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Delivering
Personalized
Experiences

Cross-platform In-the-Moment

Analytics x 1 x Engagement

Contextual Edge
Intelligence

Manage your user's life-cycle journey across

acquisition, usage, context, engagement & churn
to deliver personalized experiences




Cross Platform Analytics = qppl@E

The most comprehensive analytics across Web, Android and iOS to help you in measuring
true success of your app-driven business. applCE provides actionable insights using Al based
algorithms which help you in saving money and improving your engagement.

Base Metrics that Matter o User Count — Unique users across platforms.

® DAU - Users who used the web/app at least once in last 24
hours

Avg. DAU 4523 ® MAU - Users who used the web/app at least once in the last 30

Avg. MAU 23453 days

App Stickiness 19.2%

® Stickiness — Percentage of frequent users

Sessions Avg. Session Length

® Time spent on web/app: Accurately
determine if there is real growth in 89,837 2.38mins
usage based on time spent

Time Session Length

Morning , 5+ mins

® Where & When: Know where and
when your users are using your web/
app to determine how and when you
should engage with them.

Afternoon 3 -5 mins

Evening X 1-3 mins

Night X 0.5 -1 min

Mid-night < 30 seconds

Churn ® Track Churn. Get detailed insights on which users have churned

9'331 * 20% and when.

® Predictive Churn Engagement. Pre-built machine learning
algorithms predict which users are likely to churn so you can run

2,741 ©@risk re-engagement campaigns and retain them.
® Re-market smartly. Re-market intelligently based on past usage
patterns.

Optimize CPI Marketing Spends

applCE shows you the acquisition source of the uninstalled users to help you understand which CPI
networks are delivering and thereby enabling you to shift spends to more productive networks
thereby saving marketing money.

Avg CPI Installs Source Uninstalls <1d <3d <7d | <30d | >30d

T 54| 2081 Facebook 863| 159 248 220 107 120
T 69| 3152 coogle (NG 1123 292| 205| 207| 102|227
40| 1,068 Ad_Networkt (NI 753 18| 75| 203 18| 139
= 73| as70 cpi_1 Network (NG 987 221 1s6| 274 170|166
T 95| 2837 cei2 Network (RGN 1248| 226| 188| 257| 273| 304
T 88| 3114 ad Newworz | NG 770 59| 23| 1a3| 16|  1en
T 56| 2068 Others sa7| 115|108 88 99| 137

Keep track of essential business metrics to manage a successful app




Contextual Edge Intelligence qppl@E

Knowledge and understanding of your consumer helps in deeply understanding their needs and
using that to personalize their experience and goes a long way in retaining loyal customers.
applCE uses deep machine learning algorithms to understand your consumers interests,
behavior and real-time context.

Sensors, Artificial Intelligence & Machine Learning in appICE

One of they key tenets of applICE is to enable
Al on the edge devices. A typical smartphone Camera Audio Accelerometer
produces hundreds of MBs of data everyday. “Eyes” “Ears” “Speed”
Our patented algorithms cull out the
intelligence from the raw data to provide you

the right insights on which you can build your GPS Gyroscope Compass
engagement model for highest retention. Location” | “Movement’ “Direction”
® Automatically predicts users who are likely
to un-install Proximity Ambient Light Microphone
“Closeness” “Eyes” “Speech”

® Determine their interests

® Honor permissions given by users to Barometer Magnetometer Gesture
protect privacy “Altitude” “Location” “Touch/Feel”
® And many more ..... f— ) I |
Mobile Sensors
Know your users . John Doe "@push O Location
ijohnOdoo.wm

® \What permissions have they given to engage

— When best to contact
® Understand their usage patterns

® Know how engaged they are e — ° @ N e @

® Know if they usually respond to your mz
mm

Shoppers )
® Know users interests and use that to

personalize the engagement with them.
Music Lovers @

G ® Know their usage patterns outside your

web/ app to get a rounded understanding of
News Readers
J usage.

Gamers 40% ® applCE automatically identifies more than
J 20 interest types using its proprietary

artificial intelligent algorithms.

Knowing your customer helps you to engage better




Events, Funnels & Segmentation qppl@E

Knowledge and understanding of your consumers helps in deeply understanding their needs
and using that to personalize their experience goes a long way in creating loyal customers.

Events & Funnels

What do users do - In our App

® Record Business Events with custom ECRETIRET iy ey ansge et
data attributes to get more granular

25658

19482
® Know if crashes are driving loss
: 45% 8851 1%
. _ (34%) (3.8%)
® Link sequence of Events to create v 2 i 2 %6
Funnels to help understand customers Ao Prvew op AddTocan Ao Checout App-TCompletd
journey [ orop ovsvent | _vses [l orpowstves | _users [l orop ousvent_|_users_|
App_End 2499 App_End 9272 App_End 6282
App_CategoryView 1429 App_ProductView 494 App_ProductView 2189

Know where drop-outs are happening to
fix as inputs to product —— —

Comprehensive Segmentation & Targeting

The most easy to use segmentation solution for marketers to understand their reach and
personalize the messaging to derive maximum engagement. Combine multiple attributes to define

your target audience, know actual reach and engage.
Active Users

I
1

Choose Target

WHO Demographics
(Demographics,
Behavior, Interests)

[ Gender¥ “ =v ” Male ¥ ] ®

Device

Is doing

[ Interest ¥ H Contains ¥ ” Shopping ¥ ] ®

WHAT
(Activity, Events)

Context

[ City ¥ 1[ nv “ Mumbai, Delhi ] F ® 140,739

Unreachable due
to Permissions

Interest

WHERE

(Location, Beacons)

INI
-

and

WHEN

(Day, Time) Total Campaign
Reach

Device Web/App User Location
Attributes Attributes Attributes Attributes

Events +
Data
Attributes

Places of Network

Interest Attributes GeoFence

Micro-segmentation increases personalization and thereby engagement.




In-the-Moment Engagement qppl@E

applCE prides in presenting the most easy to use and comprehensive tools which mimic
real-world context so that you can reach the right audience at the right time and with
the right message to drive in-the-moment and personalized engagement.

/ ° .\\\ @® Create New OR O Select template| Template List ¥

Notification Style : ® Basic O Extended
App lcon All Basic Features
Click Hi < <FirstName> > Title Text O Large Image
! 2
:‘;zatg Use coupon code <<CCode>> to Body Text
App lcon complete your purchase.
Default Action : ® Deep-Link ... O Landing Page

s remaining

Enter Path to Deeplink/Landing Page

Action Buttons : ®Yes O No

Sound : ®Yes O No

Buy Now

Vibrate : ®Yes O No

- Preview Android Save and Select Audience

® WYSIWYG Editor to create iAB compliant push or web/in-app notifications with ease
® Personalize using ICE-Tags
® DeepLink your actions to lead the consumer directly to desired section in your app

® Add OS specific feature to the notifications

Push Web/App
Notifications Notifications Polls

Comprehensive Campaign Metrics Understand the effectiveness of your campaigns
based on the reach and engagement.

Campaigns in Draft Past Campaigns @'1 1xz

Da Aud Rea ab P d Did 0 do o

ta d = palg = g Aud O o D d L
RED 01 May-15 ||| Activateldormant Users B 8oy ot lisers 23,987 15,090 1328 12,309 2,008 13.90%
Notification after install

Reasons for un- .

In-App Poll 01-May-15 | [eteile Departing Users 394,873 2,987 984 3,208 1,984 39.78% m m
Il\'l\:t.\i?igation 01-Jun-15 Personalized Coupons Transacting Users 3,989 3,989 0 1,839 309 7.74% m m

Increase retention and drive higher conversions with in-the-moment marketing
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Pricing plans based on Monthly Active Users (MAU)
Reduces as you GROW !!

e Upto 25k MAU e 25k - 100k MAU e > 100k MAU

Contact us:

Tarun Anand

+91 98112 02137




