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|ntroducing Maraam.io

Online training platform dedicated to the professional training and
development needs for organizations :
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ntroducing Maraam.io

Our content includes twelve disciplines divided into four curriculum :
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+ 50

Learning Packages
Books & Courses
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Dashboard

N\onitoring training progress
for organization employees

()

+ 1000

Books Summaries

of best-selling books in text,
audio and video formats
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Bespoke Video

Exclusive content based on

organization demands

—
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Why is Maraam.io so Unique?

| PS

|
+ 200
Training Video

With in-video questions

and end quizzes

O

Regular Updates
New courses relevant to most
organizations are added regularly at
no extra charge



Why is Maraam.io so Unique?
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Why is Maraam.io so Unique?

Courses Started

Ol’ganization Course Name:

Curriculum:

Account Reports

Date Started: - Course Items Completed and Remaining:

Courses Completed

Course Name:

Curriculum:

Date Started: — DateCompleted: ___ Course ltems Completed:

Certificates Earned

Course Name:

Curriculum:

Date Started: — Date Completed:

Link to view the certificate:
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Why is Maraam.io so Unique?

- Internal Expert

External Expert

Chief Cont
Officer

Conducts a ‘market needs analysis’

and determines topics to be developed
Undertakes in-depth research to identify key
reference sources that contain key insights

on the topic

Nominates a potential Script Writer and briefs
him/her about the mission

Script Writer

@ Quality Officer

® Writes the first draft script as per set Guidelines & Course Card
® Focus is placed on real-life case studies, practical skills & insights
® Reviews the draft script
® A decision is made either to approve and pass onto the Script Reviewer,
or send back to the Script Writer for revision

Video Host

@ Production Team

® Shooting

® Sound/picture editing
® Animations

® Video production

® Performs quality check
® Offers feedback & asks for

revisions when needed

® Receives a request to present script
within his/her areas of expertise

® Validates content of script

® Adjusts script to his/her dialect

® Agrees with ‘Production Team’
on animations & delivery style

Chief Content
Officer

® Final review & approval of the whole
course package

® [fany amendments is needed, a request
is sent to the team member concerned

Linguist

® Proofreads and edits Course Description,
Glossary of Terms, In-video and End
Quizzes

® Produces Course Description,
Glossary of Terms, In-video

and End Quizzes

® Reviews Course Description, Glossary of
Terms, In-video and End Quizzes

Script Reviewer

® Reviews the draft script

® Cross-checks the references

® Makes sure that script is concise,
practical and informative

® Edits & improves flow of write-up

@ Head of Production

® Oversees the production process
® [Ensures quality standards are met thro

Course

¥
Uploaded on ANY)
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Maraam.io



Is Maraam.io so Unique?

- Internal Expert

External Expert

Chief Content Officer Summary Editor 1 Editor 2
Writer
® Reviews the draft summary ® Reviews and edits the draft summary

Conducts a ‘market needs analysis’ & identifies ® The or?gir}a\ book is made available » ® Makes sure that the summary captures o Writes_the first page that conta_?ns an
the book titles to be summarized to the writer the key ideas of the original book executive summary, book details and

Gets in touch with the respective publishing houses ® Produces Fhe.firstdrlaft summaryas per ® Edits & improves flow of write-up a bio about the author(s)
the set guidelines & instructions

to acquire copyrights for producing Arabic
summaries of the chosen books

Nominates a potential writer and briefs him/her
about the mission

Graphic Designer Quality
Officer Course
® Designs the summary as per the format layout

® Adds photos for the book covers and author(s) ® Final review & approval U Ploaded on
of the whole book summary Maraam io

® [f any more editing is needed, request
is referred to the team member

concerned
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Why is Maraam.io so Unique?

Certificate of
maracm.io

Completion

G025 69 rolodl 6.2l

adod yl Maraam.io §\4 Lijusy

Upon achieving a passing grade of 90% in the
post-course assessments, trainees are awarded
a Certificate of Completion recognizing their
knowledge amo.ng the Maraam.io Iearmng VARV
community, which they can also share on Crisis Management

Ahmed Hassan

other social media channels.
CCTEY &8l
30/April/2018
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Maraam.io Mobile App
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Smart Trust

SMART
TRIIST

THE DEFINII ’

THAT TRANSFURMS
MANAGERS INTO LEADERS
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Defensive Strategies

SECN wupe | English

Utilizing employees’ smart phones and devices to:

Facilitate a convenient access to the training platForm

Keep them updated with new content uploads



Come visit MQOG

Challenge
Accepted:!

We empower organizations to address their
challenges by upskilling their staff using our

cost-effective, high-quality training solution.



