
indirect conversations

around your brand
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Engage Influencers and

monitor competitors

Identify and join

conversations around
your brand
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Calculate the PR value
of conversations around
your brand
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Media Monitor

Quickly share, flag,

Sentiment automatically
attributed to coverage

, or escalate

assign
coverage to

stakeholders
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Analytics | Customer Service =

A suite of customisable, unlimited reports illuminates ldentify ¢hanging trends-
_ on inbound / outbound
which customer service, marketing and PR strategies
messages

are resonating with your audience and why - allowing you
to do more of what works.
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World map shows key Analyse response time, Monitor individual and
engagement locations conversation length and team performance in
resolution time relation to KPI's

il

Fastest / slowest Peak / lowest Sentiment auto-tracked
response times shown engagement times around customer
on weekly calendar shown on weekly service operation

calendar



Peaks in reach and
clicks shown on
calendar

e

Top-performing posts
by reach and clicks
identified
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World map shows
where audience is
engaging with content
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Track socially-driven
web traffic, form
completions and
ecommerce

Analytics | Marketing g
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Followers, reach, link
clicks and engagement
ratio tracked per account

Optimum times to post
clearly identified

Attribute posts to
specific campaigns and
analyse performance




Investigate spikes in PR
coverage

o [
O [
Identify top coverage
by value

Analytics | PR C_)

Assign PR value to
coverage

ra

Breakdown of coverage
by source



Mobile
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Operate at the speed of social and never miss a moment that matters. Support your
customers, move fast on opportunities and stay close to your content and your team. The Orlo

mobile app gives you complete visibility and control while on-the-go.
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Capture an image, edit Publish posts and Tag posts as part of
and publish respond across all social specific campaigns

media accounts
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Apply message filters Notification alerts for Notification alerts for

posts published or
which failed to publish

and edit message new messages or those
sentiment assigned to you
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Follow thesa 5 easy steps to successiully embed
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Approve content that Collaborate with
has been set for colleagues or escalate
validation messages to managers

Monitor your social PIN code and
accounts, customers fingerprint access for

and partners extra security




CRM Integration Q

CREnisuccess
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Deliver fast, informed interactions that create powerful customer moments and clear

internal efficiency. Build a complete, unified view of your customers and move seamlessly

between channels - just as your customers do - creating incredible online experiences, sales

opportunities and deep customer understanding.
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Integrate any standard
or bespoke CRM system
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A complete view across

every customer
interaction
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Quick search and find
look-up for CRM
records

See a CRM snapshot or
fully-launch any
application
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Two-way integrations
pulls and pushes data
both ways




Customer Success at Orlo

Orlo’s users are supported in real-time using in-app live chat by Orlo’s UK support team, who also

provide unlimited online training sessions, a library of technical knowledge base articles and

access to webinars and industry research with leading brands.
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Dedicated customer
success manager

P

Real-time live chat
support
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Unlimited online

training sessions

o

Knowledge base
support articles

o
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On-site tailored training
sessions available
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Free learning

opportunities via webinar,
blogs and events
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Join us

Join the thousands of global users from hundreds of award-winning brands who are

engaging and delighting their customers through Orlo’s technology.
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