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What do your viewers do when they get curious about the content they are

watching or want to discover more what is inside that content/scene?

\a/\cl?srlvs\;c\msere Where was this What are they
have | saan: i scene shot? I'd eating? Where can
before? love to go there! | find the recipe?

Who is the artist of
that painting?

| love that dress,
Where can | buy it?
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And the answer is ...

Most go to Google or other websites/apps to

look for more information or find out
W IKIPE D IA answers to their curiosity.

- Imnh ... And leave troves of data about their
MOVIE . W interests, preferences and viewing

behaviour there.

49% 22% Significant loss for Media Owners
People use apps or internet Google searches are

to find out more about related to content

what they are watching watched on TV

Ericsson Consumer Lab 2013 Google Report 2012
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As an example, 18 of top 25 most viewed Wikipedia pages In 2017 were about

tv and film content

Wikipedia @&

e . Follow | WV
@Wikipedia :

It's abundantly clear that @wikipedia has
become a second-screen experience for
many TV viewers. 2017's top traffic-
getters relate to popular movies and TV
shows.
blog.wikimedia.org/2018/01/03/wik ... 1/

8:20 pm - 3 Jan 2018

77 Retweets 132 Likes g @ @ \‘\_ fa e e & c

@R 11 77 O 132 ~

@ Tweet your reply

Wikipedia @ @Wikipedia - Jan 3 v
In 2017, over 200 million people stopped by @wikipedia to learn more about
what they were watching, like @ TheCrownNetflix's Queen Elizabeth or
@VictoriaSeries' Queen Victoria. 2/

QO 2 1 14 QO 33 ~

Wikipedia @ @Wikipedia - Jan 3
Queen Elizabeth's @wikipedia entry was the third most-viewed on English
Wikipedia in 2017. 3/

en.wikipedia.org/wiki/Elizabeth...

o = “ B Ay}

Visits to media- and
entertainment-related
pages dominated
Wikipedia last year.
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Dive Experience Amplifier gives real time interactive access to the scene-level
contextual metadata

Cynthia Nixon

Cynthia Ellen Nixon is an American actress.
She is known for her portrayal of Miranda
Hobbes in the HBO series, Sex and the City,
for which she won the 2004 Primetime ...

The Rub' al Khali is the largest contiguous
sand desert in the world, encompassing most
of the southern third of the Arabian Peninsula.

N f 1 ) nete ¢ (
2 the complete ca e complete card

Source:

Source:

< Expediaes

Sahara Palace o ik A Nikki Beach

eesee \OVISTAR = 9:41 AM 100% -

156€

St ™ Printed Maxi Dress -
Mara Hoffman

—

eeeee \MOVISTAR = 9:41 AM 100% -

Macarons ;

ORDER IT NOW FROM

A macaron is a sweet meringue-based
confection made with egg white, icing sugar,
granulated sugar, almond powder or ground
almond, and food coloring.

.
-

,

37.99€ @ 230,50€ [j 90€

Source: Wikipec
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https://vimeo.com/237021043

It provides viewers with a Contextually Immersive experience unlike anything
they have experienced before

Multi-device and multi-platform
Fully customizable Ul and UX

Automatic retailer’s catalogue integration

Offered as End-2-End Managed Service

Offered as White Label (powered by Dive)

Ossobuco
Ossobuco is a Milanese speciality
rroce-ciit veal e < <

shanks braisec
white wine and br...
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https://vimeo.com/237021043
https://vimeo.com/237021043

Dive Experience Amplifier also opens new ways to monetize videos by

organically blending advertisements into contexts, ...

Example

Mission Impossible Rogue Nation

Plane scene

Tom Cruise, Skydiving, Black Suit, Airbus A400M, RAF, Stamford

When a viewer taps on the “Skydiving info card” he/she gets the information and an offer
fromm mydays to try the experience.

Contextual ad for higher impact®
ncreased brand awareness
ncreased ad recall

Decreased cost per reach

Different ads shown to different
audiences watching the same
programme at the same time, at
their precise “moment of truth”
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... and creates a new revenue stream without any giving any notion of selling
because every ad or eShop offer becomes part of the consumer experience

Example

The Flash Distressed
=% Logo With Striped SI...

il |

27.9€

ZURUCK ZUR SZENE

Click to watch the "2nd Screen" demo video >>
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https://vimeo.com/239656473

Viewers can always bookmark the objects of interests and review them later

Save anything at anytime!

You can save any “object of
interest” for later review by clicking
on the Q) SAVE FOR LATER icon.

You can look them up later in the

O wveaos  SECtiON, curate your own
4 collection, share them with your
- Q O e friends or even shop.

This collection of interests curated
oy the consumers will also open a
nighly targeted touchpoint for
orands & retailers to engage with
the consumers.
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Dive extends the content experience to all stages of user journey, I.e. before,

while and after watching

before WATCHING

Because it’s the right moment to
recommend a content ...

Dive adds a new layer of insights, one
that is based on the “Contextual
Engagement Metadata’, i.e. “what in
any scene does the viewer engage with”.
Dive uses its Knowledge Graph Engine
& Predictive Analytics to recommend
content based on viewers’ interests.

(e.g.) if user engages with “fashion” in different scenes,

we can also recommend some fashion trend-setting
movies/TV shows

while WATCHING

Discover the contexts and Dive
INto It

Realtime and personalized interaction
with different objects, elements and
facts in the scene. Users can define
their preferences and select the
categories which best match their
tastes.

after WATCHING

Because items seen in movies &
TV shows continue to linger In
our minds ...

The contextual information doesn’t
disappear after the users have
watched. Dive offers a selection of
content from movies and TV shows that
users can search and filter anywhere,
anytime. Users can bookmark and
curate their own collection of products
that inspire them.
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Dive Experience Amplifier i1s a Turnkey Solution that can be easily implemented

INto media streaming platform, STBs and end user apps

Seamless API Integration

Dive API for real-time access
to scene-level time-stamped
contextual metadata and
audience engagement data. It
integrates with all kinds of
platforms and OS.

TIZEN @LG6 oo

androidtv g L&

Cross Platform SDKs

A library of cross-platform
frontend SDKs with variety
of Ul templates customisable
to Client’s brand look & feel.

Retailer’s Integration

Pre-integrated commercial
catalogues from dozens of E-
Commerce retailers covering
more than 20 Million SKUs,
which are mapped to
hundreds of thousands of
objects. New retailers can be
easily added.

FOREVER 21
@Csriefngts>  YOOX @ Expedia

DCHEN

Wana| AasoS Q) travador

" SATURN

Authoring Tools

Easy-to-use tools &
interfaces to allow Client
teams to add, edit, enrich the
“info cards” and maintain full
editorial control over the
information shown to the
viewers.
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Dive Experience Amplifier is clearly ahead of Amazon X Ray for Movies:

11:29 AM

X-Ray /mm | All >

Ron Periman: With the
creation of Hellboy II: The
Golden Army (2008), at
age 58, he became the ol...

’
a Garret Dillahunt

" 4

3:35 il

HD Inside Voice Hand of God, Season 1, Ep. 2
A #

amaZe

\/"wdeo

- for Movies

(14

There are a half-dozen places to watch the newly digitized Star
Wars movies, from Netflix to iTunes, and they're the same epics no
matter where you buy—the power of X-Ray is Amazon's most
compelling bid to be the place you spend your $20.

WEY R4 D

Information
Categories

Metadata Source

Available On

OS Compatibility

Contextual ad &
Commerce

Amazon X Ray

4 categories of
iInformation -
Actors/characters,
Synopsis, Trivia and
Music

IMDDb

Amazon Prime Video

Amazon Fire TV,
Kindle, iOS and
Android mobile

No

Dive Experience Amplifier

20+ categories -
Actors/characters, Trivia,
Music, Vehicles, Fashion, Food,
Location, Monument, Art,
Gadget and more

Curated from multiple sources

Any VOD and TV platforms &
apps

I0S, Android, Android TV,
Tizen, Orsay, NetCast, WebQOS
and Web Browsers

Yes and agnostic (can integrate
any retailer and advertiser)
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Web Browser Demo

< C' | @& Secure | https://ea-app.dive.tv

Demo Account

Dive Experience Amplifier demo

Realtime interactive access to contexts and other details in the scene

https://ea-app.dive.tv/
Username: microsoft

Password: DiveTV

SARAM JRLRLA W ARSI Srnlaa
w PARKER CATTRALL DAVIS NIXOB

Sideways New Year's Eve The Long Distance

Dissonance

press the Space Bar on your keyboard to discover and interact with everytt

. 4 . - el B © Customisable UI/UX,
‘ ) 0 . -
- adaptable for any
e [ome | [ o | [ oo | [ e [ e platform/OS
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https://ea-app.dive.tv/

THANK YOU.
WE LOOK FORWARD TO WORKING WITH YOUI!
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