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PRESENTATION
Enterprise Chat 
Management
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World of Conversation

64%
“Business should be 
contactable via chat”

50%
“Prefer chat over 

phone call to 
communicate with 

business”
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World of Conversation
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World of Conversation
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World of Conversation
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World of Conversation
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World of Conversation
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Introduction to
Conversational UX
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Conversational UX

✓ Buttons
✓ Carousels
✓ List
✓ Quick Replies
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Conversational UX

✓ Location
✓ Audio
✓ Video
✓ Images
✓ Stickers
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Conversational UX

In-App Web-View

✓ Complex Transaction
✓ Confidential Data
✓ Customized UI
✓ Unified Experience
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Conversational UX

LINE’s: Image Map & Flex
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Facebook Line

Response Timeframe 24 Hours ~15 Seconds

Response Procedure Send Message API Reply Message API with 
Reply Token

Push Message Policy Only once unless the app is 
approved for subscription 
scope

Uses credit

Reply Push

Message from user

Response Timeframe

Conversational UI
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Chatbot
Capabilities & Roles
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Chatbot doesn’t work?
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Chatbot

We’re here!

✓ Overhyped

✓ Poor Solution

✓ Wrong 

Expectation

✓ Lack of Purpose

✓ Wrong Approach
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Intent

Entity Context

Knowledge

Action

Chatbot



20

Intent

Entity Context

Knowledge

Action

Look for loan

Mortgage User profile

Loan info

- Show mortgage product
- Record lead

Do you have any 
house loan?

Chatbot
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Chatbot
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Fast reply in milliseconds

Responsive 24/7 support

Digested information

Persona Development

Chatbot
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Chatbot

Customer Support

✓ Instant FAQ Response

✓ Provide better user browsing 

experience

✓ Gather feedback

Campaign & Marketing

✓ Grow subscribers

✓ Lead generation

✓ Retargeting & Upsells

✓ Brand Marketing

✓ Content Marketing

✓ Data Collection & 

Segmentation
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Customer Support

✓ Instant FAQ Response

✓ Provide better user browsing 

experience

✓ Gather feedback

Chatbot

Agent
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Campaign & Marketing

✓ Grow subscribers

✓ Lead generation

✓ Retargeting & Upsells

✓ Brand Marketing

✓ Content Marketing
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Lesson Learned & 
Ideas*

Offer Sent Rate: 148%

Day 1 Return Rate: 31%

Day 2 Return Rate: 47%

Day 3 Return Rate: 59%

5-10x Higher Engagement than Email

Highest Engagement of ANY channel
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Use Cases
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Use Cases
1. Grow your Subscribers
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Use Cases
1. Grow your Subscribers
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Use Cases

2. Lead Generation 

✓ Webinar / Event Registration
✓ Content Distribution
✓ Lead Qualification
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Use Cases
3. Coupon Bot
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Use Cases
4. Customer Service & FAQ
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Use Cases
5. HR & Recruitment

✓ FAQ
✓ Policy Query
✓ Check status
✓ Request submission
✓ Open position
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Looking into
The Future?
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Conversational UX
Strategy
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What is
Your Goal?
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What is the Goal?

• 80,000 subscribers in 3 months

• 100,000 offer redemption

• 40% agent load reduction

• Average satisfaction score of 4.5

• Reach 70% positive feedback
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What is the Goal?
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1. Increase Active Users by 
reducing block rate

2. Build Active Users Profile 
through Progressive 
Survey

3. Increase Engaged Users 
by providing 
personalized coupon

4. Convert Line followers 
into Loyal customers

All Users 

Active 
Users 

Engaged 
Users

Loyal 
Customers

Sample Strategy
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Increase Active User
By Reducing Block Rate

Chitchat
Allow bot to handle generic chitchat to increase 
interactivity of the chat

Interactive Menu
Provide users with useful menu-based 
interaction (Promotions, FAQs)
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Build Active Users Profile
Through Progressive Survey

Daily Questionnaire
Get the chatbot to send ask a daily question such 
as “Do you drink coffee?” to progressively learn 
more about each user everyday.

Gamified Campaign
Deploy campaign that ask users to answer a 
short list of questions to get a special coupon
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Increase Engaged Users
By Providing Personalized Coupon

Targeted Coupon
Use active users profile to provide personalized 
targeting of daily coupon

Advanced Segmentation
Personalized coupon code can be used to track 
coupon usage for future product 
recommendation and enhanced coupon 
targeting.
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Convert Followers to Loyal Customers
Through informative advert and on-chat 
enrollment

Personalized Offers
Broadcast personalized benefit to active users to 
encourage onboarding

On-Chat Partial Onboarding
Part of onboarding process can be moved to 
interactive chat to improve onboarding rate
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What is the Goal?
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Enterprise Chat 
Management



感谢您下载包图网平台上提供的PPT作品，为了您和包图网以及原创作者的利益，请勿复制、传播、销售，否则将承担法律责任！包图网将对作品进行维权，按照传播下载次数进行十倍的索取赔偿！
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Campaign AnalyticsChatbot Live Chat
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Chatbot

✓ Create chatbot

✓ Carousel message

✓ Imagemap Message

✓ Train chatbot on the go
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Chatbot

Content Layer

Chat Logic Layer

Integration Layer

✓ Create chatbot

✓ Carousel message

✓ Imagemap Message

✓ Train chatbot on the go
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Live Chat

✓ Multichannel

✓ Multiple Agent

✓ Ticket System

✓ Ticket Routing

✓ AI-based User Analysis

✓ Satisfaction Survey



感谢您下载包图网平台上提供的PPT作品，为了您和包图网以及原创作者的利益，请勿复制、传播、销售，否则将承担法律责任！包图网将对作品进行维权，按照传播下载次数进行十倍的索取赔偿！

ibaotu.com

Campaign

✓ Run Campaign 

✓ Hyper Segment

✓ Lead Generation

✓ Progressive Survey

✓ Targeted Coupon
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Analytics

✓ Message Report

✓ Performance Report

✓ User Info Summary

✓ Ticket & SLA Report

✓ Fully Customizable
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Correct Classification False Positive Rate

+108% vs Dialogflow (Google)

+77% vs Wit.ai (Facebook)

67% less vs Dialogflow (Google)

82% less vs Wit.ai (Facebook)
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Financial & Insurance Corpus

Pre-trained Intents

ask product,ask saving product,ask health product,ask kid 

product,ask life product,ask accident product,ask senior 

product,check policy,renew policy info,cancel policy,check 

application status,check claim status,check cancellation 

status,check payment status,claim,change address,contact 

agent,ask contact info,do not disturb,unable to claim,tax 

deductable,how to apply,document needed to apply,after 

apply process,ask promotion,where is branch,how to 

pay,agent check status,agent check commission

Prebuilt Template

○ Lead Generation

○ Product Browsing

○ Promotion Browsing

○ Payment Notification
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Chatbot

Chat Logic Flow

Natural Language Classifier

Entity Detection

Action Selection

Content & Persona Management

Contact Center

Marketer

Product Manager

Chatbot Developer

IT Developer

IT Infrastructure

ConvoLab Platform

Live Chat

User Chat Management

Agent Management

Skill-based Ticket Routing

AI Training & Approval

Internal Notes Management

Campaign

User Segmentation

Campaign Management

Conversion Tracking

Lead Management

Progressive Survey

Enterprise 
Integration

Unified Channel Management

Message Format Transformation, Multilingual Engine 

Chat Apps Mobile App Webchat SDK Voice Socket Custom Integration

API Chat Test 
Automation

Custom 
Report Engine

User 
Management

Security & 
Audit Trail

Platform Services

Enterprise SLA
99.5% uptime & 24/7 support

Enterprise Architecture Support
On-premise, Hybrid Cloud, 3-Tier Deployment
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Pluggable AI Core

…or your own!

We connect with…everything ☺
Built-in Integration Tool

CRM, Inventory, Marketing, backend

Chat channel: app & 
custom
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