
Ecommerce
Guide and best practice
To help articulate requirements and outline wireframes for your next ecommerce project



Why this Guide?

• Ecommerce projects are complex and 
as a customer is often difficult to 
articulate solution requirements.

• This guide helps you articulate your 
requirements and outline wireframes 
for most normal ecommerce pages and 
integration points.

• Use the template to get inspiration and 
reflect on your project by adding your 
comments to the different pages.



Objectives, 
architecture and 

integration

• Current situation

• Solution objectives 

• System architecture 



Current situation

Describe your current business situation:



Solution objectives

Describe your objectives for the solution:



High level system 
architecture 

Describe the systems your coming 
ecommerce solution should integrate to:

• Dynamics NAV / AX as ERP

• PIM system

• Field service

• Delivery etc.

PIM

EcommerceERP



ERP integration points

Describe your data that should flow from 
your ERP-system to ecommerce:

• Currencies

• Languages

• Units

• Manufacturers

• Customers

• Product Groups

• Products

• Related Products

• Prices

• Product Stock

• Orders



Overall
page layout

• Top layout types

• Menu types

• Product search

• Footer



Top layouts 
with a tool bar

• Splits content pages & 
product groups into two 
separate menus

• Product groups shown in 
menu, which is more 
prominently placed

• Content pages are shown 
in the toolbar, which is 
less prominently placed



Mega menu

• Popular menu type

• Use images to provide 
quick visual guidance –
and drive sales

• Good for deep hierarchies 
– provides an immediate 
overview of category 
content



Product & 
Content search

• Immediate access to 
product & content search

• Detailed suggestions help 
customers find content 
based on Product name, 
number, title, descriptions, 
etc.

• Up to 8 suggestion shown 
– and a link to the full 
search result page



Footer section

• Show 1-3 text columns

• Newsletter sign-up

• Social media links

• Card and verified payment



Product lists & 
filters

• 3 product list views – List, Grid & Details

• Use filters to narrow down the selection 
of products shown



Product
list view

• Visual and information 
oriented

• No stock & shipping info in 
this view

• Units and variants are 
presence

• Can add to cart



Product
grid view

• Visual appealing & 
branding oriented

• Redirections to product 
page for more information 
or an add to cart button

• Stock & shipping info



Product
details view

• Compact overview of 
products with less visual 
information

• Extra attention to delivery 
& stock information 
(red/green)

• Units selector & add to 
cart directly from list

• Redirect to product page 
for products with variants



Horizontal 
filters

• Recommended for 
solutions with less than 8 
filters

• Filters are closed initially, 
and can be opened 
individually by the 
customer

• Tags provide an overview 
of the active filters

• Filter options relevant to 
the product portfolio, e.g.:
• Color
• Material



Left filters

• Recommended for 
solutions with more than 8 
filters

• Filter groups be minimized 
and maximized

• Tags provide an overview 
of the active filters

• Filter options relevant to 
the product portfolio, e.g.:
• Color
• Material



Product 
page

• Detailed view of a single product

• Additional images & information

• Related products



Product page

• Shows off a single product 
in more detail, with more 
images & in depth 
information

• Fewer distractions 
compared to a product list

• Section with related 
products can help drive 
additional sales



Check 
out 

• Mini-cart

• One-step

• Multi-step



Mini-cart

• Quick and readily available 
view of shopping cart 
content

• Mini cart counter provides 
immediate feedback when 
a product is added to cart

• Immediate access to order 
total, current estimated 
shipping fee, and more

• Each product listed with 
image, product name, 
quantity, and price

• Shorter route to checkout



One-step Check 
out

• Improved conversion rate 
with one-step checkout

• No steps means no 
distractions which can 
keep the customer from 
completing checkout

• Sections; Addresses, 
payment & shipping, 
voucher, recurring order 
and review order



Multi-step
Check out

• Multi-step checkout 
makes it easier to assess 
what to do for each step

• Collect information 
gradually

• 3 steps; Cart, Delivery, and 
Shipping, Payment, 
Voucher & Recurring order



Multi-step
Check out

• Multi-step checkout 
makes it easier to assess 
what to do for each step

• Collect information 
gradually

• 3 steps; Cart, Delivery, and 
Shipping, Payment, 
Voucher & Recurring order

• A summary field helps the 
customer maintain an 
overview of the order 
during checkout



Multi-step
Check out

• Multi-step checkout 
makes it easier to assess 
what to do for each step

• Collect information 
gradually

• 3 steps; Cart, Delivery, and 
Shipping, Payment, 
Voucher & Recurring order.

• A summary field helps the 
customer maintain an 
overview of the order 
during checkout



Customer 
center

• Profile

• Orders

• Favorites

• Saved cards



Profile page

• Lets customers add and 
update personal 
information

• Stored user details help 
save time during checkout



Address page

• Let customers add and 
maintain several 
addresses to use during 
checkout

• Saved addresses save 
time during checkout

• Set a default address 



Orders B2C

• Show the customer a list 
of their recent orders

• Each order can be viewed 
and printed

• Quick-link allows the 
customer to reorder



Favorite list

• Reduce shopping cart 
abandonment with 
favorite lists

• Customer can save 
products they are 
interested in, or which 
they plan to order often

• Support for multiple 
favorit lists per customer



Favorite list 
details

• Customers can view the 
contents of a favrite list in 
more details

• The list can be sorted, 
filtered, and searched just 
like a product list

• Access to the same views 
– list, grid & details – as on 
the product list

• Add all currently shown 
products to cart with a 
single click



Saved credit 
cards

• Let customers view & 
delete cards saved during 
checkout



Recurring 
orders

• Shows a list of all 
recurring orders created 
by the customers

• Shows previous and next 
delivery date

• Recurring orders can be 
cancelled



Sales & 
marketing

• Impersonation

• System generated emails

• Newsletters and campaigns



Impersonation

• Use impersonation to 
place orders on behalf of 
other users

• View and select a user to 
impersonate from 
frontend

• Quickly start/stop 
impersonating using a bar 
below the header



Email – User 
registration

• Notify the customer that 
they have created an 
account on your website

• Need the customers 
approval is needed



Email – Reset 
password

• The customer can easy 
reset their password



Email – Newsletter 
sign up

• Notify the customer that 
they have signed up for 
receiving newsletter



Email – Order 
confirmation

• Notify the customer what 
they have ordered



Custom email

• Send newsletter email to 
your customer

• Hight light events, news, 
sales, products they are 
interested in



Content 
pages

• Show off key products and content 
on the front page

• Be reachable through a Contact page

• Use an About page to show off your 
unique identity and brand



Front page 
example

• Visual element to grab 
attention

• Highlight select products

• Use a carousel to link to 
important content pages

• Promote blog posts, news 
articles, or events



About page

• Present your unique 
identity using text, images, 
and video

• Highlight content with a 
high brand value, such as 
blog posts, CSR articles 
and more

• Publish news and blog 
articles automatically to 
direct visitors to your most 
recent content



Contact page

• Help customers find you 
or one of your locations 
using a fully integrated 
Google Map

• Make yourself reachable 
with a customizable 
contact form

• List opening hours, 
holidays and more



News
• Can drive your content marketing 

strategy

• Generates leads & sales

• Let your customers be updated on 
company news



News list

• Drive your content 
marketing strategy with 
news articles

• Generate leads and sales 
by creating and publishing 
quality content



News article

• Quality content helps drive 
sales and generate leads

• A named author adds a 
human voice, which helps 
build trust

• Update your customers on 
important business 
decisions and company 
news



Blogs
• Connect with your customers

• Can drive your content marketing 
strategy

• Generates leads & sales

• SEO friendly



Blog list

• Use a blog to drive your 
social media strategy

• Generate leads and sales 
by creating and publishing 
quality content

• Categorize blog articles 
according to topics, to 
help your customers find 
the content appealing to 
them



Blog article

• Connect with customers in 
an informal and SEO 
friendly manner

• A named author adds a 
human voice, which helps 
build trust

• Generated leads and sales 
by showing the less formal 
sides of the company



Got questions or 
need guidance?

Brede Bjerke
VP Sales
Dynamicweb
bbj@dynamicweb.dk
www.dynamicweb.dk


